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De erli Dostlar m z,
Dergimizle ilgili güzel geri dönü leriniz 
bizi çok mutlu ediyor ve sizler için daha 
iyi ve güzeli gerçekle tirme konusunda 
motive oluyoruz. Bu say m zda, yine 
dopdolu, renkli ve aktüel bir içerikle 
kar n zday z. 
Gururla söylemeliyim ki yeni ve 
Türkiye’de örne i olmayan bir ba ka 
projeye daha “Merhaba” diyoruz: 
VIALAND… Yeni projemiz, önümüzdeki 
y l Mart ay nda tamamlanacak. Türkiye 
ve yak n co rafyam zda tek olacak olan 
VIALAND, dünyadaki örnekleriyle 
boy ölçü ecek kapasite ve kapsamda, 
al veri  merkezi ve devasa bir e lence 
park ndan olu an bir ya am merkezi 
olarak tasarlan yor. Her ya tan e lence 
ve al veri  merakl s n n bulu ma noktas  
olma hedefiyle, stanbul’un merkezinde 
in a edilen VIALAND,  tasar m , cazibe 
alanlar  ve etkinlikleri ile sadece 
stanbul’a de il, Türkiye’ye yeni bir 

e lence kültürü sunacak.
Gürsoy & Bayraktar Yat r m Ortakl ’n n 
bir projesi olan  VIALAND, her zaman 
ve her platformda söyledi im “Do ru Yerde, Do ru Zamanda, 
Do ru Projeler” mottosuna da son derece uygun bir proje 
olarak bizi gururland r yor. Do ru yerde, do ru zamanda, do ru 
projeleri sürdürüyor ve hayalleri zorlayan yeni projeleri gerçe e 
dönü türme evkimizi de her zaman canl  tutuyoruz. stanbul’da 
The World of Via / Port ile ba lad m z bu yolculukta Via / 
Port Houses & Suits ve hemen ard ndan Via / Port Venezia ile 
stanbul’a dev eserler kazand rmaya devam ediyoruz. VIALAND, 

bu yolculukta bizim en güçlü imzam z olacak. Eylül 2011’de 
in aat na ba lad m z VIALAND, al veri  ve e lencenin gerçek 
adresi olacak. stanbul’un kalbi Eyüp’te yükselen ve aç k havada 
al veri  konsepti ile ziyaretçilerine ferah ve e lence dolu bir 
al veri  keyfi ya atacak olan VIALAND, ayn  zamanda dünyadaki 
örnekleriyle boy ölçü ebilecek nitelik ve nicelikte bir mega e lence 
park n  da ülkemize kazand racak.
VIALAND ’in büyüklü ü hakk nda size iki bilgi aktarmakla 
yetinece im. lki VIALAND ’in yay ld  alan: Tam 600 bin 
metrekare… Projenin yat r m bedeli ise 1 milyar dolar olarak 
öngörülüyor. Bu rakam n, perakende ve e lence sektörü için 
Cumhuriyet tarihimizdeki en büyük yat r m bedeli oldu unu da 
an msatmal y m.
Sevgili Dostlar,
VIALAND hakk nda önümüzdeki günlerde çok fazla haber ve 
bilgiye ula aca n zdan eminim. Bu nedenle burada ayr nt lardan 
söz etmeyece im. Ancak söylemeliyim ki VIALAND, dünyan n 
dört bir yan ndan özenle seçilmi , tema park konusunda uzman 
kadrosu ile say s z imkân  dünya kalite standartlar na uygun ve en 
güvenilir artlarda sunarak, ailelerin çocuklar yla birlikte güvenli 
bir ortamda kaliteli vakit geçirmelerine imkân sa layacak. 
Herkese güzel bir yaz diliyorum. Bir sonraki say m zda sizlerle 
bulu mak için gün say yor olaca z…
Sayg lar mla,

 Tayfun Dö kaya
CEO
VIA Development & Management Co.

Dear Friends,
Your favorable feedback on our 
magazine makes us very happy and 
motivates us to realize better and 
finer things for you. In this issue we 
are once again in your presence with 
a colorful and current content. 
It is with pride that I announce 
our hailing another project that is 
unique in Turkey: VIALAND… Our 
new project will be completed in 
March of the next year. VIALAND 
which will be unique in Turkey and 
our region is being designed as a 
lifestyle center with a capacity and 
scope to rival its peers in the world, 
consisting of a shopping center and 
a vast amusement park. Built in the 
heart of Istanbul with the goal of 
being a meeting point for lovers of 
entertainment and shopping from 
all ages, VIALAND will offer not only 
Istanbul, but to Turkey a new culture 
of entertainment with its design, 
areas of attraction and its activities.
VIALAND which is a project of the 

Gürsoy & Bayraktar Investment Partnership is making us 
proud with a project that is perfectly in keeping the motto 
I voice all the time and all platforms, “The Right Project at 
the Right Time and the Right Place”. We are continuing to 
build the right projects at the right time, and in the right 
place and keeping our enthusiasm to realize new projects 
that push the limits of the imagination alive alllways. In 
this journey we began with The World of Via / Port in 
Istanbul, we are continuing to give Istanbul giant works 
with Via / Port Houses & Suites and immediately after 
with Via / Port Venezia. VIALAND will be our strongest 
signature on this journey. VIALAND whose construction 
we had begun September 2011, will be the true address 
of shopping and entertainment. VIALAND which is rising 
in Eyüp, in the heart of Istanbul and which will allow 
its visitors to enjoy a spacious and fun filled shopping 
experience will also brings a mega amusement park of 
a quality and magnitude capable of measuring up to its 
peers in the world, into our country.
I will be content myself with conveying to you two pieces 
of information on the magnitude of VIALAND. The first 
is the area on which VIALAND is spread: 600 thousand 
square meters... And the investment cost of the project 
is projected as $ 1 Billion. I must remind you that this 
number is the largest investment cost for the retail and 
entertainment sector in the history of our Republic.
Dear Friends,
I am sure you will have access to a lot of news and 
information on VIALAND in the days to come. Therefore I 
will not speak of the details here. However, I must say that 
VIALAND will enable families to spend quality time with 
their children in a safe environment by offering all this 
content in the safest conditions, and in conformance with 
global quality standards with staff carefully selected from 
around the world, specializing on theme parks. 
I wish everyone a good summer. We will be counting the 
days until we meet you once again in our next issue…
Sincerely yours,
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MARKA ÖYKÜSÜ

O BİR MODA İKONU

A FASHION ICON

1921 YILINDA GUCCIO GUCCI TARAFINDAN TALYA’NIN 
FLORANSA EHR NDE KURULAN GUCCI MODAEV , GE-
ÇEN YILLARLA B RL KTE MODA SEKTÖRÜNÜN B R NU-
MARASI HAL NE GELD  VE MODA TUTKUNLARININ VAZ-
GEÇ LMEZ  OLDU. GEÇT M Z YIL 90. KURULU  YIL 
DÖNÜMÜNÜ KUTLAYAN MARKA, SADECE G Y M, AYAK-
KABI, ÇANTA VE AKSESUAR ALANLARINDA ÜRETMEKLE 
KALMIYOR, ÇE TL  MARKALARLA  B RL  YAPARAK 
TEKNE VE OTOMOB L TASARIMLARINA DA MZA ATIYOR.

FOUNDED IN 1921 BY GICCIO GUCCI IN FLORENCE, 
ITALY HAS SINCE BECOME NUMBER ONE IN THE 
FASHION INDUSTRY AND INDISPENSABLE FOR 
FASHION ENTHUSIASTS. HAVING CELEBRATED ITS 
90TH ANNIVERSARY LAST YEAR THE BRAND DOES NOT 
ONLY PRODUCE CLOTHES, SHOES, HANDBAGS, AND 
ACCESSORIES BUT COLLABORATES WITH VARIOUS 
BRANDS IN DESIGNING BOATS AND AUTOMOBILES. 
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BRAND STORY

Günümüzün en önde gelen markalar ndan biri olan Gucci, giyim, ayak-
kab , çanta ve aksesuar alan nda hizmet veriyor. Dünyan n en ünlü, 
prestijli ve tan nan moda markalar ndan Gucci, geçti imiz y l 90. ku-
rulu  y l dönümünü kutlad . Markan n nas l yarat ld na k saca bir göz 
atal m. 1881’de do an ve bir zanaatkar n o lu olan Guccio Gucci, Ho-
use of Gucci’yi 1906’da Floransa’da bir saraciye dükkan  olarak kurdu. 
Guccio’nun ilk yetene i deri ürünlerdeki zanaatkarl yd . 1920’lerde 
binicilere deri çantalar satarak ba lad  ve mü terileri atl  ula mdan at-
s z arabalara terfi ettikçe lüks valizlere geçi  yapt .

One of the leading brands of our day Gucci serves in the area of clothing, 
shoes, bags, and accessories. Gucci, one of the world’s most celebrated, 
prestigious, and recognized fashion brands has celebrated its 90th anniver-
sary last year. Let us take a short look at how the brand was created. Born 
in 1881 as the son of an artisan, Guccio Gucci founded the House of Gucci 
in 1906 in Florence, as a leather craft store. Guccio’s first gift was his arti-
sanship in leather products. He began by selling leather bags to horseback 
riders in the 1920 and as his customers went from transportation on horse-
back to horseless transportation he moved on to luxury suitcases. 
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MARKA ÖYKÜSÜ

Guccio Gucci ilk perakende ma azas n  
1938’de Roma’da Via Condotti’de açt . 
1947’de hemen fark edilebilir hale gelen 
Gucci ikonu olan bambu sapl  deri çanta 
yarat ld . Guccio Gucci, klasiklerinin ço unu 
1950’lerin ba nda üretti. 1950’lerde 
valiz, kravat, ayakkab  gibi ürünleriyle 
dünyan n en tan nm  markalar  aras na 
girmeyi ba ard . 1953’te ölümünden sonra, 
ailesi Paris, Beverly Hills, Londra, Palm 
Beach ve Tokyo’da ma azalar açarak bu 
çok ba ar l  irketi yeni boyutlara ta d . 
1960’lar Gucci imparatorlu una gitgide 
artan bir öhret getirdi. Grace Kelly, Peter 
Sellers ve Audrey Hepburn gibi Hollywood 
starlar  Gucci ad n  “ k” kelimesiyle e  
anlaml  hale getirdi. Daha sonra “Jackie 
O” olarak tan nacak Gucci omuz çantas yla 
foto raflan nca Jackie Kennedy de buna 
yard mc  oldu. irket “GG” logosunu edindi.

Aquariva ve 500 by Gucci
Gucci’nin en görkemli dönemi ise 1994 
y l nda tasar mc  Tom Ford’un markan n 
kreatif direktörlü ünü üstlenmesiyle 
ya anmaya ba lad . Karma k olaylardan 
sonra 2002’de Tom Ford dönemi bitti ve 
haz r giyim ve aksesuar kreatif direktörü 
olarak o koltu a oturan Frida Giannini 
dönemi ba lad  ve halen devam ediyor. 
Gucci, giyim sektörüyle s n rl  kalmay p 
yat tasar mlar na da imza att . Gucci ve 
Riva, 2000 y l nda Aquariva’n n orijinal 
versiyonuna hayat veren Officina Italiana 
Design i  birli iyle, Gucci’nin Kreatif 
Direktörü Frida Giannini’nin estetik 
anlay na göre ekillendirilen “Aquariva by 
Gucci”yi haz rlad . Bu çal ma, Gucci’nin 
2011’de kutlad  90. kurulu  y l dönümünü 
onurland rmak ad na yap ld .
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BRAND STORY

Gucci 91 ya nda
1921 y l nda Guccio Gucci taraf ndan 

kurulan Gucci Modaevi 2011 y l  boyunca 
90. ya  gününü kutlad . Zengin miras n  
tekrar tekrar gözler önüne seren Gucci 

birbirinden ilginç yeni koleksiyon ve 
ürünler sundu. 1921 ve 1973 koleksiyonlar  

ad  alt nda iki yeni ürün grubunun yan  s ra 
Hollywood’un pek çok ünlü isminin tercih 

etti i Snaffle çanta ve mini bamboo sezonun 
gözdeleri aras nda yerini ald . Gözlüklerde 

ve e arplarda kullan lan detaylar 
göz doldurdu.

Gucci is 91 years old
Founded by Guccio Gucci in 1921, the 

House of Gucci celebrated its 90th birthday 
throughout 2011. Displaying its rich heritage 

over and over again, Gucci has presented 
new collections and products, each more 

interesting than its predecessor. In addition 
to two new product groups titled 1921 and 

1973 collections the Snaffle purse preferred 
by many Hollywood celebrities and the mini 

bamboo took their places as the season’s 
favorites. Details used in eyewear and 

scarves caught the eye as well.

Guccio Gucci opened his first retail store at Via Condotti in Rome in 1938. The leather handbag with 
bamboo handle was created in 1947 and instantly recognized as a Gucci icon. Guccio Gucci created 
most of his classics at the beginning of the 1950’s. He began to be recognized as one of the world’s best 
known brands in the 1950’s with his products such as suitcases, neck ties, and shoes. After his death 
in 1953 his family opened stores in Paris, Beverly Hills, London, Palö Beach, and Tokyo carrying this 
hugely successful company to new dimensions. The 1960’s brought the Gucci empire an ever increasing 
fame. Hollywood stars such as Grace Kelly, Peter Sellers, and  Audrey Hepburn made the name of Gucci 
synonymous with “chic”. Jackie Kennedy helped this happen when she was photographed with her 
Gucci shoulder bag which would later be known as “Jackie O”. The company acquired the “GG” logo.

Aquariva and 500 by Gucci
Gucci’s most spectacular period began as designer Tom Ford became the brand’s creative director in 
1994. After a series of complicated events, the Tom Ford era ended in 2002 and the era of Frida Giannini 
began as she sat in the same chair as the creative director of ready-to-wear and accessories, and her 
reign still continues. Gucci did not limit itself to the fashion industry but also signed its name on yacht 
designs. Gucci and Riva, with the collaboration of Officina Italiana which had given life to Aquariva’s 
original version in 2000, prepared “Aquariva by Gucci” shaped to the aesthetic style of Gucci’s Creative 
Director, Frida Giannini. This project was realized to honor Gucci’s 90th anniversary in 2011. 
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talya’n n bu en önemli iki tasar m stüdyosunun benzersiz i  birli i, zarafetin ve 
cazibenin mükemmel bir ya am stiliyle harmanland  La Dolce Vita (Tatl  Hayat) 
zamanlar na da at fta bulundu. Alanlar nda en iyiyi temsil eden Gucci ve Riva’n n 
tarihçeleri de birbirine benziyor. Her iki markada da büyük önem verilen tasar m ve 
i çilikte mükemmeliyetçilik gelene i, markalara uluslararas  öhret kazand rd . Aquariva 
by Gucci’nin öne ç kan ö elerinden baz lar , Gucci’ye özgü bir tarzda parlak 
beyaza boyanm  fiberglas tekne, Riva ustalar n n kusursuz i çili iyle 
ekillenen, klasik vernik kaplamal , hem kokpitte ve güvertede, hem 

de katlanabilir tavan kapa nda kullan lan maun dö emeler oldu. 
Koltuklarda ve güne lenme güvertesinde kullan lan, üzerinde 
Guccissima amblemi bulunan su geçirmez kuma lar n yan  s ra, 
yatak dö emeli i olarak da Gucci’nin ola anüstü güzellikteki 
beyaz pamuklu kuma  tercih edildi. Gucci’nin su çizgisini 
karakterize eden ye il-k rm z -ye il çizgileri, ye il renkteki kristal 
kokpit cam yla mükemmel bir bütünlük olu turdu. Gucci 
i  birli iyle özel olarak üretilen bu yat n di er tamamlay c  
unsurlar  da, Riva by Gucci koleksiyonundan çok seçkin 
aksesuarlar oldu. Gucci markas  otomobil tasar mlar nda da kar m za ç kt . Fiat Gucci i  
birli iyle üretilen “500 by Gucci” bir tasar m harikas  olarak kar m za ç k yor. The unique collaboration between these 

two most important design studios in Italy 
also referenced the times of La Dolce Vita 

where grace and allure had been combined 
with an excellent lifestyle. Gucci and Riva 
who represent the best in their field also 

have similar histories. The tradition of 
excellence in design and workmanship that 

is attached great importance by both brands 
has brought them international fame. Some 

of the prominent elements of Aquariva by 
Gucci are fiberglass boats painted glossy 
white in the style of Gucci and mahogany 

decks with classical varnished finish 
shaped by the excellent workmanship of 

Riva artisans to be used on the cockpit and 
deck and on the awning cover hatch. In 

addition to the waterproof fabric bearing 
the Guccisima emblem used on the seats 

and on the sundeck, the splendidly beautiful 
white cotton of Gucci was preferred as the 
upholstery of the bed. The green-red-green 
web detailing characterizing the water line 
of Gucci complemented the green crystal 

windshield perfectly. To complete the one of 
a kind luxury yacht with customization from 

Gucci, the craft is home to a series of very 
distinguished accessories from  the Riva 

by Gucci collection. We also encountered 
the brand of Gucci in automobile designs. 

Produces with the collaboration of Fiat and 
Gucci, “500 by Gucci” is a veritable wonder 

of design. 

MARKA ÖYKÜSÜ
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Gucci Winter 2012/2013
A touch black as night, a rich romance, 

royal transparency… Gucci’s Winter 
2012/2013 collection presented within the 

scope of the Milan Fashion Week offered 
a new woman’s silhouette which inspires 

admiration in the light of its extraordinary 
themes. The collection where Frida Giannini 

fashions provocative intellectualism with 
a dark glimmer transforms seduction into 
a game. The precept of fearless femininity 

combines with the Dandy look and military 
bohemia. Large size coats and smoking 

jackets are combined with flowing chiffon 
blouses. The collection where jacquard and 
flower prints catch the eye features heavy 

use of embroidery and silk details. Evening 
wear offers femininity that caresses the 

skin with long dresses fashioned from 
multiple layers of tulle, embroidery, and 3 

dimensional floral patterns.

Gucci K  2012/2013
Gece kadar siyah bir dokunu , zengin 

romantizm, asil transparanl k… Gucci’nin 
Milano Moda Haftas  kapsam nda sunulan 

K  2012/2013 koleksiyonu, s ra d  
temalar  nda hayranl k uyand ran 

yeni bir kad n silueti sundu. Frida 
Giannini’nin provakatif entellektüelli i 

karanl k bir p r lt yla i ledi i koleksiyon, 
ba tan ç karmay  bir oyuna dönü türüyor. 

Korkusuz  feminenlik anlay , Dandy 
görüntü ve askeri bohemlikle birle iyor. 
Büyük beden paltolar, smokin ceketler, 
ifon dökümlü bluzlarla kombinleniyor. 

Jakar ve çiçek desenlerinin göz doldurdu u 
koleksiyonda, i leme ve ipek detaylar yo un 

olarak kullan lm . Gece giyimi ise kat kat 
tüllerden olu an uzun elbiseler, i lemeler ve 

3 boyutlu çiçek desenleriyle cildi ok ayan 
bir feminenlik sunuyor.
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ETRO, 2012 
İLKBAHAR YAZ KADIN
Etro, 2012 lkbahar Yaz Kad n koleksiyonuyla Beymen ma azalar ndaki yerini ald . Yeni 
sezonda tasar mc s  Veronica Etro’nun dokunu lar yla kl  ba tan yaratan  Etro’nun 
gelenekselle mi  bask lar ndaki de i imler ilham n  fütürist sanatç  Fortunato Depero’dan 
al yor. Çiçek ve al desenleri yeni, modern bir görünüme kavu urken geometrik desenler 
de egzotik havas yla tasar mlara farkl  bir soluk kazand r yor. Yeni sezonda kullan lan en 
önemli özelli i, desenlerin vücudun k vr mlar n  ortaya ç karacak biçimde uygulanmas  
oluyor. pek ve ak c  kuma lar n kullan ld  tasar mlar feminenli i simgelerken i ne 
i lemeleri ve geni  payetler Etro’nun ince i çili indeki profesyonelli i gözler önüne seriyor. 
V yakal  ve boyundan ba lamal  elbiseler, s k  örgülerle örülen k sa ortlar, ipek gömlekler, 
uzun ceketler, kimono montlar ve smokin ceketler koleksiyonun dikkat çekenleri aras nda 
yer al yor. Koleksiyonun ana renkleri kay s , nane, ahududu, limon, eftali, krem ve buz 
mavisi ile lime ye ili ve turuncunun birle mesinden olu an erbet tonlar  oluyor. Postac , 
clutch ve sigara kutusu eklindeki sert çerçeveli el çantalar  koleksiyonun favorileri aras nda 
bulunurken, ayakkab larda bantl  sandaletler, düz taban ya da topuklu ayakkab lar giysilerle 
uyum içinde kullan l yor. Metal veya ta tan yap lm , büyük tribal küpeler, saat bileklikler ve 
metal kolyeler k görünümü tamaml yor.

Etro has taken its place in Beymen stores with its 2012 Spring Summer Women’s collection. The 
changes in the traditional prints of Etro which recreates elegance in the season with the touch 
of its designer, Veronica Etro, have been inspired by the furutistic artist Fortunato Depero. As 
flower and damask prints take on a fresh and modern look, geometric patterns give a different 
feel to designs with their exotic air. The most significant feature used in the new season is the 
application of patterns to accentuate the body’s curves. While designs featuring silk and flowing 
fabrics symbolize femininity, needlecraft embroidery and wide sequins reveal the professionalism 
of the fine workmanship of Etro. V neck and tie neck dresses, tightly woven shorts, silk shirts, 
long jackets, kimono jackets, and smoking jackets are among the prominent pieces of the 
collection. The main colors of the collection are apricot, mint, raspberry, lemon, peach, cream, 
and sherbet color tones consisting of the combination of lime green and orange. While the 
mailbag, clutch, and pillbox shaped hard frame purses are among the favorites of the collection, 
strappy sandals, flat heel and high heel shoes are matched with the clothes. Large, tribal earrings 
of metal and stone, watch bracelets, and metal necklaces complete the elegant look.

ETRO, 2012 SPRING SUMMER 
FOR WOMEN
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BEYMEN SHU

BEYMEN SHU

Farkl  ma aza konseptiyle yo un ilgi gören 
Beymen Shu, dünyaca ünlü markalar n 

ayakkab  ve çanta koleksiyonlar n  bir araya 
getiriyor. Tory Burch, Jimmy Choo, Marc by 

Marc Jacobs, Sergio Rossi, Rag&Bone, Hogan, 
See by Chloe, TOD’S, Zadig Et Voltaire 

gibi pek çok markan n tasar mlar  al veri  
heyecan n  art r yor.

Enjoying great popularity with its unique store 
concept, Beymen Shu brings together the shoe 

and handbag collections of world famous brands. 
The designs of countless brands including Tory 

Burch, Jimmy Choo, Marc by Marc Jacobs, Sergio 
Rossi, Rag&Bone, Hogan, See by Chloe, TOD’S, 

Zadig Et Voltaire stir up the thrill of shopping.
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HER RENK VAR
Beymen Club kad n , yeni sezonda sar , mercan, ye il, Klein mavisi, sütlü kahve, parlak 
pembe ve tonlar na bürünüyor. Tasar mlarda kullan lan marin çizgiler, floral ve dijitalize 
desenler, puantiye ve leopar bask lar , sezonun göze çarpan detaylar  aras nda bulunuyor. 
Hafif ve yenilenmi  bir görünüm sunan parçalar, tezatl n uyumundan do an özgün tarz  
gard roplara ta yor. Beymen Club erke i ise  bu sezon camel, lacivert, parlak mavi, mint, 
uçuk pembe, lila ve bej tonlar yla gard robunu yeniden olu turuyor. Golften ilham alan 
gruptaki saç örgülü süveter ve chino pantolonlar; limonata, uçuk mavi ve bej tonlar yla 
Beymen erke ini farkl  bir havaya büründürüyor.

The Beymen Club woman dresses herself 
in yellow, coral, green, Klein blue, coffee 
latte, bright pink and its hues in the new 
season. Marine lines, floral and digitalized 
patterns, polka dot and leopard prints 
used in the designs are among the striking 
details of the season. Pieces offering a 
light and reinvented look carry the unique 
style born from the harmony of opposites 
to wardrobes. The Beymen Club man, on 
the other hand is remaking his wardrobe 
in camel, navy blue, bright blue, mint, pale 
pink, lilac, and beige this season. The 
cable knit sweaters and chino pants of 
the golf inspired group clothe the Beymen 
man in a different style with lemonade, 
pale blue, and beige tones.

ALL COLORS 
ACCOUNTED 
FOR
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DAİMA ŞIK
De erli ta larla bezenmi  çanta ve cüzdanlar, renkler içinde 

kaybolan güne  göz lükleri, ipe in yumu aks  a rl yla gözlere 
hitap eden e arplar, sofistike ve ba  döndüren tasar mlar. 

Koleksiyon markan n dinamizmini ve lüks a rl n  gözler önüne 
seriyor. Kad nlara sofistike ve farkl  olman n tad n  ç kartan Bvlgari 

Erkek Koleksiyonu’nun yolu ise tamamen asaletten geçiyor. 
Erkeksi ve k bir ekilde tasarlanan ürünler, erkeklerin her 

anlar nda geceli gündüzlü kullanabilece i tasar mlar olarak ç k yor 
kar m za…

ALWAYS CHIC
The bags and velvets decorated with valuable stones, sunglasses lost 

in colors, scarves which appeal to the eyes with the soft weight of silk, 
sophisticated and dazzling designs. Bvlgari  collection reveals the 

dynamism and luxury. Whilst enjoying to be sophisticated and distinctive 
in woman collection, the path of Bvlgari Man collection passes through 
royalty. We come across with the products designed in a mannish and 

chic manner to be used by men both day and night…

RAHATLIK 
VE KONFOR 
AYAĞINIZDA 

CONVENIENCE 
AND COMFORT 
ON YOUR FEET

Rahatl k ve konfor denince ilk akla 
gelen ayakkab  markas  Camper günün 
her saatinde rahat ve k görüntüsünden 
ödün vermeyen müdavimlerini 2012 
lkbahar Yaz koleksiyonuna bekliyor.

Camper,  özellikle i  hayat nda 
gün boyu rahat etmek 
isteyen kad nlar n tercihi 
olan yüksek topuklu 
modelleri ile birbirinden 
farkl  modellere ve 
teknik özelliklere 
sahip ayakkab  
ve sandaletleri, 
günün her saatinde 
giyebilece iniz 
klasik modelleri ve 
spor ayakkab lar  ile 
vazgeçilmeziniz olmaya 
devam ediyor. 

 ve özel hayat nda 
rahat  ve konforu arayan 
erkekler için yap lm  özel 
koleksiyonlar nda klasik modellerden, 
trendlere uygun ayakkab  ve terliklere kadar tüm 
modelleri ile ön plana ç k yor.

Camper, the first brand that 
springs to mind at the mention of 
convenience and comfort awaits its 
regulars who never compromise on 
their comfortable and elegant look 
at any hour of the day to its 2012 
Spring Summer collection.
Particularly with its high heel 
models preferred by women 
wishing to stay comfortable 
throughout the work day, Camper’s 
shoes and sandals of various 
models and technical features 
continue to be your essential items 
with sneakers and classical models 
you can wear around the day. 
In its special 
collections 
prepare. 



16

MODA

BELLA’NIN GELİNLİĞİ 
BEYMEN BRIDAL’DA...

BELLA’S 
WEDDING 
GOWN AT 
BEYMEN 
BRIDAL…
Fourth installment of the Twilight series 
“Twilight Saga” continues to make an 
impression with many scenes. In the film whose 
every detail from its actors to the costumes and 
cars of characters are items of curiosity, the 
wedding gown worn by Bella at her wedding to 
Edward was a particular point of interest for the 
media. Many prospective brides have tried to 
learn which brand or person had designed the 
gown. Finally it was revealed that the wedding 
dress was by Carolina Herrera, a celebrated 
brand in the world of fashion. Carolina Herrera 
bridal gowns sold in Turkey only at Beymen 
Bridal Stores are the choice of many celebrities 
abroad with their austere and elegant models.

Alacakaranl k serisinin 4. bölümü “Twilight Saga”, birçok sahnesiyle ad ndan söz ettirmeye 
devam ediyor. Oyuncular ndan kullan lan mekanlara, karakterlerin giysilerinden 
arabalar na kadar her ayr nt s  merak edilen filmde; özellikle ba karakterler Bella ve 
Edward’ n dü ününde Bella’n n giydi i gelinlik sosyal medyay  me gul eden konulardan 
biri oldu. Evlilik haz rl ndaki birçok kad n, gelinli in hangi marka ya da kim taraf ndan 
tasarland n  ö renmeye çal t . En sonunda, gelinli in moda dünyas n n ünlü 
markalar ndan Carolina Herrera’ya ait oldu u anla ld . Türkiye’de sadece Beymen Bridal 
ma azalar nda sat lan Carolina Herrera marka gelinlikler, sade ve k modelleriyle yurt 
d nda da birçok ünlünün tercihi.
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EFSANE 
GELİNLİK 
MARKASI 
ROSA 
CLARA 

THE LEGENDARY BRIDAL GOWN BRAND: ROSA CLARA 

Dünyaca ünlü gelinlik markas  Rosa Clara, 
Beymen Bridal çat s  alt nda Türkiye’ye 
geldi. Markan n yeni koleksiyonunda 
bulunan modeller ve aksesuarlar evlilik 
haz rl  yapanlara yeni bir alternatif 
oluyor. 2012 lkbahar-Yaz koleksiyonuyla 
Beymen Bridal kat nda yer alan Rosa Clara, 
Ocak ay ndan itibaren ayn  katta aç lan 
“shop-in-shop”u ile hizmet vermeye devam 
ediyor. 2012 lkbahar Yaz koleksiyonu 
be eniyle kar lanan markan n, 
gelinliklerinde uyguland  dantel ve tül 
detaylar romantik, feminen ve göz al c  
olmak isteyen gelinlerin tercihi oluyor.

The world famous bridal gown brand Rosa Clara has come to Turkey under the roof of Beymen Bridal. Models 
and accessories included in the brand’s new collection pose a fresh alternative to those making wedding 

preparations. Taking its place on the Beymen Bridal floor with the 2012 Spring – Summer collection, Rosa 
Clara has been serving with its “shop-in-shop” on the same floor since January. Lace and tulle details applied 

in the bridal gowns of the brand whose 2012 Spring Summer collection has been received with admiration are 
preferred by brides wishing to be feminine and dazzling.
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KIYAFETLERİNİZİN 
TAMAMLAYICILARI 
Ayakkab  ve çanta her kad n n vazgeçilmez ürünleri aras nda yer al r. Home Store, 
kad nlara bu ürün gruplar nda da en kaliteli ürünleri en cazip fiyat seçenekleri ile birlikte 
sunuyor. Y l n vazgeçilmez renkleri siyah, bordo, k rm z  ve kahverengi tonlar  hem 
çantalarda hem de ayakkab larda öne ç kan renkler aras nda. Bu sezonda, koyu renklerde 
ve büyük çantalar yine ön s ralarda. Spor- k modellerle kolayl kla kullan labilecek deri 
çantalar birçok renk alternatifine de sahip.  k abiyelerle kombinlenecek el çantalar nda 
ise, küçük i lemeler, ta lar ve timsah derisi motifleri s kl kla görülüyor.

Shoes and purses are among the essential products of every women. Home Store offers the highest products with the most appealing price 
options in these product groups as well. This years indispensable colors, black, maroon, red, and brown tones are prominent colors in 
purses as well as shoes. In this season, dark colored and large handbags are on the front ranks once again. Leather purses that can be easily 
combined with sport-elegant models come in many color alternatives.  Small embroideries, stones, and crocodile patterns are seen often in 
purses that will be combined with elegant formal gowns.

PIECES TO COMPLETE YOUR OUTFITS 

Ayakkab  ve çanta her kad n n vazgeçilmez 
kad nlara bu ürün gruplar nda da en kalite
sunuyor. Y l n vazgeçilmez renkleri siyah, b
çantalarda hem de ayakkab larda öne ç kan
ve büyük çantalar yine ön s ralarda. Spor-
çantalar birçok renk alternatifine de sahip.
ise, küçük i lemeler, ta lar ve timsah derisi 
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NETWORK 
ZONE

NetWork, 2012 lkbahar Yaz 
koleksiyonundan ba layarak sunaca  
yeni line’larla, zamans z tasar mlar na 

yeni bir soluk getiriyor. Bu sezon ilk 
kez ma azalarda yer alacak Network 

Zone, iddial  kesimleri ve çarp c  renk 
skalas yla, sezon trendlerini modern 
Network tasar mlar yla bulu turuyor. 
Moda dünyas n n iddial  trendlerini 
özgün bir stille bulu turan Network 

Zone, modern zaman n kad n ve 
erke inin gard robuna farkl  bir 

esinti getiriyor. Sezon boyunca yeni 
tasar mlarla yaz n enerjisini yans tmaya 
haz rlanan NetWork, sevilen zamans z 

parçalar  ve yeni line’lar yla yeni 
sezonda da ad ndan s kça bahsettirecek.

NetWork breathes new life into its timeless 
designs with the new lines it will offer 
beginning with the 2012 Spring Summer 
collection. Network Zone which will be 
featured in stores for the first time marries 
the season’s trends with modern Network 
designs with its ambitious cuts and striking 
color palette. Combining the ambitious trends 
of the fashion world with an original style, 
Network Zone brings a fresh breeze to the 
wardrobe of the modern woman and man. 
Preparing to reflect the energy of summer 
with new designs throughout the season will 
often make an impression in the season with 
its beloved timeless pieces and its new lines.

NETWORK ZONE
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ENERJİK KADINLARA
Dünya markas  Calvin Klein, 2012 lkbahar Yaz koleksiyonunu görücüye ç kard . 
Birbirinden etkileyici yeni koleksiyon ti örtleriyle fark n  ortaya koyan Calvin Klein, hafif 
ve i levsel ürünleriyle büyük rahatl k sa l yor. Lüks tüketim severler için vazgeçilmez olan 
Calvin Klein, 2012 lkbahar Yaz koleksiyonuyla be eni topluyor. Enerjik kad nlara özgü 
Calvin Klein ti örtler, hafifletilmi  dokular yla büyük rahatl k sunuyor.

World brand Calvin Klein has debuted its 2012 Spring Summer collection. Demonstrating 
its difference with new collection t-shirts, each more striking than the next provides great 
convenience with its light and functional products. Indispensable for aficionados of luxury 
consumption, Calvin Klein is being admired for its Spring Summer Collection. Calvin Klein 
t-shirts for energetic women offer great comfort with their lightened texture.

FOR ENERGETIC WOMEN

markDünya m
nden Birbirin

ve i levsel üri lev
Calvin Klein
Calvin Klein

World bran
its differen
convenien
consump
t-shirts fo

FOR
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GENİŞ ÜRÜN YELPAZESİ
Pratik ve seksi görünümleri ile Victoria’s Secret ma azalar nda çanta, makyaj 
çantas , cüzdan, bileklik, telefon k l f  ve seyahat çantalar ndan olu an geni  ürün 
yelpazesi sunuluyor. Seksi görünümü hissettiren gerçek deri, piton desenli, 
metalik ve çarp c  renklerdeki küçük deri ürünler k yafetlerinizi mükemmel 
ekilde tamamlayabilir.

A WIDE PRODUCT RANGE
A wide range of products is offered in Victoria’s Secret stores 

consisting of purses, makeup bags, wallets, bracelets, phone 

cases, and travel bags with a practical and sexy look. Small leather 

products in true leather, python patterned, metallic, and striking 

colors that convey a sexy look can complete your outfits perfectly.

GÜMÜŞ TONLARI

SILVER TONES

Pul ve payetlerin art k sadece gece ve özel günler için tercih edilmeyece i, 
tam tersine günlük ya ant m zda da kolayca kullanabilece imiz modellerle 

kombinlenen, p r l p r l göz al c  bir yaz Nine West’te sizleri bekliyor olacak. 
Ayr ca, bu sezonki taht n  yaz 2012’de gümü  ve gümü  tonlar na b rakan alt n 

rengi, varl n  az da olsa hissettirmeye devam edecek.

A bright and dazzling summer combined with models where sequins are not 
preferred solely for night and special occasions, but used with convenience in our 
daily lives will be awaiting you at Nine West. Relinquishing its place of glory in this 

past season to silver and silver tones in 2012 will continue to make its presence felt, 
albeit on a smaller scale.
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THE MARRIAGE OF SPORT AND GRACE ON THE SEA

LEONARDO 100, ONE OF AZIMUT’S LARGEST MOTOR YACHTS CREATES A 
CLASS UNTO ITSELF FOR ITS STYLISH DESIGNS COMBINED WITH DYNAMIC 
LINES. WITH ITS DISTINGUISHED INTERIOR DESIGN AND LAYOUT ALLOW THE 
YACHT’S OWNER AND GUESTS TO SPEND DELIGHTFUL AND RESTFUL HOURS.
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LEO
NA

RD
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00AZ MUT
SPOR VE ZARAFETİN DENİZDEKİ BULUŞMASI

AZIMUT’UN EN BÜYÜK MOTORYATLARINDAN B R  OLAN LEONARDO 
100, D NAM K HATLARLA BULU AN ST L SAH B  TASARIMIYLA ADETA 
KEND NE ÖZGÜ B R SINIF YARATIYOR. AYRICALIKLI Ç TASARIMI VE 
YERLE M  TEKNE SAH B  VE M SAF RLER N N HEM KEY FL  HEM DE 
D NLEND R C  SAATLER GEÇ RMES N  MÜMKÜN KILIYOR.
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Hayat  kolayla t ran ve tasar ma estetik katan çözümleriyle Leonardo 100, stil ve yarat c l n 
elçisi. Geni  güne lenme alanlar ndan, flybridge’i salona ba layan merdivenine, kaptan 
kö kündeki kristal tavanl  panelden, k çta hafif geriye do ru çekilmi  gibi duran böylelikle 
de dinamik ve agresif karakteri aç a ç karan üst güvertesine kadar kendine özgü dizayn yla 
s n f ndaki geleneksel d  yerle im plan  tabular n  y k yor. 
Leonardo 100’ün kokpiti, do as  gere i sihirli bir alan yarat yor. Salonun geni  aç k alan n n 
vazgeçilmez bir parças  olan kokpit bir eyler yudumlamak ya da c ekillli oturma gurubunda 
etraf n tad n  ç karmak için ideal bir alan olu turuyor.
Unutulmayacak davetler düzenlemek için ideal olan salondaki koltuk minderleri birbirinden 
ba ms z olarak da hareket edebiliyor. Böylece oturma alan  say s  art r labiliyor. Ayr ca 
minderler bir araya getirilerek dinlenme alan  da yarat labiliyor. Salondaki maun kapl  
Zebran  ah ab  mobilyalar teak yer kaplamas  ile zarif ve modern bir kontrast olu turuyor. En, 
uzunluk ve boy ölçülerinin kusursuz bir ya am alan  yaratmak amac yla özenle belirlendi i 
salonda, özel ya am da gözetiliyor. Mürettebat için yarat lan özel geçi  alanlar  sayesinde 
kaptan kö küne misafirleri rahats z etmeden giri -ç k  yap labiliyor.
Estetik ve konforlu tasar m kamaralarda da devam ediyor. 20 metrekarelik ana kamarada 
dikdörtgen pencereler içeri maksimum n girmesini sa l yor.  VIP kamaradaki horizontal 
pencereler ve dekorasyondaki zarif motifler de dikkat çekici.
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With its solutions that make life easier and 
add aesthetics to deisign, Leonardo 100 is 
the ambassador of style and creativity. With 
its unique design from the wide sun decks 
to its stairs connecting the flybridge to the 
living room, from the crystal ceiling panel on 
the captain’s deck to the upper deck which 
appears to be pulled slightly back on the 
stern, highlighting the dynamic and aggressive 
character, it breaks down the taboos of 
traditional exterior layout. 
Leonardo 100’s cockpit creates a magical 
space by virtue of its nature. The cockpit which 
is an indispensable part of the wide are of the 
living room constitutes an ideal area to sip 
drinks or to enjoy the surroundings from the c 
shaped seating group.
Chairs in the living room which is ideal for 
unforgettable parties have cushions that 
move independently. Thus the seating area 
can be increased. Cushions can also be 
brought together to create a resting area. The 
mahogany covered Zebrani wood furniture in 
the living room pose an elegant and modern 
contrast with the teak flooring. In the living 
room where the measurements of width, 
length, and depth have been selected with 
care to create a perfect living space, private 
life is also protected. With the special areas 
of passage created for the crew, the captain’s 
deck can be entered and left without disturbing 
the guests.
Aesthetic and comfortable design continues in 
the cabins as well. In the 20 square meter main 
cabin, rectangular windows let in the maximum 
light.  Horizontal windows and elegant 
decorations in the VIP cabin are also striking.

Uzunluk (pulpit dahil) 30,75 mw

Gövde uzunlu u 30,45 m

En (ana bölgede) 6,8 m

Motorlar 2x2216 mHP

Max. H z 32 knot

Seyir h z  29 knot

Yak t Tank  10.980 lt

Su Tank  1.800 lt

Kamara say s  4 + 2 mürettebat

Yatak say s  8 + + mürettebat

n a Malzemesi VTR/GRP

Length (including pulpit) 30,75 m

Body length 30,45 m

Width (in the main area) 6,8 m

Motors 2x2216 mHP

Max. Speed 32 knot

Cruising Speed 29 knot

Fuel Tank 10.980 lt

Water Tank 1.800 lt

Number of Cabins 4 + 2 crew

Number of beds 8 + + crew

Hull Material VTR/GRP

Technical Specifications

Teknik Özellikler
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Mercedes SLS AMG’nin Roadster versiyonunun karoser yap s  50’lerin rüya 
modellerinden 300 SL Roadster’a oldukça benziyor.  SLS AMG Roadster, mart  
eklinde aç lan kap lar n  kaybetse de  gerek görünümü gerekse performans yla 

etkileyicili ini koruyor. Otomobilin tentesinin siyah, bej ve k rm z  renk seçenekleri 
sunuluyor. skeletinde, magnezyum, çelik ve alüminyum gibi materyaller kullan lm . 
Tavan , 50 km/s h za kadar 11 saniyede aç labilen otomobilin arka cam  hayli geriye 
konumland r lm . Otomobilin tavan  için gürültü ve su s zd rmazl na kar  sistemler 
de geli tirilmi . 9 karoser, 8 iç mekan rengine sahip olan SLS AMG Roadster’ n iç 
mekan ysa  havac l ktan ilham al narak tasarlanm . Karbonfiber ve deri materyallerin 
cömertçe kullan ld  s tmal  koltuklar  ve AIRSCARF ad ndaki boyun s tma sistemiyle 
cabrio keyfini serin havalarda da ya atmay  hedefliyor. Opsiyonel olarak sunulacak olan 
Bang & Olufsen  BeoSound ses sistemiyle otomobilde yüksek kalitede müzik dinlemek 

BÜYÜLEYİCİ 
MERCEDES SLS 
AMG ROADSTER 

ÜÇ NOKTALI EMN YET KEMERLER , 8 HAVA YASTI I VE ROLL-
BARLARIYLA PAS F GÜVENL E DE ÖNEM VEREN MERCEDES SLS AMG 
ROADSTER’I  570 BG GÜCÜNDE 6.3 L TREL K V8 MOTOR SIRTLIYOR. 
0’DAN 100 KM/S HIZA ÇIKAB LMEK Ç N 3.7 SAN YEYE HT YAÇ DUYAN 
SLS AMG ROADSTER’IN SON HIZI, ELEKTRON K OLARAK 317 KM/S LE 
SINIRLANDIRILMI .

11 SAN YEDE AÇILIP 
KAPANAN TAVAN
Yeni SLS AMG’de tavan rekor bir h zla - 
tam olarak 11 saniyede- aç l p kapan yor. 
Sürücünün ve yolcular n ba  ve boyun 
k sm n  s tan AIRSCARF sistemine sahip. 
AMG spor koltuklar, tak l p ç kar labilir 
rüzgar durdurucu cam,  Navigasyon ve DVD 
çalar özellikli COMAND, alarm sistemi, çift 
bölge havaland rma sistemi ve KEYLESSGO 
(anahtars z çal t rma) arac n di er göze 
çarpan özellikleri.
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mümkün. AMG Performans Media sistemiyle de e  zamanl  performans verilerini izleme 
imkan  sa lan yor. COMAND sistemiyle birlikte yürütülen program sayesinde, motor 
ya , anz man ya  s cakl , lastik bas nc , tork ve güç, 0-100 km/s h zlanma de erleri, 
yanal-do rusal ivmelenme de erleri gibi pek çok veriye ula labiliyor ve pist artlar nda 
tur zamanlar  kaydedilebiliyor. Alüminyum kullan m n n yo unlu u sayesinde hafiflemi  
olan Roadster’ n rijit bir gövdeye sahip olmas  için de ayr  bir özen gösterilmi . Ön cam 
çerçevesi, mar piyel çevresi ve aft tüneli gibi birçok noktada ekstra destekler kullan larak 
üstü aç k otomobillerde olu abilen rahats z edici gürültüler ve titre imler minimuma 
indirgenmi . Üç noktal  emniyet kemerleri, 8 hava yast  ve roll-barlar yla  pasif güvenli e 
de önem veren Roadster’   570 BG gücünde 6.3 litrelik V8 motor s rtl yor. 0’dan 100 km/s 
h za ç kabilmek için 3.7 saniyeye ihtiyaç duyan SLS AMG Roadster’ n son h z , elektronik 
olarak 317 km/s ile s n rland r lm . 

THE 
ENCHANTING 
MERCEDES 
SLS AMG 
ROADSTER
THE MERCEDES SLS AMG ROADSTER 
FOR WHICH PASSIVE SAFETY IS A 
PRIORITY WITH THREE POINT SEAT 
BELTS, 8 AIRBAGS, AND ROLL BARS 
IS DRIVEN BY A 570 BG 6.3 LITER V8 
MOTOR. THE TOP SPEED OF THE SLS 
AMG ROADSTER WHICH NEEDS 3.7 
SECONDS TO SPRINT FROM 0 TO 100 
KM/S HAS BEEN ELECTRONICALLY 
LIMITED TO 317 KM/S.

The vehicle body of the Roadster version 
of Mercedes SLS AMG is quite similar to 
the 300 SL Roadster, one of the 50’s dream 
models.  Though the SLS AMG Roadster has 
lost its doors opening in seagull fashion, it 
remains impressive for its appearance as 
well as its performance. The cars’s soft top is 
offered in black, beige, and red. Materials like 
magnesium, steel, and aluminum have been 
used in its frame. The rear window of the car 
whose roof can be opened in 11 seconds at 
up to 50 km/s is positioned quite far back. 
Systems for noise and water insulation have 
also been developed for the roof of the car.
The interior of the SLS AMG Roadster which 
has 9 body and 8 interior colors is inspired by 
aviation. Its heated seats where a generous 
amount of carbon fiber and leather materials 
have been used, and the neck heating system 
called AIRSCARF, it aims to keep the pleasure 
of driving a canrio alive also in cool weather. 
It is possible to listen to high quality music 
in the car with the optional Bang & Olufsen 
BeoSound system. The AMG Performance 
Media system allows real time monitoring 
of performance data. The program ran with 
the COMAND system allows access to many 
data including motor oil, transmission oil 
temperature, tire temperature, torque and 
power, 0-100 km/s acceleration values, 
lateral-linear acceleration values and lap 
times can be recorded in track conditions. 
Special care has been taken to ensure the 
Roadster which has become lighter due to the 
heavy use of aluminum has a rigid body. Extra 
supports have been used in many points like 
the windshield frane, toe board frame, and 
shaft tunnel, minimizing bothersome noises 
and vibrations that can occur in cabriolet 
cars. The Roadster for which passive safety 
is a priority with three point seat belts, 8 
airbags, and roll bars is driven by a 570 BG 
6.3 liter v8 motor. 

TOP WHICH OPENS AND CLOSES 
IN 11 SECONDS

The top in the new SLS AMG opens and closes in 
a record 11 seconds. The car is equipped with the 

AIRSCARF system which heats the passengers’ 
head and neck area. AMG sports seats, removable 

wind shield, COMAN with Navigation and DVD 
player features, dual region air conditioning system 

and KEYLESSGO (keyless start) are other notable 
features of the car.
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OTOMOB L

GT4 s n f  Maserati yar  otomobilinden ilham alan GranTurismo MC Stradale 300 km/s 
üzerinde azami h za sahip. GranTurismo MC Stradale, kullan lan 4,7 litre hacmindeki 
V8, 450 BG ve 510 Nm tork de erlerine sahip. Temel ald  GranTurismo S modeline 
göre MC Stradale 1770 kg gövde a rl  ile 110 kg daha hafif. Arac n 0-100 km/s 
h zlanma süresi 4,6 saniye. GranTurismo MC Stradale, arka koltuklar  kald r ld  
için, MC12 modelinden sonra irketin ilk iki koltuklu modeli. Maserati GranTurismo 
MC Stradale, elektronik MC Race Shift vites kutusunun vites de i tirme sürelerini, 
kulland  geli mi  elektronik sistem sayesinde sadece 60 milisaniyeye indirmesiyle 
dikkat çekiyor. Bu sayede 0-100 km/s h zlanma zaman n  Maserati GranTurismo MC 
Stradale sadece 4,6 saniyede tamamlayabiliyor. Bununla birlikte Maserati GranTurismo 
MC Stradale ayn  zamanda, yal nla t r lm  kokpit paneli düzeninde bir üst seviyeye 
ç kar lm  otomatik ve spor modlar n n yan  s ra özel bir yar  moduna sahip olan 
Maserati tarihindeki, ilk model olmas yla da ön plana ç k yor. Arka koltuklar  ç kar lan 
Maserati GranTurismo MC Stradale,  MC12’den sonra Maserati’nin ilk iki ki ilik 
otomobili unvan n  da kazan yor.

Türkiye’den de sipari  verilebiliyor
talyan lüks ve prestijli spor otomobil üreticisi Maserati’nin ülkemizdeki temsilcisi 

FerMas, GranTurismo modelinin s n rl  say da üretilecek 450 BG’lik “MC Stradale” 
versiyonunu Tofa  çat s  alt nda sat a sundu. Trefeo GranTurismo MC ve GT4 
modellerinden esinlenilerek geli tirilen ve en h zl , en hafif ve en güçlü Maserati modeli 
unvan na sahip olan GranTurismo MC Stradale, keskin yol tutu  özellikleri ve 300 
km/s’yi a an son h z de eriyle dikkat çekiyor. 2011 y l nda tüm dünyada sadece 300 adet 
üretilen Maserati Gran Turismo MC Stradale için Türkiye’den de sipari  verilebiliyor. 
Keskin yol tutu  özelliklerine sahip olmas n n yan  s ra 300 km/s’nin üstünde 
h za eri ebilmesiyle de fark n  ortaya koyan Maserati GranTurismo MC Stradale, 
Maserati’nin üç yar  program ndan edinilen yol tutu  özellikleri ve aerodinamik 
unsurlar konusundaki dersleri bünyesine katarak sürü  ihtiyaçlar n  yar ma arzular yla 
dengeleyebilen model talebini kar l yor. 

GRANTURISMO MC STRADALE, 
ARKA KOLTUKLARI KALDIRILDI I 
Ç N, MC12 MODEL NDEN 
SONRA RKET N LK K  
KOLTUKLU MODEL . MASERATI 
GRANTURISMO MC STRADALE, 
ELEKTRON K MC RACE SHIFT 
V TES KUTUSUNUN V TES 
DE T RME SÜRELER N , 
KULLANDI I GEL M  
ELEKTRON K S STEM SAYES NDE 
SADECE 60 M L SAN YEYE 
ND RMES YLE D KKAT ÇEK YOR. 

OTOMATİK, SPOR VE YARIŞ OTOMOBİLİ

MASERATI GRAN 
TURISMO MC STRADALE
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Inspired by the GT4 class Maserati racing car, the GranTurismo MC 
Stradale  has a maximum speed of over 300 km/s. GranTurismo MC 
Stradale has a 4.7 liter V8 engine that delivers 450 BG and 510 Nm 
torque. With a body weight of 1770 kg, Mc Stradale is 110 kg lighter 
than the GranTurismo S model on which it is based. The car sprints 
from 0-100 km/s in 4.6 seconds. GranTurismo MC Stradale with the rear 
seats removed is the company’s first two-seater model after MC12. The 
Maserati GranTurismo wMC Stradale is remarkable for reducing gear 
shift to a mere 60 miliseconds due to the advanced electronic system 
used by the electronic MC Race Shift gear box. In this way the Maserati 
GranTurismo MC Stradale can sprint from 0 to 100 km/s in a mere 4.5 
seconds. The Maserati GranTurismo MC Stradale is also remarkable 
for being the first model in the history of Maserati which has a special 
racing mode n addition to the automatic and sport modes that have been 
raised to a higher level on the simplified cockpit panel. With the rear 
seats removed, Maserati GranTurismo MC Stradale is Maserati’s first 
two-seater car after MC12.

Can be ordered from Turkey
FerMas, the representative of Maserati, the Italian manufacturer of 
luxury and prestigious sports cars has offered the the 450 BG “Mc 
Stradale” version of the GranTurismo model which will be produced in a 
limited quantity under the roof of Tofa . Inspired by Trefeo GranTurismo 
MC and GT4 models, and boasting the title of the fastest, lightest  model 
of Maserati, the GranTurismo MC Stradale is remarkable for its sharp 
rad-gripping and maximum speed of over 300 km/s. The Maserati Gran 
Turismo MC Stradale of which only 300 was manufactured in 2011 in 
the whole world can be ordered from Turkey. Distinguishing itself for 
its sharp road-gripping as well as its rapid sprint to over 300 km/s, 
the Maserati GranTurismo MC Stradale incorporates the lessons in 
road-gripping and aerodynamics gleaned from Maserati’s three racing 
programs, meeting the demand for a model which can balance the 
needs of driving with the desire of racing. 

GRANTURISMO MC STRADALE WITH ITS 
REAR SEATS  EMOVED, IS THE COMPANY’S 
FIRST TWO-SEATER MODEL SINCE MC12. THE 
MASERATI GRANTURISMO MC STRADALE IS 
REMARKABLE FOR REDUCING GEAR SHIFT TO A 
MERE 60 MILISECONDS DUE TO THE ADVANCED 
ELECTRONIC SYSTEM USED BY THE ELECTRONIC 
MC RACE SHIFT GEAR BOX. 

AUTOMATIC, SPORT, 
AND RACING CAR

MASERATI 
GRAN TURISMO 
MC STRADALE



SAAT

TACS, saat koleksiyonu tasar mc lar n n farkl  tecrübelerinin izlerini ta yor. Ki isel ya am tarzlar n n yans t lmas  amac yla 
tasarlanan TACS modelleri, kimi zaman bir kamera objektifinden kimi zaman da bir sabundan ilham al narak olu turuluyor. 
Hem kad n hem de erkek modellerinin bulundu u TACS, ya am tarz n  saatine de yans tmak isteyen herkese hitap ediyor. 
Her saat farkl  bir hikayeye sahip olmas yla dikkat çekiyor. Kimi model bir su damlas ndan esinlenerek tasarlan rken kimi 
modelde de bir plak ilham al nm .

HEM KADINA HEM DE ERKEĞE

The TACS timepiece collection carries the marks of different experiences of its designers. Designed for the purpose of reflecting 
personal life styles, TACS models are sometimes inspired by a camera’s visor, and at other times by a bar of soap. Including models for 

women and men TACS appeals to everyone who wishes to manifest their lifestyle in their timepiece. Each watch is noteworthy for having 
a unique story. While a model was inspired by a drop of water, another was inspired by a record.

FOR WOMEN AND MEN
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Ice-Watch created the “Ice-Blue” collection for people 
who can not give up on the nobility of blue.  The Ice-
Blue collection consisting of Stone models adorned 
with glittering Swarovski stones and Chrono mo-
dels reflecting the excellent harmony of black and 
blue allows you to experience the depts of blue 
in time. The soft and comfortable silicone band 
of the Ice-Glow series has a unique feature: 
The phosphorescent material catches the sun 
shine and glows during the night. While Ice-
Glow distinguishes itself with its green and 
yellow hues during the day, it transforms into 
a glowing timepiece as twilight sets in.  

Ice-Watch, mavinin asaletinden vazgeçemeyenler için “Ice-Blue” 
koleksiyonunu yaratt .  I l I l Swarovski ta larla süslenen Stone 
ile siyah ve mavinin mükemmel uyumunu yans tan Chrono 
modellerinden olu an Ice-Blue koleksiyonu, mavinin derinliklerini 
zamanda ya aman z  sa l yor. Ice-Glow serisinin yumu ak ve 
konforlu silikon kay  ise benzersiz bir özellik ta yor: Fosforlu 
materyal gün n  yakalay p, geceleri ayd nlat yor. Ice-
Glow, gün içinde ye il ve sar  renkleriyle fark yarat rken, 
alacakaranl k çöker çökmez k saçan bir saate dönü üyor.

ICE-WATCH’IN 
DERİNLİKLERİNE 
İNİN

DELVE INTO THE DEPTHS 
OF ICE-WATCH



SAAT

32

VOGARD DATEZONER
The new Vogard watch comes packaged in a 48mm case. It is crafted from titanium carbide, which is lightweight, hypoallergenic and corrosion-
resistant. The water-resistance of the model is assured down to 50 meters.  The top of the case is protected by an anti-reflective, inside and outside 
curved sapphire crystal. The glass is held in place by an 18kt gold or black steel bezel, marked with the names of 24 capitals and major cities.

Yeni Vogard’ n kasas  titanyum karbit ve 48 milimetre çap nda. Antirefleks safir kristal cama sahip ve 50 metreye kadar su geçirmez. 
Çerçevesi 18 ayar alt n veya siyah çelik. Kadran  24 ayr  ehrin saatini gösterme özelli ine sahip.
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Having an abundantly feminine and ele-
gant look with its delicately proportioned 
body, Movado Amorosa is striking for its 
shiny and smooth surface. The elegantly 
designed double circles forming the flo-
wing lines of the bangle combine with the 
black Museum face introducing a dazzling 
dimension to the bangle’s elegant and 
organic design. 

Hassas orant l  gövdesi ile son derece di i 
ve elegant bir görünüme sahip Movado 
Amorosa, parlak ve pürüzsüz yüzeyi ile de 
dikkat çekiyor. Bilezi in ak c  hatlar n  
olu turan zarif tasar ml  iki çember ise, 
siyah Museum kadranla bütünle erek, 
bilezi in sade ve organik tasar m na göz 
al c  bir boyut kat yor.

ZAMANIN 
AYRICAKLI 
HALİ

TIME WITH 
PRIVILAGE The Platinum World Time produced by 

Patek Philippe was sold for 4 million dol-
lars in a 2002 auction. This one of a kind 
watch was the most expensive timepiece 
in the world in 2002. Indeed, all ten of the 
world’s most expensive watches were 
produced by Patek Philippe. The Firm 
has manufactured its first wrist watch in 
1868 but earned its fame earlier for the 
timepiece it created exclusively for Queen 
Victoria in 1851. 

THE MOST EXPENSIVE

Patek Philippe taraf ndan üretilen Platinum World Time, 2002 y l nda yap lan bir aç k 
art rmada 4 milyon dolara sat ld . Sadece bir adet üretilmi  olan bu saat 2002 y l nda 
dünyan n en pahal  kol saatiydi. Asl na bakarsan z dünyan n en pahal  on saatinin tümü 
Patek Philippe firmas  taraf ndan üretilmi . Firma ilk kol saatini 1868 y l nda üretmi  ama 
firma ününü daha önce, 1851 y l nda Kraliçe Victoria için özel üretti i saatle kazanm . 

EN PAHALISI O
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Nacar’ n standartlar n ötesindeki Chronos serisi ile zamanda 
ve modada geri kalmak tarih oluyor! Sportif, dinamik ve 
yenilikçi çizgileri ile dikkat çeken bu özel seri, kaliteli saat 
tutkunlar n n cazibe merkezi olmay  ba ar yor. Nacar, 
yepyeni Chronos serisi ile yeni dinamik ça a kucak aç yor. 
Nacar Chronos serisi farkl  kadran tasar m yla, stilistik özel 
çizgileriyle ve fonksiyonel özellikleri ile dikkat çekiyor. 
Seri, sa laml  ve kalitesi ile kendini kan tlayan kronograf 
Quartz makine, 5 atm su bas nc na dayan kl  40x47 
milimetre komple çelik kasa ve vidal  sportif arka kapa a 
sahip. Seride kullan lan mineral kristal cam ise çizilmelere 
kar  son derece dayan kl . Ayr ca bile e tam uyumlu 
gövde ve silikon banda sahip Nacar Chronos serisi ile art k 
rahatl ktan ödün vermeden k olmak da mümkün.

STANDARTLARIN 
ÖTESİNDE: 
NACAR CHRONOS

Staying behind time and fashion is a thing of the past with Nacar’s 
Chronos series beyond standards! This special series notable for its 
sporting, dynamic, and innovative lines, succeeds in being a center 
of attraction for lovers of quality watches. Nacar is welcoming the new 
and dynamic age with the brand new Chronos series. The Nacar Chro-
nos series is notable for its unique watch face alternatives, special stylis-
tic lines, and functional features. The series has the chronograph Quartz 
machine which proves itself with its durability and quality, 40x47 mm casing 
entirely made of steel, resistant to water pressure and the screwed on sporty 
back cover. The mineral crystal glass used in the series is highly resistant to 
scratching. With the Nacar Chronos series which also has a body and silicone band 
that fits the wrist perfectly, it is now possible to be chic without compromising comfort.

BEYOND STANDARDS: 
NACAR CHRONOS

Yüksek saatçilik dünyas n n Oscarlar  olarak kabul 
edilen Grand Prix d’Horlogerie de Geneve (GPHG) 

“En Komplike Saat” kategorisinde birincilik ödülünü, 
Christophe Colomb Équation du Temps koleksiyonu 

kazand . 146 y ll k görkemli tarihi boyunca tam 
2333 ödül almay  ba aran Zenith, Christophe Colomb 

Équation du Temps ile bir kez daha kalitesini tescil etti.

The first prize in the “Most Complicated Watch” category of the Grand 
Prix d’Horlogerie de Geneve (GPHG), recognized as the Oscars of the 
high clock making industry went to the Christophe Colomb Équation 

du Temps collection. Having succeeded in receiving 2333 awards in its 
magnificent 146 year history, Zenith registered its quality once again 

with Christophe Colomb Équation du Temps.

EN KOMPLİKE 
SAAT OSCARI 

ZENITH’İN

THE MOST COMPLICATED CAR 
OSCAR GOES TO ZENITH



TÜRK YE’N N GELM  GEÇM  
EN BÜYÜK ALI VER  VE 

E LENCE KOMPLEKS  
TURKEY’S LARGEST SHOPPING AND ENTERTAINMENT COMPLEX OF ALL TIMES



VIALAND, 100’den fazla 
ma aza cephesinden 

olu an 140 bin metrekare 
kiralanabilir ma aza 

alan na, 5 bini kapal , 
3 bini aç k olmak üzere 
toplamda 8 bin araçl k 

otoparka sahip olacak ve 
hedefledi i geni  marka 

yelpazesiyle her ya  ve zevk 
grubuna uygun alternatifler 

sunacak.

VIALAND will offer alternatives suited 
to groups of all ages and tastes with its 
wide range of brands on 140 thousand 
square meters of tenantable store 
area consisting of more than 100 store 
facades with architecturally different 
designs, its car park with a total capacity 
of 8 thousand cars, 5 thousand of which 
is indoor, and 3 thousand outdoor 
parking.



VIALAND, içerisinde al veri  merkezi, devasa bir tema park ile 
sosyal alanlar bar nd racak. Emlak uzmanlar nca Cumhuriyet 

tarihinin en büyük perakende yat r mlar ndan biri olarak 
gösterilen VIALAND, 1 milyar liral k yat r m de eriyle bu 

öngörüleri de hakl  ç kar yor. n aat  Eylül 2011’de ba layan ve 
önümüzdeki y l tamamlanmas  planlanan VIALAND, al veri  

ve e lencenin gerçek adresi olacak.

VIALAND which will be built on a 600 thousand square meter area in Eyüp, Istanbul will 
include shopping center, a giant theme park and social areas. Presented by real estate 
experts as one of the largest retail investments in the history of the Republic, VIALAND 
proves predictions right with its investment value of 1 billion lira. VIALAND whose 
construction began in September 2011, and is planned to be completed in March 2013 
will be the true address of shopping and entertainment. 





50’den fazla e lence 
ünitesi ile farkl  ve yeni  
bir e lence kültürü 
sunmaya haz rlanan 
VIALAND’in sürprizleri 
tabii ki bunlarla s n rl  
de il… Gerçek bir 
Roller Coaster deneyimi 
ar yorsan z, VIALAND’de 
fazlas n  bulacaks n z: 3 
saniyede 110 kilometre 
h z  a an son teknoloji 
ürünü Roller Coaster 
ile h zl  akarsuda rafting 
tecrübesinin ailece 
ya anabilece i Rapid 
Ride, do al elalelerin 
Roller Coaster co kusuyla 
bütünle ti i Splash 
Coaster ile Roller Coaster 
tutkunu olan veya olmaya 
hevesli herkesin zevkle 
binebilece i Family 
Coaster gibi ana 
ünitelerin hepsi 
VIALAND’de sizleri 
bekliyor olacak.

The surprises of VIALAND which is preparing to offer a different and unique 
entertainment culture with over 50 rides are certainly not limited to these… If 
you are seeking a true Roller Coaster experience, you will find that and more in 
VIALAND: Major rides including state-of-the-art Roller Coaster exceeding a speed 
of 110 kilometers in 3 seconds and the Rapid Ride that allows the whole family 
to experience rafting in fast waters, the Splash Coaster which marries natural 
waterfalls with the thrill of the Roller Coaster, and the Family  Coaster which everyone 
who are or who wish to be Roller Coaster devotees can ride with delight will be 
awaiting you in VIALAND.



stanbul dünyan n en romantik ve en görkemli ehirlerinden biri olarak görülür, çok 
yak nda da bölgenin en büyük e lence park n n sahibi olacak. VIALAND projesinin en önemli 
ortaklar ndan biri, Intamin Amusement Rides. Bunun a rl kl  nedeni, sizin dünyan n lider Rol-
ler Coaster, Water Splash ve Kule üreticisi olman z. Asl nda yak n zamanda dünyan n en h zl  
k za n  ürettiniz. Bize, e lence arac  olarak Roller Coaster, Family Coaster ve Water Splash 
hakk nda ne dü ündü ünüzü anlatabilir misiniz?

Roller coasterlar n uzun, etkileyici bir tarihi var. Roller Coaster n atas , ilk olarak 1400 ve 
1500’lü y llarda Rusya’da in a edilen devasa buz k zaklar  idi. K  aylar nda tahtadan 20 metrelik 
tepeler in a edilir ve karla doldurulup iyice s k t r l rd . Donmas  için kar n üzerine su püskür-
tülürdü; bu da daha kaygan bir pist olu tururdu. Rehberler, kayacak olanlar  60 santimetrelik 
k zakta kucaklar nda tutarak a a ya kadar inerlerdi. Bir Roller Coaster n pike yapmas n n ya-
ratt  heyecan ve adrenalin, insanlar  yüzy llar önce oldu u gibi bugün de gülümsetiyor ve 
kahkaha att r yor. nsanlar n e lence ekilleri y llar ve yüzy llar içinde de i ti ama Roller Co-
aster n getirdi i e lence bunca zaman ayakta kald . Yeni teknolojiler, çok yüksek bir emniyet 
standard n  korurken, heyecan n düzeyini art rmam za olanak veriyor.  

 
“VIALAND’e tedarik etti iniz Roller Coaster n özel bir niteli i var m ?  

Roller Coaster, son teknoloji ürünü “manyetik f rlatma sistemi” ile donat lm t r. Tren 3 
saniyeden daha k sa sürede, saatte yakla k 110 km h za ula acak. H zlanma, LSM (Senkron 
Do rusal Motor) teknolojisi kullan larak sa lan r. Raya sabitlenen motorlar ile trenin alt na 
sabitlenen m knat s aras nda olu turulan manyetik alan, trenin h zlanmas n  sa lar. Fiber optik 
kablolar kullanarak milisaniyeler içinde veri aktar m  yapabilen son derece geli mi  bir elektrik 
sistemi ve özel olarak geli tirilmi  bir yaz l m, kumanda sisteminin anahtar bile enleridir.

“VIALAND EKS KS Z VE 
MODERN B R E LENCE 
KOMPLEKS  OLACAK”
Intamin’in VIALAND için geli tirdi i Roller Coaster, son 
teknoloji ürünü “manyetik f rlatma sistemi” ile donat ld .  
Tren 3 saniyeden k sa süre içinde, yakla k saatte 110 km 
h za ula acak. 

“VIALAND WILL BE A 
COMPLETE & MODERN 

ENTERTAINMENT COMPLEX”
The Roller Coaster is equipped with 

a state of the art “magnetic launch 
system”.  The train will be accelerated to 

approximately 110kmh in less than 
3 seconds.

Istanbul is considered as one of the most romantic and spectacular cities of the world, and it will 
soon welcome its largest entertainment park of the region. One of the most crucial partners of the VIALAND 
project is Intamin Amusement Rides. This is largely due to the fact that you are world’s leading producer of 
Roller Coasters, water rides as well as tower rides.  As a matter of fact you have recently built the world’s fastest 
coaster. Could you tell us, what you think of the Roller Coaster, Family Coaster, and Water Coaster as means 
of entertainment?

Roller Coasters have a long, fascinating history. The direct ancestors of roller coast¬ers were monumental ice 
slides first created in Russia in the 1400s and 1500s. In the winter, seventy-foot hills were built of wood and hard-
packed with snow. Water was sprayed on the snow in order to freeze; this would cause a slicker track. Guides would 
take riders down the slopes on a two-foot sled by holding the rider in their lap. 

The thrill, the adrenaline that a Roller Coaster drop creates make people smile and laugh today as it did centuries 
ago. The way people are enjoying has changed during the years and centuries, but is the fun delivered by the Roller 
Coaster has survived through this time. New technologies allow us to improve the level of thrill, maintaining a very 
high standard of safety. 
“Is there a special feature of the Roller Coaster that you are providing VIALAND?  

The Roller Coaster is equipped with a state of the art “magnetic launch system”.  The train will be accelerated 
to approximately. 110kmh in less than 3 seconds. The acceleration is obtained by using a LSM (Linear Synchrono-
us Motor) technology. The magnetic field generated between the Motors – fixed to the track – and the magnet – 
fixed under the train – creates the train acceleration. A very sophisticated electrical system, using fiber optic cables 
to transmit data in a matter of milliseconds, along with a specifically developed software are the key components 
of the control system.
What can you tell us about building Roller Coasters and Splash Moasters? How does the process work, how 
is the manufacturing done, what are the significant criteria in the assembly (pre-assembly and operation) 
stages and most importantly, what do you consider while determining safety procedures?     

 ‘Safety’ is by far the most important element in every attraction. All starts during the engineering phase, 

Intamin Sat tan Sorumlu Ba kan Yard mc s
 Vittorio Fabbri 
Intamin Vice President Sales



INTAMIN’ N 45 YILI: 
1967 - 2012

INTAMIN 45 YEARS: 
1967 - 2012

Reinhold ve Robert Spieldiener ile arkada lar  Ali 
Saiko, 1967 y l nda, lunapark ve temal  e lence park  
atraksiyonlar n n üretilmesi ve yarat lmas  için kendi 
irketlerini kurmaya karar verdiler. çlerindeki istek 

ve arzuyla irketin ismini INTernational AMusement 
INstallations teriminin ilk harflerinden olu an 
“Intamin” eklinde koydular. INTernational AMusement 
INstallations… 45 y ld r bir tasar m bir kez daha 
tekrarlanmadan olabilecek her konfigürasyonda Rapids 
Rides tedarik edilmesine ra men, Intamin, bugün 
herhangi bir parkta belki de en popüler atraksiyon için 
yenilikçi özellikler geli tirmeye devam ediyor.

In June 1967, Reinhold and Robert Spieldiener and 
their friend Ali Saiko decided to set up their own 
company for production and creation of amusement 
and theme park attractions. With their ambitions 
and aspirations in mind, they established the 
company name “Intamin,” which is a combination of 
letters from the phrase INTernational AMusement 
INstallations. Intamin set a new bench mark in the 
history of amusement ride manufacturing and rose 
the bar for all others in the industry.

Roller Coaster ve Water Splash yap m  hak-
k nda neler söyleyebilirsiniz? Süreç nas l 
i liyor, üretim nas l yap l yor, montaj a a-
malar ndaki önemli kriterler neler ve en 
önemlisi emniyet prosedürlerini belirler-
ken neleri dikkate al yorsunuz?     

 “Emniyet”, her e lence ünitesi için 
aç k ara en önemli unsurdur. ster Roller 
Coaster, ister water splash veya kule olsun, 
mühendislik a amas ndaki bütün çal t r-
malar, bütün tren h zlanmalar  ve güvenlik 
eridi (boyutlar), e lence trenleri için uy-

gulanan Avrupa Standartlar ’n n tan d  
s n rlar n içinde yer almal d r. Projenin 
mümkün olan en iyi ekilde yürütülmesini 
sa lamak için, son derece vas fl  ve dene-
yimli mühendisler taraf ndan özel statik ve 
dinamik analiz yap l r. 

Proje daha sonra üretim a amas  için 
güvenilir alt yüklenicilere verilir. Hem 
Intamin’den hem de tedarikçiden atanan 
proje yöneticileri, her bir üretim prosedü-
rünün kalitesini kontrol etmek için hiçbir 
çabadan kaç nmazlar Burada da yürürlük-
teki tüm norm ve standartlar kar lanma-
l d r. 

Teslim ve kurulumdan sonra, i letmeye 
alma a amas  ba lar. Intamin teknisyenleri 
her bir bile enin düzgün çal t n  ve pro-
jedeki tüm tren performanslar n n nihai 
üründe sa lanm  oldu unu do rular. 
VIALAND, bir mega e lence park  olmas -
n n yan nda, ayn  zamanda bir ya am mer-
kezi olarak planlan yor. Proje hakk ndaki 
görü leriniz nelerdir?   

VIALAND’in harika bir proje olaca n  
dü ünüyorum, yaln zca bir e lence park  
de il, eksiksiz, modern bir E lence Komp-
leksi olacak.

whether it’s a Coaster, a Water Ride or Tower, all rider 
accelerations and safety envelope must remain with 
the limits set by the European Standards applicable 
to Amusement Rides. Once the riders (passengers) 
are safe, the attention is then given to the structure. 
Specific static and dynamic analysis is carried out by 
highly qualified and well experienced engineers to 
make sure the project is carried out in the best pos-
sible way. The project is then handed over to reliable 
subcontractors for the production phase. Dedicated 
project managers, both from Intamin and from the 
supplier, spare no efforts in controlling the quality 
of every single manufacturing procedure. Again, all 
applicable norms and standards must be met.  After 
shipment and installation, the commissioning phase 
starts. Intamin technicians will verify the proper ope-
ration of every component and that all ride perfor-
mances set in the project are properly delivered by 
the final product. 
In addition to being a mega entertainment park, 
VIALAND is also being planned as a lifestyle center. 
What are your opinions on the project?   

I think VIALAND will be a great project, not just an 
Amusement Park, but a complete, modern Entertain-
ment Complex.



Mimar Murat Y lmaz ile VIALAND hakk ndaki bütün detaylar  konu tuk.
VIALAND için bu bölgenin seçilmesinin nedeni nedir? Projenin yer ald  bölgenin konumu hak-
k nda bilgi verir misiniz?

Konunun temeli kentsel dönü üm. Bu dönü üm çerçevesinde u anda ehrin belirli bölgelerin-
de, özellikle merkezde at l kalm  ve bu at ll ktan dolay  da kullan lmayan alanlar var ve bu alanlar n 
dönü türülmesi, kente kazand r lmas  gerekiyor. Bu fikir, stanbul Büyük ehir Belediyesi’nin ( BB) 
bu konuya temel yakla m  olarak kar m za ç kt . Bu çerçevede birçok yakla m var. Ama bunlar n 
belki merkeze en yak n bölgesi Haliç. VIALAND’in in a edildi i bölge, daha önce ta  oca  olarak 
kullan lm  ve zamanla çevre halk  taraf ndan biraz spor alan , biraz park olarak kullan lm  ama 
unutulmu  ve zamanla asl nda çevreye güvenlik zafiyeti veren bir yap  haline gelmi . Bu bölgenin 
kazand r lmas  ile ilgili BB’nin bir çal mas , ihalesi oldu. Nas l de erlendirilebilece ini dü ündü-
ler, biz de bu çal ma için bir fikir projesi ürettik. 
Proje Yap- let-Devret modeliyle mi hayata geçiriliyor?

Evet. Yap- let-Devret (Y D) modeliyle BB taraf ndan ihaleye ç kar ld . 
VIALAND’in konumlanaca  alan n büyüklü ü ne kadar?

Buras  600 dönümlük bir arazi. Bu arazide düz, e imli ve kademeli alanlar mevcut. Etraf nda 
da bir yap la ma var. Bizim aç m zdan önemi ise Haliç havzas , Tarihi Yar mada ile yeni Büyükdere 
aks n  kuzeyden birle tiren ikinci bir aks olmas . Birinci aks Büyükdere Caddesi, ikincisi ise Haliç 
aks . Yani ehrin kuzeyiyle güneyini birle tiren aks n üzerinde yer alan çok büyük ve y llard r kulla-
n lmayan bir alan n yeniden kazand r lmas ndan bahsediyoruz. Ben buna “büyük bir a ” diyorum. 
Tüm o bölgeyi geni letecek ve kuzeyle güneyi birbirine ba layacak bir alan. Trafik olarak bakt n z 
zaman, Taksim’e, Be ikta ’a tünel ba lant lar n  dü ünürsek yakla k be  on dakikal k mesafede.   
Konsept olarak neye karar verdiniz?

Dü ündük, hem Avrupa’da hem ABD’de, Do u’da Çin’e kadar örneklerini ara t rd k, incele-
dik, seyahat ettik. Hem insanlar  çekme hem de sosyal amaçl  kullan m aç s ndan en uygun oldu-
unu dü ündü ümüz tema park konseptinde bir proje geli tirdik. Bu proje için tüm bölgesel özel-

likleri de dü ünerek bir planlama yapt k. Bir dönem bu çal ma süreci devam etti. Park konseptine 
karar verdikten ve dünyadaki örnekleri de inceledikten sonra bunun buraya nas l adapte edilece i 
konusunda bir çal ma yapt k. 

‘VIALAND, TÜRK YE’N N EN BÜYÜK 
E LENCE MERKEZ  OLACAK’

“VIALAND stanbul Eyüp’te 600 dönümlük bir alanda in a ediliyor. Projenin mimar  Murat 
Y lmaz, VIALAND’in çok büyük kap lar açaca n  belirtiyor ve ekliyor: “Herkese ve çevreye 
faydal  olacak iyi bir i  yapman n keyfini hissediyorum. Bir mimar olarak beni toplum için 

ne yap ld  konusu daha çok ilgilendiriyor.” lk etapta ana cadde ve e lence park n n 
in as na ba lanan VIALAND y llar içinde yap lacak eklemelerle gittikçe büyüyecek.

Mimar Murat Y lmaz Architect

‘VIALAND WILL BE TURKEY’S LARGEST ENTERTAINMENT CENTER’
“VIALAND is being built on an area of 600 hectares in Eyüp Istanbul. The Project’s 
architect Murat Y lmaz states that VIALAND will open major doors and adds: “I feel 
the joy of doing a job that will be beneficial for everyone and the environment. As an 
architect, I am more interested in what is being done for society.” VIALAND whose 
first stage of construction began with the main avenue and entertainment park will 
gradually grow with additions that will be made through the years.

We spoke with architect Murat Y lmaz about all details on VIALAND.
Why was this area selected for VIALAND? Would you tell us of the location of the project?

The essence of the matter is urban transformation. There are areas, particularly in the center that have been left 
inactive and are not used due to this inactivity, and these areas need to be transformed an integrated into the city wit-
hin the context of this transformation. This idea came up as the Istanbul Metropolitan Municipality’s ( BB) basic app-
roach to the matter. There are many approaches in this context. But of these, perhaps the region closest to the center 
is the Golden Horn. The area where VIALAND is being constructed has previously been used as a quarry and in time 
used partly as a sports ground, and partly as a park by the people of the vicinity but been forgotten and in fact become 
a structure which is an area weakening the security of the surroundings. BB had a project, a tender regarding the 
reclaiming of this region. They thought of how it could be utilized, and we produced a concept project for this effort. 
Is the project being implemented with the Build-Operate-Transfer model?

Yes. It was put to tender by BB with the Build-Operate-Transfer (BOT) model. 



Projelendirme a amas ndaki hayalinizi bizimle 
payla abilir misiniz?

Neyi hayal ettik? Birincisi, bölgede yürüyü  
yapmak, ko mak, spor yapmak isteyen insanla-
r n gidebilece i do al bir park olsun istedik. 
kincisi yak n çevreden, ehir d ndan hatta 

ülke d ndan gelecek insanlar n e lenebile-
ce i bir yer dü ledik. Dünyadaki di er e lence 
park  örneklerini inceledi imizde, nerelerden 
ziyaretçi çektiklerini görünce bu konunun çok 
farkl  bir boyutu oldu unu, insanlar için tam 
bir bulu ma noktas  oldu unu ve insanlar n 
en az bir iki gün otellerde konaklad n , bu-
ralarda zaman geçirdi ini gördük. Bir defa gel-
mekle kalmay p, ayda bir defa düzenli ziyaret 
ettiklerini, böyle bir al kanl klar  oldu unu 
gözlemledik. Buna uygun olarak tema park n 
düzenlenmesi, caddenin bununla birle tiril-
mesi eklinde projeyi geli tirdik. 

Çevreye zarar vermeyen, en az enerjiyle 
ya ayabilen hatta mümkünse kendi enerjisini 
üretebilen bir alan konsepti olu turduk. Proje 
sonuçland  ve in aat ba lad . Hem cadde k s-
m  hem de tema park dedi imiz k s m birle i-
yor. u anda park k sm n n düzenlemesini ön 
plana ç kartarak çal malar  yürütüyoruz. Park 
k sm  da daha önce söyledi im gibi, insanlar n 
keyifli, güvenli ve huzurlu zaman geçirmek için 
bulu aca  bir alan olacak. 
Ç r aç c  bir proje olacak gibi görünüyor?

Anadolu Yakas ’n n, hatta Anadolu e-
hirlerinin de böyle bir eye ihtiyac  var. 
Fransa’da benim gördü üm, üç dört tane 
var. ABD’dekilerin say s n  bile bilmiyorum. 
Almanya’da iki üç tane var. Nas l matbaa geç 
gelmi se Türkiye’ye, bu da aç kças  biraz geç 
kal nm  bir proje. nsan tabii i in içine girince 
fark ediyor ve “Niye geç kald k, niye daha önce 
bunu yapamad k?” diye dü ünüyor. Belki de 
bundan on y l önce bunlar  konu mak do ru 
de ildi. Bugün ülkemizin geli im performan-
s na ba l  olarak belki bunu imdi konu abili-
yoruz. 
Her ya a hitap ediyor, de il mi?

Bu parklara aileler geliyor. Her ya a hi-
tap eden e lenceler ve aktiviteler mevcut. Bu 
mekân ailelerin sosyal olarak bulu abilece i, 
ailedeki her bireyin kendisi için bir eyler bu-
labilece i ortamlar sunacak.
Bölgede bir kentsel dönü üm ya anacak m ?

Kentsel dönü üm, kendi kendine olmaz. 
Yani bir yeri y k p yapmak oray  kurtarm yor. 
Oraya bir fonksiyon, aktivite, i levsellik, hatta 
sosyallik kazand rman z gerekiyor. Önce sosyal 
olmas  gerekiyor, sadece ticari olmas  yetmiyor. 
Sosyal olmas  için de bir cadde, bir park, bir 
ortak alan olmas  gerekiyor. Sonra di erleri 
halka halka geli iyor. Ben aç kças , o halkan n 
ilk a amas n n Haliç aks yla beraber TEM’e ve 
E5’e kadar yans yaca n  dü ünüyorum. Çün-
kü gelmesi beklenen insan say s  çok ciddi, 
inan lmaz bir rakam. Bu ne demek? stanbul’a 
gelecek olan her yabanc  mutlaka buraya u -
rayacak. Böyle bakt m z zaman ben yans ma-
lar n bizim öngördü ümüzden daha fazla ola-
ca n  dü ünüyorum. stanbul yeni yeni kent 
kabu unu k r yor, dünyaya aç l yor.

What is the magnitude of the site on which VIALAND will be located?
This is a 600 hectare lot. This lot includes flat, sloping, and graduated areas. There is also settlement around 

it. What makes it significant for us is its being a secondary axis connecting the Golden Horn basin, the Historical 
Peninsula and the new Büyükdere axis from the north. The first axis is the Büyükdere Avenue, and the second is the 
Golden Horn axis. In other words, we are speaking of reclaiming a very large area located on the axis connecting the 
city’s north with its north, and one that has been dormant for many years. I call this a “major inoculation.” An area that 
will extend the entire region and connect the north and south to each other. In terms of traffic, and considering the 
underground connections, it is about five or ten minutes to Taksim and Be ikta .  
What did you select as the concept?

We considered, travelled, researched, and examined samples in Europe as well as in the USA, all the way to 
China in the East. We have developed project with a theme park concept, which we found to be the most suitable in 
terms of attracting people as well as for social use. We planned this project taking into account all the characteristics 
of the region. This working process continued for a while. After deciding on the park concept and after examining the 
examples in the world, we worked on how it could be adapted here.  
Would you share with us your dreams at the project development stage?

What did we dream of? First of all, we wanted there to be a natural park where people in the area who wanted 
to hike, jog, and do sports could go. Second of all, we dreamt of a place where people from the near vicinity, from 
outside the city, indeed from outside the country could have fun. When we studied examples of other entertainment 
parks around the world and  saw from where they attracted visitors, we saw there was a whole different dimension to 
the matter, that (the theme park) was a true meeting point for people and that people stayed at the hotels for a few 
days at least, and spent time in these places. We observed that they did not come just once but visited regularly once 
a month, and that they had made a habit of it. Accordingly we developed the project as determining the layout of the 
theme park, and combining the avenue with it. We prepared a project conforming to the concept of green building. In 
other words, as we did all this we created a concept that does not harm the environment, and can survive on a mini-
mum of energy, indeed if possible can generate its own energy. The project was concluded and construction began. 
The avenue section and the section we call  the theme park are coming together. At the time, we are conducting our 
work by prioritizing the landscaping of the park section. As I said before the park section will be an area where people 
will come together to have a fun, safe, and peaceful time.
It looks like it will be a groundbreaking project.

The European Side, in fact even Anatolian cities need something like this. There are several in France that I have 
seen. I don’t even know the number in the US. There are two or three in Germany. Just like the printing press came to 
Turkey late, in fact this is a little bit of a belated project. Of course one only realizes when he is immersed in the work 
and thinks, “Why are we so late, why did we not do this before?” Perhaps it was not right to speak of these ten years 
ago. Maybe we can only speak of this as a result of our country’s development performance. 
It appeals not only to children, but to people of all ages, does it not?

Families come to these parks. There are entertainments and activities that appeal to all ages. This space will offer 
environments where families can come together socially, where each member of the family can find something for 
themselves.

Will there be a major urban transformation in the region?
Urban transformation does not happen by itself. In other words bringing a place down and rebuilding it does 

not save it. You need to bring a function, activity, functionality, even a sociality into the place. It has to be social first, 
being commercial is not enough. For it to be social, there needs to be an avenue, a park, a common area. Then the 
others develop in stages. In fact, I think that the first stage will reflect all the way to TEM and E5 with the Golden Horn 
axis. Because the number of expected visitors is incredibly high. What does this mean? Any foreigner who comes to 
Turkey will be sure to drop by here. 



“EN ÖNEML  
KR TER M Z A LE 

B REYLER N N 
BERABERCE E LEN P 

KEY F ALAB LECEKLER  
B R ORTAM 

OLU TURMAK”
“VIALAND’de dünyan n de i ik ülkelerindeki kültürlerin 
yüzlerce hareketli figür ve dekorlar n aras nda yans t ld  

ne eli ve e lenceli bir dünya ile kar la acaks n z. Sadece 
VIALAND temal  park m zda dünya tarihinin en görkemli 

olaylar ndan birisine en etkileyici biçimde ahit olacaks n z. 
Macera dolu parkurlardaki rafting deneyimini en keyifli 
biçimde hissedeceksiniz. Bunlar n haricinde sektördeki 

en teknolojik ve yeni birçok farkl  e lence ünitesi de 
projemizde yer almaktad r.”

ANM Group 
Nuri Kaçal - Mehmet Akçin 

ANM Group

“OUR MOST IMPORTANT 
CRITERION IS TO CREATE AN 
ENVIRONMENT WHERE FAMILY 
MEMBERS CAN ENJOY AND 
HAVE FUN TOGETHER”
 “At VIALAND you will find a cheerful 
and fun world where the cultures of 
various countries of the world are 
reflected in hundreds of moving figures 
and sets. Only in our VIALAND theme 
park you will witness one of the most 
spectacular events in world history in 
the most impressive way. You will feel 
the experience of rafting in adventurous 
tracks in the most delightful manner. 
Other than these, our project includes 
the most technologically advanced 
and newest entertainment units in the 
sector.”

Bugüne kadar ba ta Türkiye olmak üzere Türkmenistan, Ukrayna, Kazakistan, ran, Irak ve 
Suriye’de aç k ve kapal  alanlarda temal  park ve e lence merkezi projeleri geli tirdiklerini belirten 
ANM Group yöneticileri Nuri Kaçal ve Mehmet Akçin bize VIALAND’i anlatt .
ANM Group’u bize tan t r m s n z? ANM Group bugüne kadar ne tür projelere imza att ?

ANM Group 17 y ld r temal  park ve e lence parklar  sektöründe profesyonel olarak faaliyet gös-
teren Nuri Kaçal ve Mehmet Akçin taraf ndan kurulmu  uluslararas  bir firmad r. Firma kurucular  
sektörle ilgili gerekli mesleki e itimleri Amerika’da alm  olup, firma IAAPA üyesidir.

Bugüne kadar ba ta Türkiye olmak üzere Türkmenistan, Ukrayna, Kazakistan, ran, Irak ve 
Suriye’de aç k ve kapal  alanlarda temal  park ve e lence merkezi projeleri geli tirdik. Bugüne kadar 
gerçekle tirdi imiz önemli baz  projeler aras nda; Atlantis E lence Merkezi - Cevahir Al veri  Merke-
zi, Tatilya (Yönetim-söküm ve Irak’ta tekrar devreye alma hizmetleri), Funland NATA Vega Al veri  
Merkezi-Ankara, Anadolu Harikalar Diyar  E lence Park  – Kayseri‘nin yan  s ra Han Çad r  –Cosmod-
rom E lence Merkezi ve Türkmenistan Masallar Dünyas  gibi önemli uluslararas  projeleri sayabiliriz.
stanbul’da çok yak nda hayata geçecek sadece Türkiye’nin de il bölgenin en büyük e lence park  olan 

VIALAND projesinde ANM Group’un üstlendi i rol hakk nda neler söylersiniz? 
Öncelikle Türk halk n n uluslararas  standartlarda ve en yüksek kalitede e lenceye ula abilmesi aç -

s ndan hiçbir fedakârl ktan ve özveriden kaç nmayan proje yat r mc s  Gürsoy & Bayraktar ortakl na 
te ekkür ederek konuya ba lamam z gerekmektedir. Firmam z stanbul ‘daki en önemli arazilerden biri 
olan VIALAND projesinin temal  park alan yla ilgili olarak konsept proje-master plan-temaland rma-
fizibilite-detay-proje yap m -saha koordinasyon ve dan manl k faaliyetlerini yürütmektedir. Ayr ca di-
namik ve iddial  biçimde geni lemesiyle ilgili di er etaplar n n planlamas nda da rol almaktay z.
VIALAND’ deki genel konseptten söz eder misiniz? 

VIALAND temal  park; fantastik temal  mekânlar n olu turdu u e lence bölgelerinde yer alan, 
ülkemizde bugüne kadar hiç kimsenin yat r m n  hayal bile edemedi i sadece dünyan n en önemli 
e lence parklar nda yer alan özel atraksiyon ve oyun gruplar n n (ride) yer ald  bir park olacak. 
Ayr ca dünyada sadece VIALAND’de deneyimini ya ayabilece iniz, tarihimizden izler ta yan ve bu 
proje için özel olarak geli tirdi imiz e lence uygulamalar  da bulunacak.
Park n planlamas n  yaparken hedef kitlenizi nas l belirlediniz?

Bu tür parklar dünyada sadece çocuklar de il her ya  grubuna hitap edecek ekilde düzenleni-
yor. Tema park teriminin ard nda yatan gerçek, insanlar n belirli bir konseptle haz rlanan mekân ve 
uygulamalarda e lenmesinin yan  s ra geni  bir ya  aral nda park  ziyaret eden 3-70 ya  aral ndaki 

Stating that they had developed indoor and 
outdoor theme park and entertainment center projects 
to date in Turkey as well as in Turkmenistan, Ukraine, 
Kazakhstan, Iran, Iraq, and Syria, ANM Group executives 
Nuri Kaçal and Mehmet Akçin told us of VIALAND.
Would you introduce s to ANM Group? What type of 
projects did ANM Group work on until today?

ANM Group is an international company founded 
by Nuri Kaçal and Mehmet Akçin, which has been opera-
ting professionally in the theme park and entertainment 
park sector for 17 years. Founders of the company have 
received the professional training relevant to the sector 
in the United States, and the company is a member of 
the IAAPA (International Association of Amusement 
Parks and Attractions). We have developed indoor and 
outdoor theme park and entertainment center projects 
to date in Turkey as well as in Turkmenistan, Ukraine, 
Kazakhstan, Iran, Iraq, and Syria. Some major projects 
we have implemented to date include the Atlantis En-
tertainment Center – Cevahir SC, Tatilya (Management 
- dismantling and recommissioning in Iraq), Funland 
NATA Vega Shopping Center – Ankara, Anadolu Hari-
kalar Diyar  Entertainment Park – Kayseri as well as the 
significant international projects such as Han Çad r  – 
Cosmodrom Entertainment Center and Turkmenistan 
World of Fairytales.
What would you tell us of the role assumed by the 
ANM Group in the VIALAND project, the largest en-
tertainment park not only of Turkey but of the entire 
region, to become operational in Istanbul very soon. 

We should first begin by thanking the Gürsoy & Bay-



her ki inin burada e lence deneyimi ya amas na 
olanak sa layabilmekten geçmektedir. Bizim en 
önemli kriterlerimiz aile bireylerinin beraberce 
e lenip keyif alabilecekleri bir ortam olu tur-
makt r. Adrenalin merakl s  ki ilere hitap eden 
birçok e lence seçene inin yan  s ra, sadece 
küçük ya  gruplar na hitap eden farkl  e lence 
üniteleri de projemizde yer almaktad r.
VIALAND’de e lence park nda yer alacak tema-
lar ve e lence üniteleri konusunda bilgi verebilir 
misiniz?

Park m z n giri inde masal diyar n  and ran 
bir ato yer almaktad r. History Zone olarak ad-
land raca m z alanda; Ortaça  Avrupas  ve eski 
stanbul‘a ait temal  uygulama ve mekânlar bu-

lunmaktad r. Adrenalin ve macera merakl lar na 
hitap eden Adventure Zone, küçük ziyaretçile-
rimize özel haz rlad m z Fun Zone parktaki 
ana bölgelerimizdendir. Ana ba l klarla e lence 
ünitelerinden bahsedecek olursak adrenalin se-
venlerin Avrupa’n n en h zl  Roller Coasterlar  
aras ndaki LSM coaster deneyimini saatte 110 
kilometreye varan süper h zlarla ya amalar n  
planlad k, 50 metrelik gerçek Free Fall Tower 
ünitesini çok özel bir konseptle tasarlad k, ay-
r ca dünyan n en güzel Splash Ride’lar ndan 
birisi park m zda yer alacakt r. nsan boyunun 
yakla k 9 kat  büyüklü ünde bir King Kong’un 
konuklar m z  araçla birlikte yakalay p havaya 
kald rmas  kolay kolay unutulmayacak bir he-
yecan olacak. Dünyan n de i ik ülkelerindeki 
kültürlerin yüzlerce hareketli figür ve dekorla-
r n aras nda yans t ld  ne eli ve e lenceli bir 
dünya ile kar la acaks n z, sadece VIALAND 
temal  park m zda dünya tarihinin en görkemli 
olaylar ndan birisine en etkileyici biçimde ahit 
olacaks n z. Macera dolu parkurlardaki rafting 
deneyimini en keyifli biçimde hissedeceksiniz. 
Bunlar n haricinde sektördeki en teknolojik ve 
yeni birçok farkl  e lence ünitesi de projemizde 
yer almaktad r.
Park n güvenli i ve kalite standartlar  konusunda 
bizi bilgilendirir misiniz?

Firmam z e lence sektöründe güvenli in 
son derece önemli oldu u bilinciyle geli tirmek-
te oldu u tüm projelerde yat r mc lar m z n; ön-
celikle üniteyi kullanan ziyaretçinin, çal t ran ve 
bak m n  yapan ki inin güvenli ini maksimum 
düzeyde koruyacak. En son uluslararas  güvenlik 
standartlar na uygun kaliteli e lence üniteleri 
üretimi yapan üreticilerle çal mas n  sa lamak 
için özel teknik artnameler olu turmaktad r. 
Yat r mc n n haklar n  koruyan ve ünitenin gü-
venli kullan m na, bak m na ve çal t r lmas na 
maksimum olanak sa layan bu çal malar m z 
aras nda üretim esnas nda test ve denetim, sev-
kiyat ve montajda kontrol gibi hizmetlerimiz 
yer almaktad r. Firmam z n uluslararas  sektörel 
organizasyonlarda üyelikleri ve sertifikalar  mev-
cuttur. Amerika’daki NAARSO isimli kurum bu 
sektöre yönelik park denetimcileri yeti tirmekte 
ve e itmektedir. Firmam z da bu kuruma üye-
dir ve kurucular m zdan biri Avrupa’daki say l  
yetkili denetçilerden birisidir. VIALAND gerek 
ünite güvenli i gerekse do a artlar  ve afetler 
öngörülerek parktaki uygulamalar n, kural ve 
sistemlerin düzenlendi i örnek bir projedir. 

raktar partnership, the project investors who did not shy away from any sacrifice and devotion to enable the Turkish 
people to gain access to the highest quality entertainment at international standards. Our company conducts concept 
project - master plan – theme development – feasibility – detail – project construction – field coordination and consul-
tancy operations for the theme park area of the VIALAND project, one of the most important lots in Istanbul. We also 
have a role in the planning of the other stages regarding its dynamic and ambitions expansion.
Would you talk to us about the overall concept in VIALAND? 

The VIALAND theme park will be one which includes special attractions and rides found only in entertainment 
sites with fantastic themes, and featured only in the world’s leading entertainment parks, whose investment no one 
had even dreamed of in our country until now. Furthermore it will also house entertainment features you can only 
experience in VIALAND in the whole world, ones that carry traces of our history, and which we have developed espe-
cially for this project.
How did you define your target group while planning the park?

These kinds of parks are arranged not only to children but to all age groups. The reality that lies behind the term 
‘theme park’ is based on people being entertained in spaces and applications that have been prepared with a specific 
concept as well as on allowing every one from 3 to 70 years of age who visit the park to have an entertaining experien-
ce. “Our most important criterion is to create an environment where family members can enjoy and have fun together. 
In addition to many entertainment options appealing to adrenalin junkies, our project includes various entertainment 
units which appeal only to young children.
Would you give us information on the themes and entertainment units that will be featured in VIALAND?

At the entrance of our park is a castle resembling a Medieval fairy tale land. The area we will call the History Zone 
includes themed applications and spaces from Medieval Europe and old Istanbul. Adventure Zone which appeals 
to adrenaline junkies and adventure lovers is one of the main areas in the Fun Zone park we have prepared for our 
small visitors. To briefly mention the rides, for adrenalin junkies we have planned a super fast experience at speeds of 
almost 110 km/h with the LSM coaster, one of the fastest Roller Coasters in Europe, we have designed the genuine 50 
meters tall Free Fall Tower with a very special concept, and our park will also feature one of the finest Splash Rides in 
the world. That a King Kong that is roughly 9 times the size of a person catches our guests with their car and lifts them 
will be a thrill not easily forgotten. You will find a cheerful and fun world where the cultures of various countries of the 
world are reflected in hundreds of moving figures and sets, and only in our VIALAND theme park will you witness the 
most spectacular events of world history in the most impressive way. You will feel the experience of rafting in adven-
turous tracks in the most delightful manner. Other than these, our project includes the most technologically advanced 
and newest entertainment units in the sector.
Would you inform us of the safety and quality standards of the park?

With the awareness of the crucial role of safety in the entertainment sector, and for all projects it is developing, 
our firm will protect the safety of our investors, and primarily of the visitors using the ride, and the people who operate 
and maintain it. It is compiling special technical specifications to allow collaboration with producers who manufacture 
quality rides that conform to the latest international standards of safety. Our efforts that protect the rights of the in-
vestor and allow the maximum opportunity for safe use, maintenance, and operation of the ride include our services 
such as test and control, shipping, and control on assembly. Our company has memberships in and certificates from 
international organizations of the sector. This organization based in the US, called NAARSO trains and educates 
amusement ride inspectors for this sector. Our company is a member in this organization and one of our founders is 
a prominent inspector in Europe. VIALAND is an exemplary project where the applications, rules, and systems in the 
park have been organized with a consideration of the safety of rides as well as the elements and natural disasters. 



“VIALAND ÇOK 
HEYECAN VER C  
B R PROJE”
VIALAND’de olu turacaklar  “Fatih Tüneli” ile çok yönlü, 
yerel ve tarihi bir konuyu hayata geçirebileceklerini belirten 
Heimotion Genel Müdürü Michael Friedrich bunun için, 
o dönemin görünümüne uygun tamamen yeni karakterler 
geli tirdiklerini belirtiyor. Ziyaretçiler 1453 y l na ve 
‹stanbul ku atmas n n içine giriyor. Teknede, ziyaretçiler 
kendilerini sava n ortas nda bulacak. Etkinlik s ras nda 
patlamalar, su balonlar  veya çavlanlar üstüne yans t lm  
görüntüler ya da manc n klar ve toplar gibi etkileyici 
efektler deneyimleyecekler.

“THE VIALAND IS A VERY 
EXCITING PROJECT”

“We can realise with the Fatih Dark Ride a 
sophisticated, local and historical topic. 

For this challenge we develop completely 
new characters which match the look of 

that era. The visitors immerge in the year 
1453 and the battle of Istanbul. On the 

boat ride the visitors will find themselves 
in the middle of the battle. During the 

ride the visitors experience impressive 
effects like explosions, water balloons 

or projections on waterfalls or working 
catapults and canons which are used in 

the storming of the city.”

VIALAND projesinin stanbul’un ortas ndaki merkezi konumunun, onu bir e lence 
park n n ötesinde, insanlar n e lencesi ve ya am tarz  için bir odak noktas  yapaca n  belirten 
Heimotion Genel Müdürü Michael Friedrich’ten tema park n detaylar  hakk nda bilgi ald k.

irketinizin geçmi i hakk nda bize biraz bilgi verebilir misiniz? 
Heimotion uzmanlar  ekibi, 60 y ld r dünyan n dört bir yan ndaki mü terilerimiz için temal  

atraksiyonlar geli tirmekte ve üretmektedir.  Tarihçemiz 1944’e kadar gidiyor. Bebek ve oyuncak 
üretimi ile ba layan yolculuk, yüksek kaliteli animatroniklerin, elektronik program gösterilerinin, 
tünellerin ve temal  bireysel e lence ünitelerinin geli tirilmesi ve üretimi ile devam etti. Bugünkü 
ürünlerimiz, temal  restoranlar , temal  e ya sat  ma azalar n z ve temal  çocuk oyun parklar n  
da içeriyor. Heimotion’ n mü terileri e lence parklar , al veri  merkezleri, müzeler, aile e lence 
merkezleri, ovmenler ve reklam ajanslar d r. Heimotion’ n çekirdek yetkinli i hala her türlü 
animatronik üretimidir. Bir al veri  merkezinin dekorasyonu için basit bir küçük manken veya 
bir e lence park  için büyük bir ta nabilir atraksiyon (18 metreye kadar) isterseniz, arad n z 
ortak Heimotion’d r. K saca: Heimotion, özelle tirilmi  ve her zaman mü terinin talebine göre 
smarlama ürünleri, eksiksiz ve anahtar teslimi olarak teslim eder.

According to the Managing Director of Heimotion central location of this project in the middle of Istanbul 
makes it a central point  for entertainment and lifestyle for the people – beyond the amusement park. Michael Friedrich 
told us about the project.
Could you provide us some us some information on your company’s background? 

The team of Heimotions specialists develop and produce themed attractions for more than 60 years for our cus-
tomers all over the world . Our history goes back to the year 1944. What began with producing simple dolls and toys, 
has found its continuation in the development and production of high-quality animatronics, electronic programme 
shows, dark rides  and themed individual attractions. Our today’s range of delivery also includes themed restaurants, 
themed merchandising shops as well as themed children playgrounds. The customers of Heimotion are Amusement 
Parks, Shopping Center, Museums, Family Entertainment Center, Showmen and Advertising Agencies. The core 
competence of Heimotion is still the production of animatronics in all kinds. If you request a simple small figure for a 
shopping center decoration or want a big moveable attraction (up to 18 m) for an amusement park, Heimotion is the 
partner you are looking for. All stages of the production process are done in-house - under one roof - . The process 
starts with the basic conceptual work in our art studio, followed by designing, developing and building of models, 
moulds, mechanics and electronics up to applying the final touch in our art and costuming studio.  The result: our 
products are “Made in Germany! In short: Heimotion delivers customized products, always tailored on customers 
request, complete and turn-key.
Istanbul is considered as one of the most romantic and spectacular cities of the world, and it will soon welcome 
its largest entertainment park of the region. One of the most crucial partners of the VIALAND project is Heimoti-
on.  This is largely due to the fact that you are one of the world’s leading producer of animatronics and special ef-
fects.  Would you tell us, what kinds of surprises and special effects are you preparing for the VIALAND project?

The Vialand project is a very exciting project for us because, we can realise with the Fatih Dark Ride a sophistica-
ted, local and historical topic. For this challenge we develop completely new characters which match the look of that 
era. The visitors immerge in the year 1453 and the battle of Istanbul. On the boat ride the visitors will find themselves 
in the middle of the battle. During the ride the visitors experience impressive effects like explosions, water balloons or 
projections on waterfalls or working catapults and canons which are used in the storming of the city.

Heimotion Genel Müdürü 
Michael Friedrich

Heimotion Managing Director



stanbul dünyan n en romantik ve en görkemli ehirlerinden biri olarak görülür, çok yak n-
da da bölgenin en büyük e lence park n n sahibi olacak. VIALAND projesinin en önemli 
ortaklar ndan biri, Heimotion.  Bunun a rl kl  nedeni, sizin dünyan n lider animatronik 
ve özel efektler üreticisi olman z.  VIALAND projesi için ne tür sürprizler ve özel efektler 
haz rlad n z  söyleyebilir misiniz?

VIALAND projesi bizim için çok heyecan verici bir proje çünkü “Fatih Tüneli” ile çok 
yönlü ve tarihi bir konuyu hayata geçirebilece iz.  Bunun için, o dönemin görünümüne 
uygun tamamen yeni karakterler geli tiriyoruz. Ziyaretçiler 1453 y l na ve stanbul ku at-
mas n n içine giriyor. Teknede, ziyaretçiler kendilerini sava n ortas nda bulacak.  Etkinlik 
s ras nda patlamalar, su balonlar  veya çavlanlar üstüne yans t lm  görüntüler ya da man-
c n klar ve toplar gibi etkileyici efektler deneyimleyecekler. Özel efektler, özenli dekoras-
yon, gerçek hayattaki gibi ve hareketli animatronikler ile etkile imin - ve bunlar n uygun 

kland rma ve sesler ile birle iminin - konuklar üzerinde uzun süreli bir etki b rakaca n-
dan eminiz. Bu karma k tarihi gösteri yetmezse, ziyaretçiler ‘Small World Tekne Gezisi’ne 
kat lmaya davetliler. Birkaç dakika içinde dünyan n birçok ülkesine tekne ile seyahat ede-
bilirler. Her ülke tematik olarak dünyaca ünlü atraksiyon ve dekorasyonlarla sunuluyor ve 
küçük ve sevimli “Small World Figürlerimiz” ile temsil ediliyor. Small World Gezisi’ne tezat 
bir program olarak, genç ve daha ya l  ziyaretçilerimize Korku Tüneli’nde bir yolculuk öne-
riyoruz. Korkunç canavarlar ve kanl  efektlere a racak ve korkacaklar. Zombilerle yemek 
mi, elektrikli sandalyedeki adam m , yoksa canavar örümceklerin sald r s  m  daha korkunç 
bulunacak, o da sizin seçiminiz. 
Bu proje kapsam nda kaç tane robot üreteceksiniz ve ne tür bir tema yelpazesini kapsaya-
caklar?

Heimotion, VIALAND projesi için toplam 300’ün üzerinde hareketli ve hareketsiz figür 
üretecek. Tema, gerçekçi, gerçek boyutlu, tarihi figürlerinden, her biri ülkesinin özgün tar-
z nda giydirilmi  ve boyanm  sevimli, küçük karakterlere (Small World Gezisi) veya ürkünç 
ve oke edici korku figürlerine (Korku Tüneli) kadar tema yelpazesini kapsayacak.
Bugüne kadar hangi ülkelerde ve ne tür yap mlar gerçekle tirdiniz?

Avrupa, Afrika ve Asya’n n farkl  ülkelerinde, çok çe itli temalar içeren atraksiyonlar 
ürettik. Bunlar hem aç k hem de kapal  alan atraksiyonlar  oldu. Çin, M s r veya Dubai gibi 
yerlerde temal  restoranlar yapt k veya al veri  merkezleri ve otelleri dekorasyonumuzla 
donatt k.
VIALAND, bir mega e lence park  olmas n n yan nda, ayn  zamanda bir ya am merkezi ola-
rak planlan yor. Proje hakk ndaki ilk izleniminiz veya görü leriniz nelerdir?

Geçen y l n sonunda bu projeden ilk kez haberdar oldu umuzda, ba ar l  olaca na ve 
bu e lence park na stanbul ve çevresinde ya ayanlar taraf ndan arzu duyulaca na hemen 
ikna olduk. Türkiye son y llarda ekonomik aç dan çok kalk nd .  Bir metropol olarak stan-
bul, özellikle bu ba ar dan fayda sa layacakt r. Bu projenin stanbul’un ortas ndaki merkezi 
konumu, onu bir e lence park n n ötesinde, insanlar n e lencesi ve ya am tarz  için bir 
odak noktas  yap yor. Bu harika projede VIALAND’in orta  oldu umuz için gurur duyuyor 
ve büyük ba ar  diliyoruz!

We are sure that the interaction of the special ef-
fects, elaborate decoration, true to life and movable 
animatronics - all combined with the appropriate illumi-
nation and sound - will leave a long lasting impression on 
local and international guests. If the complex historical 
spectacle is not enough, visitors are invited to visit the 
“Small World Boat Ride”. Within a few minutes they can 
travel to many countries around the world, by boat. Each 
country is presented thematically with world famous att-
ractions and decorations and represented by our little 
and loving “Small World Figures”.

As a contrast programme to the Small World Ride, 
we recommend the young and older visitors a ride with 
the scary Horror Dark Ride. They will be surprised and 
get frightened by terrible monsters and bloody-minded 
effects. It is your choice whether you find the meal with 
the zombies, the man in the electrical chair, or the attack 
of monster spiders the scariest.
What types of productions did you have featured until 
now, and in which countries?

We have built rides with variety theming in many dif-
ferent countries of Europe, Africa and Asia. These were 
both, outdoor rides as well as rides for indoor use. In 
countries like China, Egypt or Dubai we build themed 
restaurants or equip shopping malls and hotels with our 
decoration.
In addition to being a mega entertainment park, 
VIALAND is also being planned as a lifestyle cen-
ter. What are your first impressions and opinions 
on the Project.

As we learned end of last year for the first time on 
this project, we were immediately convinced that this 
project will be successful and that this entertainment 
park will be desired and expected from the inhabitants 
of Istanbul and surrounding area. Turkey has economi-
cally well developed and established in the last years.  
Istanbul as a metropolis will benefit especially from this 
success. The central location of this project in the midd-
le of Istanbul makes it a central point  for entertainment 
and lifestyle for the people – beyond the amusement 
park . We are proud to be your partner with this great 
project and wish you much success!



“VIALAND STANBUL’U 
DAHA FAZLA CAZ BE 
MERKEZ  HAL NE 
GET RECEK”

“Bu tür projeler bulundukça Türkiye, insanlar n seyahat takvimlerinde ve seyahat 
planlamalar nda daha fazla yer alacak. Dolay s yla da bunun ülkemizin ekonomisine 

kazand raca  devinim çok fazla olacakt r. Türkiye’nin hedeflemesi gereken 60 milyon 
turiste gitme sürecinde bu tür yat r mlar n ülkemizin büyümesine do rudan katk  

sa layaca  a ikard r.”

“VIALAND WILL MAKE ISTANBUL MORE 
OF A CENTER OF ATTRACTION”
“As long as these projects exist, Turkey will have a bigger and bigger place in peoples 
itineraries and travel plans. The activity which this will bring to our country’s economy 
will be correspondingly high. In the process of reaching 60 million tourists which 
should be Turkey’s goal, such investments will obviously make a direct contribution to 
the growth of our country.”

VIALAND’de al veri  merkezi konsept dan manl ndan ba layarak al veri  
merkezi kiralamas  ve yönetim kurgulanmas  konusunda hizmet vereceklerini belirten 
Jones Lang LaSalle Türkiye Ba kan  Avi Alka  ile VIALAND’in stanbul’a ve Türkiye’ye 
getirece i yenilikleri konu tuk.
Firma olarak sizi k saca tan yabilir miyiz? Hangi alanda faaliyet gösteriyorsunuz? 

Jones Lang LaSalle, gayrimenkul üzerine finansal ve profesyonel hizmetler vermek-
tedir. Firma, bütün dünyada uzman ekipleriyle, gayrimenkul alan nda mülkiyet, kulla-
n m veya yat r m yoluyla katma de er aray nda olan mü terilere bütünle ik hizmetler 
sunmaktad r. 2011 y l nda dünya çap nda 3,6 milyar dolarl k geliri bulunan Jones Lang 
LaSalle, 70 ülkede 200’den fazla kurumsal ofisiyle mü terilerine hizmet vermektedir. 
Mülk sahibi, kullan c  ve yat r mc  mü terilerine; yerel, bölgesel ve küresel pazarda kap-
saml  gayrimenkul ve yat r m yönetimi uzmanl  sunmaktad r. Dünya çap nda yakla k 
200 milyon metrekare büyüklü ünde portföyü ile gayrimenkul ve kurumsal tesis yönetimi 
hizmetlerinde de sektör lideri konumundad r. Ayr ca, Jones Lang LaSalle grup irket-
lerinden LaSalle Investment Management (LaSalle Yat r m Yönetimi), 43 milyar dolar  
a an varl k portföyü ile gayrimenkul yat r m yönetimi alan nda dünyadaki en büyük ve 
en çok çe itlili e sahip kurulu lar aras nda yer almaktad r. Yapt m z her i te, mü terile-

We talked about the innovations which VIALAND will bring into Istanbul and to Turkey with Avi Alka , 
the President of Jones Lang LaSalle Turkey, who stated that they would serve VIALAND in the area of shopping 
center renting and management structuring, beginning with shopping center concept consultancy.
Would you make a short introduction of your firm? What is your area of operation? 

Jones Lang LaSalle provides financial and professional services on real estate. The firm offers its customers 
seeking added value in the area of real estate through ownership, operation, or investment integrated services 
with its team of experts in the whole world. Having generated an income of $ 3.6 billion worldwide in 2011, Jones 
Lang LaSalle serves its customers with its more than 200 corporate offices in 70 countries. It offers its proprietor, 
operator, and investor customers extensive real estate and investment management expertise in the local, regio-
nal, and global market. It is also the sector leader in real estate and corporate facility management services with 
its portfolio of nearly 200 million square meters worldwide. Furthermore LaSalle Investment Management, of the 
Jones Lang LaSalle group of companies is listed among the companies that are the greatest size and diversity 
in real estate investment management with its portfolio of assets exceeding $ 43 billion. In every job we perform, 
we create values for our customers by allowing them to reach not only their local, regional, and global real estate 
needs, but also their business, strategic, operational, and financial goals in a wider perspective.  

Jones Lang LaSalle Türkiye Ba kan  
Avi Alka

Jones Lang LaSalle Turkey President



rimizin sadece yerel, bölgesel ve küresel gayrimenkul ihtiyaçlar na 
de il, ayn  zamanda daha geni  bir perspektifte i letme, stratejik, 
operasyonel ve finansal hedeflerine ula malar n  sa layarak onlar 
için de erler yaratmaktay z.  
Siz böyle bir projede nas l bir i  birli inde bulunacaks n z?

VIALAND projesinde daha önce de ortak çal ma içerisinde 
bulundu umuz Bayraktar grubuyla Gürsoy birlikteli inden olu an 
ortakl a al veri  merkezi konsept dan manl ndan ba layarak 
al veri  merkezi kiralamas  ve yönetim kurgulanmas  konusunda 
hizmet verece iz. Dolay s yla yat r mc m z n Türkiye ve stanbul için 
fark yaratacak bu önemli projesinde elbirli i ile konsept geli tirme-
den kiralamaya, kiralamadan yönetimin olu turulmas na kadar eli-
mizdeki tüm imkanlarla ve deneyimlerimizle hizmette bulunmay  
hedefliyoruz. 
stanbul Eyüp’te otel, al veri  merkezi, konut, e lence park n n 

içinde bulundu u büyük bir kompleks yat r m  olan Vialand in aat  
ba lad . Bu proje hakk nda neler söyleyebilirsiniz? 

stanbul Eyüp’te çok özellikli karma kullan ml  bu projenin 
stanbul’a gerek yerli gerek yabanc  turist çekmek aç s ndan çok 

önemli bir i levi olacak. Henüz yeterince hizmet götürülememi  
ve oldukça yo un bir nüfusun yerle ik bulundu u bu alan, özellikli 
al veri e imkan veren, ailelerin çocuklar  ile beraber gelebilece i, 
tüm hafta sonunu geçirebilecekleri, uzaklardan gelen misafirlerin  
de konaklama imkan  bulabilecekleri bir yer olacak. Bu vesile ile de 
uluslararas  birçok etkinli e mekan sa layabilecek otel ve toplant  
imkanlar yla da dünyada örneklerini gördü ümüz gibi çok amaç-
l  uzun süreli kal lara da imkan veren bir yap lanma söz konusu. 
stanbul’un özellikle tarihi bölgesine yak nl  itibar yla Haliç’in 

hemen üstünden Eyüp Sultan gibi tarihi ve dini özellikleri olan bir 
mekana çok kolay eri im sa lamas yla da özellikli bir nokta olu aca-

n  dü ünüyoruz. Dolay s yla böyle bir yat r m n al veri  ve e lence 
turizmi aç s ndan stanbul’a yeni bir destinasyon olu turmas , böyle 
bir hedef ile de stanbul’a gelme nedenlerini ço altma aç s ndan 
önemli bir noktaya geliyoruz. stanbul yeni yeni 10 milyona do ru 
yükselmekte olan yabanc  turist say s n n artmas  aç s ndan da böy-
le projelere gereksinim duyacak, böyle projelere zemin olu turacak 
bir noktaya gelmi tir inanc nday m. Bu tür noktalar n olu mas  ile 
stanbul özellikle turistik planlamalarda daha fazla hedef haline 

gelecektir. Çünkü gerek tarihi, gerek e lence özellikleriyle, uzun 
saatler ho ça vakit geçirmeye ve al veri e imkan sa lamas yla da bu 
tür projeler ABD’de, Bat  Avrupa’da gördü ümüz gibi y lda say s  
35 – 40 milyonlara ula an ziyaretçileri çekebilecek kapasitelere gel-
mektedir. Türkiye henüz bu rakamlar  görmeye yeni yeni geliyor. 
Bugün “hiçbir yerin” ortas nda denilebilecek olan Mall of America 
‘n n y lda 40 milyonu bulan ziyaretçisi var.  Las Vegas ve Almanya’daki Europa Park ör-
nekleri var. stanbul da böyle yerlerin olu mas yla hem tekrar ve s k s k gelmeyi, bundan 
ötürü de ziyaretçi say s n  art rabilecek.
Türkiye’de ilk defa ailece gidip tüm gün vakit geçirebilece iniz, al veri ten e lenceye, 
kültür-sanattan dinlenceye kadar birçok aktivitenin yap labilece i devasa bir ya am mer-
kezi in a ediliyor. Sizce stanbul bu proje için do ru adres midir? Sizce böyle bir yat r m, 
al veri  ve e lence turizmi aç s ndan stanbul’a nas l bir ivme kazand r r?

Bu tür projelerin say s  dünyada çok olmamakla beraber bölgemizde hele hele pek 
fazla bulunmad n  da dikkate al rsak Orta Do u, Balkanlar ve Kafkaslar gibi kom ular  
aç s ndan da böyle bir nokta, zaten yükselen y ld z konumundaki stanbul’u daha fazla 
cazibe merkezi haline getirecektir. Çünkü bu tür projeler bulundukça Türkiye insanlar n 
seyahat takvimlerinde ve seyahat planlamalar nda daha fazla yer alacak. Dolay s yla da 
bunun ülkemizin ekonomisine kazand raca  devinim çok fazla olacakt r. Türkiye’nin 
hedeflemesi gereken 60 milyon turiste gitme sürecinde bu tür yat r mlar n ülkemizin 
büyümesine do rudan katk  sa layaca  a ikard r. Bu bak mlardan da VIALAND proje-
sine co kuyla hizmet üretmeye çal yor, elimizden gelen birikimimizle deneyimimizle 
tüm ekibimizin imkanlar yla da böylesi projelere hizmet vermemin keyfini sürüyoruz. 
Bu projeye özellikle Avrupa’dan yeni markalar n kazan lmas  için çal malar m za devam 
ediyoruz. Dolay s yla da bu bölgedeki gelir düzeyini, kentsel dönü ümün kazand raca  
ivmeyi de göz önünde tutarak bu projeye uyumlu, uygun birtak m yeni markalar n gelme-
sini,  ülkemizin yeni gelmeye ba layan tüm markalar n bu projeye de kazand r lmas n n 
pe indeyiz. 

What kind of collaboration will you make in such a project?
We will serve the partnership consisting of the Bayraktar group and Gürsoy 

with whom we had previously collaborated in the VIALAND project in shopping 
center renting and management structuring beginning with the shopping center 
concept consultancy. Therefore we aim to serve our investor’s project which will 
make a difference for Turkey and for Istanbul collectively with all of the means 
and experience at our disposal from concept development to renting to the struc-
turing of the management.  
The construction of Vialand, which is a large complex investment including 
a hotel, shopping center, residences, and amusement park has started in 
Eyüp, Istanbul. What can you tell us about this project? 

This multi featured and mixed use project located in Eyüp, Istanbul will serve 
a very significant function in attracting local as well as foreign tourists to Istanbul. 
This area where a fairly dense population that has not yet been provided sufficient 
access to services is settled will be a place which allows specific shopping, where 
families can visit with their children and spend the whole weekend, and where 
guests coming from faraway places can find accommodations. With its hotel and 
convention facilities capable of housing many international events, this is also an 
opportunity for enabling long term multi-purpose stays whose examples we see 
in the world. We believe that it will constitute a special point with its proximity to 
the historical area of Istanbul in particular, allowing access to Eyüp Sultan, a site 
of historical and religious significance directly over the Golden Horn. Therefore 
we are arriving at a significant point in terms of the fact that such an investment 
forms a new destination in Istanbul for shopping and entertainment tourism, thus 
increasing the reasons of coming to Istanbul with such a goal. Istanbul will need 
such projects also in terms of increasing the number of foreign tourists that is 
only recently rising to 10 million, and I believe that it has come to a point that will 
form the foundation for such projects. With the creation of such points Istanbul 
will become more of a target especially for tourist plans. Because such projects 
for their historical, as well as entertainment features, and their enabling long ho-
urs of fun and shopping are reaching capacities capable of drawing nearly 35 to 
40 million visitors per year as we have observed in the US and in Western Europe. 
Turkey is only recently coming close to seeing these figures. Today Mall of Ameri-
ca that can be said to be “in the middle of nowhere” has almost 40 million visitors 
a year.  There are the Europa Park examples in Las Vegas and in Germany. With 
the creation of such places, Istanbul will be able to increase the repetition and 
frequency of visits, and hence the number of visitors.
For the first time in Turkey a huge lifestyle center is being built where you can 
visit as a family and spend the entire day, where a great variety of activities 
can be performed from shopping to entertainment, from culture and arts to 
vacationing. Do you think Istanbul is the correct address for this project? 
What kind of a boost do you think such an investment will bring to Istanbul in 
terms of investment, shopping, and entertainment tourism?

While the number of projects in the world is not 
high, and especially considering that very few exist 
in our region, such a point with neighbors like the 
Middle East, Balkans, and the Caucasus will make 
Istanbul, already a rising star, more of a center of 
attraction. Because as long as these projects exist, 
Turkey will have a bigger and bigger place in peop-
les itineraries and travel plans. The activity which this 
will bring to our country’s economy will be corres-
pondingly high. In the process of reaching 60 million 
tourists which should be Turkey’s goal, such invest-
ments will obviously make a direct contribution to the 
growth of our country. We are working with enthusi-
asm to serve the VIALAND project also in this sense, 
and we are experiencing the joy of serving such pro-
jects to the best of our abilities with our background, 
experience, and the means at the disposal of our 
entire team. We are continuing our efforts to bring 
new brands to this project, particularly from Euro-
pe. Therefore, considering the income level in this 
region, and the boost which urban transformation 
will impart, we are pursuing the goal of bringing all 
brands that have recently come to our country to this 
project as well.         



Türkiye ve yak n co rafyas  art k dünyadaki örnekleriyle 
boy ölçü ecek kapasite ve kapsamda, büyük ölçekli bir 

mega e lence park na VIALAND ile kavu uyor. Her ya tan 
e lence ve al veri  merakl s n n bulu ma noktas  olma 

hedefiyle, stanbul’un merkezinde in a edilen VIALAND, 
tasar m , cazibe alanlar  ve etkinlikleriyle sadece stanbul’a 

de il, Türkiye’ye yeni bir e lence kültürü sunacak.

In VIALAND, Turkey and its neighboring region is finding a large scale mega 
amusement park with a capacity and scope to rival its peers in the world. Built in the 

heart of Istanbul with the goal of being a meeting point for lovers of entertainment and 
shopping from all ages, VIALAND will offer not only Istanbul, but to Turkey a new culture 

of entertainment with its design, areas of attraction and its activities.

Eyüp ve Gaziosmanpa a Belediyelerinin ortas nda yer alan VIALAND, TEM 

ve E5 aks n n tam ortas nda yer almas  nedeniyle ula m aç s ndan da çok 

avantajl  bir konumda bulunuyor. Öyle ki VIALAND’e Eyüp Merkez ve 

Gaziosmanpa a’dan 5, Kemerburgaz’dan 8, Sirkeci’den 10, i li ve Taksim’den 

15, Levent’ten ise 20 dakikada ula mak mümkün.

Located in Eyüp which is situated in  the midst of Eyüp and Gaziosmanpa a Municipalities has a 

highly advantageous position with respect to transportation by virtue of being in the center of 

the TEM and E5 axis. So much so that VIALAND can be reached in 5 minutes from central Eyüp and 

Gaziosmanpa a, 8 minutes from Kemerburgaz, 10 minutes from Sirkeci, 15 minutes from i li and 

Taksim, and 20 minutes from Levent.
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THE NEWEST DESIGNS AT HAAZ 
DESIGN&ART GALLERY
The unrivalled furniture collections and newest products of one of the world’s 
most prestigious brands, Edra and Moroso are much closer to home at the 
HAAZ Design&Art Gallery in the new season. The HAAZ Design&Art Gallery 
where people who know the value of making themselves and their loved ones 
feel special will meet the new sense of luxury awaits you with special collections 
and innovations.

EN YENİ TASARIMLAR 
HAAZ DESIGN&ART 

GALLERY’DE
Dünyan n en prestijli markalar ndan Edra ve Moroso‘nun e siz mobilya 

koleksiyonlar  ve en yeni ürünleri, yeni sezonda  HAAZ Design&Art 
Gallery’de size çok daha yak n. Özel koleksiyonlar ve yeniliklerle, kendini 
ve sevdiklerini özel hissettirmenin de erini bilenlerin yeni lüks anlay yla 

bulu aca  HAAZ Design&Art Gallery sizi bekliyor.
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GLITTERING DETAILS 
OF SPACES

Special designs of the world’s leading Italian, French, and 
German lightinh brands Penta, Vistosi, Belux, Ka Lamp, 

Jielde, Petite Friture, Tse Tse, Le Klint, and Contardi are 
now offered at taldeko. With various color and size options 

for light fixtures such as lamps, shades, chandeliers, floor 
lamps, and wall lamps, taldeko offers more than you need.

MEKANLARIN 
IŞILDAYAN 

AYRINTILARI
Dünyan n en önemli talyan, Frans z ve Alman 

ayd nlatma markalar ndan Penta, Vistosi, Belux, 
Ka Lamp, Jielde, Petite Friture, Tse Tse, Le Klint 

ve Contardi’nin  özel tasar mlar  art k Italdeko’da. 
Gerek iç gerekse d  mekanlar için lamba, abajur, 

avize, lambader, aplik gibi ayd nlatma modelleri de-
i ik renk ve ebat seçenekleriyle taldeko  ihtiyaçtan 

fazlas n  sunuyor.  
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Häfele’nin say s z tarzda ve çe itli malzemeden üretilen mobilya kulplar , bir koleksiyon 
niteli i ta yor. Bu alanda hakl  bir üne sahip olan Häfele kulplar, mobilyada tüm 
zamanlar n aksesuar  say l yor. Çünkü kulplar, ya am alanlar nda belirlenen tarz , seçilen 
dekoratif aksesuarlardan daha fazla tan ml yor. Hatta teknik detaylar d nda, malzemesi 
ve stili bak m ndan mekanlar n en temel ihtiyac  olan mobilyay  estetik aç dan tamamlayan 
tek aksesuar. Ah ab n dokusuyla uyum sa l yor, mobilyan n tarz n  do ruluyor. Ve imdi 
Häfele’nin onlarca zevk ve tarza seslenen, yüzlerce kulp çe idi ile ask lar  2012 Häfele 
Kulp Koleksiyonu ve Elbise Ask lar  Katalo u’nda birle iyor.

YENİ KULP KATALOĞU

THE NEW HANDLE 
CATALOGUE
Häfele’s furniture handles manufactured 
from a countless variety of styles and 
materials are a collection unto themselves. 
Having a well-deserved fame in this area, 
Häfele handles are considered timeless 
accessories for furniture. Because handles 
define the style selected in living areas 
more than decorative accessories. In deed, 
aside from technical details the handle 
is the only accessory which aesthetically 
completes furniture, the basic style 
requirement for furniture with respect to 
its material and style. It harmonizes with 
the texture of wood, affirming the style 
of furniture. And now Häfele’s hundreds 
of handles and knobs catering to dozens 
of tastes and styles come together in 
the 2012 Häfele Handle Collection and 
Wardrobe Hooks Catalogue. 



54

DEKORASYON

Alman mühendis Eckhard Hansen i  birli i ile Mario Ruiz taraf ndan tasarlanan Dis Chair, 
Derin Design’ n Akaretler ma azas nda sat a sunuldu. Ofis ve ev ya am n n dekorasyonda 
da harmanland  son y llarda sandalyeler de modernize halleri ile kar m zda. Mobilya art k, 
i levsel ve estetik de erleri, bir bütün olarak sanat ve tekni i bir arada sunuyor. Ya ad m z 
veya çal t m z mekanlar  da beklentilerimizi kar lamas yla orant l  olarak dekore ediyoruz. 
Uzun çal ma saatleri için sandalyelerde aranan konforun yan  s ra estetik duru u ve tercihleri 
kar l yor olmas  da aranan özelliklerden. Dis Chair ise hem ofislere hem de evlere uyum 
sa lamakla beraber hafif yap s  ve net çizgisiyle ça da , çarp c  bir tasar ma sahip. Hidrolikli, 
hidroliksiz, tekerlekli veya y ld z ayakl  seçenekleri mevcut olup, farkl  renk ve malzemelerle 
de üretilebiliyor.

OFİS VE EV 
YAŞAMININ 

MODERN 
ELEMANI DIS 

CHAIR

DIS CHAIR: THE 
MODERN ELEMENT 
OF OFFICE AND 
HOME LIFE
Designed by Mario Ruiz with the 
collaboration of German engineer Eckhard 
Hansen, the Dis Chair was offered for sale 
at the Akaretler store of Derin Design. 
In recent years where office and home 
life have been blended in decoration as 
well, chairs face us with their modernized 
aspects. Now furniture offers functional 
and aesthetic values, and art and 
technique as a whole. We decorate our 
places of living and working according 
to our expectations. In addition to the 
comfort sought on chairs for long working 
hours, its aesthetic appearance and ability 
suitability to the user’s preferences are 
also important. In addition to being well 
suited to offices and homes, Dis Chair has 
a contemporary and striking design for 
its light frame and clean style. Dis Chair 
comes with hydraulic, non-hydraulic, 
swivel, and star based options, and can 
be produced in different colors and 
materials.

de üretilebiliyor.CHAIR
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PLAY TIME ON THE WALL FOR CHILDREN

ÇOCUKLAR 
İÇİN DUVARDA 
OYUN ZAMANI

Celebrating its 20th year in the sector, LOT Wallpaper and Fabrics is at your service with Playdate, 
its new wallpaper collection prepared for children. The collection includes colorful flower and 
car patterns used in conjunction with plaids and stripes. Expand your child’s dream world with 
this collection which includes border alternatives. The Dutch wallpaper manufacturer, one of the 
companies distributed in Turkey by LOT carries the culture of Central Asia to our homes with 
its newest collection “Suzani.” Flowers adorned with colors and lines, circular figures, and tree 
patterns present true Suzani figures in modernized colors.

Sektörde 20. y l n  kutlayan LOT 
Duvar Ka d  ve Kuma ,  çocuklar için 
haz rlanan yeni duvar ka d  koleksiyonu 
Playdate ile sizlerle. Koleksiyonda 
rengarenk çiçek ve araba desenleri , 
ekoseler ve çizgilerle birlikte kullan l yor. 
Bordür alternatiflerinin de yer ald  
bu koleksiyon ile çoçu unuzun hayal 
dünyas n  geni letin. LOT’un Türkiye 
distributorü oldu u firmalardan 
Hollandal  duvar ka d  firmas  Eijffinger, 
en yeni koleksiyonu “Suzani” ile orta asya 
kültürünü evlerimize ta yor. Renkler 
ve çizgilerle süslenmi  çiçekler, dairesel 
figürler ve a aç desenleri gerçek Suzani 
figürlerini modernize edilmi  renklerle 
kar m za ç kar yor.
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SPRING COLLECTION FROM DAMASK
Damask hails the Spring 2012 season with seven new collections. Metropolis Vinyls 2, one of the 
4 new collections designed for the Osborne&Little brand comprises trellis, embossed models 
adorned with colorful lines, a contemporary spin on the classical damask pattern, and with oriental 
details, where you can find the fast and ever changing style of metropolitan life, and will spruce 
up to the walls of your house with stylish touches in washable wallpapers. Named after the raffia 
weaves of Madagaskar, “the Rabanna Wallpapers” collection offers 45 color options where you 
can experience the spirit of the sun and sky with its contemporary, embossed, and crowfoot 
patterns.  If you wish to breathe new life into your home, you will 
be able to create unique concepts while availing yourself from the 
boundless freedom of Damask’s new collection.

İLKBAHAR 
KOLEKSİYONU 
DAMASK’TAN
Damask, lkbahar 2012 sezonuna 
yedi yeni koleksiyonla merhaba 
diyor. Osborne&Little markas  için 
tasarlanan 4 yeni koleksiyondan biri 
olan Metropolis Vinyls 2, metropol 
hayat n h zl  ve de i ken tarz n  
bulabilece iniz, rengarenk çizgili, klasik 
damask desenin ça da  yorumu ve 
oryantal detaylarla donat lm  kafesli, 
kabartma görünümlü modellerden 
olu urken silinebilir duvar ka tlar nda 
da tarz sahibi dokunu lar ile evinizin 
duvarlar n  renklendirecek. Ad n  
Madagaskar’ n rafya dokumalar ndan 
alan “Rabanna Wallpapers” koleksiyonu 
ça da , kendinden desenli ve kazaya  
motifli modelleriyle gökyüzü ve deniz 
ruhunu ya atabilece iniz 45 ayr  renk 
seçene i sunuyor. Evinizde yeni bir 
soluk istiyorsan z, Damask’ n yeni 
koleksiyonunun s n rs z özgürlü ünden 
faydalan rken farkl  konseptler 
yaratabileceksiniz.
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DECORISE’IN 
LEGOSU: 
FREETOWN
Decorise‘ n yeni serisi Freetown modüler 
oturma gruplar  hayat  kolayla t r rken, 
konforu ile rahat ve keyifli konseptler 
yarat yor… Freetown, 2 farkl  derinlik 
ve 3 farkl  ebattaki kolsuz modül ve bu 
ölçülere uyan rafl , ah ap ve kuma  veya 
deri dö emeli kol seçenekleri ile her türlü 
mekan ve be eniye ayak uyduruyor. Küçük 
alanlar için kullan l , bir o kadar da geni  
olan Balance oturma grubuyla Decorise, 
sezonun trendi tay derisine de dokunmadan 
geçmemi . Metal detaylarda titizli in ve sade 

kl n vurguland  tasar mlar, rahatl yla 
da al c lar n akl n  çeliyor. S rt k sm  ku  tüyü 
dolgulu yast klarla desteklenen kanepenin 
krom kaplamal  boru eklinde metal 
taban , ayarlanabilir ayaklarla sahiptir. K l f  
ç kar labilen, özel konfigürasyonlar için 
birden fazla boyut ve derinlikleri de bulunan 
Balance kanepenin, deri ya da kuma  
seçenekleri mevcut.

DECORISE’S LEGO: FREETOWN
Decorise’s new series Freetown modular seating groups make life easy while creating 
comfortable and delightful concepts with their luxury… Freetown keeps up with all spaces and 
tastes with 3 modules without armrests in 2 depths and 3 sizes and compatible armrest options 
with shelves, wood, and fabric or leather upholstering. With the Balance seating group which is 
spacious and convenient for small spaces Decorise has not neglected to touch on the season’s 
trend colt leather. Designs where meticulousness and austere elegance are accentuated in 
metal details, tempt buyers with their comfort as well. The chrome covered pipe metal base of 
the couch supported by goose down cushions comes with adjustable pegs. The Balance couch 
with removable cover and multiple sizes and depths for special configurations comes in leather 
and fabric options.
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By Kepi, farkl  konseptleri ile ya am 
alanlar na hayat veriyor. Cemil Topuz-
lu Caddesi’nde aç lan yeni ma azas  ile 
stanbul’daki hizmet alan n  geni leten By 

Kepi, her ayr nt n n özel olarak tasarland  
koleksiyonlar  ile art deco ve art nouveau 
dokunu lar n n yan  s ra farkl  stillere de 
ma azas nda yer veriyor. Özgün ve mükem-
meliyetçi bir anlay  ile mekanlar  proje-
lendiren ve uygulamalar n  gerçekle tiren, 
tamamen “mü teriye özel” çözümler sunan 
By Kepi, butik çal malarla da yeni sezona 
göndermeler yap yor. Do al malzemeyi 
ekillendirme çal malar nda dünya mo-

das n n ve yeni malzemelerle olu turulan 
tasar mlar n etkisini de yans tan By Kepi, 
estetik ya amlar için kombinasyon farkl l k-
lar  ile ad ndan söz ettiriyor.

DIFFERENT COMBINATIONS FROM BY KEPI
By Kepi injects life in living spaces with its different concepts. Having expanded its 
area of service in Istanbul with its new store on the Cemil Topuzlu Avenue, By Kepi 
features its collections where each detail is designed specially as well as art deco 
and art nouveau touches and different styles in its store. Designing and implementing 
spaces with an original and perfectionist approach, and offering solutions entirely 
“tailored to the customer”, By Kepi evokes the new season with boutique products. 
Reflecting the influence of global fashion and designs made of new materials in its efforts 
to shape natural materials, By Kepi makes an impression with various combinations for 
aesthetic lives.

BY KEPI’DEN FARKLI KOMBİNASYONLAR
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Renkli aksesuar seçenekleriyle özgün 
tasar mlar  hayata geçiren ve yeni 
dokunu lar yla de i ikli e öncü olan 
Cumba, farkl  ve en üst kalite materyalleri 
kullanm  oldu u geni  ürün yelpazesinde 
birbirinden orijinal abajur çe itleri ile 
evlerinizi ayd nlatacak. Sedefli ve kemikli 
foto raf çerçeveleriyle güzel an lar n z  her 
daim ya atacak.  Zarif biblolar yla evinizi 
hareketlendirecek, elegant duvar saatleriyle 
zaman n nas l geçti ini unutturacak, alt n 
dokunu larla bezenmi  etnik aksesuar 
seçenekleriyle sezon trendlerini evinize 
yans tacak.

YAZI 
YENİLENEREK 
KARŞILAYIN

WELCOME SUMMER 
BY REFRESHING 
YOUR HOME
Implementing original designs with colorful 
accessory options and pioneering change 
with new touches, Cumba will illuminate 
your home with inventive lamps in its wide 
product range where it uses different and 
highest quality materials. It will keep your 
good memories alive always with its mother 
of pearl and bone photograph frames.  It 
will spruce up your life with its delicate 
figurines, make you forget the passing of 
time with its elegant clocks, and reflect the 
season’s trends into your home with ethnic 
accessories adorned with golden touches.
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LK DISNEYLAND AMER KALI F LM VE Ç ZG  F LM YAPIMCISI VE YÖNETMEN 
WALT DISNEY TARAFINDAN 17 TEMMUZ 1955’TE KAL FORN YA ANAHEIM’DA 
KURULDU. DÜNYANIN EN BÜYÜK E LENCE PARKI VE ÖNEML  B R TUR ZM 
MERKEZ  OLAN DISNEYLAND, SANATÇININ KAHRAMANLARINI YA ATAN 
DÜZENLEMELER  VE DONATIMLARIYLA DAHA ÇOK ÇOCUKLARIN LG S N  
ÇEKEN B R PANAYIR. ANAHEIM’DAK  DISNEYLAND’  SIRASIYLA 1971’DE 
AÇILAN ORLANDO, TOKYO, PAR S VE HONG KONG’DAK  BENZERLER  Z-
LED . DISNEYLAND DÜNYASINA DAHA YAKINDAN BAKMAYA NE DERS N Z?

THE WORLD OF DISNEYLAND
THE FIRST DISNEYLAND WAS FOUNDED BY WALT DISNEY, AMERICAN FILM AND ANI-
MATED CARTOON PRODUCER IN ANAHEIM, CALIFORNIA, AND IT WAS OPENED ON 
JULY 17, 1955. BEING THE LARGEST AMUSEMENT PARK OF THE WORLD AND AN IM-
PORTANT TOURIST ATTRACTION, DISNEYLAND IS A FAIRGROUND THAT ATTRACTS 
MOSTLY CHILDREN WITH ITS SETTINGS AND EQUIPMENT ANIMATING THE ARTIST’S 
CHARACTERS. NEW PARKS STARTING WITH THE ONE OPENED IN ORLANDO IN 1971, 
THEN PARIS, TOKYO AND HONG KONG FOLLOWED THE DISNEYLAND RESORT IN 
ANAHEIM.  HOW ABOUT TAKING A CLOSER LOOK AT THE WORLD OF DISNEYLAND?

Amerikal  film ve çizgi film yap mc s  ve yönetmen Walt 
Disney taraf ndan kurulan Disneyland’lerin ilki 1955’te 

Kaliforniya’da aç ld . Çocuklar kadar büyüklerin de ilgisini 
çeken Disneyland’lerde her eyi ke fetmek için saatler 

yetmiyor, günlerinizi harcaman z gerekiyor. E lencenin 
doru a ç kt  Disneyland’lere biraz daha yak ndan baka-
l m. Disney parklar n n ilki olan Disneyland Resort Ana-

heim, Mainstreet USA, Fantasyland, Tomorrowland, New 
Orleans Square, Adventureland, Critter Country, Mickey’s 

Toontown ve Frontierland gibi bölümlerden olu uyor. 

Having been founded by the American film and cartoon 
producer and director Walt Disney, the first ever Disneyland 

was opened in Anaheim, California in 1955. One needs to spend 
not only hours but days to explore every attraction in Disneyland 

parks that attract grown-ups as well as children. Let us take a 
closer look at the Disneyland parks where entertainment hits 

the top.  Disneyland Resort Anaheim, the first of Disney parks 
has eight themed areas, namely Main Street USA, Fantasyland, 

Tomorrowland, New Orleans Square, Adventureland, Critter 
Country, Mickey’s Toontown, and Frontierland.



61

THEME PARKS



TEMA PARKLAR

62

ABD’de Orlando denince akla ilk Disneyland, yani çizgi kahramanlara hayat veren Walt 
Disney’in dünyas  geliyor. Disney’in bugün ailelerin çocuklar yla birlikte e lenmesi için ilk 
ad mlar n  att  parka, dünyan n di er ehirlerinde zamanla yenileri eklendi. Walter Elias 
Disney Disneyland’i, “Bu mutluluk dolu yere gelen herkese ‘ho  geldiniz’ diyorum. Disneyland 
sizin yeriniz. Burada hat ralar n zda kalan güzellikleri ve gelece in getirece i de i imleri 
göreceksiniz” diye tan ml yor.

Disneyland, Walt Disney’in aileleri bir araya getirme dü ünün en önemli ad mlar ndan biriydi. 
1971’de aç lan ABD’nin ikinci Disney park  olan Orlando’daki Disneyland’in arazisi 150 hektarl k 
bir alan  kaps yor. Bu arazi içinde Magic Kingdom, Epcot, Animal Kingdom ve MGM stüdyolar , 
3 su park , 25 otel ve al veri  merkezi yer al yor. Gölde 15 dakikal k bir tekne yolculu undan 
sonra, Disneyland’in en görkemli ve enlikli park , Magic Kingdom’ n ana giri ine geliyorsunuz.

Disneyland Orlando 
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Magic Kingdom
15 hektar arazi üzerinde kurulu olan 
Magic Kingdom’un giri inden içeri 
ad m at nca, bir anda gerçeklerin 
dünyas ndan s yr l p hayaller dünyas nda 
ya amaya ba l yorsunuz. Girer girmez 
sizi Disneyland’in etraf n  dola an trenin 
durdu u muhte em bir gar kar l yor. 
Her ey birebir ve gerçek boyutlar nda. 
Trene binerek park  dola abilirsiniz ya 
da gar n alt ndan geçip ve Main Street 
USA’ye ula abilirsiniz. Buras  1900’lar n 
Amerikas ’ndan esinlenerek yap lm . 
Cadde boyunca yer alan evlerin içinde 
hemen her türlü hediyelik e yan n yap m n  
görebiliyor ve al veri  yapabiliyorsunuz. 
Magic Kingdom park  içinde, birbirinden 
farkl  e lenceleri bar nd ran yedi bölüm 
var. Park n ana caddesinden geçip sola 
döndü ünüzde yol sizi park n özellikle 
yeti kinlere yönelik Macera Adas  bölümüne 
götürüyor. Burada sizi ormanlar içinde 
safari, Karayip Denizi’nde korsanlar n 
maceralar  ve ard ndan as l e lenceli 
bölümler bekliyor. Kayalar n aras ndan 

h zla geçen özel tren, binenlere keyifli 
anlar ya at yor. Di er bir gösteride ise özel 
vagonlara binip karanl klar içinden geçip 80 
derecelik aç yla yükseklerden sular n içine 
dü üyorsunuz. Bu bölümde gölün içinde 
dola an yandan çarkl  vapur, ye illikler 
içindeki ada, bar k zlar n n yapt  gösteriler 
sizi biraz dinlendiriyor. Daha sonra Fantezi 
Dünyas ’na yapaca n z gezinti var. Bir 
vagonla yapaca n z yolculuk sizi Peter 
Pan’ n dünyas na sokuyor. Uçan Fil isimli 
gösteride ise, çe it çe it atl kar nca sizi 
bekliyor. Winne The Pooh isimli karakterin 
büyük bir bina içinde tan t ld  gösteriler 
ise çok e lenceli. Bir sonraki durak ise 
Miki Mouse karakterlerinin yer ald  
özel bölüm. Burada da Miki’nin bire bir 
boyutlarda yap lm  evini gezebilir, Miki 
ile birlikte e lenebilir, Goofy ile birlikte 
olabilirsiniz. Bir di er bölüm ise, Yar n n 
Dünyas … Makinistsiz trene binip park  
gezebilir, otomobil yar lar na kat labilir ya 
da 30 metre yükse e ç kan dönme dolaba 
binebilirsiniz. sterseniz saatte 60 kilometre 
h zla giden özel araca binip uzayda yolculuk 

Walt Disney World Resort Orlando
The first thing that comes to mind in the USA when it comes to Orlando is Disneyland, the world of Walt Disney who brought the cartoon characters to 
life.  The park that Disney put the first step in order for the families to have fun with their children was joined by new parks in all over the world in time. 
Walter Elias Disney defines Disneyland by saying “I welcome all who come to this place that is full of happiness. Disneyland is yours. You will see the 
beauties that remained in your memories, and the changes that the future will bring,”. 
Disneyland was one of the most significant steps of Walt Disney’s dream of bringing the families together. Walt DisneyWorld Resort, the second 
Disney park in the USA that was opened in Orlando in 1971, covers an 170-acre area. Themed lands of Magic Kingdom, Epcot, Animal Kingdom, and 
MGM studios as well as 3 water parks, 25 hotels and a shopping center spread on this land. Following a 15-minute boat trip on the lagoon, you arrive 
at the main entrance of the Magic Kingdom, the most spectacular and festive park of Disneyland.

Magic Kingdom
One leaves the real world and starts to live in the world of dreams upon entering Magic Kingdom that lays on 37 acres.   Upon arrival, a spectacular 
train station where the trams wait for their passengers for their trip around Disneyland welcomes the guests. Every item is life size. You can ride the 
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da yapabilirsiniz. Park n içinde üç boyutlu filmleri izleyebilece iniz özel sinemalar, robot 
hayvanlar n yapt  müzikli gösteriler de yer al yor.Fakat en önemlisi gündüz ö leden 
sonra yap lan Disney kahramanlar n n yapt  resmigeçidi. Özelikle çocuklar n bay ld  bu 
gösteride, Disneyland karakterlerinin kostümlerini giyen oyuncular sizi masal dünyas nda bir 
yolculu a ç kar yor. Ana caddede yer alan bu gösteride, kar n za bir anda Pamuk Prenses ve 
Yedi Cüceler ç k yor ya da Arslan Kral filminin karakterleri çocuklarla gösteri yap yor. Park n 
içinde her türlü yiyecek ihtiyac n z  kar layabilece iniz lokanta, büfe, kafe ve pastaneler de 
yer al yor. 

Epcot
Disneyland sadece Magic Kingdom’dan ibaret de il. Epcot’un özelli i gelece in dünyas n  
bugünden çocuklara ve park  gezenlere gösterebilmek. Walt Disney bu park  kurarken, 
NASA’dan uzmanlar  ça r p, gelece in dünyas n  nas l dü ündüklerini sormu ,  bu 
dü üncelerini de hayata geçirmelerini istemi  ve Epcot ortaya ç km . ki ana bölümden 
olu an park n en önemli gösterilerinden biri, park n giri inde bulunan dünyan n nas l 
olu tu unu gösteren, top eklindeki binada yap l yor. Buran n özelli i, binece iniz bir araçla 

train and cruise around the park or you can go 
under the station and reach the Main Street, 
USA.  This place is inspired by 1900’s American 
towns. You can witness the souvenirs of almost 
all kinds produced and shop in the houses lined 
along the street. Magic Kingdom contains seven 
“lands” that accommodate different attractions 
from each other. The road takes you to grown-
up-oriented Adventureland when you take the 
left turn upon crossing the main street of the 
park. Here await the safari, adventures of the 
pirates of the Caribbean Sea, and then the real 
fun parts of all. Special train that runs along the 
rocks offers a fun ride. In another attraction, 
you can ride special cars and pass through 
the shadows before falling from heights in to 
the water with a 80º slope.   A paddle steamer 
cruising on the lagoon, the green covered island, 
and shows of the dancers let you take a breather. 
Next comes your trip to Fantasyland. A train ride 

lets you enter the world of Peter Pan. And assorted types of carousels await you at the Dumbo the 
Flying Elephant attraction. The attraction that introduces Winnie the Pooh in a large building on the 
other hand is a lot of fun. Next stop is Toontown, the special attraction that contains Mickey Mouse 
characters. You can visit the life size Mickey’s House, have fun with Mickey and spend time with Goofy. 
Tomorrowland is another one… You can ride around the park on the train with no operator, participate 
in car races or jump in to the ferris wheel that reaches 30-meter above the floor. You can also ride 
the special vehicle that runs on 60-kilometer speed and take a trip into the space.  There are special 
theaters in which you can watch 3D movies, and musical shows in which robot animals star in the park. 
However the most spectacular of all is the parade that takes place in the afternoon and includes Disney 
characters.   Being especially popular among the kids, this attraction takes you to a journey in fairy 
tales with the cast members wearing the costumes of Disneyland characters.  During this attraction on 
the main street, you can bump into the Snow Princess and the Seven Dwarves out of the blue or the 
characters of the Lion King the movie performing their show with the kids. Restaurants, kiosks, cafes 
and pastry shops that cater all kinds of food demand are available within the park. 

Epcot
Disneyland does not only contain Magic Kingdom. Epcot’s distinction is being able to show the 
world of the future to kids and visitors today. When founding this theme park, Walt Disney reportedly 
sought the NASA experts’ opinions on the world of the future and asked them to realize their visions, 
and as a result, Epcot emerged. One of the prominent attractions of the park that consists of two 
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sizi binlerce y l öncesinden bugüne bir 
yolculu a ç karmas . I k oyunlar , maketler, 
üç boyutlu filmler ve her türlü efektle 
dünyan n olu umunu daha iyi anl yorsunuz. 
Gelece in Dünyas  bölümünde Disney 
hayal tacirlerinin modern teknolojiyi 
kullanarak ortaya ç kard  yeni gösteriler 
sizleri bekliyor: Üç boyutlu özel filmler, 
el hareketleriyle ekranda gözüken müzik 
aletlerine dokunarak müzik yapma 
gösterileri, insan vücuduna girip de orada 
kalan bir bilim adam n  kurtarmak için özel 
bir meki e binerek yapaca n z yolculuk 
vd... Fantasyland ve Toontown adl  parklar 
ise çizgi roman kahramanlar n n evlerinin 
ve oyun alanlar n n bulundu u bölümler. 

main areas is held in the Spaceship Earth, 
the sphere-shaped building demonstrating 
how the earth has been formed.  The 
characteristic feature of this park is taking 
you to a journey from thousands of years 
ago to present day on a vehicle.  You have a 
better understanding of how the earth was 
formed with the help of luminous effects, 
models, 3D movies and other kinds of 
effects. In Future World await new attractions 
that imagineers of Disney has built for you 
by using advanced technology.  Exclusive 3D 
movies, musical shows in which the music is 
played by touching the musical instruments 
that appears on the screen, a journey in a 
special vessel to save a scientist who was 
injected into and trapped in a human body, 
etc… Fantasyland and Toontown are the 
parks that have the houses and playgrounds 
of the cartoon characters. 

1992 y l nda kurulan Disneyland Paris (orijinal ad yla Euro Disney) ve Walt Disney 
Studios dünyan n en güzel e lence mekanlar ndan biri ve ailenizle birlikte e lenceli 
zaman geçirebilece iniz çok güzel bir gezi alternatifi. Disneyland Paris iki ana 
bölümden olu uyor: Bunlar Disneyland ve Walt Disney Studios . Ayr ca konaklamak 
için Disneyland otellerini tercih edebilirsiniz.

Having been found in 1992, Disneyland Paris - renamed from its original, Euro Disney- (with the 
later addition of Walt Disney Studios) is one of the most spectacular entertainment venues of 

the world, and a great choice of trip where you can spend fun time with your family. Disneyland 
Paris is composed of two main theme parks: Disneyland and Walt Disney Studios . Furthermore 

you can chose to stay in one of the Disneyland hotels.

Disneyland Paris

Disneyland Paris
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Paris’teki Disneyland u bölümlerden 
olu uyor:

Main Street, USA
Main Street USA, Disneyland Paris’in ana 
k sm n  olu turuyor. Ayn  Orlando’daki 
gibi 1900‘lerdeki Amerikan kasabalar na 
uygun olarak tasarlanan Main Street 
USA‘de yer alan eski Victoria dükkanlar nda 
al veri  yapabilir, Horse-Drawn Street 
Car’a (atl  arabalar) binebilir, Gibson Girl 
Dondurma Salonu’nda dondurma yiyerek 
serinleyebilirsiniz. Main Street dura ndan 
Disneyland Railroad’a (Disneyland gezi 
treni) binip tüm park  doyas ya yorulmadan 
gezebilirsiniz. Disneyland gezi trenini 
sevenler ayr ca Main Street’te bulunan 
atl  gezi arabalar  da tercih edebilir. Gezi 
arabalar  d nda Discovery Arcade ile 
20. yüzy l n en önemli bulu lar n  tekrar 
ke fetme ans  bulabilirsiniz.

Fantasylan
Fantasyland, Disney’in tabiri ile Disney 

ülkelerinin en zevklisi. Burada peri 
masallar na ve Disney hikayelerine 
ilham veren e lenceleri bulabilirsiniz. 
Fantasyland’daki aktiviteler ; “Its a Small 
World”, “Peter Pan Flight”, “Alice’s Curious 
Labyrinth”, “Sleeping Beauty Castle”, “Mad 
Hatter’s Tea Cups”, “Dumbo the Flying 
Elephant” ve “Les Voyages de Pinocchio” 
olarak s ralan yor.

Frontierland
Frontierland bölümü sizi Vah i Bat ’n n 
büyülü dünyas nda yolculu a ç kar yor. 
Frontierland‘de bulabilece iniz gezi 
noktalar  ve aktiviteler öyle: “Big Thunder 
Mountain” , “Phantom Manor” , Thunder 
Mesa Riverboat Landing” , “Legends of the 
Wild West” , “Pocahontas Indian Village”, 
“Rustler Roundup Shootin’ Gallery”, 
“Disneyland Railroad Frontierland Depot.”

Adventureland
Adventureland ise yeti kin misafirlere hitap 
ediyor.  Bu bölümde e lenceli aktiviteler 

Walt” Disney kimdir?
Walter Ellas “Walt” Disney (1901-1966, 

Kaliforniya), ABD’li yap mc , yönetmen, 
senarist, seslendirmeci ve animatör. 
Karde i Roy O. Disney ile Walt Disney 

Productions’  kurdu ve irketi dünyan n 
en ünlü film üreticilerinden biri oldu. 

Kurdu u irket u an y ll k 30 milyar dolar 
geliri olan bir medya devi halinde. Walt 
Disney ve çal anlar  dünyan n en ünlü 

prodüksiyonlar n  üretti. Disneyland ve Walt 
Disney Resort gibi mekanlar onun eseridir.

Who is Walt Disney?
Walter Elias “Walt” Disney (1901 - 1966, 

California), American producer, director, 
screenwriter, voice actor, and animator. 

Along with his bother Roy O. Disney, 
co-founded Walt Disney Productions and 
became one of the most renowned film 

producers in the world. The corporation he 
founded is now a giant media conglomerate 

and has an annual revenue of USD 30 
billion. Walt Disney and his staff created 

some of the world’s best known productions. 
Parks such as Disneyland and Walt Disney 

Resort are his works.
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bulabilirsiniz. “Indiana Jones and the 
Temple of Peril” , “Pirates of the Caribbean” 
, “Pirates’ Beach” , “Le Passage Enchanté 
d’Aladdin”, “Adventure Isle”,” La Cabane 
des Robinson”, “Captain Hook’s Pirate Ship” 
bunlardan baz lar .

Discoveryland
Gelecek ile bulu ma noktas  ise 
Discoveryland. Hem yeti kinlere 
hem de genç ziyaretçilere hitap eden 
Discoveryland’de birbirinden zevkli 
aktiviteler var. “Buzz Lightyear Laser Blast” , 
“Space Mountain: Mission 2� , “Star Tours” 
, “Captain EO starring Michael Jackson”, 
“Orbitron”, “Les Mystères du Nautilus”, 
“Autopia.”  

Aktivite ve ovlar
Parkta özellikle Main Street USA‘de Disney 
karakterleri ile bulu abilir, onlarla resim 
çektirebilir, Disney karakterleri ile ö le ve 
ak am yemekleri, çay saati ve do um günü 
gibi özel kutlamalara kat labilirsiniz.

Disneyland Paris has following theme parks: 

Main Street, USA
Main Street USA forms the basis of Disneyland 
Paris. You can shop from the old Victorian 
stores on the Main Street USA that was 
designed after the American towns of the 
1900’s just like in the Orlando, ride Horse-
Drawn Street Cars, and freshen up by eating 
ice cream at the Gibson Girl Ice Cream Parlor.    
You can take the Disney Railroad tour from the 
Main Street Station to cruise around the park 
effortlessly. The ones who enjoy the Disney 
Railroad may also choose to ride gorse drawn 
street cars on the Main Street. In addition to 
the street cars, you can find the opportunity to 
re-explore the most important discoveries of 
the 20th century.

Fantasyland
Fantasyland is the most amusing of Disney 
lands, defines Disney. You can find fairy tales 
and amusements that inspire Disney stories in 
Fantasyland. The attractions in the Fantasyland 
are “Its a Small World”, “Peter Pan Flight”, 
“Alice’s Curious Labyrinth”, “Sleeping Beauty 
Castle”, “Mad Hatter’s Tea Cups”, “Dumbo 
the Flying Elephant”, and “Les Voyages de 
Pinocchio”. 

Frontierland
Frontierland takes you to a journey in the 
magical world of Wild West. You can find the 
following attractions and tours in Frontierland: 
“Big Thunder Mountain” , “Phantom Manor” , 
Thunder Mesa Riverboat Landing” , “Legends 
of the Wild West” , “Pocahontas Indian 
Village”, “Rustler Roundup Shootin’ Gallery”, 
“Disneyland Railroad Frontierland Depot.”

Adventureland
Adventureland on the other hand appeals to 
grown-ups.  You can find amusing attractions 
in this park. Among those are “Indiana Jones 
and the Temple of Peril”, “Pirates of the 
Caribbean”, “Pirates’ Beach”, “Le Passage 
Enchanté d’Aladdin”, “Adventure Isle”, “La 
Cabane des Robinson”, and “Captain Hook’s 
Pirate Ship”.

Discoveryland
Discoveryland is the meeting point with the 
future. Appealing to both grown-ups and 
teenagers, Discoveryland has many attractions 
that are more amusing than the other.  “Buzz 
Lightyear Laser Blast” , “Space Mountain: 
Mission 2� , “Star Tours” , “Captain EO starring 
Michael Jackson”, “Orbitron”, “Les Mystères 
du Nautilus”, “Autopia.”  

Attractions & showcases
You can meet with the Disney characters in the 
park, Main Street, USA in particular, have your 
photograph taken with them, and participate 
in exclusive celebrations such luncheons and 
dinners, teatime, and birthday parties with 
Disney characters.
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Tokyo Disneyland, dünyan n en popüler tema parklar ndan bir di eri ve ABD d ndaki 
ilk Disney park  olma özelli i ta yor. 1983 y l nda Tokyo yak nlar nda Urayasu’da aç ld  ve 

büyük bir ticari ba ar  elde etti. kinci bir park olan Tokyo DisneySea’nin 2001 y l nda buna 
eklenmesiyle, park daha da popüler oldu. Japonya’da ya anan tsunami felaketi ülkedeki pek 

çok eyin durmas na yol açt . Deprem s ras nda ufak hasar alan Disneyland Tokyo bak m 
çal mas n n ard ndan yak n bir tarihte kap lar n  yeniden açt .  Orlando’daki Disneyland’in 

aksine Tokyo’da bir monorail sistemi (demir yolu) bulunmuyor. 

One of the most popular theme parks of the world, Tokyo Disney Resort is the first Disney park 
outside the USA. Located in Urayasu, near Tokyo, Tokyo Disney Resort opened in 1983 and is a 
commercial success story. The park became even more popular after its expansion with a second 
park, Tokyo Disney Sea, in 2001. Last year’s tsunami disaster caused many activities to stop in 
Japan. Having been slightly damaged during the earthquake, Disney Resort Tokyo was recently 
reopened following a maintenance process. Unlike Disneyland Orlando, Tokyo does not have a 
monorail system. 

Tokyo Disneyland Resort

Tokyo Disneyland
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Hong Kong Disneyland Resort is located in Lantau Island, Penny’s Bay. Having been opened on September 12, 2005, Hong Kong Disneyland Resort 
accommodates Chinese culture, costumes and traditions, and it was structured according to Feng Shui. The park is composed of five main themes. These 

parks are the same as in the USA and Paris, namely Main Street, USA, Fantasyland, Adventureland, Tomorrowland, and the Toy Story Land. Accommodating 
34 thousand visitors per day, the park is the latest of all the parks in the world. The park entertained 5.2 million visitors in its maiden year. Having entertained 

25 million visitors since its opening, the park spreads on 55 acres. It will be expanded to 68 acres after the addition of three new themes. 

Hong Kong Disneyland Resort

Hong Kong Disneyland, Penny’s körfezindeki Lantau Adas ’nda yer al yor. 12 Eylül 2005’te kap lar n  açan Hong Kong Disneyland 
Resort, Çin kültürü, kostümleri ve geleneklerini bar nd r yor ve Feng Shui’ye göre düzenlenmi . Park be  ana temadan olu uyor. 
Bunlar ayn  ABD ve Paris’teki gibi Main Street USA, Fantasyland, Adventureland, Tomorrowland and Toy Story Land. Günlük 
34 bin ziyaretçiye hizmet veren park, dünyadaki tüm parklar n sonuncusu olma özelli i ta yor. Park aç ld  ilk y l 5,2 milyon 
ziyaretçi a rlad . Aç ld  y ldan bugüne 25 milyon ziyaretçiyi a rlayan park, 22 hektarl k bir alana yay l yor. Yeni üç teman n 

eklenmesiyle bu alan 27 hektar  bulacak. 

Hong Kong Disneyland
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Parc Asterix, Fransa’n n Disneyland Paris’ten sonra en büyük ikinci tema park . Paris’te 
yer alan e lence park  Parc Asterix’in ana temas  unutulmaz çizgi kahramanlar, Asterix ve 
Obeliks. Frans z sanatç lar Albert Uderzo ve Rene Goscinny’nin efsanevi çizgi karakteri olan 
Asterix’in tema park  1989’da Fransa’da aç ld . Paris’ten 35 kilometre uzakl kta kurulu olan 
park, çe itli tema alanlar  ile ilgi çekiyor. Özellikle çocuklar ve çocuk kalmay  ba aranlar 
için planlanm  olan Parc Asterix, Disneyland Paris aç ld nda, ziyaretçi azalaca  endi esi 
olu mas na ra men tersine daha da çok ilgi çekti ve tüm dünyadan ziyaretçileri kendisine 
ba lamay  ba ard . ehir d nda olmas na ra men parka karayolu ile ula labilece i gibi 
Charles De Gaulle havaalan ndan otobüs ile de kolayca gidilebiliyor. Parka giri  biletlerinizi 
ise terminalde temin edebiliyorsunuz. Galya köyü, Roma imparatorlu u, Antik Yunan, 
Viking gibi de i ik tema alanlar n n yer ald  park, 5 kilometrekarelik bir alan  kapl yor. 
Bu kadar büyük bir alanda kurulu olmas n n yan  s ra parkta bir gün harcamak tüm 
park  gezmek için yeterli olacakt r. Parkta daha uzun süre geçirmek isterseniz konaklama 
imkanlar  da var. Nisan-ocak aylar  aras nda hizmet veren Parc Asterix’de 7 macera alan , 
27 e lence program  ve 6 ov sizi bekliyor. Parktaki en e lenceli atraksiyonlardan biri, 
Avrupa’n n en fazla loop yapan (7 loop) çelik rollercoaster  olan Goudurix. The Tonnerre 

Parc Asterix
PAR S’E 35 K LOMETRE 

UZAKLIKTA YER ALAN PARC 
ASTERIX, 5 K LOMETREKAREL K 

B R ALANI KAPLIYOR. 
ÇOCUKLARA VE YET K NLERE 

H TAP EDEN PARKTA, FARKLI 
KONSEPTLERDE B RÇOK 

E LENCE ALTERNAT F  
BULUNUYOR.



71

THEME PARKS 

Parc Asterix
LOCATED 35 KILOMETERS FROM PARIS, PARC ASTERIX COVERS 
AN AREA OF 5 SQUARE KILOMETERS. THE PARK WHICH APPEALS 
TO CHILDREN AND ADULTS OFFERS MANY ENTERTAINMENT 
ALTERNATIVES WITH VARIOUS CONCEPTS.

de Zeus adl  ah ap rollercoaster ise, 
1200 metrelik bir yar  mesafesinde sizi 
90 saniyeli ine yerden 30 metre yükse e 
ç kar yor ve saatte 80 kilometre h za 
ula yor. Ayr ca park n giri inde yer alan 
hediyelik e ya satan dükkanlarda akl n za 
gelebilecek tüm çizgi film karakteriyle ilgili 
objeler bulabilirsiniz. Park  ziyaret ederken, 
Frans z kültürünü yak ndan tan yacak, 
hem de Disneyland’den farkl  olarak 
sundu u konsepti sayesinde kendinizi 
(su oyunlar  ile dolu e lence alanlar , 
Üç Silah örler, Yunuslar n Dans , Troya 
At  vs)  çok e lenece iniz ve kolay kolay 
unutamayaca n z bir atmosfer içinde 
bulacaks n z. 

Parc Asterix is the second largest theme park in France after Disneyland Paris. The main theme of 
Parc Asterix, the amusement park located in Paris, are the unforgettable comic heroes Asterix and 
Obelix The theme park of Asterix, the legendary comic character of French artists Albert Uderzo 
and Rene Goscinny was opened in France in 1989. Set 35 km from Paris, the park is notable for 
its various theme areas. When Disneyland Paris opened, Parc Asterix which had been specially 
designed for children and for those who have succeeded in remaining children drew more interest 
rather than lose visitors as was feared and succeeded in inspiring loyalty among visitors from the 
whole world. Although it is located in the suburbs, the park can be easily reached by car as well 
as by bus from the Charles De Gaulle airport. You can get your entrance tickets to the park at the 
terminal. Comprising various theme areas such as the Gaul village, the Roman empire, Ancient 
Greece, and Vikings the park covers an area of 5 square kilometers. Though it is set on such a 
large area, spending one day at the park will be enough to tour the entire park. There are means 
of overnight accommodation if you wish to spend a longer time at the park.  7 adventure areas, 
27 entertainment programs and  6 shows await you at Parc Asterix which is open between the 
months of April and January . One of the most entertaining attractions in the park is Goudurix, the 
steel roller coaster with the largest number of loops (7 loops) in Europe. The wooden roller coaster 
called the Tonnerre de Zeus lift you 30 meters above ground for 90 seconds at a racing distance of 
1200 meters and reaches a speed of 80 km per hour. Furthermore you can find objects featuring 
all cartoon characters you can think of at the gift shops located at the entrance of the park. As 
you visit the park you will be closely acquainted with French culture as you will find yourselves in 
an atmosphere where you will have a lot of fun, and have an experience you will not soon forget 
(entertainment areas full of water rides, the Three Musketeers, Dance of the Dolphins, the Trojan 
Horse etc.) through its concept quite different from Disneyland. 
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HER RENKTE

IN ALL COLORS
Ice-Watch has not forgotten those who wish to see love and passion in time, and carried the 
symbol of love, the heart shape onto t he face of the Ice-Love series. If you wish to have your 
time with your sweetheart to be filled with love, the Ice-Love series is just for you. The Ice-Love 
series carries the colors and sparkle of love on itself. The Ice-Love series designed by Ice-Watch 
are offered in 6 color options in red, pink, turquoise, and purple to cater to all tastes. The black 
and white Ice-Love is adorned with glittering stones. The Ice-Love series with silicone strap and 
water resistance up to 5 ATM comes in 38 mm Small and 43 mm Unisex casings.

Ice-Watch zamanda a k  ve sevgiyi görmek isteyenleri unutmad  ve a k n sembolü olan 
kalp figürünü Ice-Love serisinin kadran na ta d . Sevgilinizle birlikte zaman n z n her 
an n n a k dolu geçmesini istiyorsan z Ice-Love serisi tam size göre. Ice- Love serisi a k n 
renklerini ve lt s n  üzerinde ta yor. Ice-Watch’ n tasarlad  Ice-Love serisi, k rm z , 
pembe, turkuaz ve mor olmak üzere her zevke hitap edebilecek 6 farkl  renk seçene iyle 
sunuluyor. Siyah ve beyaz renklerdeki Ice-Love ise l l parlayan ta larla süslü. Silikon 
kay  ve 5 ATM su bas nc na dayan kl  Ice-Love serisi, 38 mm Small ve 43 mm Unisex kasa 
seçeneklerine sahip.

ROOMS’DAN 
AŞK DOLU 
SOFRALAR 

Rooms’un elegant sofra aksesuarlar , 
Narumi Bone China yemek tak mlar  

zevkli ak am yemekleri vadediyor. Alt n 
par lt larla renklenen kadehlerden 
yans yan a k dolu ç nlamalar, zarif 

desenler ile bezenmi  tabaklardaki lezzetli 
yemeklerle kar p tad na doyamayaca n z 

bir atmosfer yaratacak. I lt l  sofran zla 
göz kama t racak, kl n ve ihti aml  

p r lt lar n harmonisiyle e siz bir ak am 
geçireceksiniz. 

LOVE FILLED 
TABLES FROM 

ROOMS 
Rooms’ elegant table accessories, and 
Narumi Bone China chinaware promise 

delightful dinners. Love filled clinks 
issuing from glasses adorned with golden 

glimmers will blend with delicious courses 
on elegantly decorated plates to create a 

delightful atmosphere. You will dazzle with 
your sparkling table, and have an unrivalled 

evening with the harmony of magnificent 
sparkles. 
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UZAK DOĞU 
ESİNTİSİ EMSAN’LA 
MUTFAKLARINIZDA

THE BREEZE OF THE FAR EAST 

IN YOUR KITCHENS

Japon tasar m , Emsan’ n b çak setlerinde hayat buluyor. Mutfaktaki en 

büyük yard mc n z olacak Emsan Miyagi b çak seti, keskinli i ile hem 

pratik bir kullan m sunuyor hem de malzemelerinizin çok daha kolay 

do ranmas n  sa l yor.

Japanese design comes to life in Emsan’s knife sets. The Emsan Miyagi knife set 

which will be your greatest helper in the kitchen offers a practical use with its 

sharpness while making chopping up your materials much easier.

JAPON 
FELSEFESİ

JAPANESE PHILOSOPHY

MUJI ma azalar nda gün do umundan gün bat m na 
kadar ihtiyaç duyulabilecek, yenilikçi ve sade tasar ml  
7 bin çe itten fazla ürün bulunuyor. Uygun fiyatl , sade 
tasar ml  ve çevre dostu ürünleriyle, kullan c lar na hayat 
tarz  da sunan MUJI, ya att  deneyimle Japon felsefesinin 
yal n dünyas n  ürünlerine yans tan, yenilikçili i ile sadakat 
yaratan bir marka olarak biliniyor.  

MUJI stores include over 7 thousand varieties of products of innovative and austere 
design, that could be needed from sunset to sunrise. MUJI which also offers its users 
a life style with its reasonably prices, starkly designed, and environmentally friendly 
products is known as a brand which reflects the austere world of Japanese philosophy 
with the experience it helps create, and one which fosters loyalty with its innovation.
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KİĞILI
Ki l  taraf ndan özel olarak yün ve 
ka mir kar ml  kazak ve trikolar ile 
kombinlenen k pantolonlar en özel hediye 
seçenekleriniz aras nda. 
Dilerseniz k bir kol 
dü mesi ya da kravat 
i nesi ile birlikte favori 
renklerinden olu an 
bir al da sevginizi 
anlatacak 
di er 
hediyeler 
aras nda. 

KİĞILI
Elegant pants exclusively combined with 
Ki l  by wool and cashmere blend sweaters 
and tricots are among your most special gift 
options. If you so desire, elegant cufflinks or  
a tie pin with a neckerchief in his favorite 
colors are among other gifts that will tell him 
of your love. 

AYRICALIKLI 
OLMAK İÇİN
K z arkada na ya da e ine en güzel hediyeyi almak isteyenler, 
Home Store ma azalar na u ramadan edemiyor. E iniz 
veya k z arkada n z n tarz  ister spor ister klasik olsun her 
tarza hitap eden k yafetler onlar  ayr cal kl  k lmak için 
tasarland . Dilerseniz k bir ceketle kombinlenecek etek, 
dilerseniz de siyah n asilli ini ta yan spor-klasik bir elbise, 
hediye seçenekleriniz aras nda parlayacak.

Those wishing to buy the best gift for their girlfriend or wife can 
not help but drop by Home Store shops. Whether your wife 
or girlfriend has a sporty or classical style, outfits that would 
appeal to all styles have been designed to make them 
privileged. A skirt that will be combined with an elegant 
jacket, or a sporty-classical dress bearing the nobility of 
black will shine among your gift choices.

TO BE PRIVILEGED

AKİDE BUKET İLE 
GÖNÜLLERİ FETHEDİNKlasik hediye gönderme anlay n n de i ti i ülkemizde, farkl la ma yoluna gidenlere 
yeni bir alternatif olu turan Akide Buket, kl  ve lezzetiyle uzun süre hat rlanacak çok 
özel bir hediye markas . ekerli, çikolatal  ve lokumlu tasar mlar  ile hem görsel bir ölen 
sunman z  hem de damaklarda unutulmaz tatlar b rakman z  sa l yor. Özel buketlerle 
hayat n z n en özel insan n  mutlu edebilirsiniz. Her renginde farkl  aromalar bulunan, 
geleneksel usuller ve yenilikci tatlarla haz rlanan akide ekerinin ço unlukta oldu u bu 
buketler ile fark yaratman z art k çok kolay. 

WIN HEARTS WITH AKİDE BUKETOffering a new alternative for those who choose to be different in our country where 
the conventional ways of sending gifts is changing, Akide Buket is a very special gift 
brand that is sure to be remembered for a long time for its elegance and deliciousness. 
It allows you to offer your loved ones a visual feast while leaving unforgettable flavors on 
their palates with its designs of candy, chocolate, and Turkish delight. You can make the 
most special person in your life happy with special bouquets. Now you can easily make 
a difference with these bouquets of different aromas, that are dominated by hard (akide) 
candy prepared with traditional methods and innovative flavors.

www.akidebuket.com.tr
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ÇANTA, AYAKKABI VE AKSESUAR 
TUTKUNLARI İÇİN 
Beymen’de sat a sunulan k rm z  Yves Saint Laurent ayakkab lar, 
Academia ipek ve poplin gömlekler, Tory Burch ve Marc Jacobs 
cüzdanlar kad nlar için ideal bir hediye olurken, erkeklere 
Beymen cüzdan, Corneliani ve Beymen kravatlar, Smythson 
anahtarl k, Thompson kol dü mesi ve kravat i neleri, Comme 
des Garçons markal  spor ayakkab lar, Cor Sine Labe papyonlar, 
Zumreed kulakl klar, Etro gömlekler öneriliyor. Uyumlu giyinmeyi 
seven çiftlere ise birbirinden renkli Nixon saatler e lenceli 

bir görünüm sunuyor. Dünyaca ünlü dekorasyon ve ev tekstili 
markalar n  ayn  çat  alt nda bulu turan Akmerkez Beymen Home, 
dekorasyon merakl lar n  yeni sezon koleksiyonlar nda fark yaratan 
alternatiflerle kar l yor. Sevgilisine hediye almak isteyenlerin 
u rak yeri haline gelen Beymen Home, Diptyque’nin parfüm 
ve mumlar , Moser’in bardak ve renkli aksesuarlar , Etro’nun 
yatak örtü ve yast klar  ve DL&Co’nun mumlar yla özel günleri 
büyüleyici k l yor.

Red Yves Saint Laurent shoes, Academia silk 
and poplin shirts, Tory Burch and Marc Jacobs 
wallets offered for sale at Beymen stores are 
ideal gifts for women while Beymen wallets, 
Corneliani and Beymen ties, Smythson key 
chains, Thompson cuff links and tie pins, 
Comme des Garçons sneakers, Cor Sine Labe 
bow ties, Zumreed headphones, and Etro 
shirts are recommended for men. Colorful 
Nixon watches offer a fun look to couples who 
like to dress in matching outfits. Combining 
world famous decoration and home textile 
brands under the same roof, Akmerkez 
Beymen Home welcomes decoration buffs 
with distinguished alternatives in new season’s 
collections. Beymen Home, which has become 
a favorite haunt for those wishing to buy gits 
for their sweethearts makes special occasions 
enchanting with Diptyque’s perfumes and 

candles, Moser’s glasses and colorful 
accessories, Etro’s bedspreads and 

pillows, and DL&Co’s candles.

FOR THOSE 
WHO LOVE 

BAGS, SHOES, 
ACCESSORIES 
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PELİKAN İMZASI
Pelikan Souveran Ruby M320 kalem ve Edelstein Ruby mürekkep seti 
sevdi inize verece iniz en anlaml  hediyeler aras nda yer al yor. Kalp 
eklindeki özel kutusuyla sunulan bu özel set, hediye seçimine özen 

gösteren ve farkl l n  ince detaylarla sevdi ine hissettirmek isteyenler 
için haz rland . 

THE SIGNATURE OF PELIKAN
The Pelikan Souveran Ruby M320 pen and Edelstein Ruby ink set 
are among the most meaningful gifts you can give to your loved one. 
Presented in its special heart shaped box this special set was prepared 
for those who are careful about selecting gifts and who wish to have their 
loved one feel their uniqueness with fine details. 

EĞLENCELİ VE 
ÇAĞDAŞ 

Bun Design, her form, renk ve malzemeden ürünler 
seçiyor ve teknik kalitesi kadar geni  tüketici kitlesi için 

uygun fiyatlar olmas na özen gösteriyor. Ürünlerinin 
kolayca tan nabilir, ho a gidebilecek ve farkl  stilde 

alg lanabilir olmas  önemli ve Bun Design, markas n  bu 
unsurlarla sa lamla t r yor. 

FUN AND 
CONTEMPORARY 

Bun Design selects products in all 
forms, colors, and materials and 
takes care to charge affordable 

prices for a wide range of 
consumers as well as having high 

technical quality. It is important that 
their products are easily 

recognizable, pleasing, and 
conducive to being perceived in 
different styles and Bun Design 

fortifies its brand with these elements. 
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UNIQUE
Ligne Roset creates unique solutions accessories of 

various types and styles in addition to its furniture 

designs.

KALİTE VE ŞIKLIK
S ra d  farkl l  sevenlerin markas  Calvin Klein, çanta modelleriyle tutkunlar n  mutlu 
etmeye devam ediyor. Modan n gerisinde kalmak istemeyenlerin imajlar na yön veren 
Calvin Klein, tasar m harikas  çantalar yla kad nlara kl k katacak. Kahverengi, siyah, 
bordo ve beyaz renklerin hâkim oldu u Calvin Klein çantalarda, klasik çizgiler be eni 
topluyor. Asil ve gösteri li tasar mlar yla i  hayat ndaki kad nlar n da gözdesi olan Calvin 
Klein çantalar, metal aksesuarlarla süsleniyor. Farkl  boy ve geni likteki çantalar hem 
günlük hem de gece kullan mlar n n vazgeçilmez aksesuar  olurken, kad nlar n kalite ve 

kl  bir arada ta mas n  sa layacak.

QUALITY AND 
ELEGANCE
Calvin Klein, the brand of those who like 
unconventional uniqueness continues to 
make its aficionados happy with its handbag 
models. Guiding the images of people who 
do not wish to stay behind fashion, Calvin 
Klein will add to the elegance of women with 
its bags that are wonders of design. In Calvin 
Klein bags dominated by brown, black, 
maroon, and white, classical lines inspire 
admiration. Calvin Klein purses that are also 
favored by business women for their noble 
and smart designs are adorned with metal 
accessories. Handbags of various lengths 
and widths are indispensable accessories 
of evenings while allowing women to carry 
quality and elegance together.

FARKLI
Ligne Roset, farkl  çe it ve tarzda ev 
aksesuarlar yla dekorasyonda farkl  
çözümler yarat yor. 
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PARİS JE T’AIME
AVRUPA’NIN SANAT VE KÜLTÜR 
MERKEZ  PAR S, RESTORANLARI, 
KAFELER , MÜZELER  VE B TMEK 
B LMEYEN ENERJ S YLE S Z  SA-
RIP SARMALAYACAK B R EH R. 
GELECEKTE EHR N MERKEZ -
N N TAMAMEN YAYA, B S KLETLE 
VEYA METROYLA GEZ LEB LECEK 
HALE GET R LMES  PLANLANIYOR.

PARIS, EUROPE’S CENTER OF ART 
AND CULTURE IS A CITY THAT 
WILL ENVELOP YOU IN YOUR RES-
TAURANTS, CAFES, MUSEUMS, 
AND ITS NEVER ENDING ENERGY. 
THE CITY CENTER IS PLANNED 
TO BE TRANSFORMED TO ALLOW 
TRANSPORTATION SOLELY ON 
FOOT, ON BICYCLE, OR THE SUB-
WAY IN THE FUTURE.
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Bilim ve kültür-sanat alanlar nda dünyan n önde gelen merkezlerinden birisi olarak kabul 
edilen Fransa’n n ba ehri Paris, yakla k 2000 y ll k bir tarihe sahip. Sen Nehri’nin iki 
yakas na kurulu ehir, Fransa’n n kuzey kesiminde yer al yor. Paris, Man  Denizi’ne dökülen 
Sen Nehri’nin a z ndan 375 kilometre içeride konumlan yor. ehrin geni  bulvarlar nda 
yer alan kafeler, Paris halk n n ve turistlerin en önemli u rak yerleri. Dünyan n say l  
mutfaklar ndan biri olan Frans z mutfa n n en güzel örnekleri Paris’te kendine yer 
buluyor. Bunlardan biri de ismini iki tahta figürden alan Les Deux Magots. Eski 
zamanlar nda Jean Paul Sartre ve Ernest Hemingway’in ba na geçti i kafenin en büyük 
rakibi ise hemen yan ndaki Cafe de Flore. Pierre Gagnaire ise üç Michelin y ld zl  bir 
restoran. ef Pierrre Gagnaire de gastronominin çok önemli bir figürü. ki Michelin 
y ld z na sahip Le Cinq, Paris’in en lüks otellerinden The Fours Seasons George V’in 
giri  kat nda ve çok k bir restoran. L’Arpege ise yine Paris’te, sanat eseri gibi yemeklerin 
sunuldu u, üç y ld zl  bir restoran.

Paris’i yürüyerek gezmek iyi fikir
Paris, birçok aç dan New York, Londra ya da ba ka bir Avrupa ehrinden daha h zl  bir 
atmosfere sahip. Paris nas l gezilir, diye sorarsan z, Paris’i gezmek için araba kiralaman n iyi 
bir fikir olmad n  söyleyebiliriz. Trafik yo unlu unun yan  s ra özellikle turistik mekânlar n 
etraf nda park yeri bulmak çok güç. E er kendinizi say s z kafe ve dükkana girmekten 
al koyabilirseniz tüm ehri bir iki saat içinde ba tan sona gezmek mümkün. Gelecekte ehrin 
merkezinin tamamen yaya, bisikletle veya metroyla gezilebilecek hale getirilmesi planlan yor. 
Paris denince akl m za Eyfel Kulesi, anzelize, Notre Dame Katedrali geliyor. Al veri  
denince küçük ma azalar n yan  s ra dört büyük al veri  merkezi sizi bekliyor. Bunlar, 
Galeries Lafayette, Le Printemps, Le Bon Marche, Bazar De L’Hotel de Ville. 
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The French capital Paris, recognized as one of 
the world’s leading centers of science, culture, 
and arts has a history of nearly 2000 years. 
Set on both banks on the River Seine, the 
city is located in the north of France. Paris is 
situated 375 kilometers inland from the estuary 
of the River Seine which empties into the 
English Channel. Cafes lining the city’s wide 
boulevards are the most popular haunts of the 
people of Paris as well as tourists. The finest 
examples of French cuisine, one of the best 
cuisines in the world are featured in Paris. One 
of these is Les Deux Magots which is named 
after the two wooden figurines. This cafe which 
whose former patrons include Jean-Paul Sartre 
and Ernest Hemingway has its largest rival in 
the adjacent Cafe de Flore. Pierre Gagnaire, 
on the other hand is restaurant with three 
Michelin stars. Chef Pierre Gagnaire is a highly 
prominent figure in gastronomy. Le Cinq which 
has two Michelin stars is at the lobby level of 
The Four Seasons George V, and a very elegant 
restaurant. L’Arpege is another three star 
restaurant in Paris which offers dishes that are 
veritable works of art.

Touring Paris on foot is a good idea
In many ways Paris has a much livelier 
atmosphere than New York, London, or any 
other European city. If you were to ask how 
one tours Paris, we could say that it is not a 
good idea to rent a car to roam around in Paris. 
Aside from the congested traffic, it is very hard 
to find a parking spot especially in the vicinity 
of tourist attractions. If you can resist entering 
the countless cafes and shops, you could tour 
the city from one end to the other within a 
couple of hours. The city center is planned to 
be transformed to allow transportation solely 
on foot, on bicycle, or the subway in the future. 
When we hear Paris, we think of the Eiffel 
Tower, the Champs Elysées, and the Notre 
Dame cathedral. Speaking of shopping, small 
shops as well as four large shopping centers 
await you. These are Galeries Lafayette, Le 
Printemps, Le Bon Marche, and Bazar De 
L’Hotel de Ville.
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Paris’in ünlü müzeleri 
Louvre Müzesi
Paris’in en çok ziyaret edilen yerlerinden 
biri olan Louvre, dünyan n da en büyük ve 
ünlü müzelerinden. Önceleri kraliyete ait 
olan bu yap , dünyan n en ünlü ve de erli 
sanat eserlerine de ev sahipli i yap yor. 
Leonardo da Vinci’nin Mona Lisa’s , The 
Virgin and Child with St. Anne, Madonna of 
the Rocks, Jacques Louis David’in Oath of 
the Horatii adl  eseri, Delacroix’n n Liberty 
Leading the People adl  eseri ve Alexandros 
of Antioch’un Venus de Milo’su bunlardan 
birkaç . 

Orsay Müzesi
Orsay Müzesi, Paris’te Sen Nehri’nin sol 
yakas ndaki eski tren gar  Gare d’Orsay’ n 
içinde bulunuyor. 1848-1914 y llar  
aras ndaki döneme ait sanat eserlerine 
ev sahipli i yapan müzede o döneme ait 
resim, heykel, e ya ve foto raflar n yan  s ra, 
Monet ve Renoir’ n ba yap tlar n  içeren 
koleksiyonlar bulunuyor. 

Salvador Dali Müzesi 
Paris’in merkezindeki müzede, Dali’ye ait 
birçok çizim, karikatür ve heykelin yan  
s ra, az say daki resimleri de sergileniyor. 
Dali’nin gravürlerine de yer veren müze, 
Fransa’daki tek kal c  sergi olma özelli ine 
sahip. 

Rodin Müzesi 
Frans z heykelt ra  Auguste Rodin’in 
eserlerinin sergilendi i müze 1919’da 
Paris’te aç ld . 1908’den itibaren Paris’te 
Hotel Biron’da ya amaya ba layan 
Rodin, binan n müzeye dönü türülmesi 
kar l nda tüm eserlerini Fransa 
Hükümetine ba lad . Ba lanan eserler 
aras nda Vincent van Gogh ve Pierre-
Auguste Renoir’a ait resimler de bulunuyor. 

Arap Dünyas  Enstitüsü
Aral k 1987’de Sen Nehri k y s nda Jean 
Nouvel and Architecture Studio taraf ndan 
kurulan Institut du Monde Arabe’da Arap 
ve slam medeniyetlerinin köklerinden 
günümüze kadar ula an ve geli en sanat 
eserleri yer al yor.
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Famous museums of Paris 
The Louvre Museum
One of the most visited places in Paris, the Louvre is also among the world’s largest and most famous museums. Formerly owned by royalty, 
this building hosts the most celebrated and most valuable works of art in the world. Leonardo da Vinci’s Mona Lisa, The Virgin and the Child 
with St. Anne, Madonna of the Rocks; Jacques Louis David’s Oath of the Horatii; Delacroix’s Liberty Leading the People; and Alexandros of 
Antioch’s Venus de Milo are a few of these. 

Orsay Museum
The Orsay Museum is located within the former train station Gare d’Orsay on the left bank of the River Seine in Paris. The museum which 
host works of art from the period spanning 1848 to 1914 has paintings, sculptures, objects, and photographs from the period as well as 
collections including masterpieces by Monet and Renoir. 

Salvador Dali Museum 
At the museum located in central Paris many drawings, caricatures, and sculptures by Dali as well as the few paintings created by the artist. 
The museum which also includes Dali’s engravings is the only permanent exhibition in Paris. 

Rodin Museum 
The museum where the works of Auguste Rodin are displayed was opened in Paris in 1919. Rodin who started living in Hotel Biron in Paris 
from 1908, donated all of his works to the French Government in exchange for converting the building to a museum. Among the works 
donated to the museum are paintings by Vincent van Gogh and Pierre-Aguste Renoir. 

Arab World Institute
The Institut du Monde Arabe which was founded in December 1987 along the bank of the River Seine by Jean Nouvel and the Architecture 
Studio houses works of art of the Arab and Islamic civilizations, that have survived and evolved to our day.

Disneyland’i ve 
Parc Asterix’i gezmeden 

dönmeyin

Do not return without 
touring Disneyland and 
Parc Asterix

1992 y l nda kurulan Disneyland Paris 
(orijinal ad yla Euro Disney) ve Walt 

Disney Studios dünyan n en güzel e lence 
mekanlar ndan biri ve ailenizle birlikte 

e lenceli zaman geçirebilece iniz çok güzel 
bir gezi alternatifi. Disneyland Paris iki ana 

bölümden olu uyor: Bunlar Disneyland ve 
Walt Disney Studios . Ayr ca konaklamak 

için Disneyland otellerini tercih edebilirsiniz. 
Paris’te u raman z gerekn bir di er 

tema park ise Parc Asterix. Parc Asterix, 
Fransa’n n Disneyland Paris’ten sonra en 

büyük ikinci tema park . Parc Asterix’in 
ana temas  unutulmaz çizgi kahramanlar, 

Asterix ve Obeliks. Frans z sanatç lar Albert 
Uderzo ve Rene Goscinny’nin efsanevi çizgi 

karakteri olan Asterix’in tema park  1989’da 
Fransa’da aç ld . Paris’ten 35 kilometre 
uzakl kta kurulu olan park, çe itli tema 

alanlar  ile ilgi çekiyor.

Having been found in 1992, Disneyland Paris - 
renamed from its original, Euro Disney- (with 
the later addition of Walt Disney Studios) is 
one of the most spectacular entertainment 
venues of the world, and a great choice of 
trip where you can spend fun time with your 
family. Disneyland Paris is composed of two 
main theme parks: Disneyland and Walt 
Disney Studios. Furthermore you can chose to 
stay in one of the Disneyland hotels.
Another theme park you should visit in Paris 
is the Parc Asterix. Parc Asterix is the second 
largest theme park in France after Disneyland 
Paris. The main theme of Parc Asterix are 
the unforgettable comic heroes Asterix 
and Obelix The theme park of Asterix, the 
legendary comic character of French artists 
Albert Uderzo and Rene Goscinny was opened 
in France in 1989. Set 35 km from Paris, the 
park is notable for its various theme areas.
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STANBUL’UN GÖZDE 
SEMTLER NDEN MODA’DA 
ANADOLU YAKASI’NA RENK 
GET REN 360 STANBUL EAST, 
MUHTE EM MANZARALI TERASI 
VE 12.KATTA SUYUN D NLEND R C  
RUHUNU YA ATAN HAVUZ 
BA I KEYF  LE YAZIN TÜM 
GÜZELL KLER N  M SAF RLER NE 
YA ATIYOR. MEKANDA ADALAR 
VE TAR H  STANBUL YARIMADASI 
MANZARASINDA GÜNE N BATI INI 
SEYREDEREK GÜNÜN STRES NDEN 
UZAKLA ACAKSINIZ.

ANADOLU 
YAKASI’NIN 
YENİ MODASI
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THE NEWEST 
TREND OF THE 
ANATOLIAN 
SIDE
BRINGING COLOR TO THE ANA-
TOLIAN SIDE IN MODA, A POPU-
LAR QUARTER OF ISTANBUL, 
360ISTANBUL EAST ALLOWS ITS 
GUESTS TO EXPERIENCE ALL 
THAT IS BEAUTIFUL ABOUT SUM-
MER WITH ITS TERRACE WITH A 
SPECTACULAR VIEW, AND THE 
DELIGHT OF LIVING THE REST-
FUL SPIRIT OF WATER AT THE 
POOLSIDE ON THE 12TH FLOOR. 
AT 360ISTANBUL EAST YOU WILL 
SHAKE OFF  THE STRESS OF THE 
DAY WHILE WATCHING THE SUN 
SET ON A LANDSCAPE OF THE 
PRINCE’S ISLANDS AND THE HIS-
TORICAL ISTANBUL PENINSULA.

Sashah Khan - Mike Norman
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360istanbul East havuz ba , teras ve kapal  alan olmak üzere üç bölümde yemek düzeninde 
ayn  anda 250 ki iye servis veriyor. 360Entertainment’in orta  ve ayn  zamanda efi 
olan Mike Norman ile 360istanbul East’in e siz manzaral  teras nda keyifli bir söyle i 
gerçekle tirdik.

Mekan  olu tururken nelere dikkat ettiniz?
360Entertainment Group olarak Moda’da bulunan mekan m z 360istanbul East’te de yine 
360istanbul konseptimizi sunuyoruz.  Ço unlukla “360” ad n n mekan n sundu u benzersiz 
panoramik stanbul manzaras ndan dolay  bu ekilde oldu u zannediliyor. Oysa 360 ad , 
bütünsel manada bir konsepti temsil ediyor. Manzara da bu konsept içindeki en önemli 
unsurlardan birisi. Bunun d nda mekanda, kentin en iyi yemeklerinin yenilebildi i en 
özel restoranlar ndan birisi olmas , en özel içkilerin sunuldu u bir bar olu u, saatler geceyi 
gösterdi inde ehrin iddial  partilerinin düzenlendi i sürprizlerle dolu bir gece kulübüne 
dönü mesi ve misafirlerine kap dan girdikleri andan, sabah n ilk klar nda evlerine 
gidene kadar ya att  bu geçi ler ve de i imler nedeniyle “360” ismini kullan yoruz.  
Yani “360” güzel ve kaliteli yemek, ortam, müzik ve e lencenin bütününü temsil ediyor. 
Dolay s yla 360istanbul East’te de bu konsept çerçevesinde yakla yoruz. 

Dekorasyon ayr nt lar ndan bahseder misiniz?
360istanbul East’de, 360istanbul’un be enilen tasar m na sad k kalarak baz  noktalarda 
farkl la t r lan tasar m çal mas  yapt k. Mekan m z ünlü mimar Ufuk Alparslan’ n imzas n  
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360istanbul East serves 250 people simultaneously in three dining areas, the pool side, 
terrace, and indoor area. We had a delightful interview with Mike Norman who is partner and 
chef of 360Entertainment on 360istanbul East’s terrace with an unparalleled view.”

What did you pay attention to while creating the place?
We, as 360Entertainment Group, are offering our 360Istanbul concept again with our place, 
360Istanbul East, located in Moda.  It is usually thought that the name “360” comes from the 
panaromic views of Istanbul. 360 name, however, represents an integrated concept. View 
is one of the most important aspects of this concept. In addition, we use the name “360”, 
because the place is one of the most special restaurants in the city, where one can have some 
of the best food, being a bar, where the most special drinks are offered, turning into a night 
club, where the most spectacular parties are thrown at night and because of the transitions 
and changes it offers its guests from the moment they walk in through the door until the 
small hours, when they go home.  This is to say, “360” represents nice and quality food, 
atmosphere, music and entertainment as a whole. Therefore, we have the same approach in 
360istanbul East, in terms of concept. 

Could you tell us about the details of decoration?
We have performed a design work at 360istanbul East, which sticks to 360istanbul’s popular 
design but differs in some points. Our place was designed by the famous architect Ufuk 
Alparslan. 360istanbul East, provides service for 250 people at the same time in three 
sections, consisting of the poolside, the terrace and the indoor area. Our poolside bar on 
the 12th floor is very popular. It also has magnificent views of the islands and the historic 
peninsula. The pool adds a different kind of energy to the beauty of the views. 

What sets te place apart from the others?
360 concept is already very special for us. You can have different ambiances at different 
hours of the day. You have magnificent views at lunch. You can come to have a drink with 
your friends after work. You can enjoy both dinner with a very delicious menu and the 
entertainment at your special celebrations and dinner. We prepare shows following world 
trends, with a DJ from abroad, musicians and dancers for our guests, who come just for 
entertainment. In addition to all these, we think that the fact that it brings together the views 
and the poolside fun at the terrace on the 12th floor makes 360Istanbul East very special. 
There is no other place, which offers views of the islands, the historic peninsula and even 
Haydarpa a from this viewpoint. 

Can you tell us about your concept?
The moment you step inside 360Istanbul East, you are fascinated by the magnificent views 
of Istanbul and you have a breathless transition from day to night with “360” concept. While 
enjoying the delicious food you have chosen from 360Istanbul East’s menu, this pleasure 
leads to an unforgettable entertainment as the night progresses. Guests of 360Istanbul East 
enjoy many concepts at the same night and we prepare great entertainment with performers 
from all over the world, DJ and vocalists at late hours of the night. 
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ta yor. 360istanbul East, havuz ba , teras 
ve kapal  alan olmak üzere üç bölümde 
yemek düzeninde ayn  anda 250 ki iye 
servis veriyor. 12. katta yer alan havuz 
ba  bar m z ise büyük ilgi görüyor. Ayn  
anda Adalar’  ve tarihi yar maday  gören 
muhte em bir manzaraya sahip. Havuz ise 
manzaran n güzelli inde ayr  bir enerji 
kat yor. 

Mekan  di erlerinden ay ran en önemli 
özellikler nelerdir?
360 konsepti zaten bizim için çok 
özel. Günün her saatinde farkl  
ambiyanslar  ya ayabiliyorsunuz. Ö le 
yeme inde muhte em bir manzara 
seyrediyorsunuz. Ak amüstü i  ç k  
gün bat m nda bir içki almak için 
arkada lar n zla gelebiliyorsunuz. Özel 
kutlamalar n z ve ak am yemekleri için çok 
lezzetli bir menüyle hem yeme in hem 
de e lencenin tad n  ç kartabiliyorsunuz. 
Sadece e lence için gelmek isteyen 
misafirlerimiz için de dünya trendlerini 
takip ederek yurt d ndan a rlad m z 
DJ, müzisyen ve dansç lar ile programlar 
haz rl yoruz. Tüm bunlar n yan  s ra 12. 
kattaki bir terasta manzara ve havuz ba  
keyfini birle tiriyor olmas  360istanbul 
East’i çok özel k l yor diye dü ünüyoruz. 

Hindistan cevizli Sütlaç
Malzemeler: 2 kutu Hindistan cevizi sütü, 
(1 kutu 400ml) 500 ml süt, 250 gram toz 
eker, 45 gram ni asta, 75 gram pirinç, 

1 adet vanilya çubu u
Haz rlan : Pirinç y kan r ve bir tencerede 
ha lan r ve süzdürülür. Süt, eker ve 
Hindistan cevizi sütü kaynat l r, bir adet 
vanilya çubu u ikiye kesilir, kaynayan 
kar ma ilave edilir. Süzülen pirinçler ilave 
edilir. Ni asta ile ba lan r. Ocaktan al n p 
so utulur. Servis tabaklar nda porsiyonlara 
ayr l r, daha sonra üzerleri ananas, kivi, 
frambuaz, blueberry, çilek, Frenk üzümü, 
alt n çilek ile süslenerek servis edilir.

Menüden ...
Safranl  Rizotto 
Malzemeler: 300 gram rizottoluk pirinç, 
80 gram kuru so an, 20 gram sar msak, 
40 gram zeytinya , 5 gram safran, 60 gram 
taze bezelye, 15 gram parmesan peyniri, 
15 gram tereya , 5 gram tuz, 5 gram biber  
Haz rlan : Tavaya s rayla ya , sar msak, 
so an, pirinç at larak kavrulur. Beyaz arap 
ilave edilir, çektirilir ve bal k suyu veya su ile 
pi irilir. Bezelye, safran, parmesan peynir ve 
tereya  ile tatland rarak servis edilir.
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Ayn  anda Adalar’ , tarihi yar m aday  ve 
hatta Haydarpa a’y  bu aç dan gören bir 
manzara daha yok. 

Konseptinizi anlat r m s n z?
Ad m n z  360istanbul East’in kap s ndan 
içeri att n z ilk anda önünüze 
serilen muhte em stanbul manzaras  
ile büyüleniyor ve “360” konsepti ile 
gündüzden geceye soluksuz bir geçi  
yap yorsunuz. 360istanbul East’in 
menüsünden seçti iniz lezzetli yemeklerin 
tad n  ç kart rken, bu keyif gece ilerledikçe 
kendisini unutulmaz bir e lencenin 
kollar na b rak yor. 360istanbul East’in 
tüm misafirleri birçok konsepti ayn  
gece içinde ya arken özellikle gecenin 
ilerleyen saatlerinde dünyan n farkl  
kö elerinden gelen performans sanatç lar , 
DJ ve vokalistler ile muhte em e lenceler 
haz rl yoruz. 

Hitap etti iniz kitleyi kimler olu turuyor?
Kitlemiz asl nda biraz geni . Öncelikle 
Anadolu Yakas ’ndan misafirlerimizi 
a rlad m z  söylemeliyiz. Ya  
olarak günün farkl  saatlerinde farkl  
misafirlerimizi a rlayabiliyoruz. 

 yemeklerinde i  dünyas ndan 
misafirlerimize de hizmet veriyoruz. Gece 

etkinlilerimizde farkl  ya  aral klar n  da görebiliyoruz. Bizim için hedef kitlemiz iyi hizmet 
almak isteyen lezzet dü künleri ve e lence hayat n n keyfini ç kartmak isteyenler diyebiliriz. 

Menüyü olu tururken nelere dikkat ettiniz? Mutfa n zdan bahseder misiniz?
360 Entertainment Group olarak 360istanbul konseptimizde be enilen bir dünya mutfa  
menüsü sunuyoruz. 360istanbul East’te 360istanbul’un sevilen menüsünden lezzetler 
görmek mümkün. 360istanbul East’te gün bat m  öncesinde yeme inize so uk at t rmal k 
mezelerle ba laman z  ve güne  çekildikçe lezzetli farkl  tatlara kendinizi b rakman z  
tavsiye ediyoruz. Ne yaparsan z yap n yeme inizi çikolatan n ç ld rtan lezzetiyle Death 
by Chocolate ile noktalamay  ihmal etmeyin. 360istanbul East’in havuz ba nda bulunan 
bar nda günün her saatine uygun bir kokteyl bulmak mümkün. Mevsimin en taze 
meyveleriyle geni  bir kokteyl yelpazesi sunuyoruz. 360istanbul East’in spesiyalleri “Your 
world is 360” ve Hindistan cevizi sütü ve taze ananas ve çilek püresi ile özle en “Egzotik 
mojito” bu yaz boyunca vazgeçemeyece iniz lezzetler olabilir.

Sizi ve orta n z  tan yabilir miyiz? Daha önce neler yapt n z?
Ben Cape Town do umluyum. Johannesburg Hotel School South of Africa’dan mezun 
oldum. Çocukluk y llar ndan beri a ç l a kar  bir e ilimim vard . E itimimden sonra 
Cruise gemileri de dahil olmak üzere pek çok ünlü Avrupa restoran nda eflik yapt m. Daha 
sonra yolum stanbul’a dü tü ve yerle tim. Öncesinde Chef’s ortakl n  yürütüp, Ç ra an 
Palace Kempinski’de executive chef olarak görev yapt m. Sashah Khan ise Londra’da do du. 
ngiltere, ran, Pakistan, Suudi Arabistan, Avusturya ve ABD gibi ülkelerde büyüyüp e itim 

gördü. ABD ve Avusturya’da otelcilik okudu. Las Vegas’daki Hotel School’dan mezun oldu. 
Ö retimini tamamlad ktan sonra Sey el Adalar , Las Vegas, San Fransisco ve Viyana’da 
uluslararas  otel i letmelerinde görev ald . Sonra stanbul’a geldi ve yollar m z kesi ti. Daha 
sonra ilk olarak 360istanbul’u açt k. 360 markas n  2009 yaz nda Suada Club’a ta d k ve hala 
yaz döneminde 360istanbul Suada Club olarak hizmet veriyoruz. 2010 y l  ba nda SENSES 
Restaurant ile zifiri karanl kta yemek konseptini sunarak Türkiye’de bir ilki gerçekle tirdik. 
2011 yaz ortas nda ise Moda’da 360istanbul East’i hizmete sunduk. Ayr ca Suada Club’da 
sundu umuz Fish ile hizmet vermeye ba lad k. 

What is your target audience?
Our audience is actually broad. We should say that we primarily host guests from the Asian side of 
Istanbul. We host guests, belonging to different age groups at different hours of the day. We serve our 
guests from the business world at business dinners/lunches as well. We have different age groups at 
our night activities. We can say that our target audience are those, who are addicted to delicious food 
and want to receive good service, and who want to enjoy nightlife. 

What did you keep in mind while preparing the menu? Can you tell us about your kitchen?
We, as 360Istanbul, offer a very rich and delicious menu, which follows the world trends. Opening 
the doors of the world kitchens, the menu is prepared through the creativity of Mike Norman, the 
partner of the place and a famous chef. While 360Istanbul takes your mind away through the specials 
in its menu, very special cocktails, you can find only at 360Istanbul, push the limits of taste. We, as 
360 Entertainment Group, offer a world cuisine menu in our 360Istanbul concept. It is possible to 
see dishes from 360Istanbul’s popular menu at 360Istanbul East. Offering service on the terrace, 
we recommend you to start your dinner before sunset with cold appetizers and try different tastes 
as the sun goes away at 360Istanbul East. Whatever you do, don’t forget to finish your meal with the 
maddening taste of chocolate: Death by Chocolate. It is possible to find a cocktail, suitable for every 
hour of the day at 360Istanbul East’s poolside bar. We offer a wide range of cocktails with the freshest 
fruits of the season.  360Istanbul East’s specials, Your world is 360 and Exotic mojito, containing 
coconut milk, fresh pineapple and mashed strawberries, may become the tastes you may not give up.

Can we get to know you and your partner? What have you done before?
I was born in Cape Town. I graduated from Johannesburg Hotel School, South Africa. I always had 
a tendency towards becoming a cook since I was a kid. After I received my diploma, I worked as a 
chef at many famous European restaurants, including Cruise ships. After that, I came to Istanbul and 
settled here. I was a partner of Chef’s and, worked as an executive chef at Ç ra an Palace Kempinski. 
Sashah Khan was born in London. He was grown and was educated in such countries as Iran, 
Pakistan, Saudi Arabia, Austria and U.S.A. He studied hotel management in The U.S.A. and Austria. He 
graduated from Hotel School in Las Vegas. He worked at international hotels in The Seychelles, Las 
Vegas, San Fransisco and Vienna. After that, he came to Istanbul and our paths crossed. After that, 
we first opened 360Istanbul. We carried 360 brand to Suada Club in summer 2009 and we still offer 
service as 360Istanbul Suada Club in summers. We broke new ground in Turkey by offering eating in 
pitch dark concept with SENSES Restaurant at the beginning of 2010. We opened 360Istanbul East on 
the terrace in Moda in the middle of summer 2011. We also opened Fish in Suada Club. 
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YENİLİKÇİ TASARIMLAR

INNOVATIVE 
DESIGNS

BLANCO STEELART konseptli eviye ve armatürler, yenilikçi tasar mlar yla bir 
kez daha mutfaklara hayal gücü ta yor. Öte yandan konfor ve fonksiyonellik 

gibi özellikler de en son BLANCO STEELART koleksiyonunda kendine yer 
buluyor. Paslanmaz çelik eviyelerin yan  s ra silgranit ve sert seramik eviyeler de 

BLANCO’nun 2012 koleksiyonunda esteti i adeta bir gösteriye dönü türüyor. 

BLANCO STEELART concept sinks and fixtures 
carry imagination to kitchens once again with 
their innovative designs. Qualities such as 
comfort and functionality also have a place in 
the latest BLANCO STEELART collection. In 
addition to stainless steel sinks, silgranit and 
hard ceramic sinks transform aesthetics into a 
veritable show in BLANCO’s 2012 collection. 
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KITCHEN

HÄFELE, LEMANS II 
İLE YARIŞA DEVAM 
EDİYOR
Mobilya ve kap  donan mlar  alan ndaki yeni bulu lar yla mobilya 
üretimine yön veren Häfele, özellikle mutfaklar için tasarlanan 
i levsel ve estetik bulu lar n ev sahipli ini yap yor. Ad  Häfele 
ma azalar  ile özde le en LeMans’ , imdi yenilenen yüzüyle 
yine kendisi eskitiyor. “Reddot 2005” tasar m ödülünü kazanan, 
kö e kiler sistemi LeMans, dünyan n en ünlü spor otomobil 
dayan kl l k yar lar n n gerçekle ti i Fransa’daki LeMans 
pistinden esinlenerek yarat lm t . Bir tezgah alt  kö e kiler sistemi 
olan LeMans, ad n  ald  yar  pisti formunda tasarlanm t  ve 
yumu ac k bir hareketle tamamen d ar  çekilebiliyordu. ki raftan 
olu an sistemin iki raf  da birbirinden ba ms z ekilde hareket 
edebiliyordu. LeMans II de bu gelene i bozmad . Yine tezgah 
alt ndaki kör kö elerin kullan m n  art r rken, mutfakta estetikle 
i levselli i bulu turmaya devam ediyor.  lk görü te fark edilen 
ekli ve fonksiyonelli i ile, verimlili i ve yüksek duygusal tatmini 

art rmaya, dolay s yla da yar a devam ediyor. lkinden fark  ise, 
bu ak ll  kö e kiler sisteminin, mühendislik kalitesi ve mükemmel 
çal ma hareketiyle mutfaklara yeni standartlar getiriyor olmas . 

HÄFELE CONTINUES 
THE RACE WITH 
LEMANS II
Directing the production of furniture with its new inventions in 
furniture and door fixtures, Häfele hosts functional and aesthetic 
inventions designed particularly for kitchens.  With its renewed face it 
outwears LeMans whose name has become synonymous with Häfele  
stores. LeMans, the corner cabinet system with the “reddot 2005” 
design award had been inspired by the LeMans track in France where 
the world’s most fam ous sports car endurance races take place. An 
under the counter corner cabinet system LeMans had been designed 
in the form of the race circuit with the same name and could be pulled 
out completely with the slightest motion. Both shelves of the system 
consisting of two shelves could move independently. LeMans II did 
not break with this tradition. While once again increasing the use of 
blind corners under the counter, it continues to marry aesthetics and 
functionality in the kitchen.  With its instantly recognizable shape 
and functionality it continues to raise efficiency and high emotional 
satisfaction, hence the race. What sets it apart from its predecessor 
is that this smart corner cabinet system introduces new standards to 
kitchens with its engineering quality and excellent motion. 
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INNOVATIVE DESIGNS
In Nolte kitchen designs, small details are prominent as the most important elements complementing excellence and uniqueness. 
Nolte’s ComfortLine organization system makes arranging your cutlery, and chinaware or pots a breeze. With the drawers’ capacity of 
up to 80 kg even cases of drinks can find themselves a place in the kitchen. With the SilentComfort technology, cabinets and drawers 
close most silently. Push-open technology in handle-less drawers is another feature offered by Nolte in drawers and cabinets. 

İNOVATİF TASARIMLAR
Nolte mutfak tasar mlar nda küçük detaylar, mükemmelli i ve benzersizli i tamamlayan en önemli unsurlar olarak öne ç k yor. Nolte’nin 
ComfortLine düzenleme sistemi sayesinde çatal b çak ve porselen tak mlar n z  ya da tencerelerinizi yerle tirmeniz çok kolayla yor. 
Çekmecelerin 80 kiloya kadar ta ma kapasitesi ile içecek kasalar  bile art k mutfakta kendine yer bulabiliyor. SilentComfort teknolojisiyle 
de dolap ve çekmeceler, son derece sessiz bir ekilde kapan yor. Kulpsuz mutfak mobilyalar nda bulunan it-aç teknolojisi ise Nolte’nin 
çekmece ve dolaplarda sundu u bir ba ka özellik… 
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FARKLI 
ÇÖZÜMLER

UNIQUE 
SOLUTIONS

Her y l oldu u gibi bu y l da Ligne Roset, 
mobilya tasar mlar n n yan  s ra farkl  

çe it ve tarzda ev aksesuarlar yla da 
dekorasyonda farkl  çözümler yarat yor.

As it does each year, Ligne Roset creates 
unique solutions in home accessories of 
various types and styles in addition to its 
furniture designs.
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BANYO

VİTRA’DAN SEVGİLİLERE ÖZEL 
BANYO ÇÖZÜMLERİ
VitrA, a klara, birliktelik ve payla mlar n  art ran, özel tasar ml  ürünlerini öneriyor. 
Çiftler için özel tasarlanan oturma yerleriyle rahatl k ve konforu ya atan, kromoterapi 
özelli i sayesinde 7 k rengine bürünebilen Lara kompakt du  sistemi, k rm z yla 
romantizmi vurguluyor. Sevgililerin ayn  anda kullanabilece i çiftli lavabolar ise banyoyu 
sevgiyle donanan bir mekana dönü türüyor.

VitrA offers lovers specially designed 
products to foster their togetherness and 
sharing. The Lara compact shower system 
offering comfort and convenience with 
seats specially designed for couples, with 
the capability of assuming 7 colors of 
light thanks to its chromotherapy feature 
accentuates romance with the color red. 
Double wash basins which lovers can use 
at the same time transform the bathroom 
to a space adorned with love.

BATHROOM 
SOLUTIONS FOR 
LOVERS FROM VİTRA
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THE NOBILITY OF MARBLE: 
DEVON&DEVON INTARSIA 

Devon&Devon is preferred by decoration buffs who 
wish to imbue their living spaces with an elegant 

aesthetic look with “Intarsia” marble floor coverings. 
Carrying the comfort and elegance of modern times 

to all living spaces with its “Period architectural 
style”, Devon&Devon offers its Intarsia marble flooring 

Prestige and Elite to the pleasure of decoration 
buffs. Devon&Devon Intarsia Prestige and Elite 

marble flooring series which bring an elegant look to 
distinguished spaces introduce a new perspective on 

marble flooring with the handcrafted mosaic elements 
used in their design, and with their spectacular color 

combinations.

MERMERİN ASALETİ 
DEVON&DEVON INTARSIA  
Devon&Devon, “Intarsia” mermer yer kaplamalar  ile ya am alanlar na 

k ve estetik bir görünüm katmak isteyen dekorasyon tutkunlar n n 
tercihi oluyor. “Dönemsel mimari tarz ”’ ile tüm ya am alanlar na 
modern zaman n konforunu ve kl n  ta yan Devon&Devon, 2012 
koleksiyonundaki Intarsia mermer yer kaplamalar : Prestij ve Elite’i 
dekorasyon tutkunlar n n be enisine sunuyor. Farkl  mekanlarda k 
görünüm sa layan Devon & Devon Intarsia Prestij ve Elite mermer 
kaplama serileri, tasar m nda kullan lan el yap m  mozaik elementler 
sayesinde, görkemli renk kombinleriyle klasik mermer kaplama 
anlay na yeni bir bak  aç s  getiriyor.
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AESTHETIC IN YOUR 
BATHROOM

BANYONUZDAKİ 
ESTETİK

The environmentally friendly Geberit built-in 
cisterns produced with state of the art technology 

offering quality and aesthetics together bring 
elegance to your bathroom while saving water and 
ensuring a long and safe useful life thanks to their 

dual flush mechanisms.

Kaliteyi ve esteti i bir arada sunan en son 
teknoloji ile üretilen çevre dostu Geberit 

gömme rezervuarlar, banyonuza kl k 
katarken iki kademeli mekanizmalar  ile hem 
su tasarrufu hem de uzun y llar güvenilir bir 

kullan m sa l yor.
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DOĞRU ADRES

THE RIGHT ADDRESS

Öney’de, dünyan n çe itli yerlerinden 
özenle seçilmi  aksesuarlara yer veriliyor. 
300’ü a k n dekoratif ürün ve 
mobilyan n bulundu u ma azada, 
çe itli cam, sedef ve ta  lavabolar 
sunuluyor. Ürünlerindeki malzeme 
çe itlili inde do uyla bat n n kusursuz 
uyumunu yans tan Öney, özgün tasar m 
arayanlar için do ru adres. 

In Öney, carefully selected accessories from all 
over the world are offered. In the shop with more 
than 300 decorative products and furniture, a good 
deal of present alternatives are offered from several 
glass and stone objects, to aged flasks, to decorative 
tortoise shells, to lancets. With its diverse material 
options in its product range that reflect the perfect match 
between East and West, Öney is the right address for 
those who are after authentic designs.
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ARTEMA PURE SERİSİ İLE MODERN MEKANLARA 
ESTETİK BİR DOKUNUŞ

Artema’n n özenle tasarlanan ince detaylara ve yal n bir çizgiye sahip Pure serisi, modern banyo ve mutfaklara estetik bir dokunu  
kat yor. Serinin, suyun ak n  and ran sade görünümü Artema’n n yeni nesil tasar m anlay n  yans t rken, 360 derece dönebilen 

borusu ve ç k  ucu, esnek kullan m imkan  sunuyor. htiyaca, tesisata ve mekana yönelik çözümler üreten Pure, özel debi regülatörlü 
perlatörüyle su tasarrufu sa l yor. Tek veya çift kumandal  batarya seçenekleri ve zengin ürün çe itleriyle dikkat çeken seride, 10 

lavabo, 6 banyo ve du  bataryas  yer al yor. 

AN AESTHETIC TOUCH ON MODERN SPACES WITH THE ARTEMA PURE LINE
Artema’s finely designed Pure line of refined details and an austere style brings an aesthetic touch on modern bathrooms and kitchens. 
The series’ austere appearance evoking the flow of water reflects Artema’s new generation design while its pipe and nozzle capable of 

360° rotation allow flexible use. Producing solutions tailored to needs, installations, and spaces Pure offers water economy with its aerator 
with special flow regulator. The series which is notable for single and double faucet options and rich product options comprises 10 sink, 6 

bathroom and shower faucets.
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KOKUYA 
BÜRÜNMEK…

WEARING 
A SCENT…

Parfüm kullan m  günümüzde hayat m z n vazgeçilmez bir parças  olan ve 
al kanl k haline getirdi imiz bir davran . Hepimizin kokularla uyan p, 

kokularla saklanan an lar  var… Sabahlar  okula, i e gitmeden önce herkesin 
kulland  parfümlerin tarihte nas l ortaya ç kt  ve hangi amaçlarla kullan ld  

ilginç gerçekleri de ortaya ç kar yor… Eski zamanlarda koku, bir ileti im arac  
olarak görülüyordu. nsanlar kulland klar  kokularla tan n yor ve böylece 

haberle iyorlard . Parfüm kullan m , gözle görülmeyen elle tutulmayan, ama 
varl  inkar edilmeyen, evrensel bir dildi. Parfüm olmadan önce eski zamanlarda 

kokulu tütsü ve ya lar büyücülerin, sihirbazlar n ve din adamlar n n güçlerini 
simgeliyordu. u s ralar gözde olan parfümlere sizin için bir göz att k…

Putting on perfume is an essential and habitual 
behavior in our lives. We all have memories 
that are recalled by scents and stored with 

scents… How perfumes have been generated 
and the purposes of using them reveal 

interesting facts on perfumes which everybody 
wears in the mornings before going to school 

or work... The scent was considered as a 
means of communication in old times.  People 

were recognized by their scent and thus 
communicating with each other. Putting on 

perfume was an invisible, yet an undeniable, 
universal language. Scented incense and oils  

were representing the power of the sorcerers, 
wizards and clerics before the perfume.  We 

took a glance at the perfumes that are recently 
popular for you…
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MÜKEMMEL 
MASAJ KREMİ
Limon ve ada çay n n enerji veren 
kokusunun yan nda, içeri inde bulunan 
gliserin, aloe ve E vitamini sayesinde 
yumu ac k bir cilde kavu mak isteyen 
herkes Bliss Limon ve Adaçay  Özleri 
çeren Du  Jeli&Banyo Köpü ü’nü 

keyifli bir du  deneyimi tadabilmek için 
kullanmal . Bu s ra d  ürün, banyo 
esnas nda su dolu küvete bir miktar döküp 
banyo köpü ü olarak kullan ld nda 
etkisini ikiye katl yor. Banyonuzu yapt ktan 
sonra Bliss Limon ve Adaçay  Özleri çeren 
Vücut Kremi’ni cildinize uygulayabilirsiniz. 
Vücudunda herhangi bir kremin varl n  
dahi hissetmeden kadife yumu akl nda 
bir dokunu  yaratmak isteyen, paraben 
içermeyen ürünler tercih eden herkes için 
özel olarak üretilmi  bu ürünü mükemmel 
bir masaj kremi olarak da kullanabilirsiniz!

THE PERFECT MASSAGE CREAM
Everyone who wishes to have a wonderfully soft skin with the glycerin, aloe and E vitamin with 
the energetic fragrance of lemon and sage should use the Bliss Shower Gel and Bath Foam 
with Lemon and Sage Extract to enjoy a lovely shower experience. This extraordinary product 
doubles its effect when it is added to the bath water, and used as bath foam. After your bath, 
you can apply the Bliss Body Cream with Lemon and Sage Extracts to your skin. You can use 
this product which has been specially developed for everyone who wishes to create a velvety 
soft touch without feeling the presence of a cream, and prefers paraben-free products, as an 
excellent massage cream too!

THE COLLECTION THAT BREATHES
You can possess the all recognized allure of make up with Inglot products. You can not help but 

bewitch the opposite sex with products suited to your skin and facial type and with correct 
makeup applications. You will be the star of the evening when you complete your eye makeup 

you have highlighted with eyeliner and mascara with red lipstick and matching lip liner. You can 
also have the allure of red on your nails with Inglot nail polishes. And you will not have to worry 

about the health of your nails with the new O2M nail polish collection that breathes.

Makyaj n herkes taraf ndan kabul edilen çekicili ine Inglot ürünleri ile sahip 
olabilirsiniz. Cilt ve yüz yap n za göre uygun ürünler ve do ru makyaj uygulamalar  

ile kar  cinsi büyülemeniz kaç n lmaz. Eyeliner ve rimel ile ön plana ç kard n z 
göz makyaj n z  k rm z  ruj ve kal c l n  art ran rujunuzla uygun tonlarda bir dudak 

kalemi ile tamamlad n zda gecenin y ld z  siz olacaks n z. T rnaklar n zda da 
k rm z  cazibesine Inglot ojeleri ile sahip olabilirsiniz. Üstelik yeni nefes alan O2M 

oje koleksiyonu ile t rnak sa l n z içinde endi elenmenize gerek kalmayacak.

NEFES ALAN KOLEKSİYON
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ZAMANIN İZLERİ 
ELLERİNİZE 
DOKUNMASIN
So uk hava, rüzgar ve güne  gibi çevresel 
faktörlerden kolayl kla etkilenebilen 
ellerinize hak etti i özeni gösterin. 
ABD’nin bir numaral  t rnak uzman  Sally 
Hansen, zaman n izlerine dur demek için 
Firming Hand Creme - 24 Saate Kadar 
Etkili S k la t r c  El Kremi’ni yaratt ! Sally 
Hansen  çok s k manikür yapt ranlara ise, 
art k kolay kolay yumu amayan kuru t rnak 
etlerine ve so uk hava artlar n n sebep 
oldu u tahri e yönelik Nails & Cuticles 
Hand Creme - 24 Saate Kadar Etkili T rnak 
ve T rnak Eti Nemlendirici El Kremi’ni 
öneriyor.

ZAMMMMMMMMMMAAAAAANNNNNNNIIIIIINNNNNNN İİİİİİİİZZZZLERİ 
ELLEERRİİNNİİZZEE 
DOKUNMASIN

DO NOT LET THE 
TRACES OF TIME 
YOUCH YOUR HANDS
Lavish on your hands that can be easily 
affected by environmental factors such as 
cold weather, wind, and sun the care they 
deserve. USA’s number one nail specialist 
Sally Hansen has created the Firming Hand 
Creme – 24 Hour Moisture to stop the 
effects of time. Sally Hansen recommends 
people who have very frequent manicures 
the Nails & Cuticles Hand Creme – 24 Hour 
Moisture for dry cuticles that no longer 
soften easily and to combat the irritation 
caused by cold weather conditions. 

YÜZ 
KIRIŞIKLIKLARINA 
DOĞAL ÇÖZÜM

NATURAL SOLUTION FOR 
FACIAL WRINKLES

Dermokil anti-aging serisi ile k r klar n zdan 
korkmay n. Erken ya ta k r k olu umunu 
geciktiren Dermokil anti - aging kremleri, cilt 
hücrelerinin yenilenmesini h zland r rken 
cildinizde olu an k r kl klar n görünümünü 
de azaltmaya yard m ediyor. Dermokil, anti-
aging serisi ile kullan c s na 3 farkl  bak m kremi 
sunuyor. 

Stop fearing your wrinkles 
with the Dermokil 
anti-aging series. 
Delaying the 
formation of wrinkles 
at an early age, 
Dermokil anti-aging 
creams accelerate the 
renewal of skin cells 
while helping reduce the 
wrinkles on your 
skin. Dermokil 
offers its users 3 
different care creams 
with its anti-aging 
series. 

DERMOKİL 
EL VE VÜCUT 
LOSYONU İLE 
CİLDİNİZİ 
ŞIMARTIN!
Cilt bak m na sadece güzellik için de il, 
sa l k aç s ndan da özen göstermek 
gerekiyor. Zengin mineralleri kilin 
do all yla birle tiren Dermokil El 
ve Vücut Losyonu, k n so uk havada 
hassasla an teninizi yumu ac k yap yor. 
Papatya özleriyle zenginle tirilmi  
Dermokil el ve vücut losyonu, 
mükemmel kokusuyla sizi sararken uzun 
süre cildinizin nemli kalmas n  sa l yor.

INDULGE YOUR SKIN WITH THE DERMOKİL 
HAND AND SKIN LOTION!
Skin care is important not only for beauty, but also for health. Combining rich minerals with 
the natural essence of clay, the Dermokil Hand and Body Lotion makes your skin that has been 
rendered sensitive by the cold winter weather soft and supple. The Dermokil hand and body 
lotion enriched with chamomile extracts embraces you with its excellent fragrance while it 
preserves the moisture of your skin for a long time.
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ARTEMIS OF 
SWITZERLAND
Douglas Parfümeri,  tüm dünyada ba ar lar yla kendinden söz ettiren cilt bak m  
ürünlerinin yarat c s   “ARTEMIS of Switzerland”  Türkiye’ye getirdi. Cilt bak m  
konusunda uzman sviçreli bilim adamlar  taraf ndan y llar süren çal malar n sonucu 
ortaya ç kan  “ARTEMIS of Switzerland” cilt bak m ürünleri, en üst düzeyde sonuçlar 
elde etmesiyle dikkat çekiyor. “Alpine Rose” gibi do ada nadir bulunan ve çok de erli 
bitkilerin kök hücreleriyle yapt klar  çal malarla yank  uyand ran markan n,  en üst 
seviyede ve kaliteli ürünlere sahip olmas n n ba l ca sebebi, hiçbir ürününde paraben, 
parafin ya lar  ve parfüm gibi alerjenlerin bulunmamas . 

ARTEMIS OF SWITZERLAND
Douglas Perfumerie has imported “ARTEMIS of Switzerland” the creator of skin care products 
known around the world for its achievements to Turkey. Having emerged as the result of years 
of research by Swiss scientists specializing in skin care, “ARTEMIS of Switzerland” skin care 
products are notable for the superior results they produce. The main reason why the brand 
which makes a resounding impression with stem cells of rare and highly valuable plants like 
the “Alpine Rose” has the highest level and highest quality products is its practice of not 
using paraben, paraffin oils, perfume and similar allergens in any of its products. 

IN THE NAME OF THE POWER 

OF SCENT
Creator of unforgettable perfumes like Cool Water, Joop, and Zen, 

the passionate and imaginative brand of the world of beauty Förster & 

Johnsen New York, presents all that is good and constructive in human 

emotions in colorful and cheerful perfume bottles with its new perfume 

line “It’s All About”.

KOKULARIN 
GÜCÜ ADINA
Cool Water, Joop ve Zen gibi 
unutulmaz parfümlerin yarat c s  
olan, güzellik dünyas n n tutkulu, 
hayal gücü yüksek markas  
Förster & Johnsen New York,  
yaratt  yeni parfüm serisi 
“It’s All About” ile insana 
dair tüm faydal  ve yap c  
duygular , birbirinden 
renkli ve ne eli parfüm 
i elerinde sunuyor.
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BAKIR IŞILTILAR

COPPER GLIMMERS

Bahar n gelmesi ile birlikte, bak r tonlar , güne in sar  p r lt s  ile birle iyor. Bak r, 
zencefil ve alt n tonlar yüzünüzde parlakl k ve lt  yarat yor. Göz kama t r c  bak r tonlar  
ruj, far ve eyeliner seçenekleri ile sunuluyor. Tek ba na oldu u gibi eyeliner n z bak r 
far n üstüne de uygulanabiliyor. Sezonun s cak ve birbirinden parlak bak r renkleri, 
gözlere parlakl k vererek, kad ns  bir görünüm yarat yor. Makyaj n zla bahar  getirmek 
istiyorsan z bak r tonlar n  mutlaka denemelisiniz. Inglot, bin be  yüz renk seçene i ve 
profesyonel makyaj ürünleri ile güne in kendini göstermeye ba layaca  önümüzdeki 
günlerde yeni ürünleri ile makyaj n za canl l k katmaya devam edecek.

With the advent of spring, copper tones combine with the golden glow of the sun. Copper, 
ginger, and golden hues create brightness and glimmer on your skin. Dazzling copper 
tones are offered in lipstick, eye shadow, and eyeliner options. Your eyeliner can be applied 
by itself or on copper eye shadow. The season’s warm and vibrant copper colors bring a 
glimmer to eyes, creating a feminine look. If you wish to bring about the spring with your 
make up, you should definitely try copper tones. With fifteen hundred color options and 
professional makeup products, Inglot will continue to enliven your makeup with the days to 
come where the sun will begin to show its face.

GENİŞ RENK 
SKALASI

COLOR SCALE

Butter London ojelerin 2012 lkbahar Yaz 
koleksiyonu defilelerde de sergilendi i 
üzere neon, pastel ve do al renklerden 
olu uyor. Butter London markas n n 
renk skalas  oldukça geni . Birkaç örnek:  
All Hail The Queen, Artful Dodger, 
Aston, Big Smoke, Blagger, Bluey, Bossy 
Boots,Branwen’s Feather, British Racing, 
Green Bumster, Chancer vd.

The Spring/ Summer 2012 Collection of Butter 
London is features of neon colour, pastels, 
and neutrals, as seen on the catwalks. The 
color scale is large.  A few examples: All Hail 
The Queen, Artful Dodger, Aston, Big Smoke, 
Blagger, Bluey, Bossy Boots,Branwen’s 
Feather, British Racing, Green Bumster, 
Chancer vd.

MÜKEMMEL NEMLE 8 SAAT!
Her sabah düzenli nemlendirici kulland n zda bile so uk hava, rüzgar ve güne  gibi 

çevresel faktörler ve suyla kurdu unuz temas cildinizin tekrar nemsizle mesine ve 
gerilmesine sebep olabilir. Su Prensibi ile ünlü, dünyan n en iyi dermatologlar ndan 

Dr. Murad, cildinizi ihtiyaç duydu u neme doyuracak yepyeni bir ürün geli tirdi. 
Cildinizdeki nemsizli i an nda gideren Yeni Hydro-Dynamic Ultimate Moisture Uzun 

Süre Etkili Ultra Güçlü Nemlendirici’nin cildinizi 8 saat boyunca neme doyurdu u 
klinik çal malarla kan tland . Yeni nemlendiricisi her ya ta tüm cilt tiplerine uygun 

ya s z formülü ile cildinizin nem ihtiyac n  kar lamaya, ipeksi bir yumu akl a 
kavu mas na ve daha genç görünmesine yard mc  olur.

Even if you regularly moisturize every morning, 
environmental factors such as cold weather, wind, 

and sun and contact with water could cause your 
skin to lose its moisture and stretch once again. 

With the Water Principle, Dr. Murad, one of the 
world’s best dermatologists has developed a 
brand new product that will infuse your skin 
with the moisture it needs. The New Hydro-
Dynamic Ultimate Moisture which instantly 

eliminates the dryness in your skin has been 
proven through clinical studies to infuse 

your skin with moisture for 8 hours.  With 
its non-greasy formula the new 
moisturizer hydrates your skin 
restoring a silken softness and 

youthful look.

8 HOURS WITH PERFECT MOISTURE!
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VÜCUDUNUZDA TERAPİ ETKİSİ 

THERAPY ON YOUR BODY 

Cilt için oldukça faydal  zengin mineralleri içerisinde bar nd ran Dermokil 
vücut bak m maskesi, ciltteki kan dola m n  h zland rarak cildin canl  kalmas n  

sa l yor. Dermokil vücut bak m maskesi, cilde masaj yap larak uyguland nda 
ise selülit olu umunu önlüyor. S k la mas  istenilen bölgelerin h zla 

toparlanmas nda etkin rol oynuyor.  Dermokil deniz tuzu, pH dengesini sa layan 
etkili kar m yla tüm sene yorgun dü en vücudunuzda terapi etkisi yaparak 

rahatlat yor ve sakinle tiriyor. Vücudun enerji ak n  düzenleyerek denge 
sa layan ürün, ciltte enfeksiyon olu umunu da engelliyor.

Containing rich minerals that are quite beneficial for the skin, the Dermokil 
body care mask accelerates blood flow, keeping the skin lively. When 
massaged on the skin the Dermokil body care mask prevents cellulitis. 
It plays an efficient part in the rapid recovery of regions where firming is 
desired.  With its potent pH balancing mixture the Dermokil sea salt acts 
as therapy for your body that has been exhausted throughout the year, 
relaxing and calming it. Regulating the body’s flow of energy, the product 
also prevents skin infections.

T
C
b
m
It
d
as
re
a

A.G.E. EYE COMPLEX
GÖZ BAKIM KOMPLEKSİ
Glikasyon gibi do u tan gelen ya lanma süreçlerinin sebep oldu u 
sark k görünümü iyile tirmek ve hassas göz çevresinde olu an 
i kinlik ve morluklar  hafifletmeye yard mc  olmak için özel olarak 

geli tirilmi tir. K r kl klar ve kazaya  çizgilerinin azalmas na 
yard mc  olur.

A.G.E. EYE COMPLEX
It has been specially developed to heal the sagging look caused 
by natural aging processes such as glycation and to help reduce 
puffiness and dark circles under the sensitive eye area. It helps 
reduce wrinkles and crow’s feet.
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AGAINST BULD-UP OF OIL
The potent DDF Clarifying Hydrator with 
sodium dehiydroacetate and micronized 
particles balancing the sebum buildup on 
the skin, controlling the oil for a matte look 
and tight pores. Thanks to the Clarifying 
Neutralizing Complex it contains, it also 
moisturizes the skin without causing oiliness, 
reducing dryness in the cheek area, the major 
problem of oily skin. Penetrates the skin 
rapidly with its fine and light consistency. For 
all this, the application DDF Clarifying Hydrator 
of an amount equal to four pearl drops every 
morning and night to clean skin is enough.

A

t

YAĞLANMAYA 
KARŞI
Yo un etkili DDF Clarifying Hydrator içerdi i 
sodyum dehidroasetat ve miconize partiküller 
sayesinde cildin ya  sal n m n  dengeleyip, 
cilt yüzeyindeki ya  kontrol alt na alarak 
cildi matla t r r, gözeneklerin s k la mas n  
sa lar. Ayr ca ya l  ciltlerin en büyük sorunu 
olan yanak bölgesindeki kurulu u, içeri inde 
bulunan Clarifying Neutralizing Complex 
sayesinde cildi ya land rmadan nemlendirir. 
nce ve hafif k vam  ile cilde h zla nüfuz 

eder. Bütün bunlar için temizlenmi  cilde 
göz çevresi hariç sabah ak am 4 inci tanesi 
büyüklü ünde DDF Clarifying Hydrator 
uygulanmas  yeterli.

ELVEDA 
YORGUN 
GÖZLER

Bliss Triple Oxygen Instant Energizing 
Eye Mask - Canland r c  Oksijen 

Göz Maskesi, hassas göz çevresine 
an nda enerji ve nem vermek, koyu 

renkli halka görünümünü ve i likleri 
azaltmak için özel olarak üretilmi . 

çeri indeki 3 özel oksijen formu ve C 
vitamini sayesinde 15 dakika içerisinde 

göz çevrenizin daha canl  ve ayd nl k 
görünmesini destekler. 

FAREWELL 
TIRED EYE S

The Bliss Triple Oxygen Instant Energizing 
Eye Mask has been specially formulated 
to energize and moisturize the sensitive 
eye area while reducing dark rings and 

puffiness. The 3 special forms of oxygen 
and C vitamin it contains support a more 
lively and bright appearance around your 

eyes within 15 minutes. symptoms of 
ageing in your skin.

SAÇLARA KAYBETTİĞİ 
HACMİ KAZANDIRMAK

GIVING THE HAIR BACK 
THE VOLUME IT HAS LOST

John Frieda Hacim Kazand ran Kuru 
ampuan’ , gün içinde ince telli saçlar n z 

formunu kaybetmeye ve sönmeye ba lad nda 
saçlar n za kaybetti i hacmi geri kazand rmak 
için kullanabilirsiniz. Bu ürün, saçlar n za taze 
ve hacimli bir görüntü verebilmek için saçtaki 
ya lanmay  engellemeye yard mc  olurken, size 
yaln zca gönül rahatl yla i  sonras  davetlerine 
ve ani programlara kat lmak dü üyor. Hem 
de güzelli inizden ödün vermenize hiç gerek 
kalmadan!

You can use John Frieda’s Volumizing Dry 
Shampoo renew volume as fine hair starts to drop 
during the day. This product helps prevent oil 
build-up in hair, giving it a fresh and full appea-
rance, so all you have to do is attend after hours 
appointments and spontaneous outings with 
peace of mind. And never having to compromise 
your beauty!
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Pentax Ricoh irketinin piyasaya sürdü ü, Optio VS20 dijital foto raf makinesi 
yepyeni özellikleri ile kullan c lara kolayl klar sunuyor. 20x optik yak nla t rma 
özelli inde geni  aç  bir makro lense sahip olan üründe, dikey olarak çekim yapmay  

kolayla t rmak için fazladan deklan ör ve yak nla t rma dü meleri bulunuyor. 
Ekstra  deklan ör dü mesi ile art k foto raf 

çekerken ekilden ekle girmenize gerek 
yok. Makinenizi dikey tutarak da çok 

rahat foto raflar çekmenizi sa layan bu 
dü me ile kadraj n z sorunsuz olacak. 
Optio VS20’de yüksek çözünürlükte 
foto raflar çekebilmeniz için 16,0 
MP çözünürlü ünde bir alg lay c  
görev yap yor. 20x optik yak nla t rma 
özelli i sayesinde s n f ndaki en iddial  

modellerden biri olan Pentax Optio 
VS20’de 3,0 inç büyüklü ünde bir ekran 

bulunuyor. Üründe fazladan sunulan 
ve dikey olarak kullan m s ras nda çekim yapmay  kolayla t ran 

dü meler kullan m kolayl  sa l yor. Pentax Optio VS20’de sunulan özelliklerden bir 
di eri de “Night Snap” özelli i. Özellik sayesinde yeterli k girmeyen mekânlarda bile 
net ve yüksek kalitede foto raflar  yakalayabilmek mümkün. Üründe günlük seyahat 
foto raflar ndan spor foto raflar na kadar birçok farkl  ön ayarl  çekim modu bulunuyor.

TEKNOLOJ‹

Pentax Ricoh irketinin piyasaya sürdü ü, O
yepyeni özellikleri ile kullan c lara kolayl kla
özelli inde geni  aç  bir makro lense sahip o

kolayla t rmak için fazladan deklan ör v
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THE 
PENTAX 
OPTIO VS20 
AT YOUR 
SERVICE 
Optio VS20 digital camera offered by 
the Pentax Ricoh company offers users 
conveniences with its brand new features. 
The product which has a wide angle 
macro lens with 20x optical zoom comes 
with additional shutter release and zoom 
buttons to facilitate vertical shooting. With 
the additional shutter release button, you 
no longer need to contort in shapes while 
taking photographs. Your viewfinder will 
be trouble-free with this button which 
allows you to take photographs very 
easily also while holding your camera in 
a vertical position. The Optio VS20 has a 
16.0 MP sensor to allow you to take high 
resolution photographs. The Pentax Optio 
VS20 which is one of the most ambitious 
models in its class with its 20x optical 
zoom feature includes as 3.0 inch display. 
The additional buttons on the product, 
facilitating shooting in the vertical position 
make the camera more convenient to 
use. Another feature offered in the Pentax 
Optio VS20 is “Night Snap”. This feature 
makes it possible to take clear and high 
quality photographs even in insufficiently 
lighted spaces. The product comes with 
many preset modes 
from day to day 
travel photos to sport 
photos.

KARŞINIZDA 
PENTAX OPTIO VS20 

many preset modes 
from day to day 
travel photos to sport 
photos.

CAPPUCCINO KEYFİ

De’Longhi EC 200 CD Espresso and 
Cappuccino Maker was created by 
famous designers to allow you and 
your loved ones to experience the 
joy of unrivalled coffee. It is now 
very easy to prepare espresso or 
a richly foamed cappuccino with 
the De’Longhi. Do you crave an 
espresso? You can make a delicious 
cup of coffee by pressing a single 
button, using ground espresso of 
espresso packs. Or you can enjoy a 
foamy cappuccino after dinner.  The 
“Cappuccino System” within the 
machine makes it easy to make 
a richly foamed cappuccino by 
blending steam, air, and milk in 
perfect ratios and under optimum 
pressure.

THE JOY OF 
CAPPUCCINO

De’Longhi EC 200 CD Espresso ve Cappuccino Makinesi, size ve sevdiklerinize e siz 
kahve keyfi ya atmak için ünlü tasar mc lar taraf ndan yarat ld . De’Longhi ile isterseniz 
espresso, isterseniz  bol köpüklü bir cappuccino haz rlamak art k çok kolay. Can n z 
espresso mu çekti? Toz espresso kahvesi veya espresso po etlerini kullanarak, tek 
tu la enfes bir kahve yapabilirsiniz. Ya da yemek sonras  köpüklü bir cappuccino keyfi 
ya ayabilirsiniz. Makine içerisinde bulunan 
“Cappuccino Sistemi” sayesinde buhar, hava ve 
sütü ideal bas nç ilemükkemmel oranlarda 
kar t rarak bol köpüklü bir cappuccino 
yapmak art k çok kolay.
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TÜRKİYE’NİN İLK 
ULTRABOOK’U LENOVO  
IDEAPAD U300S
Dünyan n tercih etti i en yenilikçi bilgisayar üreticisi Lenovo, ultrabook kategorisindeki 
yeni ürünü IdeaPad U300s ile yine s ra d l n  gösteriyor. Mükemmel tasar m  ve 
yenilikçi yakla m yla tüm dikkatleri üzerine çeken Lenovo IdeaPad U300s’nin yüzeyi tek 
parçal  alüminyumdan tasarland . IdeaPad 
U300s, yaln zca 1.32 kg a rl nda. 
Lenovo IdeaPad U300s dizüstü bilgisayar  
donan m özellikleri aras nda Intel Core 
i5-2457M veya Intel Core i7-2677M i lemci 
seçenekleri, Intel GMA HD 3000 grafik 
özellikleri var. Ayr ca 4GB DDR3 bellek, 
256 GB’a kadar depolama alan  da bulunan 
IdeaPad U300s’in ekran  ise 13,3-inç 
boyutunda. 1366 x 768 piksele kadar 
çözünürlü ü de destekleyen IdeaPad U300s 
küçük boyutuna ra men özellikleriyle 
büyük devrim yarat yor. 10 saniyeden 
k sa sürede aç lan model uzun bir süre 
de arj ömrü vadediyor. Lenovo IdeaPad 
U300s Ultrabook Kablosuz Ekran (WIDI) 
teknolojisine de sahip. Lenovo IdeaPad 
U300s Ultrabook ile WIDI teknolojisi 
sayesinde kablosuz olarak HD kalitesinde 
görüntü aktar m  yapmak mümkün.

The world’s most innovative manufacturer of computers, Lenovo, demonstrates it 
extraordinariness with its new product IdeaPad U300s in the ultrabook category. Drawing 
all attention with its excellent design and innovative approach, the Lenovo IdeaPad U300s’s 
casing was designed from a single piece aluminum. The IdeaPad U300s has a weight of only 
1.32 kg. The hardware specifications of Lenovo IdeaPad U300s laptop computerinclude Intel 
Core i5-2457M or Intel Core i7-2677M processor options, and Intel GMA HD 3000 graphics 
features. The IdeaPad U300s which also has 4GB DDR3 memory, and storage area up to 
256 GB comes with a 13.3 inch display. Supporting resolution up to 1366 x 768 pixels the 
IdeaPad U300s creates a big revolution in spite of its small size. The model which starts up in 
less than 10 seconds offers a long battery life. The Lenovo IdeaPad U300s Ultrabook is also 
equipped with Wireless Display (WIDI) technology. HD quality image transfer can be made 
wirelessly with the Lenovo IdeaPad U300s Ultrabook using WIDI technology.
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nufacturer of computers, Lenovo, demonstrates it 
roduct IdeaPad U300s in the ultrabook category. Drawing 

esign and innovative approach, the Lenovo IdeaPad U300s’s 
l i l i Th Id P d U300 h i ht f l

TURKEY’S FIRST 
ULTRABOOK:  
LENOVO IDEAPAD U300S
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TABLETLERİN GÜCÜ ADINA
NVIDIA® Tegra® 3 dört çekirdekli i lemciye sahip. Dünyan n ilk tableti olarak lanse edilen 
ASUS EeePad Transformer Prime, Android 4.0 Ice Cream Sandwich sürümünü de kullanan ilk 
tablet olarak piyasaya sürülecek. Bu özellikleri sayesinde müthi  bir multimedya performans  
sunan ASUS EeePad Transformer Prime, 8.3 mm’lik ultra ince yap s  ile dünyan n en 
ince tableti olurken, metal kaplamas  ile geçti imiz günlerde Türkiye’de tan t m  yap lan 
ZENBOOK’u and r yor. ASUS’a özel SonicMaster ses teknolojisiyle güçlendirilen EeePad 
Transformer Prime, LED fla l  8 megapiksel otomatik odakl  arka kameras yla da profesyonel 
bir foto raf makinesi veya el kameras n  aratmayacak sonuçlar sergiliyor. Tablet k sm  ile 12, 
dock ünitesi ile birle tirildi inde 18 saate kadar uzayan pil ömrü ile EeePad Transformer 
Prime, piyasadaki tabletler içinde en uzun kullan m süresine sahip olan . Ayr ca dock ünitesi, 
kullan c ya klavye ve touchpad ile birlikte geni letilebilir USB portu ve SD kart giri i sunuyor.

IN THE NAME 
OF THE POWER 

OF TABLETS
NVIDIA® Tegra® 3 has a quad-core 

processor. Launched as the world’s first 
tablet the ASUS EeePad Transformer Prime 
will be released as the first tablet to use the 

Android 4.0 Ice Cream Sandwich. ASUS 
EeePad Transformer Prime which delivers 

a spectacular multimedia performance 
through these features is the world’s 

slimmest tablet with its ultra thin body of 
8.3 mm, and resembles the ZENBOOK 

recently introduced in Turkey with its metal 
casing. Reinforced with the SonicMaster 

technology exclusive to ASUS, EeePad 
Transformer Prime delivers results that do 

not fall short of a professional camera or 
hand held camera with its 8 mega pixel rear 
camera with LED flash and automatic focus. 
With the battery life of 12 hours that can be 

extended to 18 hours with when coupled 
with the dock unit, EeePad Transformer 

Prime has the longest battery life among the 
tablets on the market. The dock unit offers 
the user a keyboard and touchpad as well 

as an extendable USB port and SD card slot.
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De’Longhi ile mutfakta zaman kayb na son! Art k yemekleri s tmak, 
donmu  malzemeleri çözmek sadece birkaç dakikan z al yor. 
talya’n n dünyaca ünlü markas  De’Longhi, hayat n z  kolayla t ran 

ürünler sunmaya devam ediyor. De’Longhi’nin MW 205S 
mikrodalga f r n  sayesinde mutfaklarda i ler h zlan yor, size daha 
fazla zaman kal yor. talya’n n tasar m ödüllü markas  De’Longhi, 
üstün teknoloji ve kalitesini birle tirdi i ürünleri ile mutfakta 
saatlerce zaman harcamam z  önlüyor. MW 205S mikrodalga f r n, 

kl n n yan  s ra 20 litrelik geni  iç hacmi, kullan m kolayl  ve 
h z yla herkesi a rt yor. 

DE’LONGHI İLE 
ZAMAN KAYBI YOK

STOP LOSING 
TIME WITH 
DE’LONGHI

Stop losing time in the kitchen with De’Longhi! Now 
it takes you mere minutes to warm food and defrost 
frozen materials. The world famous Italian brand De’Longhi 
continues to offer products that make your life easier. Thanks to 
De’Longhi’s MW 2055 microwave oven,  things speed up in the kitchen, leaving more time to you. 
De’Longhi, Italy’s brand with design award keeps you from spending hours in the kitchen, with its 
products combining its high technology and quality. The MW 205S microwave oven amazes all with 
its elegance as well as its wide interior volume of 20 liters, its ease of use, and its speed. 

SAMSUNG GALAXY S II: 
THE NOBILITY OF WHITE
With a thickness of only 8.49 millimeters and a weight of only 116 grams, Samsung GALAXY 
S II has a 4.27 inch Super AMOLED Plus screen. This display is notable for its advanced color 
options and efficient use of energy. The Super AMOLED Plus screen displays higher sub-pixel 
resolution for a crystal clear viewing experience with the liveliest of colors. The new organic 
materials used offer a much more realistic experience in photo and video viewing while not 
shortening battery life. In addition to its 8 megapixel camera allowing very high quality photo 
and video shooting, the Galaxy S II is equipped with another 2 megapixel camera on its front 
face, which offers video calls.

Yaln zca 8.49 milimetre inceli inde ve 
116 gram a rl nda olan Samsung 
GALAXY S II’de 4,27 inç Super AMOLED 
Plus ekran yer al yor. Bu ekran geli mi  
renk seçenekleri ve etkin enerji tüketimi 
ile öne ç k yor. Süper AMOLED Plus 
ekranda kristal berrakl nda, en canl  
renklerle görüntüleme deneyimi için 
daha yüksek piksel alt  çözünürlük özelli i 
sergileniyor. Kullan lan yeni organik 
malzemeler foto raf görüntülemede 
ve video oynatmada çok daha gerçekçi 
deneyim sunuyor, üstelik pil ömrünü de 
k saltm yor. Galaxy S II’nin çok yüksek 
kalitede foto raf ve video çekimi sa layan 
8 megapiksel kameras na ek olarak, ön 
yüzünde görüntülü görü me olana  sunan 
2 megapiksel bir kameras  daha bulunuyor.

SAMSUNG 
GALAXY S 
II: BEYAZIN 
ASALETİ
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GÜÇLÜ VE 
MODERN KİŞİLİK

Dsquared2 2012 lkbahar Yaz Koleksiyonu yenilikçi tasar mlar, detaylara verilen önem ve 
sportif tasar mlar ile maskülen stilinizi ortaya ç kar yor. Dsquared2 göz al c  kad n gözlük 

koleksiyonu 1960’l  y llar n geni  formlar ndan esinlenerek, natürel ile çarp c  renkleri 
birle tiriyor. 1950’leri yans tan metal Dsquared2 logosu ile tasarlanm  çekici ama rahat 

çerçeveler ile be eninize sunuluyor.

GÖZLÜK

Dsquared2 2012 lkbahar Yaz Koleksiyonu yenilik i t l d l il

SIRA DIŞI 
BASKILI 
TASARIMLAR 

EXTRAORDINARY 
PRINTED 
DESIGNS 

S ra d  tasar mlar  ve teatral defileleri ile moda 
dünyas nda ç r açan John Galliano kendi marka 
gücünü, kimli ini ve karakterini en iyi ekilde gösteren 
üçüncü sezon gözlük koleksiyonu ile kar m zda. Sade 
bir stiliniz var ise, kendinizi s ra d  hissettiren John 
Galliano gözlüklerini deneyebilirsiniz. 

Being a trailblazer in the fashion world with his unconventional 
designs and theatrical fashion shows, John Galliano has 
emerged with his third season eyewear collection which 
demonstrates his brand power, identity, and character in the 
best way. If you have an austere style, you can try John Galliano 
eyewear which will make you feel extraordinary.

POWERFUL AND MODERN PERSONALITY

Dsquared2 2012 Spring Summer collection reveals your masculine style with innovative designs, meticulous care to details and sportive designs. The 

dazzling Dsquared2 women’s eyewear collection inspired by the wide forms of the 1960’s, combines natural and striking colors. They are offered for 

your enjoyment with attractive yet comfortable frames designed with the metal Dsquared2 logo evoking the 1950’s.
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Persol, 1960’larda talyan endüstrisi için gerçek bir onur kayna  idi. Üretim yelpazesi i  
gözlükleriyle geni letilmi ti. Farkl  kullan ma yönelik özel filtrelerle donat lm , kaynak 
yaparken kullan ma uygun koruyucu i  gözlükleri i  modeli kapsam ndayd . 35’ten 
fazla patent sahibi olan bu model, oldukça geni  bir biçimde ara t rma ve uzmanl k 
çizgisine dayanmaktayd . 1962 y l yla birlikte Amerika Birle ik Devletleri pazar na da 
girdi. Bu dönemde Persol gözlükleri giderek yayg nla arak zaman n en tan nm  yüzleri 
taraf ndan da kullan l yordu. Yaln zca pilotlar ve sporcular de il, hem sahnede hem de 
özel hayatlar nda Greta Garbo, Steve McQueen ve James Dean gibi film y ld zlar  da Persol 
tutkunuydu. Persol’ün 2012 modelleri yine çok özel tasar mlar olarak kar m za ç k yor.

GÖZLÜKTE BİR NUMARA

NUMBER 
ONE IN 
EYEWEAR
In the 1960’s Persol was a true source 
of pride for Italian industry. Production 
was extended to work goggles. The 
labor model were protective goggles 
for welding, with specific filters for 
various uses. It was a highly researched 
and specialized line, holding over 35 
international patents. Persol entered the 
United States market in 1962. At that 
time Persol glasses were more and more 
often being worn by top personalities of 
the period. Not only pilots and sportsmen 
but also film and television stars such as 
Greta Garbo and Steve McQueen chose 
Persol both on the set and in everyday 
life Persols 2012 models are once again 
offered as very special designs.

YAZA 
HAZIRLANIN

Tom Ford 2012 lkbahar-Yaz Koleksiyonu, tasar m n n yan  s ra çerçevenin hafifli i, konforu ve incelikle dü ünülmü  detaylar  ile ön plana ç k yor. Vintage havas  ta yan çerçeveler modern, minimal lüks, seksi ve ba  döndüren ekilleri ki isel stilinizi güçlendiriyor. 2012 lkbahar-Yaz Koleksiyonunda göze çarpan tasar mlar Tom Ford’un çift köprülü vintage pilot modelleri. Koleksiyonda T logosunun en güzel ekilde i lendi i modeller yer al rken gereksiz gösteri ten 
kaç n l yor. 

PREPARE FOR SUMMER
Tom Ford’s 2012 Spring-Summer Collection is as notable for its design as it is for its lightness, comfort, and meticulously considered details. Vintage inspired frames empower your personal style with modern, minimal luxurious, sexy, and dazzling forms. The striking designs of the 2012 Spring-Summer Collection are Tom Ford’s double bar vintage pilot models. The collection includes models that carry the T logo in the finest way while shunning unnecessary ostentation. 
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CHARLES 
KRYPELL

KWIAT

CHARLES 
KRYPELL

KWIAT

New York Pratt  Institute’ten mezun olan 
Charles Krypell, güzel sanatlar ve heykel  
sanatç s . Kuyumculuk i ine ise okuldan 
mezun olduktan sonra bir ilan sonucu 
ba lad . Krypell, bu i ten o kadar zevk ald  
ki bir y l sonra kendi i ini kurdu  ve kendi 
deyimiyle asla arkas na bakmad . Charles 
Krypell imzal  mücevherler, dünyan n her 
yerinden seçkin al c lara ula yor. 

Having graduated from the New York Pratt 
Institute, Charles Krypell is an artist and 
sculptor. He became a jeweler by responding to 
an ad after graduating from school. He enjoyed 
it so much that he set up his own business 
a year later and in his own words, he never 
looked back. Jewels bearing the signature of 
Charles Krypell meet distinguished buyers from 
around the world. 

Kwiat is a favorite of women 
especially for its engagement 

and wedding ring designs.

Kwiat, özellikle ni an ve nikah yüzük 
tasar mlar yla kad nlar n gözdesi.
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Dünyan n say l  mücevher markalar ndan Lugano Diamonds, 
tasar mlar nda en iddial  ve benzersiz kalitede ta lar  bir araya getiriyor.

One of the world’s top jewelry brands Lugano Diamonds collects stones of most 
striking and unparalleled quality in its designs.

LUGANO DIAMONDS

ÖZEL TASARIMLAR
Do u Avrupa’dan Amerika’ya göç eden pek çok tasar mc dan biri 
de Christopher Slowinski. Polonya’dan ABD’ye gitti ve kuyumculuk 
sektöründe y ld z  parlad . Yepyeni ve çok özel tasar mlara imza at yor.

SPECIAL DESIGNS
Chistopher Slowinski is one of many designers who migrated 
to the United States from East Europe. He went from Poland to 
the USA where he shined in the industry of jewelry design. He 
creates brand new and very special designs.



MÜCEVHER

114

THE 
GODDESS 

ADORNED

The Goddess Adorned, the joint collection 
of GAIA&GINO, the Turkish brand of luxury 
design products founded by the world’s 
leader in crystals Swarovski Elements and 
Gaye Çevikel was widely featured in the global 
press, most notably in the New York Times. 
The “Gaia” vase designed for GAIA&GINO 
by the world famous designer Harry Allen by 
embodying the feminine form of the earth 
goddess was reinterpreted by Hollywood 
stars such as Kelly Rutherford, Ashley 
Olsen and Mary-Kate Olsen, Melissa Joan 
Hart, Tinsley Mortimer and celebrated 
fashion and jewelry designers 
such as Kenneth Jay Lane, 
Bethenny Frankel, Carson 
Kressley, Doo-Ri, Gemma 
Kahng, Harry Allen, Isaac Manevitz, 
Janis Savitt, Rupert Sanderson, Ted Wertz ve 
Waris Ahluwalia and adorned with Swarovski 
Elements crystals.T
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Dünya kristal pazar lideri Swarovski 
Elements ve Gaye Çevikel’in 

kurucusu oldu u Türk lüks tasar m 
ürünleri markas  GAIA&GINO’nun 

ortak koleksiyonu The Goddess 
Adorned, ba ta New York Times 

olmak üzere dünya bas n nda 
geni  olarak yer ald . The Goddess 

Adorned Koleksiyonu için, 
dünyaca ünlü tasar mc  Harry 
Allen’ n  yeryüzü tanr ças n n 

kad ns  biçimini somutla t rarak 
GAIA&GINO için tasarlad  

“Gaia” vazosu; aralar nda Kelly 
Rutherford, Ashley Olsen ve Mary-

Kate Olsen, Melissa Joan Hart, 
Tinsley Mortimer gibi Hollywood 

y ld zlar ; Kenneth Jay Lane, 
Bethenny Frankel, Carson Kressley, 

Doo-Ri, Gemma Kahng, Harry 
Allen, Isaac Manevitz, Janis Savitt, 

Rupert Sanderson, Ted Wertz 
ve Waris Ahluwalia gibi tan nm  
moda ve mücevher tasar mc lar  

taraf ndan yeniden yorumlanarak, 
Swarovski Elements kristalleriyle 

süslendi.






