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Degerli Dostlarimiz,

Yogun gegen bir yilhin ardindan yeni
sayimizla yeniden birlikteyiz. Sirketimiz
buinyesindeki gelismeleri sizlerle kisaca
paylasmak isterim.

Turkiye’nin en ¢ok ziyaretgi geken ahsveris
merkezlerinin basinda gelenVia Port
Outlet Shopping, yaz mevsimi boyunca
toplam 10 milyonun Uzerinde ziyaretgi
agirlayarak yine blyuk bir basariya imza
atti. Yukselisini siirdUren Via Port Outlet
Shopping’de daha buiyiik metrekareli

bir Occassion Magazas: yer alacak.
Brandroom, Armani Jeans ve Park Bravo
ise yeni agacaklar: magazalariyla Ocak
ayindan itibaren Via Port’ta yerlerini
alacaklar. Bu gelismeler ile birlikte
toplam 1000’e yakin diinya markasini
sizlerin begenisine sunuyor olacag:z.
Bolgenin en prestijli projesi kabul edilen
Via Port Houses & Suites’e gosterilen
yogun ilgi bizi inanilmaz memnun ediyor.
Aralik 2012 itibanyla projemizin ylzde
70’inin satisgtn1 tamamlamis durumdayiz.
Insaat siirecimiz ise hizh bir sekilde
surdyor. Eylal 2013’te teslim edilecek
projemizden daire sahibi olmak isteyenler, cazip faiz oranlari ve
kampanyalardan faydalanarak ¢cok uygun kosullarda bu hayallerini
gerceklestirebilirler.

Is ortagimiz Guirsoy Grup ile birlikte hayata gegirdigimiz Istanbul
Avrupa Yakasi’ndaki Konut&AVM&Ofis projemiz Via Port Venezia’da
da durum farkl degil. Blyuk ilgi gbren projemizde konutlarin
yuzde 60’1min satis1 bitmis durumda. Turkiye Cumhuriyeti’nin en
blyUk perakende projesi olan VIALAND ise yine Via Properties &
Gursoy Yatirim Ortaklig: vizyonu ile hayat bulacak. VIALAND, sadece
istanbul’un degil, Avrupa’mn en bilyiik tema parklarindan biri
olacak. Istanbul’da durum boéyleyken Ankara’da neler yapiyoruz?
Ankara’da yesil bina 6zellikleriyle tasarlanan, sehrin en donanimh
ofis projelerinden biri olacak Via Green’in insaatina start verdik.
Ankara’nin modern ikiz kuleleri Via Twins’de ise yasam basladh...
Calismalarimizin, projelerimizin ilgiyle takip edildigini bilmek bizi
inanilmaz mutlu ediyor. Capital Dergisi’nin Ekim 2012 sayisinda
‘Yzyihin 20 Projesi’ dosyas: i¢inde iki projemizin yer almas: bunun
bir gostergesi... Ayrica VIALAND projemiz Hirriyet Gazetesi
tarafindan Istanbul’un ¢ehresini degistirecek 10 projeden biri

olarak lanse edildi. Son olarak; yeni bir yila merhaba demenin
heyecani igindeyiz. Yeni bir yil ve beraberinde yeni is hedefleri, yeni
beklentiler, yeni umutlar... Via Properties olarak elbette 6nceligimiz
insaat surecleri devam eden projelerimizi bir an 6nce tamamlamak...
Ama bununla birlikte Gretmeye de devam etmek, yeni projelerimizi
sekillendirmek... 2013’te yurt ici ve yurt disinda esi benzeri olmayan,
VIA markasinin yiksek kalitesini yansitan yepyeni projelerle yine
karsinizda olacagiz. Yine sizleri sasirtacagiz. VIA Properties adina
sizlere basarilar ve mutluluklarla dolu keyifli

bir yil diliyorum.

Bir dahaki sayimizda gortismek dilegiyle...

Saygilarimla,

e

Tayfun Doskaya
CEO
VIA Properties

Dear Friends,
We meet again after an intensive year.
At this time when we are approaching
the end of the year | would like to
briefly share with you our activities.
Via Port Outlet Shopping which
tops the list of Turkey’s most visited
shopping centers has again achieved
a big success by attracting a total
of over 10 million visitors during
the summer period. Via Port Outlet
Shopping which continues its rise
will include an Occasion Store with a
larger floor area. Brandroom, Armani
Jeans and Park Bravo will take their
places in Via Port as of January.
With these developments, we will be
offering close to 1000 global labels
for your enjoyment.
We are very pleased with the intense
interest displayed towards Via Port
Houses & Suites which is accepted
as the most prestigious project of
the region. As of September 2012
the sales in our project have reached
70%. The construction process is
continuing at a fast pace. Those
who would like to own an apartment from our project to be
delivered in September 2013 can realize their dreams with
highly affordable conditions by benefiting from appealing
interest rates and campaigns. It is no different with our
Konut&AVM&Ofis (Housing&Shopping Mall&Offices)
project which we are realizing with our business partner
Gursoy Group at Via Port Venezia on the European side of
Istanbul. 60% of the project housing which has attracted a
great deal of attention has been sold. VIALAND, the biggest
retail project of the Turkish Republic will be realized again
with the vision of Via Properties & Glrsoy Investment
Partnership. At VIALAND which will be one of the biggest
theme parks of not only Istanbul but also of Europe. This
being the case in Istanbul what are we doing in Ankara?
We have started the construction of Via Green which is
designed to green building specifications and which will be
one of the best equipped office projects of Ankara. And life
has begun in Via Twins, the modern twin towers of Ankara...
We are very happy to know that our work and projects are
being followed closely. The fact that two of our projects
were included in the ’20 Projects of the Century’ list in the
Capital Magazine in October 2012 is an indicator of this.
Furthermore, our VIALAND project was introduced by
Hirriyet Newspaper as one of the 10 projects that would
change the face of Istanbul.
Last but not least, we are excited to be welcoming the new
year. A new year and accompanying new work goals, new
expectations, new hopes... As Via Properties our priority
is of course to complete in the shortest time possible our
projects whose construction is going on... But at the same
time, we intend to continue producing, to put forth new
projects... In 2013 we will come up with unique new projects
in and outside of Turkey which will reflect the high quality of
VIA brand. You will be taken by surprise again.
In the name of VIA Properties | wish you a joyful year full of
success and happiness.
Hoping to meet again in our next edition...
Yours respectfully,
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ZAMANIN OTESINDE

Silk&Cashmere, 2012-13 Sonbahar/Kis koleksiyonunda kullanilan desenlerin tima
uluslararas: tasarimcilar tarafindan hazirlanirken, ¢icek ¢ocuklarina tinlem yapan
kocaman pastel gicekler, tendy-tech silueti olusturan grafik desenler, kadinlarin
g0zbebegi leopar baskilar kullaniims. Sal desenleri ve ekoseler vazgecilmezler
arasinda ve en ¢ok yakistiklar: kasmirin Gizerinde htkim strdyor.

BEYOND TIME

While all patterns used in the Silk&Cashmere 2021-2013 Fall/Winter collection are
designed by international designers, huge paste flowers calling out to flower children,
graphic patterns drawing a trendy-tech silhouette, and women'’s favorite, leopard prints

have been used. Paisley patterns and plaids are among must have items, reigning over
cashmere for which they are best suited.

Beymen Club, 2012-13 Sonbahar/Kis
Koleksiyonu’nda sundugu kazaklar, sicacik
bir kis vadediyor. Dik yakal, kircilli, sa¢
Orgisi dokulu modelleriyle kombinlere
sportif bir hava katiyor. Fusyadan, nar
cicegine, yesilden pastel tonlara uzanan
renkleriyle i¢ginizi 1sitan kazaklar, Beymen
Club Koleksiyonu’ndaki kalem etekler

ve ekoseli kumas pantolonlarla bir araya
gelerek hem sik hem de rahat bir gérinim
sunuyor.

FOR A WARM
WINTER

Beymen Club promises a warm winter with the
sweaters it offers in its 2012-13 Fall/Winter
Collection. It imbues outfits with a sporting

air with its turtleneck, flecked, and cable knit
textured models. Sweaters that warm you with
their colors ranging from fuchsia to vermilion,
from green to pastel hues come together

with the pencil skirts and plaid trousers in the
Beymen Club Collection, creating an elegant
and comfortable look.



HEM KADIFE PANTOLONLARI
HEM DE TRIKOLARIYLA IDDIALI

Dockers® bu yil koleksiyonunu tepeden tirnaga yeniliyor ve bambaska trinlerle kis
sezonunu karsihyor. Renkleri ve modelleriyle daha dinamik bir ¢izgiyi benimseyen
Dockers®, Griinlerinde daha kentli tarzlar: 6n plana ¢gikariyor. Yeni sezon konseptinin
en 6nemli parcalarindan birini olusturan Dockers® D1 dar kesim ve Dockers® D2
standart kesim kadife pantolonlar, bu kis erkekleri hem soguktan koruyacak hem de
capcanh bir gértintiye kavusturacak. Zengin renk seceneklerine sahip Dockers® D1
ve Dockers® D2 serileri sikhig: ve dinamizmi bir arada yasatiyor. Dinamik ve tarz sahibi
erkekler icin tasarlanmus yeni sezon trikolar da Dockers® raflarinda yerini ahyor.

AMBITIOUS
FOR ITS CORD
TROUSERS AND
ITS KNITS

This year, Dockers® completely
renovates its collection, welcoming the
winter season with all new products.
Dockers® which embraces a more
dynamic line with its colors and models,
accentuates urban styles in its products.
Dockers® D1 slim cut and Dockers® D2
standard cut cord trousers that make up
one of the most important parts of the
new season’s concept will protect men
from the cold while giving them a vibrant
look this winter. Enriched with a wide
range of color options, Dockers® D1 and
Dockers®D2 ranges allow the wearer

to experience elegance and dynamism
at the same time. New seasons knit’s,
designed for dynamic and stylish men
take their places on Dockers® shelves
as well.
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FASHION

KIS VE
AYAKKABI

Camper 2012/13 Sonbahar-Kis
Koleksiyonu’nda Veronique Branquinho
modelleri; topuklu ve bilekli botlari ile
mimari dl¢ulere sahip incelikle minimal
ve sade cizgileriyle 6ne ¢ikiyor. Romain
Kremer modelleri, ilerici modern cizgiler
ile gelistirilmis sehirli bir ayakkab:. Erkek
koleksiyonunda siyah deri Ust kismu ile
kontrast bir renkte kaucuk parcasin
kombine ediyor. Ayrica mokasen ayakkabi
ve Chealsea botlar: ile koleksiyona yeni bir
soluk getiriyor. Bernhard Willhelm; kendi
cizimleri ve materyalleri ile buyuk 6lculeri
ve degisik stilleriyle sasirtmaya devam
ediyor. Kadin koleksiyonunda 6ne ¢ikan
parcali, Gicgen ve ahsap topuklari, farkh
dizayn edilmis babetleri ile dikkat ¢ekiyor.
Sneaker koleksiyonu ile farkl: taban
yapisi, yeni modelleri ve beklenmedik
kombinasyonlari ile hem erkek, hem kadin
modellerinde oldukga ¢arpici goériintyor.

WINTER
AND SHOES

In the Camper 2012/13 Fall/Winter Collection,
Veronique Branquinho designs take center
stage with their high heeled and ankle boots
with minimal and austere lines of architectural
precision. Romain Kremer is an urban shoe,
enhanced with innovative, modern lines. In
the men’s collection, the leather top combines
with rubber of a contrasting color. Moccassins
and Chalsea boots breathe fresh air to the
collection. Bernhard Willhelm continues to
amaze with his own design and materials,
large scales and different styles. The women’s
collection is prominent for its multi-color,
triangular, and wooden heals and ballet flats
of distinctive design. The Sneaker collection
and unique sole structure is striking in both
men’s and women’s models with its new and
unexpected combinations.



MODA

SON ROTUSLAR

Dinyaca Unli moda tasarimcisi Stella McCartney tarafindan adidas icin
tasarlanan adidas by Stella McCartney Koleksiyonu, Sonbahar / Kis 2012
sezonuna performans ve tarzi bir araya getiren
Running Serisi ile giriyor. Serinin canh

ve karakteristik kiyafetleri, yeni sezonun
atletik tarzim belirliyor. Running
Koleksiyonu’nda yer alan adizero
ayakkabn, stiper hafif yapisi ile
enerji dénidsimiine olanak tanmyor.
adiPRENE™ teknolojisi kullanilarak
elde edilen konfor ve nefes alabilirlik,
stilize edilmis yansitici paneller ve
guclt renk kullanimlar ile bulusuyor.
Koleksiyonda feminen tasarim
oOzellikleri tasiyan inovatif aksesuarlar
gorunimu tamamlarken, sirt ve bel
cantalari hem fonksiyonel hem de
modaya uygun son rotuslar: yapiyor.
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FINAL TOUCHES

Designed by the world-renowned fashion
designer, Stella McCartney for Adidas, the
Stella McCartney Collection is entering the
Fall /Winter 2012 season with the Running

Series, which combines performance and style.
The lively and
characteristic
clothes in
the series
determine the
athletic style of
. the new season.
DEN EMIN
shoe included
arkl ve stil sahibi kadinlara hitap in the Running
arziyla, degisime ayak uyduruyor. Collection
ve Ash Abbasoglu, Academia’nin transforms
larak tammhyor. Yaz vitrinlerinin energy with its
i, beyaz ve turuncu ile kis aylarina S”pgr lightweight
- . ody. Comfort
lanan botanik desenler masktlen and breathability
or. Renkli takim elbiseler, oversize achieved using
yrmlu elbiseler ve detaylariyla fark adiPRENE™
imlar; kahibi ve kumas kalitesiyle technology meets
emia’mn 6zgun tarzin yansitiyor. stylized reflecting
panels and the use
F CONFIDENT of s.tro.ng colo.rs.
While innovative
shion by Beymen, catering to women accessories bearing
e change with the original style of its feminine design
t Turkili and Ash Abbasoglu describe features complete
erful.” In the collection which brings the look in the
ssential colors of pink, orange, bright collection, duffel bags,
for the label meet masculine details, backpacks, and bum
its, tops with couture interpretations, bags add the functional
shed by their detail come together in and fashionable last
1a with the quality of its cut and fabric. touches.
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GEOMETRIK DESENLI TRIKOLAR

Sarar, 2012-2013 Sonbahar/Kis Koleksiyonu’nunda geometrik desenli trikolar én planda.
Koleksiyonda ayrica deri seritli pantolonlar, dantel islemeli etek ve ceketten olusan
takimlar go6ze carpiyor. Sarar Kadini i¢in bu sezonun favori renkleri ise; oranj tonlar: ile
toprak tonlarinin essiz kombinasyonu. Gunlik hayatin kosusturmasinda ekose takimlar
ile boy gosteren Sarar Kadin, fusya ve turuncu tonlarinin agirhikl oldugu kalem ve

mini eteklerden, kisa paca pantolonlardan bu sezon da vazgegmezken, kazayag: kruvaze
takimlar ile sehirdeki moda riizgarina yon vermeye devam ediyor. Sarar’da erkegin tarzim
ortaya ¢ikaracak unsur ise ceket ve gdmleklerdeki yaka alti detaylar oluyor. Yaka altlarinda
kullanilan g6z alici renkler ve 6zgun gizgiler, gomlek ve ceketlere hareket katiyor. Sarar
erkek kiyafetlerinde ceket tercihi; yesil, kum ve kahve tonlarinin kullanildig: 2 diigme mono
yaka blazer modellerden ve dzel kesimlerle hazirlanmis tasarimlardan yana kullaniliyor.

KNITS WITH GEOMETRIC DESIGNS

Knits with geometric designs are at the forefront of Sarar’s 2012-2013 Fall/Winter Collection. Suits
comprising trousers with leather bands, lace adorned skirts and jackets are also prominent in the
collection. For the Sarar Woman, this season’s favorite colors are the peerless combinations of
orange and earth tones. The Sarar Woman who shows herself in the bustle of daily life in her plaid
suits, does not give up on pencil and mini skirts, and ankle length pants, dominated by fuchsia

and orange hues this season, as she continues to dominate the urban fashion scene with hound’s-
tooth double-breasted suits. The element to reveal the style of the Sarar man on the other hand is
the under collar detail on jackets and shirts. Dazzling colors and unique lines used under collars,
brighten up shirts and jackets. Jacket preferences in Sarar men’s clothes lean toward two button
mono collar blazers in green, sand, and brown tones and designs made with special cuts.
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SAL DESENLER

ETRO 2012-13 Sonbahar/Kis kadin koleksiyonunun tasarimcisi Veronica

Etro, bu sezon modaevinin temeli sal desenlere iddial bir donils yapryor. Zit
kumaslarin sofistike dokunuslarla bulustugu koleksiyonun en dikkat gekici
ozelligi, feminenligi 6n planda tutmasina ragmen aligtimamis maskdlen detaylan
da tasanimlara dahil etmesi oluyor. Toprak tonlarin yani sira glcl turkuvaz ve
mor detaylarin bulundugu koleksiyonda siyah ve grinin bir arada kullanildig:

modellerde sehir yasantisina uyum saghyor.

PAISLEYS

This year, Veronica Etro, designer of the ETRO 2012-13 Fall/
Winter women’s collection makes an ambitious comeback
to paisleys, the essential element of the fashion label. The
most stiking feature of the collection where contrasting
fabrics meet with sophisticated touches, is its integration

of unconventional masculine details in spite of its stress on
femininity. In the collection which has earth tones as well as
powerful turquoise and purple details, garments using black
and grey together are well suited to urban living.

OFIiS SIKLIGINDA
CITA YUKSELIYOR

Is yasamindaki basarilarini kusursuz giyim stilleriyle tamamlayan
(;ah_san k_adlnlar, Bonprix’nin birbirinden sik etek ceket takm%lar
elbiseleri ve blazer ceketleriyle ofislerde ¢itay: yukseltiyor ;
Volanlarla hareket kazandirilmis ceket ve etekler sofistiké
tgrzl_an)_/la fa_rklanm ortaya koymaya calisan kadinlara gore. Klasik
glzgllerl _ter_(:l_h edenler ise sade hatlara sahip zarif elbise ve.taklrrll
erJseIerln izinden gidiyor. bonprix.com.tr ofis sikhginda da
dogru adres oldugunu kanithyor. ¢ o
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2 IN STYLISH OFFICE WEAR GETS HIGHER

Women who complement their success in work life with their perfect
style of dress, raise the bar in offices with Bonprix’s chic jacket suits,
dresses, and blazers. Jackets and skirts jazzed up with frills are just

right for women who strive to d

emonstrate their difference with their
sophisticated style. Women who prefer classical lines keep to graceful

lines. bonprix.com.tr proves it is the right

dresses and suits with austere
address for chic office wear t00.




TORY BURCH

YENI SEZONDA
GENC KIZLARI

FETHEDIYOR!

Tory Burch’lin yeni sezonda sundugu, renkleriyle dikkat ¢eken aksesuarlar: geng kizlarin
gardiroplarin fethediyor. Turuncu ve fusya tonlarina hakim trtinlerde, mini askih
¢antalar, her boyutta ctizdanlar, rugan dikddrtgen formlu cantalar, altin zincir detayh
portféyler sehre renk katiyor. Tory Burch drlnler arasinda tuyld sari, bordo ve lacivert
renkte babetler, bilekleri kiirkli spor ayakkabilar ve Tory Burch logolu loafer’lar da
sezonun en dikkat ¢eken pargalarin olusturuyor.

MINIKLERE

Blender’larda satisa sunulan Marc by Marc Jacobs’in eglenceli Grtinleri sezonun
trendlerini takip eden kucik hanmim ve beylere, tim ihtiyaclarini karsilayacak
alternatifler sunuyor. Marc by Marc Jacobs, rengarenk iPad kiliflarindan, mavi
kalpli okul ¢antalarina, turuncu bilgisayar ¢antalarindan fusya ve desenli kalem
kutularina kadar uzanan birbirinden farkh ve dikkat geken trtnleriyle, cocuklar:

Blender’lara gagiriyor.

FOR THE LITTLE ONES

Fun products of Marc by Marc
Jacobs, offered at Blender’s offer
young ladies and gentlemen wo
follow the season’s trends with
alternatives that will meet all their
needs. Marc by Marc Jacobs invited
kids to Blender’s with its many
unique and interesting products
from colorful iPad cases to blue
school bags with hearts, from orange
computer cases to fuchsia and
printed pencil boxes.

TORY BURCH
WINS YOUNG
GIRLS OVER IN

THE NEW SEASON!

FASHION

The colorful accessories

offered by Tory Burch in the
new season, conquer the
wardrobes of young girls. The
products in predominantly
orange and fuchsia tones,
mini purses with straps,
wallets of all sizes, patent
leather rectangular purses,
and clutches with gold chain
details bring color to the city.
Tory Burch products include
flats in yellow, maroon, and
navy blue, sneakers with
flannel ankles, and loafers
bearing the Tory Burch

logo are among the most
noteworthy pieces of the
season.
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J.LINRSBERG
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SLIM CUTS

DAR KE S IMLE R J. Lindeberg, 2012-13 Sonbahar / Kis
sezonuyla sik ve geng gorinumda erkeklerin

begenisine sunuluyor. J. Lindeberg, zarif durusu ve fittristik tasarimlariyla gtinlik giyimin

yani sira golf ve kayak koleksiyonlariyla da dikkat cekiyor. Bas tasarimci Jessy Heuvelink’in

yeni sezonda dar kesimli ve koyu renklere hakim koleksiyonu, bohem havasiyla sportif
durusu bir araya getiriyor.

is also striking for golf and ski collections as well as casual wear. Head designer Jessy

Heuvelink’s collection for the new season with slim cuts and

J. Lindeberg is being offered for the enjoyment of elegant and young looking men with its
dark colors, blends a bohemian air with a sporty bearing.

2012-13 Fall / Winter season. With its graceful bearing and futuristic designs, J. Lindeberg

AYDINLANMA

BNG, 2012-2013 Sonbahar-Kis Koleksiyonu’nda
kadinlan kendilerini kesfederek
AYDINLANMA'ya davet ediyor. BNG bu sezon
tasanmlanmda Zen felsefesinin izleri olan
yahnlik, fonksiyonellik; siyah, antrasit, beyaz,
toprak tonlar gibi pure renkler dikkat ¢ekiyor.
Kumaslarda ise gegmisle giinimuizi baglayan
ipekliler, yinluler, yogun olarak deriler ve artik
BNG’nin imzasi haline gelen

teknolojik dokular yer aliyor.

ILLUMINATION

BNG invites women to ILLUMINATION by discovering themselves with the 2012-2013 Fall-Winter collection. The tenets of Zen
philosophy, simplicity and functionality, as well as pure colors like black, coal black, white, and earth tones seek attention in BNG’s
designs for the new season. In fabrics, silks, woolens, leathers, and high-tech fibers, that have become the signature of BNG are
included.




FASHION

MARNI'DEN
40'LARA OZEL

Unlii italyan moda markas: Marni, 40’larin
cay saati giysilerini andiran iki boyutlu
desenli elbiseler, neon renkli dantel etek
ve bluzlar, oversize ve kirk detayh ceketler,
grafik desenli tozluklar ve yuksek tabanh
loafer’lar Marni Pre-Fall koleksiyonunun
dikkat ¢cekenleri arasinda yer ahyor.

LIVE THE 40's
WITH MARNI

Dresses with two dimensional patterns,
resembling tea time clothes of the 40’s, neon
lace skirts and tops, oversized and fur detail
jackets, leg warmers with graphic designs and
high heeled loafers, are among the prominent
items in the Pre-Fall collection of the famous
Italian fashion label, Marni.




ITALYA, AYAKKABI,
TASARIM: GIUSEPPE
ZANOTTI

25 YASINDA BASLADIGI
AYAKKABI TASARIM KARIYERININ
KILOMETRE TASLARINDA DIOR,
VALENTINO, MISSONI GiBI
DUNYANIN DEV MARKALARININ
YER ALDIGI GIUSEPPE ZANOTT],
SONRASINDA 1994 YILINDA
KURDUGU KENDI ATOLYESIYLE
KADINLARIN AYAKLARINI
SUSLEMEYE DEVAM EDIiYOR.
AYAKKABI DENINCE AKLA iLK
ONUN ADI GELIYOR.

ITALY, SHO
GIUSEPPE

WORKSHOP




BRAND STORY

Giuseppe Zanotti was born.in San Mauro
Pascoli, an Adriatic town with a long
tradition in shoemaking. He has worked
in luxury footwear for women for over
twenty years, beginning as a design
apprentice before making a name for
himself as a footwear designer for Italian
and international companies. Zanotti’s
high-fashion debut was at Christian Dior

I — and he has since consulted for Roberto
ftalya’min Adriyatik kiyisinda Rimini yakinlarinda ayakkab Gretimiyle 6n plana cikan bir Cavalli, Missoni "’_":jd \/_ZradWang. r']’_’ 1394(1 _
kasaba olan San Mauro Pascali’de dogan Giuseppe Zanotti, kendi adim tasiyan markasim CllLsz elpts Zehiil eteielisel 1o 1 il wiehie) 1

. R - S L .. - his own business. There followed a steady
yaratmadan énce yirmi yil stireyle kadinlar icin liiks ayakkabilar Greten firmalarda ¢ahsti.

~ . . N L rise to distinction which fully justifies the
Ozellikle 1974-1994 yillar: arasinda Italya’nin 6nde gelen moda devleri igin ayakkab: inermeiens] asckim e noxjenjoy& With

tasarlad:. Calismaya basladig: high fashion ilk buyik firma ise Christian Dior oldu. Onu a small workshop employing 15 people,
Roberto Cavalli, Missoni ve Vera Wang izledi. Tasarladig: seksi ayakkabilarla taninan including a jeweler, a heel and tree expert
tasarimci Giuseppe Zanotti kendi adin: tasiyan markasini ise 1994 yilinda kurdu. Tk and an embroiderer, he started work on
kurdugu atdlyede biri kuyumcu, biri topuk ve ahsap ustas: ve biri nakis¢: olmak tzere 15 his first collection. Today, more than 350
kisi calistyordu. Zanotti’nin yilda 400 bin liiks kadin ayakkabis: Uretilen fabrikasinda su skilled people work at his company which

anda her biri isinin ustas: tam 350 kisi cahsiyor. “Tasarim bilinciyle cahsiyorum. Trendleri manufactures over 400,000 pairs of luxury
takip ediyorum Sanattan, sinemadan ve muzikten etkileniyorum” diyen tasarimci, bir women shoes.
kadinin nasil gekici gériinecegi ¢ok iyi biliyor. Ilk defilesini New York’ta yapti.



The first collection was presented in New
York. In 2000, Giuseppe Zanotti opened his
first boutique in Milan. Further boutiques
were opened in New York City, Paris,
London, Moscow, Dubai, San Francisco,
Stockholm, etc., reaching fifty stores
globally.[2] He has designed shoes for
such brands as Pierre Balmain, Proenza
Schouler, Thakoon Panichgul, Christopher
Kane, Delfina Delettrez and Vera Wang.

He has been nominated “Designer of the
Year” four times (2000, 2003, 2007, 2009)
by Fairchild and won the “Prix d’Excellence
de la Mode” for best footwear collection by
Marie Claire International in 2010.

Zanotti ilk butigini 2000 yilinda Milano’da acti. Buna ilaveten sonraki magazalar New
York, Paris, Londra, Moskova, Dubai, San Francisco ve Stockholm’de ac¢ildi. Su anda
ddinyanin cesitli sehirlerinde 44 Zanotti magazas: bulunuyor. Giuseppe Zanotti’nin tasarim
yaptig1 diger markalar arasinda Pierre Balmain, Proenza Schouler, Thakoon Panichgul,
Christopher Kane, Delfina Delettrez ve Vera Wang da yer ahyor.Zanotti, 2000, 2003, 2007
ve 2009 yillarinda Fairchild tarafindan “Yilhin Tasarimcisi” dduline aday gosterildi ve 2010
yilinda Marie Claire International’in verdigi en iyi ayakkab: koleksiyonu éduliind “Prix
d’Excellence de la Mode” kazandh.

“Bir kadinin vicudunu ve degigik
materyalleri biliyorsaniz, bir
ayakkabiya istediginiz tum fikirleri
uygulayabilirsiniz.”

“If you know a woman’s body and different materials, you can
apply all the ideas you want in a shoe.”



BRAND STORY




MARKA OYKUSU

“Kendimi
kadinlarin
ayakkabilarla
ilgili
arzularina
cok yakin
hissediyorum
ve o kizla
arkadasgs
gibiyim.”

“l feel very
connected to
women’s desire for

shoes and | feel a
friend to this girl.”




BRAND STORY

25 yasinda ayakkabi tasarlamaya baslayan
modacinin ilk olarak 7 yasindayken
annesinin stiletto’larindan etkilendigi
sdyleniyor. Renkler, ¢icekler, mevsimler
ve doga her zaman ona ilham verdi ve

0 ¢izim yapmayi her zaman sevdi. Hatta
cizmeyi o kadar ¢ok seviyordu ki okulda
bile iki saatten fazla kalamiyordu ve
kendini okulun disina atiyordu.1980’lerin
basinda muzikle de ilgilenen ve bir

sure dj’lik yapan modaci: Milano Moda
Haftasi’m yakindan takip ediyordu ve esas
tutkusunun ayakkab: olduguna da o zaman
karar verdi. Buyuk markalar i¢in tasarim
yapmaya baslamas: da yine o déneme
rasthyor.

He’s been designing for 25 years and was first intrigued with the design of his mother’s
stiletto at the age of 7. Giuseppe was inspired by colors, flowers, seasons, nature and
loved to draw. He loved drawing so much that it became a problem and he couldn’t stay

in a school for more than two hours at a time before he had to escape outside. Before
becoming a shoe designer, Giuseppe pursued another passion of his, music & deejayed in
the early 1980’s. Giuseppe eventually began following the prét-a-porter fashion shows in
Milan and Paris and realized his true passion was shoes.

Kimler Zanotti giyiyor

“Hollywood bir rayadir, Wall Street r
gercekustudur ve ikisinin arasinda Who wears it ®

Kylie Minogue, Beyonce Knowles,

bir Zanotti kadini yatar. Her Kadinin  sennifer Lopez, Anja Rubik, Astrid
icinde bir Zanotti kadini vardir.” Munoz, Heidi Klum, Melissa

Satta, Eva Herzigova, Michelle
“Hollywood is a dream, sometimes Wall Street is surreal and  Trachtenberg, Ashanti, Naomi

in between lies the Zanotti woman. There is a Zanotti woman  c@mpbell, Rihanna, Clotilde Courau,
. ” Isabelle Funaro, Sarah Marshall,
in every woman.

Eva Riccobono, Kate Hudson, Mary
J. Blige, Alek Wek, Sarah Jessica
Parker, Alicia Keys, Mademoiselle
Agnes, Malika Ayane, Mélanie
Laurent, Fergie, Ke$ha, Penélope
Cruz, Ludivine Sagnier, Charlize
Theron, Marissa Miller, Doutzen
Kroes, Diane Kruger, Benedetta
Mazzini, Amber Rose, Leighton
Meester, Mariah Carey, Cameron
Diaz, Elle McPherson, Drew
Barrymore, Natalia Vodianova, Uma
Thurman...




OTOMOBIL

EN GUCLU
ROADSTER

BUGATTI, DUNYANIN EN GUCLU OTOMOBIL
MOTORUNU, USTU ACIK SPOR BIR
OTOMOBILE AKTARMAYI| BASARDI. GELMIS
GECMIS EN HIZLI ROADSTER OLAN

1200 HP’LIK GRAND SPORT VITESSE’NIN
DUNYA PROMIYERiI CENEVRE OTOMOBIL
FUARI’NDA YAPILDI.

Yeni Bugatti Veyron 16,4 Grand Sport Vitesse’nin 7,9 litre hacmindeki W16
motoru 1500 Nm (3000 — 5000 d/dakika arahginda) gibi dikkate deger bir
maksimum tork Uretiyor ve 1200 HP giice 6400 d/dakikada ulasiyor. Bu
degerler, otomobilin 0-100 km/s hizlanmasin: 2,6 saniyede tamamlamasin:
saglyor. 410 km/s’lik maksimum hiz, dort tekerlekten cekisli (TGm
Veyron’larda oldugu gibi) Grand Sport Vitesse’nin, seri Uretilen gelmis gegmis
en hizh roadster olmasin saghyor.

SURUS SISTEMI: Grand Sport ile karsilastinildiginda gergeklesen 199HP’lik
artis, yeni ara sogutucularla birlikte dort adet daha blyuk turbosarj
kullanilarak basarildi. Ayrica Bugatti, muazzam kuvvetleri daima givenli

bir sekilde aktarmak adina tim aksamlarim kapsamh sekilde takviye etti.
Daha buyuk turbosarjlarin ve genel itibanyla azaltilan geri tepme basincinin
sonucunda artan gui¢ ¢ikisina ragmen yakit tiketimini biraz azaltmak dahi
mimkin oldu.

SASI: Miihendisler Vitesse’nin sasisini yeniden yapilandirdi. Motor
yarislarindan alinip uyarlanan hizl yamt veren amortisorler sayesinde aracin
kontrolt daha da gelistirildi ve dengelendi. Lastiklerin kusursuz etkilesimi
(tamamen yeni, daha hafif 20 ing “Vitesse™-tipi alasim jantlar), akilh dort
tekerlekten ¢ekis sistemiyle birlikte son derece iyi yol tutusu garanti ediyor.
Virajlardan hizlanarak cikarken Grand Sport Vitesse, yeniden yapilandirilan
ESP’nin biraz daha ge¢ devreye girmesiyle daha da dinamik bir performans
sergiliyor. Bugatti, daha da artan motor giictine uygun olarak fren sogutma
sistemini gelistirdi. Denge ve performans bakimindan benzeri bulunmayan
frenler artik daha genis hava girislerine sahip.



GOVDE: Bugatti, Grand Sport Vitesse icin i¢ mekandaki riizgar sesini ve
titresimi 6nemli dl¢lide azaltan yeni bir tavan spoyleri gelistirildi. Ayrica,
kullanilmadig1 zaman bagaj bolimiinde kompakt bir sekilde muhafaza
edilebilen yeni bir riizgér siperi de sunuluyor.

Her iki detay Grand Sport i¢cin mevcut olacak ve 200 km/s civarindaki hizlarda
dahi son derece dingin ve rahat bir Gstl agik suriis saglayacak.

Super Sport’ta kullamlan 6nde ve arkadaki bir dizi aerodinamik yaps,

Grand Sport Vitesse i¢in uyarlandi. Bugatti radyatdr izgarasinin solunda ve
sagindaki iki merkezi hava girisi yatay sekilde bir cubukla bolundu. Asagidaki
hava girisi yanlara dogru uzatilarak camurluklara kadar genisletildi ve bu

da bu otomobile son derece hakim bir goriinim katiyor. Bu hava girisinin
hemen altinda, motor yarislarinda kullanilan ayiricilara (Splitter) benzer
sekilde tasarlanan, yeni, gorsel agidan gelistirilmis bir 6n spoyler bulunuyor.
Yine Super Sport’tan alinan arka kissmda ¢ift difizor ve merkezi olarak
yerlestirilmis cift egzoz borusu yer ahyor.

IC MEKAN: Karbon fiber, Grand Sport Vitesse’nin ic mekaninda da hakim
malzeme (aliminyum ve magnezyum gibi paslanmaz metallerle birlikte).
Cesitli ic mekan parcalar: roadster’da karbon fiberden yapildi. Buna, orta
konsol uzantisi, arka motor — kabin aras1 b6lme panelinin deri triminde yer
alan EB logolu bir kapak (koltuk sirthklarinin arasinda) ve koltuklarda kemer
cikis1 kaplamalar: dahil. Orta konsolun dekoru, kap ici ekleri ve gosterge
panelindeki birlestirici trim de karbon fiberden yapild:. Iki renkli siyah trim
parcalar: da Grand Sport versiyonunda yeni oldugu gibi, Grand Sport Vitesse
icin yapilan 6zel koltuk tasarim: da yeni.

BUGATTI MANAGED TO TRANSFER THE MOST POWERFUL CAR THE MOST POWERFUL ROADSTER EVER

ENGINE OF THE WORLD TO AN OPEN-TOP SPORTS CAR. WORLD
PREMIER OF THE 1,200 HP GRAND SPORT VITESSE, THE FASTEST

CAR

The new Bugatti Veyron 16.4 Grand Sport Vitesse
boasts a remarkable maximum torque of 1,500 Nm

(at 3000--5000 rpm) from the 7.9-litre capacity of its
W16 engine. These figures allow the car to reach 100
km/h from standing in 2.6 seconds The top speed of
410 km/h makes the four-wheel drive (like all Veyron)
Grand Sport Vitesse the fastest production roadster
ever.

DRIVE SYSTEM: The 199 hp increase over the Grand
Sport has been mainly achieved by using four larger
turbochargers with new intercoolers. Furthermore,
Bugatti has extensively reinforced all drivetrain
components in order to safely transfer the immense
force the Vitesse is capable of. As a consequence

of the larger turbochargers and the overall reduced
back pressure, it was even possible to reduce the fuel
consumption slightly, even with the increased power
output.

CHASSIS: The engineers have reconfigured the
chassis of the Vitesse. Thanks to the quick-responding
dampers that have been adapted from motor racing,
the control of the vehicle has been further improved
and balanced. The precise interaction of the tires (on
all-new, lighter 20-inch “Vitesse”-type alloy wheels),
together with the intelligent all-wheel-drive system,
ensures stable handling. When accelerating around
corners, the Grand Sport Vitesse provides a more
dynamic performance in these types of situations.
Bugatti improved the brake-cooling system to account
for the even higher engine output. The brakes, which
are unparalleled in terms of stability and performance,
now have additional and larger air intakes.

BODY: Bugatti has developed a new roof spoiler for
the Grand Sport Vitesse that significantly reduces
wind noise and buffering in the interior. Furthermore,
there will be a new windbreak for the roadster that can
be stored away compactly in the luggage
compartment when not in use.

Both components will be available for the
Grand Sport, and they allow for an extremely
relaxed, open-top driving experience even at
speeds around 200 km/h.

Numerous aerodynamic measures that
appeared on the Super Sport’s front and
rear have been adapted for the Grand Sport
Vitesse. The two central air intakes to the
left and right of the Bugatti radiator grille
are divided horizontally by a bar. The bottom
air vent stretches sideways into the wheel
housing providing this exceptional sports
car an extremely masterful appearance.
Immediately below the air intake, a new,
visually refined front spoiler that has been
designed in a similar way to the splitters
used in motor racing is available. he rear
end, which is also derived from the Super
Sport, is characterized by a double diffuser
and a centrally positioned twin tailpipe.
INTERIORS: Carbon fibre is (along with
stainless metals such as aluminum and
magnesium) also the dominant material

in the interior of the Grand Sport Vitesse.
Numerous interior parts are also made

from carbon fibre. This includes the centre
console extension, a cover with EB logo in
the rear-bulkhead leather trim (between the
seat backrests) and the belt outlet covers on
the seats. The décor on the centre console,
the door inserts and the adjoining trim on the
instrument panel are also made from carbon
fibre. Two-tone black trims are new in the
Grand Sport, as is the special seat design in
Grand Sport Vitesse.

ROADSTER EVER, WAS HELD AT THE GENEVA AUTO SHOW.
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LAMBORGHINT'DEN
SUPER SPORCU SUV: URUS...

URUS KONSEPT OTOMOBIL ILE LAMBORGHINI SUV

KATEGORISINDEKIi DINAMIKLERI VE TASARIMI YENIDEN TANIMLIYOR.
URUS; ESSIiZ TASARIMI, BUYULEYICi iC MEKANI VE OLAGANUSTU [
PERFORMANSI, COK YONLULUK VE GUNDELIK KULLANIM

OZELLIKLERIYLE BIRLESTIRIYOR.

600 HP guci ve Lamborghini’nin hafif
tasarim teknolojileri alanindaki teknik bilgisi
nefes kesen dinamikleri garanti ediyor.
Ayni zamanda Urus, aym segmentteki

tim araclar arasindaki en distik CO2
degerini de sunuyor. Dort genis koltugun,
cok yonlu bagaj bolumuniin, degisken
yerden ylksekligin ve elbette strekli dort
tekerlekten cekis sisteminin s6z konusu
oldugu bir SUV konsepti olarak Urus,
gercekten de higbir sinirlama olmaksizin
benzersiz bir stirus keyfini garanti ediyor.
Luks ve guclu bir SUV, glnlik hizl
rutinin tum ihtiyaglarim karsilayacak
sekilde donatilmis dort kapih bir otomobil
kullanmanin ve aym zamanda rafine bir
sirtis keyfi yasamanin en heyecan verici

yolu. Urus, Lamborghini’nin artik bir ev
halki tarafindan birinci otomobil olarak
kullanilabilecegi anlamina geliyor. Bu da
markanin misteri tabanim biyuk dlglide
genisleterek, ailelere ve simdiye kadar baska
markalarin SUV modellerini kullanmis olan
Lamborghini stper spor otomobillerinin
sUrdcllerine hitap ediyor. Yilhk tretim
hacminin 3000 ara¢ olmas: planlaniyor.
Lamborghini Urus, konu CO2 emisyonlarina
geldiginde segmentindeki diger araglarin
Ontne geciyor. Bunun saglanmas:

icin 6nemli 6n sart ise distik agirlik.
Lamborghini’nin hafif tasarim felsefesine
bagl olan Urus, rakiplerinden ciddi élctde
daha hafif. Hafif tasarim sadece 6l¢UlU yakit
tuketimi icin degil, ayn1 zamanda dinamikler




ve yol tutus acisindan da belirleyici bir

on sart. Urus bu alanda da yeni referans
noktalar: belirleyecek. Alcak agirlik merkezi
ve blyuk olcude degistirilebilen karoser
yuksekligi, sunulan ¢oztimler arasinda

yer alhyor. Lamborghini SUV; yenilikgi,
uyarlanabilen aerodinamik dzellikleri
bakimindan da kayda deger. Degisken
karoser yuksekligi ile birlikte; ytiksekligi
ayarlanabilen 6n spoyler, iyi bir yaklasma

acisina ve mikemmel engel gecisine olanak
taniyor.

Tasarnm

Lamborghini Urus’un tasarim dili, agik bir
sekilde diger Lamborghini’lerle benzerlik
gosteren 6n kissmdan bashyor. Keskin

cizgilere sahip, guclt U¢ boyutluluk, net ok
formu, solda ve sagda biiytik hava girisleri,
farlarda Y bicimi, kaputtan tavana ve oradan
da aracin arkasina dogru devam eden
cizgiler ve karoserin aerodinamik agidan
gelistirilmis fonksiyonu — Lamborghini
tasarim dilinin bu 6zelliklerinin tamam
Urus’ta agik¢a gortltyor. Farlar artik
yatay, yedigen form seklini ald: ve her biri
¢ adet yuksek performanshl LED’e sahip
iki stradan olusan tam LED teknolojisini
iceriyor. Saglam ve dayanikli yeni 24 ing
jantlar, ¢ift kollu, mat cilah aliminyumdan
dovilerek hazirlandi. Aracta geleneksel dis
aynalar bulunmuyor; onun yerine, ktiguk
ve aerodinamik bakimdan ideal seviyeye
¢ikarilmis kameralar aracin arkasindaki

CAR

SUPER ATHLETE SUV FROM
LAMBORGHINI: URUS...

LAMBORGHINI REDEFINES THE DYNAMICS AND DESIGN

OF THE SUV CATEGORY WITH ITS URUS CONCEPT. URUS
COMBINES UNIQUE DESIGN, A FASCINATING INTERIOR AND
OUTSTANDING PERFORMANCE WITH VERSATILITY AND
EVERYDAY-DRIVING CHARACTERISTICS.

Its 600 Horsepower and Lamborghini’s know-how in lightweight design technologies
ensure breathtaking dynamics. Furthermore, Urus offers the lowest CO2 emission
value among the vehicles in its segment. As an SUV concept with four generous
seats, a versatile luggage compartment, variable ground clearance and, of course,

| permanent all-wheel drive, the Urus delivers unique driving fun with virtually no
| limitations. The luxury SUV segment is successful worldwide and promises continued
strong growth -- a luxurious and powerful SUV is the most emotional way to drive a
four-door vehicle equipped to meet all the demands of everyday mobility and yet enjoy
refined driving fun. Urus means that a Lamborghini can now be used by a household

as its primary car. This expands the brand’s customer base enormously - appealing to
families and to the drivers of Lamborghini super sports cars who have thus far driven SUV
models from other brands. The annual production volume is planned to be around 3,000
vehicles. When it comes to CO2 emissions, Lamborghini Urus moves ahead of all other

vehicles in its segment. Lightweight design is the prerequisite to ensure that. Dedicated to

the lightweight design philosophy of Lamborghini, Urus weighs significantly lower than its
rivals. Lightweight design is a prerequisite not only for dynamics, but also for handling. Urus
will set the new benchmarks in this field as well. Among the solutions offered are the low center
of gravity, and highly variable bodyshell height. Lamborghini SUV is also notable for its adaptive
aerodynamics. Height-adjustable front spoiler, combined with the variable bodyshell height,
enables a good approach angle and excellent obstacle clearance.

Design

Lamborghini Urus’ design language starts at the front, which displays a clear resemblance with the
other Lamborghini models. The strong three-dimensionality with sharp lines, a clear arrow form,
large air intakes left and right, the Y shape in the headlamps, the aerodynamically refined function
of the elements and the lines that run from the hood over the roof to the rear of the vehicle — these
characteristics of the Lamborghini design language are all evident in the Urus. The headlamps

now take on a horizontal, heptagonal form and feature full LED technology consisting of two arrays
each with three high-performance LEDs. Robust and durable new 24-inch wheels sport a double-
spoke design and are forged from matte-finish aluminum. There are no conventional exterior
mirrors, instead small and aerodynamically optimized cameras monitor traffic conditions behind
the vehicle. These images are displayed via two TFT screens placed in ergonomically perfect
positions on the left and right of the cockpit. The Lamborghini Urus concept car features an
extremely minimized operating philosophy. Behind the steering wheel are only the shift paddles for
the dual-clutch transmission. All other functions such as indicators, lights and windshield wipers
are incorporated into either the multifunction steering wheel or the center console. The driver is
delivered information via a freely programmable TFT screen behind the steering wheel. Secondary
functions like navigation, entertainment and climate control are operated via a touchscreen on the
center tunnel. A further touchscreen is available for rear seat passengers.

trafik durumunu izliyor. Bu goruntiler,
kokpitin sol ve saginda ergonomik agidan
mukemmel konumlara yerlestirilen iki TFT
ekrandan gosteriliyor. Lamborghini Urus
konsept otomobili, son derece minimal bir
calistirma felsefesine sahip. Direksiyonun
arkasinda sadece ¢ift kavramah sanzimanin
degistirme kulakgiklar: yer alyor. Sinyaller,
farlar ve 6n cam silecekleri gibi islevler

ya ¢cok fonksiyonlu direksiyona ya da orta
konsola entegre edildi. Surtciye bilgiler,
direksiyon arkasindaki programlanabilen
TFT ekran tzerinden aktariliyor.
Navigasyon, eglence ve klima kontrol gibi
ikincil islevler ise orta tiineldeki dokunmatik
ekran Uzerinden cahstirihyor. Arkada oturan
yolcular icin baska bir ekran da bulunuyor.




SAAT

HERMES'IN

RENKLERI BU
SEZONA DAMGASINI.
VURACAK

Saat Uretiminde 100. yild6numni kutlayan
Hermes’in Cape Cod saat koleksiyonu, ilhamin:
Henri d’Origny tarafindan tasarlanan markanin
unutulmaz bileklik modeli “Chaine d’ancre”den
ahyor. 2006 yihindan bugiine, Isvigre Biel’deki La
Montre Hermes fabrikasi, 6zellikle deri kayislarin
Uretimi icin calisiyor. Hermes, deri kayislarin:
bastan sona kendi ¢atisi altinda Uretebilen tek
saat firmasi. Cape Cod koleksiyonunun en
dikkat cekici modelleri, markanin 1998
yilindan bu yana kullandig: ikonik bir
tasarim olan gift turlu deri kayisa sahip.
2012 yazinin cezbedici renkleri elektrik
mavisi ve fistik yesili renklerindeki

Cape Cod modelleri, modaseverleri
bekliyor.

f

THE COLORS OF HERMES
WILL PUT THEIR MARK
ON THIS SEASON

The_Cape Cod watch collection of Herme
anniversary in watch making,
bracelet model ““Chaine d’an

N of He S, which is celebrating its 100th

is l?splre_d by the label’s unforgettable

cre ; designed by Henri d’Origny. The La

.l, Switzerland has worked to manufacture

nce_ZOQG. Hermes is the only watch company

dctlurlr;g Its own leather straps from start to

els of the Cape Cod collection have th
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finish. The most striking mo

EDOX WRC X-TREME PILOT II1

Diinya Ralli Sampiyonasi’nin son ¢zel saati Edox WRC X-treme Pilot I11’ten sadece
1000 adet dretildi. Hiz tutkunu ve koleksiyonerler bu saat igin sirada. Klasik i¢in ayr,
spor i¢in ayr: saat almak istemeyenlerin en ¢ok tercih ettigi saatlerin basinda gelen
Edox’un WRC koleksiyonu yeni saati X-Treme Pilot 111 tanitildi. Hiz tutkunlar: icin 6zel
olarak tasarlanan ve her parcasinda ralli ruhunu yansitan saatin Limited Edition olarak
sadece 1000 adet Uretilmesi koleksiyonerleri de heyecanlandiriyor. Saati hizl kilan
detaysa ekstra buyuk ve elektrik yesili butonunda sakli.

EDOX WRC X-TREME PILOT III

The latest exclusive watch of the World Rally Championship, Edox WRC X-treme was manufactured
only in 1000 copies. Speed junkies and collectors have queued up for this watch. The new watch of
Edox’s WRC collection, the favorite choice of people who do not want to buy one watch for classical, and

another for casual wear, X-Treme Pilot Il was introduced. The Limited Edition of 1000 pieces of the watch
designed exclusively for speed junkies, reflecting the spirit of rally in each part, is a thrill for collectors as
well. The detail that makes the timepiece as fast is hidden in its large and electric green push-piece.



YENI BIR
SOLUK

Bu sezon erkeklerin saat koleksiyonlarina
bir yenisi daha ekleniyor. Kalitesiyle ve
ince detaylarnyla g6z dolduran Jack Pierre
saatler hem spor hem sik olmayi tercih
edenlerin yeni gbzdesi. Kahverengi kayis
Uzerine turuncu akrep ve yelkovan tasarim
hem enerji veriyor hem de kiyafetlerinizi
hareketlendiriyor.

A BREATH OF
FRESH AIR

This season sees the advent of another
watch collection for men. Jack Pierre

watches that impress with their quality
and fine details are the new favorite

of people who wish to be sporting and
elegant at the same time. The orange
hour and minute hand design on brown
strap gives energy while it spruces up
your clothes.

WATCH

CHOPARD FOR
ATASAY “SANS’LA
GELIYOR

Atasay 75. kurulus yildénimund,
mucevherin diinyadaki bir numarah
markalarindan Chopard ile bir koleksiyon
yaratarak kutluyor. Oscar ve Cannes
torenlerinde yildizlar stsleyen, Penelope
Cruz’dan Eva Herzigova'ya kadar pek ¢cok
Unltyd markasimin ytzi yapan, Hollywood
yildizlarinin ve diinya VIP’inin tercih y
ettigi Chopard, bu kez Atasay i¢in
“Good Luck/Sans” adinda koleksiyon
hazirladi. Ayn: zamanda Chopard’in
Sanat Yonetmeni de olan Chopard Es
Baskani Caroline Scheufele tarafindan
tasarlanan “Good Luck/Sans Koleksiyonu
bes farkli modelden olusuyor. 1

CHOPARD FOR
ATASAY HAS
ARRIVED WITH
‘GOOD LUCK”

Atasay celebrates its 75th anniversary by
creating a collection with Chopard, one of the
leading jewelry labels in the world. Chopard
which adorns the stars at the Oscar’s and
Cannes ceremonies, whose faces include
many celebrities from Penelope Cruz to Eva
Herzigova, that is favored by Hollywood stars
and global VIP’, has prepared a collection for
Atasay titled “Good Luck.” The “Good Luck”
collection designed by Caroline Scheufele, the
Co-President and Artistic Director of Chopard,
comprises five models.

TACS KOLLARINIZDA

TACS saat koleksiyonu, tasarimcilarinin farkli moda fikirlerinin izlerini
tasiyor. Kisisel yasam tarzlarinin yansitilmas: amaciyla tasarlanan
TACS modelleri, kimi zaman bir kamera objektifinden
kimi zaman da bir suyun damlayisindan ilham alinarak
olusturuluyor. Hem kadin hem de erkek modellerinin
bulundugu TACS, unisex olarak kullanilabiliyor.
Yasam tarzin saatine de yansitmak isteyen herkese
hitap eden TACS saatleri farkl: diinyalara ulasmay:
hedefliyor. Modern modaya ilham katan TACS kisa
zamanda bir fenomen olma yolunda ilerliyor.

TACS IS ON YOUR ARM

The TACS timepiece collection carries the marks of
different fashion ideas of its designers. Designed for the
purpose of reflecting personal life styles, TACS models
are sometimes inspired by a camera’s visor, and at other
times by dropping water. Comprising watches for both
men and women, TACS watches can be used as unisex
timepieces. TACS watches that appeal to all who wish to
manifest their lifestyle in their watches, aspire to reach
different worlds. Being an inspiration for modern fashion
TACS is quickly becoming a style phenomenon.
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[SSEY MIYAKE' DE
TURUNCU DINAMIZMI

Japonya’da bulunan Seiko Instruments Inc. tarafindan Uretilen
Issey Miyake saatleri, Trapezoid modeli ile tasarimseverlerin
dikkatini ¢ekiyor. Markanin tasarimcist Naoto Fukusawa
tarafindan yaratilan koleksiyona 2012 yaz: i¢in parlak turuncu
versiyonu da eklendi. Ilk kez 2008 yilinda tasarimseverlerin
begenisine sunulan “TRAPEZOID/AL” serisi, kronograf ve
takometre islevlerine sahip. Tasariminda dénen ikizkenar
yamuk formu kullanilan kasada, parlak aluminyum bezel yer
ahyor. Turuncunun dinamizminin 6n planda bulundugu
model, aym renkte Uretan kayis ile tamamlaniyor.

DYNAMISM OF ORANGE
IN ISSEY MIYAKE

Manufactured by Seiko Instruments Inc. in Japan, Issey Miyake watches

attract design enthusiasts with their Trapezoid model. The collection

designed by the label’s designer, Naoto Fukusawa was enriched with a bright
orange version for the summer of 2012. Offered for the pleasure of design
enthusiasts for the first time in 2008, the “TRAPEZOID/AL” series included a
chronograph and tachymeter function. The casing inspired by a rotated trapezoid
has shiny aluminum bezel. The model dominated by the dynamism of orange is
completed by an urethane strap of the same color.
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SEIKO'DAN OZEL
HEDIYE SECENEKLERI

SEIKO’nun Art Deco mimariden ilham alinarak
tasarlanan Premier’in kadin koleksiyonlar: ideal bir
hediye secenegi. Klasik ilhamlari, modern bir yorumla
sunan modeller, bilezik ya da deri kayis, ¢elik ya da altin
kaplama gibi se¢geneklerle sunuluyor. Roma rakamlar
kullanilan kadran, sedef ile stsleniyor. Safir cam, 100
metre su gecirmezlik, kelebek toka gibi 6zellikler, saatin
kalitesini ortaya sunuyor ve annenize guivenle hediye
edebileceginiz bir hediye segenegini olusturuyor.

SPECIAL GIFT
OPTIONS FROM SEIKO

Seiko’s art Deco inspired Premier women collections offer an
ideal gift option. Models whose classical inspiration is served
up with a modern interpretation are offered in such options as
bracelet or leather strap, steel or gold plated. The watch face

featuring Roman numerals is adorned with mother-of-pearl.
With sapphire crystal, 10 bar water resistance, and textured dial
accentuate the watch’s quality and offer a gift option you can
give your mother with confidence.



GELIN VE
DAMATLARA
OZEL

Nacar, Pairs koleksiyonu ile gelin ve
damatlara gok 6zel saatler hazirlad:.
Sevdigi ile ayn: saati tasimak isteyen giftler
icin dizayn edilen Nacar Pairs, Isvicre
Quartz makine, mineral kristal cam ve su
gecirmezlik 6zelliklerinin yam sira deri
kayis, celik ve altin kaplama kasa ve bilezik
alternatifleri ile sunuluyor.

FOR BRIDES
AND GROOMS

Nacar has prepared very special watches for
brides and grooms, with the Pairs collection.
Designed for people who wish to wear the
matching color as their beloved, Nacar Pairs is
offered in leather strap, steel and gold plated
casing and bracelet alternatives in addition to
its Swiss Quartz mechanism, mineral crystal
glass, and water resistance.

WATCH
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BILEGE YAKISAN 22
INCELIK o

Sade kiyafetlerin tamamlayicisi saatler, hem gece hem
glindiz kullanima uygun tasarimiyla da kadinlarin
sikhigina siklik katiyor. Balezza saatler modern olmanin
yani sira carpici tasarimiyla da kendine glivenen
kadinlarin tercihi olacak. Loja’s siyah, altin ve gimus

renk secenegiyle iddiah tasarimlarin kadinlarin
begenisine sunuyor.

REFINEMENT WHICH
GRACES THE WRIST

Watches, the accessories to complement simple outfits
enhance women'’s elegance with their design suitable for
use during the evening and the day. Balezza watches will be
the choice of confident women for their modern and striking
design. Loja’s offers its ambitious designs in black, gold,
and silver color options for the enjoyment of women.

[CE-WATCH'DAN YEPYENI YAZ
KOLEKSIYONU; ICE-ALU

Yeni Ice-Alu koleksiyonu, klasik Ice-Watch ¢izgisini tamdik aliminyum dokusuyla
birlestiriyor. Aliuminyum etkisi saat kordonundan baslayip en kicik detaya kadar

tUm saati bastan sona sariyor. Sekiz farkh renkten olusan koleksiyon, hem karizmatik
koyu renklerden hoslananlara hem de sezonun en moda en canl: renklerini bileginde
tasimak isteyenlere hitap ediyor. Aliminyum kasa ve kordondan olusan Ice-Alu serisi
mineral cam 6zelligi ile de dayanikliligin: tescilliyor. 10ATM su gecirmezlik ozelligi
ile kullanim kolayhg: saglarken, 70 gramhik agirhg: ile de yaz aylarinda sizi yormuyor,

bileklerinizi terletmiyor.

THE BRAND NEW SUMMER
COLLECTION FROM
ICE-WATCH: ICE-ALU

The new Ice-Alu collection combines the classical
Ice-Watch style with the familiar texture of
Aluminum. The Aluminum effect begins with the
watch strap, and completely surrounds the watch
to the minutest detail. Comprising eight different
colors, the collection appeals to people who like
dark, charismatic colors, as well as those who wish
to wear the trendiest and most vibrant colors of
the season on their wrist. The Ice-Alu range with
Aluminum case and cord, registers its durability
with its mineral glass. While it offers convenient
use with its 10ATM water
resistance, its 70 g weight
does not tire you or cause your
wrist to sweat during summer
months.




DEKORASYON

VERA GENC ODASI ILE SIKLIK
VE FONSIYONELLIK BiR ARADA

Mobilya ve dekorasyon Griinlerinde tiketiciye uygun fiyat avantaji ve trin gesitliligi sunan
Kogtas, okullarin acilmasiyla birlikte yeni geng odas: takimlarin: tiiketicinin begenisine
sundu. Vera Geng Odasi takimi gerek gérinuimu gerekse kullamsh olmasiyla dikkat
cekiyor. Vera Geng Odas: takiminda 3 kapih gardirop, genis bir karyola, komodin, ¢gahsma
Unitesi ve kitaplik yer alhyor. Cok amagl, genis karyola, igerisinde saklama Unitesinin de
bulundugu Vera Geng Odas: takiminda bas a¢ 6zellikli gekmeceler ve acis: ayarlanabilir
calisma masast ile kolay kullamim imkan: saghyor.

ELEGANCE AND FUNCTIONALITY AT
THE SAME TIME WITH THE VERA TEENS
FURNITURE SET

With the start of the new school year, Kogtas which offers the consumer an affordable price range
and product diversity in furniture and decoration products, has introduced its new teens furniture
sets. The Vera Teens Furniture Set is noteworthy for it's appearance as well as its functionality.
The set includes a 3 door wardrobe, a wide bed frame, a bedside table, a study unit, and bookcase.
The Vera Teens Furniture Set which has a wide, multipurpose bed frame offers the convenience of
push-to-open drawers and the desk with adjustable slope.



DECORATION

MINIMAL DOKUNUSLAR

SAMET, yeni nesil dekoratif ve islevsel mobilya anlayis: ile gekmece sistemlerine bir
yenisini daha ekledi. Push Open yeni nesil cekmece sistemleri, eklenen teknolojik
ozellikleri ile mobilyalar: istenilen niteliklerle donatiyor. Push Open ¢ekmece sistemi ile
cekmeceler yalmzca hafif bir dokunusla agilip kapanma 6zelligine kavusurken 6zel frenli
sistemi ile glivenli, sessiz ve yavas kapaniyor. Tamamen mekanik bir temele oturtularak
uretilen Push Open herhangi bir elektrik baglantisina da ihtiya¢c duymuyor.v

MINIMAL TOUCHES

SAMET, with its new generation approach to decorative and functional furniture, has
introduced yet another drawer system. The new Push Open drawer systems, equip furniture

with the desired aspects, with their newly added technological features. The Push Open drawer
system allows drawers to open and close with the slightest touch, and close securely, silently,
and slowly with their special braking system. Manufactured entirely on a mechanical base,
Push Open does not require any electrical connections.




DEKORASYON

Known for its Italian roots, the
Missoni brand is demonstrating its
place in the world of decoration, as
well as fashion, at Harvey Nichols,
with the special pieces of its home
collection. The wide product range
of the Missoni Home Collection is
the favorite of decor enthusiasts
who wish to reinvent their homes
from their bedrooms to their
terraces. The zigzag patterned
fabric in vibrant hues, symbolizing
the brand’s romantic spirit brings
color to homes in the new season.
Eaxh piece of the home collection by
Missoni impresses with its original,
natural, and dynamic designs.
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MISSONI EVDE

Italyan kokleriyle tarnnan Missoni
markas: sadece moda dinyasinda degil
ev koleksiyonuna ait 6zel parcgalarnyla
da dekorasyon diinyasinda varligin:
Harvey Nichols'ta karthyor. Missoni
Ev Koleksiyonu’nun genis triin
yelpazesi, yatak odasindan terasa

kadar evlerini bastan yaratmak isteyen
dekorasyon tutkunlarirn gozdesi
oluyor. Markanin romantik ruhunu
simgeleyen canl tonlarla butiinlesmis
zigzag desenli kumas ise yeni sezonda
evleri renklendiriyor. Missoni’nin
imzasin: tasiyan ev koleksiyonunun her
bir pargas: 6zguin, dogal ve dinamik
tasarimlariyla g6z dolduruyor.
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ASK - 1 ELADAN “ASK’ DOLU
TASARIMLAR...

Bagdat Caddesindeki Showroom’u ve www.askiela.com online satis sitesiyle tiim
Turkiye’ye hizmet veren ASK-1 ELA, kaliteli malzemelerle islenmis tasarimlarin yani sira
Ozel siparis Uzerine tasarimlar yapmaya devam ediyor... Pembe, mavi, kirmizi, yesil
kisacas: tm renklerin hakim oldugu yastiklar koltuk ortasu, abajur takimlar:
ve runnerlari, ASK-1 ELA’nin bu koleksiyonundaki tasarimlarinda
gdrmeniz mumkin. ASK-1 ELA, kadinlarin vazgecilmezi taki
tasarimlariyla da sikligin detaylarda gizli olduguna inanan
kadinlara ¢ok cesitli alternatifler sunuyor.
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‘“LOVING” DESIGNS FROM ASK-I ELA...

Providing nationwide service with its Showroom on Bagdat Street and its online store at www.
askiela.com, ASK-I ELA continues to make special order designs in addition to its designs executed
in high quality materials. Pillows, couch blankets, lamp sets and runners in pink, blue, red, green,
i.e. in all colors cam be seen in the designs of ASK-I ELA’s collection. ASK-I ELA, offers women who
believe elegance is hidden in details a wide range of alternatives with jewelry designs.

DERIN 2012
KOLEKSIYONU

Derin’in pur ve sek tasarim tavrini,
sagduyulu bir tutarhlikla devam ettiren 2012
koleksiyonunda, ahsap kullanimi 6n plana
cikyor. Yahn bir sicakligin ceviz, disbudak ve
mese gibi ahsap dokularla hissettirildigi masa,
sehpa ve sandalyeler yenilikler arasinda dikkat
cekiyor. Tasarimlar, melez kimlikleri ile hem
calisma mekanlari, oteller gibi sosyal alanlarda
kullanilabilecek 6zelliklere hem de evlerde
kendilerine yer bulabilecek niteliklere sahip.

DERIN 2012
COLLECTION

The use of woods is in the forefront of the 2012
collection, which maintains Derin’s pure and
unadulterated approach to design with a prudent
consistency. Dining tables, coffee tables, and
chairs where a simple warmth is experiences with
wooden textures like walnut, ash wood, and oak
are noteworthy among the new products. The
designs with their hybrid identities can be used in
social spaces such as workplaces and hotels, as
well as at homes.



DIESEL VE HAAZ BIR ARADA

korasyon markalarindan Moroso ve italyan aydinlatma markalarindan biri olan

i’nin, moda Oncust Diesel i¢in tasarladig: “Succesfull Living” Griinlerinin 2012

siyonu HAAZ da goricuye ¢ikti. Birbirinden renkli ve yaratici “Moroso for Diesel”,

rahathgin 6zgurlukle, modernligin kaliteyle birlestigi bir koleksiyon yaratti. Saf, duru gizgiler ve
asiyan koleksiyonda kanepe, koltuk, iskemle ve masalarla beraber yataklar da yer

aliyor. “Foscarini for Diesel” koleksiyonunun tim drunleri, Diesel ¢izgisi ve ruhuna uyan ayr: bir
hikaye tasiyor ve her bir riini ironik, kural tanimayan veya kiskirtici bir tarzla hayat buluyor.

DIESEL AND HAAZ TOGETHER

The 2012 collection of “Successful Living”, designed for the fashion pioneer Diesel by

the Italian decoration label Moroso, and the Italian lighting label Foscarini, has debuted

at HAAZ. Ever colorful and creative, “Moroso for Diesel”, has created a collection where
comfort meets freedom, and modernism meets quality. The collection that bears pure and
clear lines and materials includes sofas, couches, chairs, tables and beds. All products of
the “Foscarini for Diesel” collection have separate stories in the spirit of the Diesel line and
spirit, and each product comes to life in an ironic, rebellious, or provocative style.




DECORATION

CICEK VE KUS DESENLERI

Her sezon degisen konseptleri ve yenilenen ytzuyle farkh tarzlara hitap eden Boyner
Evde, genis Uriin yelpazesi ile her evi bambagka bir cehreye birtindirmenin formalini
sunuyor. Ozguin tasarimlar: ve canh renkleriyle sofra tiriinlerinden mumluklara, banyo
gereclerinden aksesuara pek ¢ok Urtnle evlerin gunluk ihtiyaglarina uygun zarif ¢cgzimler
sunmaya devam ediyor. Doganin uyanisin: sembolize eden temanin basroliinde yer alan
pembe ve tonlari; bej, pudra ve beyazlarla bittinlesiyor. Dogal dokular ve malzemeler,
hasir ve ahsap dokulari, eskitilmis gérinimli porselenler, gicek ve kus desenleri
koleksiyonun dogallhginin altin: giziyor.

FLORAL AND BIRD PRINTS

Boyner Evde, which appeals to different styles with it's concepts that change each year,
and with its renovated aspect, offers the formula to transform each house with a brand new
appearance, with its wide product range. It continues to deliver elegant solutions for the

day-to-day needs of homes, through its many products of original design and vibrant colors,
ranging from tableware to candleholders, bathroom items to accessories. Pink and its hues
that take center stage in the theme symbolizing the awakening of nature are integrated with
beiges, off-whites, and whites. Natural textures and materials, straw and wooden textures,
distressed porcelains, floral, and bird patterns underscore the natural aspect of the collection.




DEKORASYON

LOT'TAN SIZE OZEL

Dis mekan ve 6zellikle tekne kullanimina uygun Fransiz kumaglar LOT’un yeni kumas
koleksiyonlar: arasinda yazi renklendiriyor. Tuzlu ve klorlu suya, UV 1sinlarina, glines
yagina ve her turli hava kosuluna dayanikh bu deri kumaslar 140 santimetre eninde olup
alev almazlik 6zelligine ve bes yil glineste rengini koruma garantisine sahip. Rengarenk
yeni til koleksiyonu ile LOT Duvar Kagid: ve Kumas yaz esintisini evinize tasiyor. Alev
almaz Ozelligi ve yikanabilir olmas: ile hem oteller hem de konutlar igin uygun bu
rengarenk tiller 3,2 metre genisliginde.

EXCLUSIVE TO
YOU BY LOT

French fabrics suitable for use in outdoor
spaces, especially boats, add color to the
summer among LOT’s new fabric collections.
These leather fabrics are resistant to salt and
chlorinated water, UV light, sunburn, and all
weather conditions, have a width of 140 cm,
flame resistant, and maintain their color for five
years under the sun. With the new multicolored
tulle collection, LOT Wallpaper and Fabrics carry
the summer breeze into your home. These many
colored tulles that are suitable for use by hotels
as well as homes with their flame resistance and
washability, have a width of 3.2 meters.
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DECORATION

UYKUYA
IPEKSI BOYUT

Uyku saghgina énem verenlerin tercihi
PENELOPE, evlilik hazirhg: yapanlar

icin cazip secenekler sunuyor. En sik
Urlnleriyle evinize ve ¢eyizinize kaliteyi
getiriyor ve yeni evlenecek ciftlere saglikl
bir uyku vadediyor. Uyurken teninde
yumusaklhig: hissetmek isteyenler igin
Uretilmis 6zel kumasi ile uykuya ipeksi bir
boyut katan PENELOPE Silky, 3 denye Iif
kalinhg ile sadece 840 gr agirhginda.

A SILKEN
DIMENSION
TO SLEEP

Preferred by people for whom sleep is
important, PEMELOPE offers appealing
options for couples who are making wedding
preparations. They bring quality to your home
and your trousseau with its most elegant
products, promising a healthy sleep to new
couples. PENELOPE Silky, which brings a
silken dimension to sleep with its special fabric
manufactured for people who wish to feel the
softness on their skin as they sleep, weighs only
840 grams with its fiber thickness of 3 denier.




DEKORASYON

PERDELERDE
DAMASK
IMZASI

Sezonun renk trendleri perdelere de
yansiyor. Ugus ucus tiller, evleri ferahlatan
i¢ acic1 gicek desenler ve doganmin tiim
natrel renkleri evlerinizi dolduruyor.
Karayipler ile Asor Adalar: arasinda uzanan
sakin denizin huzurundan esinlenilerek
tasarlanan Damask ingiliz perde ve

yazlik déseme koleksiyonlarinda siklik

on planda. Romantik pembeler, okyanus
mavileri, ormanlarin yesilligi gibi enerji
verecek ve tazeleyecek tim renkler yasam
alanlarimzin tamamlayicis: olurken, yazin
tim isiltisiyla gonca veren ciceklerle
bezenmis, dirilikleriyle g6z alan tasarimlar
zevk ve stil sahibi duruslanyla zarif bir
siklik sunuyor.

THE SIGNATURE
OF DAMASK IN
CURTAINS

The season’s color trends are reflected in
curtains as well. Flyaway tulles, bright floral
patterns that light up the room, and all of
nature’s colors fill your homes. Elegance is at
the forefront of the Damask English curtain
and summer furnishings collection inspired
by the serenity of the calm seas between the
Carribean and Asor Islands. All colors such as
Romantic pinks, ocean blues, forest greens to
refresh and give energy complement your living
spaces, while designs adorned with budding
flowers in all the brilliance of summer offer an
elegant smartness with their dazzling designs,
and stylish bearing.
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Koleksiyon’un ofisler i¢in uygun fiyatlariyla sik ve ekonomik
¢Ozumler sunan yeni markas: Simurg’un web sitesi acildi.
Adin: ve ilhamin: kiillerinden dogan Simurg kuslarindan alan
markanin yeni web sitesi, Koleksiyon’un koltuktan sehpaya,
depolama, masa sistemlerinden kanepelere kadar uzanan
genis, prestijli ve uygun maliyetli bir Grin yelpazesini yaratic
ekonomilerle bulusturuyor. Koleksiyon’un 2012 yih itibariyle
yarattigi yeni markas: Simurg, ismini bir efsaneden alyor.
“Simurg (Zumridi Anka- Phoenix), killerinden dogabilen,
istek, ask, yetenek, gayret vadilerini asabilen gezgin kuslarin
efsane olmus hikayesi.

SIMURG

The website of Simurg, Kolleksiyon’s new brand offering smart
and affordable solutions for offices, has come online. The new
website of the label, that is named after the Simurg (phoenix)
which is born again from it’s ashes, lets Koleksiyon’s wide

range of prestigious, and affordable products from chairs

to coffee tables, storage, desks systems to sofas meet with
creative economies. Koleksiyon’s new brand Simurg, created in
2012 is named after a legend. The legend of Simurg (phoenix)
which can be reborn from it’s ashes, and traverse the valleys of
desire, love, talent, and perseverance.

DECORATION

RENKLERIN
DANSI

Fransiz EMAUX DE
LONGWY markasina ait
seramik, el boyamas: ve imzal
Urdnlere Rooms’da ulasmak
artik mimkuan. Her bir

karesi damla damla, 6zenle,
elle boyanan objeler adeta

bir sanat rlizgan estiriyor.
Dogadan, masallardan,
sehirlerden ilham alan
desenler, ¢agdas sanat ile art
deco ve art nouveau tarzlarla
buttnleserek sinirh sayida
Uretilen abajurlar, vazolar,
dekoratif objelerde ¢arpici,
canl ve parlak renkler altinda
hayat buluyor.

THE DANCE OF COLORS

Ceramic, hand painted, and signed products of the French label
EMAUX DE LONGWY can now be found at Rooms. Objects
whose every square is painted by hand with loving care, bring a
breeze of art to spaces. Patterns inspired by nature, fairy tales,
cities come to life in lamps, vases, decorative objects that are
manufactured in limited editions in contemporary art, art deco
and art nouveau styles, with vibrant and bright colors.
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DUNYA MARKASI VIAPORT'TA
WORLDWIDE BRANDS AT VIAPORT

+|IT PLUS 55 DIESEL ABERCROMBIE AGENT PROVOCATEUR
ALL IN APPERAL ANGEL INFANTES ANGER ANNA FIDANZO
AREA FORTE ARMANI ARMANI COLLEZIONE ARMANI JEANS AVVA
B&GSTOREBALLBARBOURBARRACUDABEBEBEJEWELEDBELSTAFF
BEYMEN BEYMEN CLUB BIKEM BIKKEMBERGS BLUMARINE BONITA
BOQONDA BRANCO BERRE BRUMMEL BRUNO BELLINI BURBERRY
C.N.C CACHAREL CALVIN KLEIN CAMEL ACTIVE CAMPER CAMPIONE
CARLOPIGNATELLICASADORCATHERINMMALANDRINOCERRUTTI
CHANELCHOLECLARKSCLASSROBERTO CAVALLICLAUDIAMILLEN
COLUMBIA CONVERSE CUSTO BARCELONA DAFFARI DEUAKLP
DEVIL DEXTER DIESEL DINO BIGIONI DIOR DIRTEE HOLLYWOOD
DKNY DOCKERS DOCTORINE DOLCE&GABBANA DONNA KARAN
DORTELDSNBAGEMOZIONIEMPORIO ARMANIETRO EXPRESSEXTE
EXTON FACONNABLE FERRE FERRE MILANO FESSURA FILA FLEXX

Yenisehir Mah. Dedepasa Cad.
No: 19 Kurtkdy - Pendik / istanbul
T. 0216 696 10 01 (Pbx)
www.viaport.com.tr



VIA NEWS

FLORSHEIM FLOWER FORNARINA FRANK NY FRANKLIN MARSHALL
FRAU FRED MEYDI FRED PERRY FUERTE GALLIANO GALVANIO GANT
GAS GLOCAL GOOSE GOTTEX G-STAR G-STAR RAW GUCCI GUESS
HERRY HOLLISTER ICEBERG J BRAND J.A.G.H.S JACK&JONES JACKAL
JAG CLUB JANET JARKA JEAN’S PAUL GAULTIER JOHN RICHMOND
JUICY JUST CAVALLI KAPPA KATE KITSON KOKORICO KOWALSKI
KRITIKLACOSTELALUCELANCELLEELILASLINCLOLORLOGANLTB
LUMBERJACK MANAS MANGO MARITAN MASSIMO BOGGIA MENBUR
MEXX MIEZKO MIGUEL VIEIRA MISIST MIU MIU MONOLABLAHNK
MORESCHI MORPEY MORSOON MOSCHINO MUKS NASH NAUTICA
NEW BALANCE NEYIR TRIKO NIKKI BEACH NORDEN GANGS ONLY
OPTIQE OXS PACO CHICANO PACO RABBANE PAKSOY PALLADIUM
PAUL MARTIN PIERRE CARDIN PLRALPARISH POLO RALPH LAUREN
PRADA RALPH LAUREN PRETTY PAIRS PRIMADONNA QUEEN JEANS
RALPH BACE REPLAY ROBERTO BOTTICELLI ROBERTO CAVALLI
ROCCOBAROCCO ROCK&REBUPLIC ROSSI SCOTCH&SODA SEBAGO
SERADA SERGIO TACCHINI SEVEN SHOES CENTER SISLEY SPERRY
SPINDLE STAMINA STEFFANO CASTELLI STEMAR STONEFLY
SUNWAY’S SUPER FLY SWATCH SWEET RENGE TAGLIENTE THEORIE
TIMBERLAND TOMMY HILFIGER TORY BURCH TRUE RELIGION
TRUSSARDI JEANS TWO FEAT U.S POLO VALENTINO VERONA
VERSACE VERSACE JEANS VERY HERRY WILLIAM RAST WRANGLER

VIA|POR

OUTLET SHOPPING
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VIALAND'DE GERI SAYIM BASLADI " (

| ALISVERIS VE EGLENCENIN GERCEK ADRESI OLACAK VIALAND, TURP?E’NiN ILK ULUSL,/A ARAS|I TEMA
PARKINI 23 NISAN'2013'TE iISTANBUL’A KAZANDIRACAK. VIA PROPERTIES VE GURSOY GRUP ORTAK
! GIRISIMIYLE, TURKIYE’NIN ILK MEGA TEMA PARKI iLE ALISVERIS BOLGES|I KONSEPTINIBIR ARADA SUNAN
VIALAND, DUZENLENEN BASIN TOPLANTISI iLE TANITILDI. TOPLANTI,VIA PROPERTIES YONETIM KURULU
BASKANI COSKUN BAYRAKTAR, GURSOY GRUP CEO’SU ABDURRAHMAN GURSQY, VIALAND GENEL MUDURU
EHMET EMEC VE JONES LANG. WLLE ULKE BASKANI AVi ALKAS’IN EV SAHIPLIGINDE GERCEKLESTI.
Al
' M

4AMONTHS UNTIL A DREAM COMES TRUE FOR ISTANBUL

.
: COUNTODWN HAS BEGUN IN VIALAND

VIALAND, WHICH WILL BE THE TRUE ADDRESS OF SHOPPING AND ENTERTAINMENT WILL GIVE ISTANBUL TURKEY’S
FIRST INTERNATIONAL THEME PARK ON APRIL 23RD, 2013. VIALAND WHICH OFFERS TURKEY’S FIRST MEGA THEME
PARK AND SHOPPING ZONE CONCEPT IN ONE WITH A JOINT VENTURE OF VIA PROPERTIES AND GURSOY GROUP
WAS PUBLICIZED WITH A PRESS CONFERENCE. THE MEETING WAS HOSTED BY VIA PROPERTIES CHAIRMAN

* COSKUN BAYRAKTAR, GURSOY GROUP CEO ABDURRAHMAN GURSOY, VIALAND GENERAL MANAGER MEHMET
EMEC AND PRESIDENT OF JONES LANG LASALLE TURKEY AVI ALKAS.
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VIALAND

“100’e yakin futbol
sahasi1 buyukligundeki
Vialand, aligverig
caddeleri bunyesindeki
140 bin metrekare
kiralanabilir ticari
alani, 5 bini kapali,

3 bini acik olmak tzere
toplamda 8 bin araclik
otopark kapasitesi

ve hedefledigi genig
marka yelpazesiyle her
yag ve zevk grubuna
uygun alternatifler
sunacak.”

Via Properties ve Gursoy Grup ortak
girisimiyle, Turkiye’nin ilk mega tema
parki ile alisveris bolgesi konseptini

bir arada sunan Vialand, diuzenlenen
basin toplantis: ile tanitildi. Toplantida
Gursoy Grup CEO’su Abdurrahman
Gursoy, ginimuzde kiresel capta
onemli bir alisveris ve eglence bolgesi
haline gelen Istanbul’un bu 6zelligiyle
New York, Londra ve Paris gibi diger
danya kentleriyle yaristigim kaydederek,
Vialand’in istanbul’un sahip oldugu bu
ozelligi destekleyen ve ¢cok 6nemli katkilar
sunan bir proje oldugunu belirtti. Vialand
gibi dinyadaki 6rnekleriyle yarisacak

bir projeyi, konumu ve gelisimini de g6z
onlne alarak, Istanbul’un kalbi olarak
nitelendirdikleri Eylp’te insa ettiklerini
sbyleyen Gursoy, bu mega projenin
Turkiye’nin kiresel boyuttaki yeni ve
guclt imajina katki saglayacagin belirtti.
Gursoy, “Istanbul’un ana ulasim akslarini
olusturan E5 ve TEM ¢evreyollarindan
kolaylikla ulasilabilen Eytip, Osmanh
doéneminde en 6nemli kamusal eglence
alanlarim binyesinde barindiran bir
bolgeydi. Kentin manevi sembolleri de
yine Eyup boélgesinde yogunlasiyordu.
Eyiip, bir zamanlar Istanbul’un ‘en sen’
alani olarak anihyordu. Vialand projesiyle
ge¢misin bu senligini giinimdaz insaninin
ihtiyaclarinin karsihig: olan teknoloji ile
birlestirip yeniden giinimuze tasiyoruz”
dedi.

Cumhuriyet tarihinin en buyuk
perakende yatirim

Turkiye’de birgok yatirnmcinin hayali
olan bir projeye imza attiklarin: ifade
eden Via Properties Yonetim Kurulu
Baskan Coskun Bayraktar ise Cumhuriyet

tarihinin en buyuk perakende
yatinmlarindan biri olan Vialand’in

1 milyar TL yatirnm degerine sahip
oldugunu belirtti. Bayraktar, istanbul’'un
kalbi Eyup’te 600 bin metrekarelik genis
bir alanda insa ettikleri Vialand’in,
Tarkiye ve diinyada konsepti geregi bir ilk
olacagina dikkat cekerek, sozlerine soyle
devam etti: “Vialand projesi kapsaminda
30 milyonluk insan hareketi bekliyoruz.
Tarkiye’de eglence sektérinde

bugtine kadar yapilmayanlar: ilk kez
burada gerceklestirecegiz. Vialand’in,
Istanbul’u ziyaret edecek yerli ve yabanci
turist sayisini1 da yiizde 15 oraninda
artiracagin hedefliyoruz. 100’e yakin
futbol sahas: blyuklugtindeki Vialand,
alisveris caddeleri bunyesindeki 140 bin
metrekare kiralanabilir ticari alani, 5 bini
kapali, 3 bini acik olmak Uzere toplamda
8 bin araclik otopark kapasitesi ve
hedefledigi genis marka yelpazesiyle her
yas ve zevk grubuna uygun alternatifler
sunacak. Vialand mega eglence parkinin
girisindeki 2000 m?’lik alanda tiim
gorkemiyle yiikselen Sato, ziyaretgilerine
masal diinyasinin kapilarini aralarken,
eski Istanbul’un giinluk yasamin
gunumduze tasiyan ana caddesi ile farkh
mimari 6zellikler de sunacak. Tema
park denildiginde akla gelen diinyanin
o6nde gelen markalasmis merkezleriyle
surekli temas halindeyiz. Proje
kapsaminda diinyanin dort bir yanindan
6zenle secilmis tema park konusunda
uzmanlasmis kadromuz ile tim bu
imkanlari: dinya kalite standartlarina
uygun ve en guvenilir sartlarda sunarak,
ailelerin ¢ocuklaryla birlikte guvenli

bir ortamda kaliteli vakit gecirmelerine
imkan saglayacagiz.”



“Set on an area of close to 100
soccer fields Vialand will offer
alternatives suited to groups of all
ages and tastes with a wide range
of brands on 140 thousand square
meters of tenantable commercial
area, its car park with a total
capacity of 8 thousand cars, 5 of
which is indoor, and 3 outdoor
parking.”

50’den fazla eglence Unitesi

Vialand Genel Mudiri Mehmet Emeg,
Walt Disney World’de edindigi 20 yila
yakin tecrtibeyi bu projeye aktaracak
olmanin heyecan ve gururunu tasidigin
belirterek sunlar: sdyledi: “Eglence
parklar: bulunduklar: kentin ¢ehresini,
ekonomisini, imajin: degistiren, en
onemlisi, cazibesini arttiran unsurlardir.
Dunyadaki butiin gelisim ve degisimlere
paralel olarak eglence kdilttirtinde de

bazi degisimler meydana geldi. Biz de
gelisen eglence kultrlerini Tarkiye'nin
tarihten gelen eglence anlayisiyla
harmanladik. Bu harmandan eglenceyi
ahisverisle birlestiren mega projemiz
Vialand ortaya ¢ikti. Operasyonel
misyonumuzu eglencenin bir ltks degil,
herkes i¢in bir hak oldugundan yola
cikarak belirledik. Bu anlamda Vialand
dunyamizi engelli vatandaslarimiz da dahil
her yas ve kesimden ziyaretcilerimizin
ihtiyaglarina, gore kurguluyoruz. Tema
parkin icerisindeki birbirinden eglenceli
ve adrenalin yuklu tnitelerimizi, bu
sektorde en iyi firmalardan temin ettik

ve bu Unitelerin guvenlik kontrollerini

de diinya standartlarinda yapiyoruz.
Vialand, 50’den fazla eglence Unitesi ile
farkl ve yeni bir eglence kulttri sunmaya
hazirlanirken, 3 saniyede 110 kilometre
hiz1 asan son teknoloji trint Roller
Coaster, hizlh akarsuda rafting tecriibesinin
ailece yasanabilecegi Rapid Ride, dogal
selalelerin Roller Coaster coskusuyla ile
buttinlestigi Splash Coaster, Roller Coaster
tutkunu olan veya olmaya hevesli herkesin
zevkle binebilecegi Family Coaster gibi ana
Uniteleri binyesinde barindiracak. Hig
suphesiz Istanbul bugiin diinya capinda
olan her seye layik bir kent.”

VIALAND

Vialand which offers Turkey’s first mega theme park and shopping zone concept in one with
a joint venture of Via Properties and Girsoy Group was publicized with a press conference.
At the meeting, Gursoy Group CEO Abdurrahman Gursoy pointed out that Istanbul which had
become a significant center for shopping and entertainment on a global scale was competing
with other world cities such as New York, London, and Paris in this respect and stated that
Vialand is a project which supports this quality and makes it very substantial contributions.
Saying that they had built Vialand, a project capable of competing with its peers in the world
in Eyup which they deem the heart of Istanbul considering its location and development,
Gursoy stated that this mega project would contribute to Turkey’s new and powerful global
image. Gursoy said, “Eyup which can be easily accessed via the E5 and TEM motorways,
Istanbul’s main axes of transportation, was a region which housed the most significant
venues of public entertainment during the Ottoman period. The city’s spiritual symbols

were also concentrated in the Eyip region. Eylip was once known as the ‘most festive’ area
in Istanbul. With the Vialand project, we are combining the festivity of the past with the
technology which meets the needs of modern man, and re-introducing it to our time.”

The largest retail investment in the history of the republic

Expressing that they had implemented a project that was the dream of many investors in
Turkey, Via Properties Chairman Coskun Bayraktar stated that Vialand which is one of the
largest retail investments in the history of the Republic had an investment value of TRY 1
Billion. Pointing out that Vialand, which they were building in a vast area of 600 thousand
square meters in Eyup, the heart of Istanbul would be a first in Turkey and the world with
respect to its concept Bayraktar went on to say, “We are expecting 30 million visitors within
the scope of the Vialand project. We are going to realize what has never been done in the
entertainment sector in Turkey for the first time here. We expect Vialand to increase the
number of local and foreign tourists visiting Istanbul by 15 percent. Set on an area of close
to 100 soccer fields Vialand will offer alternatives suited to groups of all ages and tastes with
a wide range of brands on 140 thousand square meters of tenantable commercial area, its
car park with a total capacity of 8 thousand cars, 5 of which is indoor, and 3 outdoor parking.
While the Castle which soars in all its glory on an area of 2000 square meters at the entrance
of this amusement park adjacent to the Vialand mega amusement park opens its visitors

the door to the land of fairy tales, Vialand will offer different architectural features with its
bustling streets and its main avenue that carries the daily life of old Istanbul to our day.

We are in constant contact with the world’s leading theme park centers, that have become
brands in their own right. We will enable families to spend quality time with their children in
a safe environment by offering all this content in the safest conditions, and in conformance
with global quality standards with staff carefully selected from around the world, specializing
on theme parks.

Over 50 rides

Vialand General Manager Mehmet Emec expressed his excitement and pride at the prospect
of devoting his almost 20 years of experience at Walt Disney World to this project and said,
“Amusement parks are elements which alter the aspect, economy, and image of the city

in which they are located, and most importantly increase its appeal. Some changes have
occurred in the culture of entertainment in parallel with all the developments and changes
that have come about in the world. For our part, we have blended the developing cultures of
entertainment with Turkey’s concept of entertainment, that has been inherited from history.
This blending led to our mega project Vialand which combines entertainment with shopping.
We have defined our operational mission on the principle that entertainment is not a luxury
by a right for everyone. In this sense we are designing our world of Vialand to suit the needs
of our people of all ages and groups including our people with disabilities. We have procured
our theme park rides, each more entertaining and adrenalin filled than the next from the best
companies in the industry and we are conduction the safety controls of these rides at world
standards. While Vialand prepares to offer a new and different entertainment culture with

its more than 50 rides, its major rides will include state-of-the-art roller coaster exceeding

a speed of 110 kilometers in 3 seconds and the Rapid Ride that allows the whole family to
experience rafting in fast waters, the Splash Coaster which marries natural waterfalls with
the thrill of the roller coaster, and the Family Coaster which everyone who are or who wish to
be roller coaster devotees can ride with delight. Today, Istanbul is doubtless a global city that
is worthy of all that is best.”



VIALAND

Istanbul
Blyuksehir
Belediye Baskani
Dr. Kadir Topbas
Vialand’i tanittu.

Istanbul Metropolitan
Municipality Mayor Dr. Kadir
Topbas introduced Vialand.

VIALAND, Istanbul'un degerine deger katacak

Istanbul Biiyiiksehir Belediyesi’nin destegiyle Via Properties & Giirsoy Grup Yatirim ve
Yonetim Ortaklhig: girisimiyle hayata gegirilecek olan Tarkiye'nin ilk mega temal: parkini
ve gosteri merkeziyle ahsveris caddeleri konseptini bir araya getiren VIALAND’deki
calismalar, diizenlenen basin toplantisiyla anlatildi. Toplants, istanbul Buyiiksehir
Belediye Baskani Dr. Kadir Topbas, Glrsoy Grup CEO’su Abdurrahman Gursoy, Via
Properties Yonetim Kurulu Baskan: Coskun Bayraktar ve VIALAND Genel Muduru
Mehmet Emeg’in ev sahipliginde 13 Kasim 2012 Sah giinii proje ofisinde gerceklesti.

Eglencenin ilkleri VIALAND’de olacak

Istanbul’u Ortadogu ve Balkanlar’in eglence merkezi haline getirecek olan VIALAND,
23 Nisan 2013’te ziyaretcilerine kapilarin: agacak. Duinya standartlarindaki eglence
unitelerini istanbul’a tastyan VIALAND, tim Uniteleri diinyamn bu alanda en iyi
firmalarindan temin ediyor, gtivenlik ve egitimlerini de uluslararas: standartlara gore
kurguluyor. Tum bu standartlarin da 6tesinde, VIALAND, diinyanin en dnemli temal:
parklarinda sindirilen tecriibe ve arastirmalarin, Turkiye'nin eglence anlayisiyla
harmanlanarak, eglencenin canh bir deneyimi olarak tasarlandi. Park, her yas ve
zevklerdeki 7’den 70’e ziyaretcilere hitap edebilecek sekilde farkl: bdlgelere ayrilarak,
ziyaretgilerin park icinde istedikleri eglenceye kolay bir sekilde ulasmalarin: saglayacak
bigcimde planlandi. VIALAND masal diinyasinin kapilarini, girisindeki 2000 m2’lik alanda
tim gorkemiyle ylkselen Sato aralayacak.

VIALAND will add value to Istanbul

The work at VIALAND which combines Turkey’s first mega theme park and show center with the
concept of shopping streets and which will be actualized by the initiative of the Via Properties

& Gursoy Yatinm ve Yonetim Ortakhigi (Via Properties and Girsoy Investment and Management
Partnership) with the support of the Istanbul Metropolitan Municipality was explained at the
organized press meeting. The meeting took place on Tuesday November 13, 2012 at the project
office and was hosted by the Istanbul Metropolitan Municipality Mayor Kadir Topbas, Abdurrahman
Gursoy the Girsoy Group CEO, Coskun Bayraktar Via Properties Chairman of the Board, and
Mehmet Emec¢ VIALAND General Manager.

The firsts of entertainment will be experienced at VIALAND.

VIALAND which will transform Istanbul into the entertainment center of the Middle East and

the Balkans will open its doors to its visitors on April 23, 2013. VIALAND which encompasses
entertainment units with world standards is obtaining all its units from the best firms in this
field, is establishing its security and training according to international standards. Beyond
these standards, VIALAND has been designed as a lively experience of entertainment by
blending the experience and research from the most important theme parks of the world with
the entertainment understanding of Turkey. The park has been planned by separating it into
different sections which will address visitors of all ages ranging from 7 to 70 and of all tastes and
by enabling the visitors to reach easily any entertainment site in the park they desire. The doors
of the VIALAND fairytale world will be through the Chateau that rises with its entire splendor in
the entrance area of 2000 square meters.
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HEDIYE

VE VINTAGE

el yapimi deri okul ¢antas:
Cambridge Satchel hem
sertiveni hem de floresan ve
vintage serisiyle Harvey Nichols’ta.

yapan Cambridge Satchel cantalan unissex —~ SERIES FROM CAMBRIDGE SATCH

favorisi. Cambridge Satchel floresan

CAMBRIDGE
SATCHEL'IN
SIRADISI
FLORESAN

SERISI S —

Harry Potter ve Harmonie’nin
Hogwarts’ta taktig: cantadan
ilham alarak kiz: igin tasarladig:

Moda dunyasina hizh ve etkili bir giris UNUSUAL FLUORE SCENT

kullammu, carpici renkleri ve klasik ingiliz

okul cantas andiran dizayniyla sezonun Created by its designer for his daughter, and inspired by the satchel worn by Harry Potter and

Hermione at Hogwarts, the leather school bag Cambridge Satchel is at Harvey Nichols with its
fluorescent and vintage ranges. Having made a fast and resounding entry into the world of fashion,

serisini r_enklt?ndllren pembenin §ekerllg|, Cambridge Satchel bags are the season’s favorites with their unisex use, striking colors, and
yesilin dinamizmi, sarinin canhhg: ve design resembling traditional British school bags. The sweetness of the pink, the dynamism of the
turuncunun parlak dokusuyla beraber green, the vibrancy of the yellow, and the bright texture of the orange that light up the Cambridge
popdilerliligi de yeni sezona hikmediyor. Satchel fluorescent series dominate the new season with their popularity.

KRALICE II. ELIZABETH’ IN
"DIAMOND JUBILEE"
KALEMI VISCONTI'DEN

2012 yih Ingiltere Kraliyet Ailesi icin ¢ok biiyiik 6nem tasiyor. Ayn

yil icinde hem Kralice Elizabeth’in 60. Saltanat Yildonimu hem de
Ingiltere’nin en prestijli kultiplerinden biri olan “Army and Navy’nin
175. kurulus yi1ldénimu kutlaniyor. Biiyiik énem tasiyan bu iki
yildénimu igin duzenlenen yiksek sosyal profilli organizasyonun resmi
davetlilerinden biri de italyan kalem markas: Visconti.

Visconti tarafindan sinirh seride Uretilmis olan dolmakalemler, kraliyet
moru renginde ve platinyum kaplamah stislemelere sahip ve 600 parga.

‘QUEEN ELIZABETH II'S “DIAMOND
JUBILEE” PEN FROM VISCONTI

The year 2012 is highly significant for the Brisith Royal Family. The 60.
Anniversary of Queen Elizabeth’s reign, and the 175th anniversary of “Army and
Navy”, one of the mosth prestigious clubs in Britain, are being celebrated within

the same year. The Italian pen brand Visconti is among the official invitees of
the high profile social event organized for these two momentous anniversaries.
Limited edition fountain pens manufactured as 600 pieces by Visconti are royal
purple with platinum plated trims.




GIFT

ODULLU
KULAKLIK
FOCAL
SPIRITONE

Dunyanin en prestijli ddullerinden EISA
2012 - 2013’de “Yihn Kulakhg:” secilen
Fransiz hoparlor Ureticisi Focal’in yeni
harikas: SpiritOne, Extreme Audio
farkiyla kulaklik trendine yeni bir boyut
getiriyor. Tasarimiyla dis dinyanin

tum seslerini uzaklastirarak yalnizca
muziginizle bas basa kalmaniz1 saglayan
Focal SpiritOne, istenmeyen ortam
gurultistind tamamen kesiyor. Siyah

ve beyaz renk alternatifleri ile Focal
SpiritOne, yenilikci kafa bandinda
kullandig1 yumusak malzemesi ile
kullanim rahathg: ve daha 6nce higbir
hi-fi kulaklhikta bulunmayan konforu
birlikte sunuyor. Kulakligimz iPod, iPad,
iPhone’unuza da baglayabilirsiniz.

AWARD WINNING
EARPHONES:
FOCAL SPIRITONE

Having been elected the “Earphone of the
Year” at one of the world’s most prestigious
awards, EISA 2012-2013, SpiritOne, the new
wonder of Focal, the French manufacturer

of speakers adds a new dimension to the

3 earphone trend with the distinction of Extreme
15 = . f Audio. Focal SpiritOne which shuts of all

' e sounds of the outside world with its design,
F O R TH O S E allowing you to be alone yvith your music, _
completely insulates against unwanted ambient
S E E KIN G noise. W[th its black and white_ color optipns,
Focal SpiritOne allows convenient use with

E LE GAN C E ;:r?;]ll‘(osr;gfr\]/grsz%en before in hi-fi earphones,
AN D material it uses :

in its innovative

COMFORT headband. You

can also connect
S I KLI K VE Hush Puppies is the global your earphones to
brand that first comes to mind your iPod, iPad, or
in relation to ‘casual’ and iPhone.
RAHAT L I K comfortable footwear. The

footwear giant which is greatly

ARAYAN LARA popular for its classical models

in addition to its casual ones,
Hush Puppies, tim diinyada, ‘Casual’ giindelik caters to all tastes with its wide
ve rahat ayakkabi denilince ilk akla gelen marka product range. Hush Puppies
olarak géze carpiyor. Casual modellerine ek olarak, come most notably in the
klasik modelleriyle de bilyiik begeni toplayan striking hues of tan and blue,
ayakkabi devi, sahip oldugu genis iiriin yelpazesiyle e e
her zevke hitap ediyor. Taba ve mavinin en can
ahici tonlan basta olmak Uzere, pastel ve natural

colors, adding color to your gift
options. Hush Puppies whose
first class leathers and suedes

renklere de burtinen Hush Puppies, hediye are colored with completely
seciminize renk katiyor. Birinci simif deri ve siet natural pigments, care about
derileri tamamen dogal Gruinlerle renklendiren your health as they do about
Hush Puppies, sikligimzi ve rahathgimz oldugu your elegance and comfort.

kadar saglginiza da 6nemsiyor.



HEDIYE

KLAVYE
MODELI

Fransa’nin taninmis markas: Longchamp igin
Amerikal: tasarimci Jeremy Scott tarafindan
yaratilan Klavye Modeli’nin orjinal renkleri
modanin en sofistike ve en futristik yanim
simgeliyor. Tasarimcinin bilgisayar Klavyesinden
esinlenerek yarattig1 ultra modern tasarim: gerek
trend takipgileri gerekse markanin tutkunlarin
bastan cikariyor

KEYBOARD MODEL

The Keyboard Model created by American designer Jeremy
Scott for the celebrated French brand, Longchamp, comes

in original colors, symbolizing the most sophisticated and
futuristic aspects of fashion. The ultramodern design inspired
by a computer keyboard tempts trend followers as well as the
brand’s admirers.

ZARIF BIR KALEM

ART Kalem tarafindan Turkiye’ye ithal edilen Visconti, dinya liderleri, is adamlari,
sanatcilar ve sporcular basta olmak tzere yeryiiziinin “en baba” isimlerinin de tercihi.
Sadece bir yazi gereci olmayan Visconti kalemleri, yazzim sanatinin en énemli enstriiman.
Uc kissmda kullanilan iki renk klasik ama aym zamanda zarif. Siyahla erik rengi bronz
bitisleri birlestirildi ve bu kaleme tamamen yenilikgci ve zarif bir gériniim kazandird:.

AN ELEGANT PEN

Imported to Turkey by ART Kalem, Visconti is
the choice of the world’s most eminent names
including world leaders, business men, artists

and athletes. Visconti pens that are more

than mere writing implements, are the most
important instrument of the art of
penmanship. The two colors used in the

tip section are classical as they are elegant.
The two color options, black with plum colored
bronze trims, give the pen a completely
innovative and elegant look.




Anti-Form 6zelligi sayesinde viicudu tam
sarmayan Levi’s® 501° jeans son derece
rahat, kullanish ve dayanikli. Normal kalip,
normal yukseklik ve duiz paca ozellikleriyle
one cikiyor. Orijinal ve ikonik tasarimiyla
farkl: kitalarda ve farkl: jenerasyonlarda
dunyanin en ¢ok giyilen jean’i haline gelen
Levi’s® 501° jeans her dénem yeni trend

ve akimlara yenilenerek 6én planda kalmay:
basariyor.

ORIGINAL AND
ICONIC

Levi’'s® 501® jeans that hug the body
completely with their Anti-Form feature,
are very comfortable, convenient, and
durable. The normal cut has a normal
height and straight leg. Having become
the world’s most popular jeans in various
continents and across generations by
virtue of its original and iconic design,
Levi’'s® 501® jeans succeeds in staying
at the forefront by reinventing itself with
new trends each season.

 o—
UNIQUE
DESIGNS

With its furniture, lighting, and
design objects that appeal to all
tastes, its special and one-of-a-kind
pieces imported from all around the
world, original art pieces by many
artists from various cultures, and
its brand new collections, HAAZ
offers distinguished gift options for
those seeking unique designs. One
of these, the “Foscarini for Diesel”
lighting products designed by the
Italian lighting label
Foscarini for Diesel, is an
ideal choice for men of
style. Beautify your living
space with wonderful gifts
designed by the celebrated designer
Jonathan Adler for fun people, rendering
them with his contemporary approach and
creative lines.

A ¥ ':*,t:-"

GIFT

FARKLI
TASARIMLAR

Dunyaca Unli markalarin her zevke hitap
eden mobilya, aydinlatma ve tasarim
objeleri, dinyanin
dort bir yanindan
gelen, bir benzeri
daha bulunmayan
Ozel parcalar, farkh
kulttrlerden bir¢ok
sanat¢inin 6zgun
eserleri ve yepyeni
koleksiyonlaryla
HAAZ, farklh tasarimlar
* arayanlar igin ayrnicalikh
hediye secenekleri sunuyor.Bunlardan
biri de italyan aydinlatma
markalarindan biri olan
Foscarini’nin Diesel i¢in
tasarladig: “Foscarini
for Diesel” aydinlatma
urunleri stil sahibi
erkekler icin ideal bir
alternatif. Unli tasarime:
Jonathan Adler’in
eglence severler
¢ icin tasarladig:
ve canh renkleri,
cagdas yaklasimi ve
yaratici gizgileriyle ortaya
koydugu birbirinden
ilgi cekici hediyeliklerle
yasam alanimz
guzellestirin.
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HEDIYE

ETKILEYICI
AYRINTILAR

Matras, 2012-2013 Sonbahar/
Kis koleksiyonunda etkileyici
ayrintilara sahip. Matras kadinlari,
yeni sezonda yuksek okceli
ayakkabular ve botlarla sikliklarin:
taclandiracak. Ayn1 zamanda kolej
tarzinda rugan modeller ve klasik
topuklu cizmeler de kadinlar

icin cazip alternatiflerden.

TUm bu ¢arpici detaylarin yan:
sira kurukafa desenli ve bolca
metal trok kullanilmis motorcu
¢izmeleri de asi bir stil yaratmak
isteyen kadinlar: bekliyor.
Erkekler igin ise klasik kdsele
ayakkabuilarin yani sira deri ve
sUiet, kaucuk ya da comfort tabanh
bagcikli botlar koleksiyonun
dikkat ¢eken pargalarindan.
Cantalar da yeni sezonda
ayricalikli seceneklere sahip.
Matras 2012-2013 Sonbahar/
Kis Koleksiyonu’nda kadinlar
icin hacimli cantalar yeniden
yorumland. Erkek ¢antalarinda
ise klasik evrak cantalarinin yan:
sira omuzdan askih parcalar da
koleksiyonda yerini aldi.

IMPRESSIVE DETAILS

Matras offers impressive details in its 2012-2013 Fall Winter collection. Matras women will crown
their style in the new season with high heeled shoes and boots. College style patent leather
models and classical high heeled boots are other appealing alternatives for women. In addition

to all these striking details, motorcycle boots with skull patterns and plenty of metal studs await
women who wish to create a rebellious style. For men, classical welt sole shoes as well as lace up
boots in leather and suede, with rubber of comfort soles are among other noteworthy pieces of the
collection. Bags also come with distinguished options in the new season. Voluminous bags have
been reinvented for women in the Matras 2012-2013 Fall-Winter collection. In men’s bags, classical
briefcases as well as off the shoulder pieces have also taken their places in the collection.

e

YUZDE YUZ PAMUK

Birbirinden sevimli dekoratif ve oyuncak bez bebeklerin
vitrinlerde sessizce minik sahiplerini bekledigi Tilda Bebek,
gecmiste ¢ocuklarin ellerinden diismeyen bez bebeklerin yeni
adresi Bebek’te agildi. Rusya’da dogan kukla sanatcis: Alla
Agalar’in maharetli ellerinde hayat bulan bez bebekler hem
dekoratif hem de ytizde 100 pamuktan yapildig: i¢in ¢gocuklar
icin cok saglikl. Dilerseniz sevdiklerinizin fotograflarindan bez
portreler de yaptirmaniz mimkdn.

ONE HUNDRED
PERCENT COTTON

Tilda Bebek where adorable rag doll figures and toys silently await their

owners in shop windows, opened in Bebek, the new address of rag
dolls, that were children’s favorite in the past. Rag dolls that come to
life in the hands of the Russian born puppet artist Alla Agalar are both
décorative, and very healthy since they are made of 100 percent cotton.
You can also order cloth portraits using the photos of your loved ones.




500

Vespucci

GIFT

LIMITLI AMERIGO

VESPUCCI KALEM

Amerika’ya ismini veren Floransah gezgin Amerigo Vespucci’ye Floransah
kalem markas: Visconti tarafindan bir koleksiyon hazirlandi. Visconti 6ncelikle

’nin kendi yolculugundan ve Waldeseemuller’in 1507°de meshur haritay:

¢izmesinden ilham aldi. Bir kalemde haritanin tamamin kullanmak imkansiz
oldugu icin Avrupa ve Amerika’nin tasvir bélamleri segildi. Visconti ayrica

ceyrek kadran ile baglantih usturlap seklinde bir kutu tasarlayarak Vespucci’nin
yolculugunu tamamladi. 500 adet ile sinirh sayida tretilen bu 6zel kalem 4000 euro
fiyati ile Turkiye’de satista.

LIMITED EDITION OF AMERIGO
VESPUCCI PENS IN 500 PIECES

The Florentine pen label Visconti has prepared a collection to honor the Florentine
traveller Amerigo Vespucci, who had given America its name. Visconti was inspired

first and foremost by Vespucci’s own voyage and Waldeseemuller’d drawing of
the famous map in 1507. Due to the impossibility of using the entire map in a pen,
the sections depicting Europe and America were chosen. Visconti also completed
Vespucci’s voyage by designing a box in the shape of a carved wooden astrolabe
with a quarter quadrant. This special pen manufactured in a limited edition of 500
pieces is on sale in Turkey for 500.

CATROL ROVES 13-

CARROL BOYES

Tasarimc: ve girisimci Carrol Boyes’un Giiney Afrika’dan aldig:

ilhamla yarattig1 ev aksesuar: markas: Turkiye’de. Tasarim, sanat

ve kaliteye olan tutkusuyla Carrol Boyes’un satilan ikonik tranl

Beymen Home magazalarinda satihyor. Yilbaginda evinize, yemek

masalariniza ve yasam alanlariniza stil ve sikhk katmak igin ya d

sevdiklerinize sanatsal bir ev hediyesi vermek icin guizel secenekler
sizi bekliyor. Carrol Boyes’un tasarimlarinda kullandig: ve Guiney

Afrika’dan esinlendigi heykeller; metal, aliminyum, paslanmaz
ve kalay gibi malzemelerle ve ¢ok ince bir is¢ilikle Uretiliyor.

CARROL BOYES

The home accessories label created by designer and entrepreneur Carrol Boyles

with inspiration from South Africa has come to Turkey. CarrolBoyles’

products with their passion for design, art, and quality are sold at Beymen Home

stores. Lovely options await you to bring style and elegance to your home, dining
tables, and living spaces on New Year’s Eve, or to give your loved ones an artistic
housewarming gift. Sculptures of South African inspiration, used by CarrolBoyles
in her designs, are created from materials such as metal, aluminum, stainless

steel, and tin, with exceedingly fine craftsmanship.
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GEZI

KAYAK ZAMANI

KASIM AYIYLA BIRLIKTE MEVSIMIN iLK KARI YUKSEKLERE DUSMEYE
BASLADI. KAYAK SEVERLER iCiN DE TABIi Ki KAYMA MEVSIMi
YAKLASTI. SiZLER iCiN DUNYANIN EN UNLU KAYAK MERKEZLERINi
TANITAN BiR YAZI HAZIRLADIK. BU MERKEZLERDEN BiRiNi SECMEYE
NE DERSINiz?

TIME FOR SKI

- THE YEAR’S FIRST SNOW HAS BEGUN TO FALL ON HIGHLANDS WITH

: THE ADVENT OF NOVEMBER. AND OF COURSE, SKIING SEASON

HAS DRAWN NEAR FOR SKI ENTHUSIASTS. WE HAVE PREPARED AN

ARTICLE FOR YOU, INTRODUCING THE MOST FAMOUS SKI CENTERS IN

X 3 : THE WORLD. HOW WOULD YOU LIKE TO CHOOSE ONE OF THEM?
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TRAVEL

Vail-Colorado, ABD L

Efsanevi Vail, piyasada “Amerika’nin favori kayak merkezi” olarak tamnr ve diinyamn en

iyi 5 kayak merkezinden biri olmay: hak eder. ABD’deki en buytk tekil kayak alanlarindan

birine sahip olan Vail ortalama 5 bin 300 déntim kayilabilir araziye sabfg).Ayrlca daglarin

birindeki en hizl ileri teknoloji Grind telefenklerl de unutmamahysz. Vail birkag sanat

. galerisi, muzeler, balon kizak, buz'ka: hokey, kar araglarn ve dqha fazlasim da

“Musterilerine sunar. Kesmllkle kabnmaq,gere‘i?en‘merl{gzlerl Lion Square Lodge, Vail
Cascade Resort & Spa. z ;--l' -1,1'_

2 K

Vail-Colorado; USA
The legendary Vail is known in the s as “The most popular ski centerin the US™
deserves its position as one of the 5 besrtjkr?enters in the world. Boasting one
monoski tracks insthe US Vail %1 5 thousand 300 hundred ac
We should not fo% ate-of-the art\lifts on one of the mountains
customers several a“( Qalleries museums, balloon rides, tobogganing, ice gkating, winter vehicle
and more. Centers where you must stay: Lion Square Lodge, Vail Cascade Resort & Sp
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GEZI

Courchevel, France

With its longest and widest tracks running for
600 kilometers, its small and quaint family
hotels, chalets, and restaurants is mostly
preferred by skiers with children, who are wary
of “apres ski” living, who do not care for smart
dressing after skiing, who are sick and tired

of furs, and who seek comfort. Though it has
continuous snow with artificial snow machines,
though lights glitter in the night, and though it
has a spectacular mountain view, Courchevel is
an artificial center with a layout that allows any
type of skier can engage in any winter sport.

Courchevel, Fransa

Courchevel, 600 kilometrelik diinyanin en uzun ve en genis pistleri, ufak, sicak aile
otelleri, saleleri ve restoranlariyla “apres-ski” yasamdan bikmus, kayak sonras: siklik
yapmayan, kurklerinden gina gelmis, rahathk arayan ve ¢cocuklu kayakgilarin yeridir daha
¢ok. Suni kar makineleriyle devamh kar bulunsa da, geceleri isiklar sikirdasa da, nefis
dag manzaras: olsa da Courchevel her tir kayak¢inin her kar sporunu yapacag: sekilde
organize edilmis yapay bir merkezdir.




TRAVEL

Chamonix-Mont-Blanc, Fransa

1924te diinyamin ilk kis olimpiyatlarinin yapildigi Chamonix, Diinyamn En Unli Kayak
Merkezleri siralamasinda birinci gelebilecek bir merkezdir. Mont-Blanc’in eteklerinde
bulunur ki buras: Alpler’in en yiiksek, Avrupa’nin da 2. en yiksek tepesi. Chamonix-Mont-
Blanc’in ve diinyamin en uzun parkurlarindan birine sahip olmasiyla tnli. Kesinlikle
gitmeniz gereken merkezler: Auberge du Bois Prin, La Valle Blanche.

Chamonix-Mont-Blanc, France

Chamonix, where the world’s first Winter Olympics were held in 1924, is a center that day
very well be the most famous ski centers in the world. Situated on the slopes of Mont-
Blanc, which is the highest peak in the Alps, and the 2nd highest peak in Europe. Chamonix
is famous for having one of the longest tracks of Mont-Blanc and of the world. Centers you
must visit: Auberge du Bois Prin, La Valle Blanche.




Zermatt, isvicre

Komsularindan Gstaad’in 3 adet 5 yildizli otelle en iyi kayak yerleskelerinden birine sahip
olmas1 ve St. Moritz’in daha popler olmasina ragmen, gogu Kisi Isvigre’nin en iyi kayak
merkezi olarak Zermatt’ gosterir. Asirnt derecede huzurlu ve kagis yeri olarak, arabasiz
ortam kdyde huzur vadediyor. Muhtesem manzarasiyla, Zermatt diinyanin en biyuk

2. teleferikli dikey parkurunu icerir ve ylksekligi dolayisiyla biytk olculerle kar yagis:

alir ve disuk egimlerde kar makinelerinden yardim alinir. Kesinlikle gitmeniz gereken
merkezleri: Riffelalp Resort, Grand Hotel Zermatterhoff.

Zermatt, Switzerland

Even though its neighbor Gstaad has one of the best ski resorts with 3 five star hotels, and
in spite of St. Morizt’s greater popularity, most mention Zermatt as the best skiing center
in Switzerland. Its car-less environment promises serenity in the village, as an exceedingly
peaceful destination of escape. Zermatt with its spectacular view hosts the world’s largest
double lift vertical track, receiving a substantial amount of snowfall due to its height, and
enlisting the aid of snow machines in low slopes. Centers you must visit: Riffelalp Resort,
Grand Hotel Zermatterhoff.




TRAVEL

Kitzbluhel, Avusturya

St. Anton “Avrupa’nin En Canh Kayak Merkezi” unvanin: elinde bulundursa da, Innsbruck da Avrupa’nin en canh ve en guzel
sehirlerinden birine ev sahibi olsa da (Uluslararas: Olimpiyat Komitesi de béyle diisinmas olacak ki, 1964 ve 1976 kis olimpiyatlar
burada gerceklestirildi), Kitzbiihel “Alplerin Incisi” olarak gérilir ve Avusturya Tirollerindeki en popiiler kayak merkezlerinden biridir.
Bu 700 y1llik koy tim Ozellikleriyle cekiciligini konuklarina sunar. Buradaki kayak aktiviteleri 1892 kisinda baslamistir. Kesinlikle gitmeniz
gereken merkezleri: Apartmen-Hotel Almhof, Best Western Premier Kaiserhof

Kitzbuhel, Austria

While St. Anton holds the title of “Europe’s
Busiest Skiing Center,” and Innsbruck is host
to one of the liveliest and most beautiful cities
of Europe (the International Olympic Commitee
is apparently of the same opinion, since 1964
and 1976 Winter Olympics were held here),
Kitzbuhel is viewed as the “Jewel of the Alps”
and is one of the most popular skiing centers
in the Austian Tirols. This 700 year odl village
offers its characteristic charm to its guests

in full. Skiing activities in here have begun in
the winter of 1892. Centers you must visit:
Apartmen-Hotel AlImhof, Best Western Premier
Kaiserhof.
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D MUSIC,GOOD SERVICE
MUZIK, IYI SERVIS

[STANBUL

FRANKIE ISTANBUL RESTAURANT BAR LOUNGE
COMPRISES A RESTAURANT WHERE YOU CAN

ANT;, CIDDIEK . SAMPLE DIFFERENT FLAVORS, TWO SEPARATE
_ AYRI BAR* ALANINDAN OLUSU- BAR AND LOUNGE AREAS WHERE YOU CAN EN-
YOR. T_L"JF_QK Vv DENIZ MUTFAGININ“ZENGIN- JOY YOURSELVES. SEZEN AKSU IS THE DIREC-

TORS OF LIVE MUSIC PERFORMANCES IN THE
VENUE WHICH OFFERS THE RICHES OF THE TUR-
KISH AND MEDITERRANEAN KITCHEN WITH
TERNATIONAL TOUCHES AND INNOVATIVE C
KING TECHNIQUES. THE VENUE WHICH OFFERS
*_LUNCH AND DINNER SERVICE IS OPEN FROM
~.12:00 UNTIL THE EARLY HOURS OF MORNING.

LIKLE ULUSLARARAS| ~ DOKUNUSLARLA
| PISIRME TEKNIKLERIYLE SUNAN
NLI MUZIK PERFORMANSLARININ
UGUNU iSE SEZEN AKSU YAPIYOR.
GLEN:) M SERVIiSi VERENJMEKAN, GUN-
DUZ 12.00'DEN ITIBAREN GECENIN iLERLEYEN
SAATLERINE KADAR ACIK.




MEKAN

Istanbul Nisantasi’nda yer alan ve kaliteli, kendine 6zgii bir soundu olan, iyi yemek, iyi
muzik, iyi servis tclUstyle her yastan misteriye hitap eden Frankie Istanbul’'un Genel
Koordinatorti Aysem Saragoglu bize Frankie Istanbul’u anlatt:.

Mekani olustururken nelere dikkat ettiniz?

Biz Frankie Istanbul’u hayata gegirirken Kaya Demirer’le birlikte 20 senelik tecriibe ve
birikimimizden yola gikarak, musteri kitlemizin neler bekleyecegi, isteyecegi tizerinden
hareket ettik. En 6nemlisi son derece sik, dogru ve 6zenilmis bir ambiyans yaratmaya
calistik. Asla ve asla ayrilmaz parcas: olarak da iyi yemek ve iyi servis Uzerinde fazlasiyla
durduk. Dogru ambiyanst, iyi yemek ve iyi servisle buttinlerseniz, bunun yanina da dogru
ve kaliteli muizigi eklerseniz bu formulun ¢alismamas: mimkin degil. Kaliteye dikkat
eder, standartlar: ylikseltmeye calisirsaniz musteri kitlesi de yurt igi ve yurt disinda yaptigi
seyahatlerden, gordugl yerlerden yola gikarak farkinizi hemen anlar ve takdir eder. Biz
burada buna ¢ok itina ettik. Onemli de bir sansimiz var: Sezen Aksu... Bu projemizin
icinde, canl muzik performanslarimizin direktérligini Sezen Aksu yapiyor. Onun Kalite
anlayist, gonline dokunan yeni yetenekler, 6ngorecegi 6zel sanatcilar; bitin servis-
yemek-ambiyans-kaliteli eglencenin Ustiine Aksu’nun da engin miizik bilgisi ve tecriibesini
koyarsamz herkesin istedigi ve aradigi mekan haline gelirsiniz...

Dekorasyon ayrintilarindan bahseder misiniz?

Musterilerin en rahat edecegi, en iyi servisi alabilecegi, cok sik bir mekan olusturmaya
calistik. Mevsim degisikliklerinden etkilenmeyelim istedik. Giinkii istanbul’da simdiye
kadar gordiigiimiz egilim, manzaranin ¢ok 6ne ¢iktig:, yazin acgik havada olmak
gerekliligi... Biz yaz ve kis degisik sekillerde kullanabilecegimiz bir yer yarattik. Mimariyi
ve dekorasyonu buna gore uyguladik. Yaz aylarinda komple mekanin Gstiind agabiliyoruz,
pufur pafar yemek yenebiliyor. Kis geldiginde ya da havanin bozdugu glinlerde de catiy:
kapatip kapal bir mekan olarak kullanabiliyoruz. Mimar Fahrettin Aykut’la ¢alistik.
Multifonksiyonal bir mekan yaratmaya calistik. Bar ve lounge alani, smoking lounge teras
alam, restaurant derken birbirini buttinleyen, i¢ ice gegcen alanlar olusturduk.

Konseptinizi anlatir misimiz?

Oglen ve aksam servisi veriyoruz. Gunduiz 12.00’den itibaren gecenin ilerleyen saatlerine
kadar acigiz. Birgok eglence alternatifi sunuyoruz musterilerimize, isteyen buraya

teras lounge’imizda sadece icki icmek icin gelebilirken, isteyenler canl mazik ve dj
performanslarimizin oldugu geceler mekanin orta boliiminde yer alan bar-lounge
alanimizda eglenebilir. Oglen ve aksam yemeklerinde de restoran bolumiumiizi
kullanabilirler. Lounglar’da 6zel bir bar-tapas ménimuz var. Degisik ve 6zel lezzetler
tatmak mumkin. Restoran alanimiz 130 Kisi kapasiteli, 60-70 Kisi bar-lounge alanimiz

ve 50- 60 Kisilik de teras lounge blumumuz var. Davet formatinda ise ¢ok buyuk bir
metrekareye sahip oldugumuz i¢in 700-800 kisiye kadar ¢ikabiliyoruz.
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Aysem Saracoglu, the General Coordinator of
Frankie Istanbul which is located in Nisantasi,
Istanbul, has a fine and characteristic sound, and
appeals to customers of all ages with the trio of
good food, good music, and good service, told us
about Frankie Istanbul.

What were your considerations while creating
the venue?

While we were implementing Frankie Istanbul,
Kaya Demirer and | based our actions on our 20
years of experience and know how, considering
the expectations and wishes of our customer
base. Most important of all, we tried to create a
very elegant, correct, and elaborate atmosphere.
We put great emphasis on good food and good
service, as must have elements. If you integrate
the right ambience with good food and good
service, and add to it the right and fine music,
the formula can not fail. If you pay attention to
quality, and try to raise standards, the customer
base instantly notices and appreciates your
difference, based on their trips abroad, and the
places they have seen. We paid a lot of attention
to this here. We have a significant advantage too:
Sezen Aksu... In this project, Sezen Aksu is the
director of our live music performances. Add to
all the service-food-ambience-fine entertainment
her sense of quality, new talents that touch her
heart, special artists whom she will select, her
vast knowledge and experience of music, you will
be the venue everyone wants and seeks.

Would you tell us of some details of the decor?
We tried to create a very elegant space where
customers will be comfortable and receive the
best service. We wished to avoid being affected
by changing seasons. Because the tendency we
have observed in Istanbul so far is that scenery
is very much at the forefront, and that one needs
to be in the open air during the summer... We
have created a space we can use in different
ways in the summer and winter. We adapted
archietcure and decor accordingly. The space
can be completely open during the summer
months, offering a dining experience in the fresh
breeze. In the winter, or in days of inclement
weather, we can close the roof and use it as an
indoor space. We worked with architect Fahrettin
Aykut. We strove to create a multifunctional
space. With the bar and louge area, the terrace
smoking lounge area, the restaurant, we have
created interconnecting spaces that compliment
each other.

Would you describe your concept?

We offer lunch and dinner service. We are

open from noon to early hours of the morning.
We offer our customers many options for
entertainment; while some come here only to
have a drink at our terrace lounge, others can
have fun at our bar-lounge area located in the
central part of the venue, on night with live music
and DJ performances. They can also use our
restaurant section for lunches and dinners. We
have a special bar-tapas menu at the Lounges.
Different and special dishes can be sampled. Our
restaurant area has a capacity of 130 people, we
have a bar-lounge area for 60-70 people, and a
terrace lounge section that can accommodate 50-
60 people. For receptions, we can go up to 700-
800 people since we have a very high floor area.
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Hitap ettiginiz kitleyi kimler

olusturuyor?

Frankie Istanbul Restaurant Bar Lounge,
degisik lezzetler tadabileceginiz restaurant,
ciddi keyif yapabileceginiz iki ayr1 bar

ve lounge alani. Cok kaliteli, kendine

6zgii bir soundumuz var. Iyi yemek, iyi
muzik, iyi servis U¢lUsu ile her yastan
musteriden olusan genis bir kitleye hitap
ediyoruz ashnda. Eylul itibariyla Nisantasi
cevresinde 6glen saatlerinde de ¢ekim
merkezi olacagimizi sdyleyebiliriz. Yine
eylll ayindan itibaren daimi DJ ekibimizin
yan sira, Suat Atesdagl ve diger yabanci
DJ’lerin stirpriz performanslar: ilerleyen
saatlere kadar surecek. Canh muzik
programlar: da yerli ve yabanci sanatcilarla
devam edecek.

Menuyu olustururken nelere dikkat ettiniz?
Mutfaginizdan bahseder misiniz?

Turk ve Akdeniz mutfaginin zenginliklerini
uluslararasi dokunuslarla ve yenilikgi
pisirme teknikleriyle sunuyoruz.
Mutfagimizin en dnemli 6zelligi, lokal

ve organik trunleri yeni ve degisik

pisirme stilleriyle birlestirmemiz.

Her zaman en taze ve yerel UrUnleri
kullaniyoruz. Misafirlerimizin sayfalarca
moni karistirmak zorunda kalmadiklari,
0Ozel tatlardan olusan i¢ki ve yemek
monumuz var. Cok ilgilerini cekiyor ve her
gelislerinde farkl lezzetler deniyorlar. Biz
hazirladigimiz yemeklerin yeni kusaklara
ve yabancilara tattirilabilir olmasini da
istiyoruz. Yunanh Sefimiz Symeon’un
Akdeniz kiltirtne haiz olmas:, Tirk-
Yunan mutfaklarinin birbirine yakin
olmasi ile ortaya enteresan bir monu

¢ikti. Akdeniz mutfagim Turk lezzetleriyle
harmanlayip, inovatif, orijinal bir bigcimde
sunuyoruz ve ilgi géruyor.

What is your target group?

Frankie Istanbul Restaurant Bar Lounge comprises a restaurant where you can sample different
flavors, two separate bar and lounge areas where you can enjoy yourselves. We have a very fine,
characteristic sound. In fact we cater to a wide group consisting of customers of all ages with our
trio of good food, good music, and good service. We can say that we will be a center of attraction
beginning with September in the Nisantasi area, during lunch hours as well. Also beginning in
September, in addition to our permanent DJ crew, surprise performances by Suat Atesdaglu and
foreign DJ’s will last until the early hours of the morning. Live music programs will proceed with local
and foreign performers.

What were your considerations while creating the menu? Would you tell us of your kitchen?
We offer the riches of Turkish and Mediterranean cuisine with international ouches and innovative
cooking techniques. The most important aspect of our kitchen, is our fusion of local and organic
products with various cooking styles. We always use the freshest and local products. We have food
and drink menu comprising special flavors, where our guests do not have to peruse pages and pages
of menu. They are very much intrigued and they try new flavors each time they come. We also want
our dishes to be enjoyable by new generations and foreigners. Our Greek Chef Symeon’s mastery
of Mediterranean culture, and the similarity between Turkish and Greek kitchens has led to an
interesting menu. We blend Mediterranean cuisine with Turkish delicacies, offering in an innovative
and unique way, and our dishes are very popular.

Could we learn a little about you? What have you done before?
| am a graduate of Robert College. In Switzerland where | went after high school to study psychology,

Sizi tamyabilir miyiz? Daha 6nce neler yaptiniz?

Robert Kolej mezunuyum. Liseden sonra psikoloji okumak igin gittigim Isvicre’de anlachm
ki, aslinda reklamcilik ve pazarlama alanlar da ilgimi ¢ekiyor. Turkiye’ye dénup Bogazici
Universitesi'nde egitimime devam ederken McCann Erickson ve AYDA International

gibi uluslararas: reklam ajanslarinda gorev yaptim. Bir suire sonra da kurumsal tarafa
gecerek Movenpick Hotels International’da PR, Advertising ve Communications Direktor
olarak bes y1l ¢alistim. O dénemde bu sektériin beni muazzam heyecanlandirdigin: fark
ettim; yiyecek, icecek, eglence ve turizm sektori... Reklamciliktan tamamen vazgecerek
kariyerime yeni bir yon verdim. Yine o donemde fark ettim ki ashinda ben 6zel olarak da
yemeyi icmeyi, eglenceyi seviyorum ve bu yasadigim keyfi insanlarla paylasmaktan biytk
mutluluk duyuyorum. 1992 senesinden bu yana tam yirmi yildir bu sektérde calisiyorum.

Sizce kaliteyi yakalamak icin bir mekanin en ¢ok nelere énem vermesi gerekiyor?
Yenilikleri ve trendleri takip ederken ayni zamanda kalici olmay: hedeflemek. Ambiyans,
yemek, servis dengesinde her zaman en Ust seviyeyi yakalamak ve dogru mutfak ve servis



| realized | was also interested in the fields of
advertising and marketing. After | had returned
to Turkey, as | was continuing my education

at Bogazici University | worked in international
advertising agencies such as McCann Erickson
and AYDA International. A while later | went on
to the corporate side, working for five years as
PR, Advertising, and Communications Director
at Movenpick Hotels International. During that
time, | noticed that this industry excites me

a great deal, the food, drink, entertainment,

and tourism sector... Giving up on advertising
completely, | gave a new direction to my career.
Again during that time, | noticed | personally liked
eating and drinking, entertainment, and derive
great contentment from sharing my pleasure with
people. | have worked in this sector for twenty
years, since 1992.

In your opinion, what should a venue prioritize in
order to achieve quality?

Aiming to last while keeping abreast of
innovations and trends. Always achieving the
highest level in the balance between ambience,

ekibi ile calismaktir.

Isletmecilikte basarinin sirr: nedir?
Yukarida bahsettigimiz unsurlari, her
gun, her an yasam bicimine entegre
edip, heyecanla, her gtin yeni bir seyler
yaratmaya ¢alismak ve keyif alirken keyif
vermeyi de bilmektir...

Ekibinizi olustururken nelere dikkat
ettiniz?

Mutfakta Turk kulttrd ile Akdeniz
mutfag etkilerini modern teknikler ve
damak tadimiza uygun yaratacak bir sefle
cahismay: istedik. Yunanh sefimizin 7 yil

PLACE

dinner, and service as well as working with the right kitchen and service staff.

What is the secret to success in business management?
Integrating the factors we mentioned above into one’s lifestyle at each moment, working to create
something new each day, with excitement, and to know how to give enjoyment ehile enjoying oneself...

What were your considerations while gathering your team?

We wished to work with a chef that would blend the influences of Turkish culture and Mediterranean
cuisine with modern techniques, and in ways that would appeal to our palates. Our Greek Chef’s 7 years
of experience in Spain, was exactly the combination we sought. We work with a young and talented
kitchen crew. In service, we chose to work with a team who is equipped with both local and foreign
restaurant culture; who are perfectionists, who provide close but respectful service, and enjoy their job.
Our restaurant manager Serdar Kémbe, is the number or Sommelier in Turkey. Our remaining chefs
were selected from among Turkey’s most experienced names in the area of restaurant, bar, and lounge.

What awaits your customers in terms of music and ambience?

We will have live music performances on Tuesday, Wednesday, and Thursday evenings during the
week for a year. On the remaining days, there will be live performances of DJ’s from Suat Atesdagli’s
team. The entertainment goes on until early morning. We offer our live music performances on three
days of the week, under the name of 2Black Nights’, in collaboration with Johnnie Walker Black Label.
We aspire to be an important destination for those who wish to experience good food and good music
at the same in Istanbul at Frankie Istanbul, where worthy names will performed under the live music
curatorship of Sezen Aksu.

Ispanya tecriibesi olmas: tam aracigimiz kombinasyondu. Geng ve yetenekli bir mutfak
ekibiyle cahisiyoruz. Serviste ise hem yerli, hem yabanc restaurant kiltiriine sahip;
mukemmeliyetci, yakin ama saygih servis veren, isinden keyif alan bir ekiple ¢alismay:
tercih ettik. Restaurant mudurimuz Serdar Kdmbe, Turkiye’nin bir numaralh Sommelier’
si... Diger seflerimiz de restaurant, bar ve lounge alaninda Trkiye’nin en tecrubeli
isimlerinden segildi.

Mekana gelecek misafirlerinizi miizik ve ambiyans olarak neler bekliyor?

Hafta ici Sali-Carsamba-Persembe geceleri canh muzik performanslarimiz bir yil boyunca
surecek. Diger gunlerde de Suat Atesdagh ekibinden DJ’'lerin canl performanslar: var.
Geg saatlere kadar keyifli devam ediyor. Haftanin ti¢ giinti stiren canh miziklerimizi
Johnnie Walker Black Label birlikteliginde ‘Black Nights’ ad: altinda gerceklestiriyoruz.
Sezen Aksu’nun canh miizik kuratorlagtinde birbirinden degerli isimlerin sahne aldig:
Frankie Istanbul’da iyi yemek ve iyi miizigi bir arada tecriibe etmek isteyenlere 6nemli bir
adres olmay1 hedefliyoruz.
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<. CEVO ENGINE
..I'LE.-GU(;LENDIRILMI
S PERFORMAN

‘.,. . Toshiba REGZA WL ve REGZA YL 3D PRO-LED TV serilerini
« ' satisa sundu. JACOB JENSEN DESIGN ile birlikte tasarlanan
“her iki yeni seri, g6z ahci tasarimlarin yam sira gugli donanim
ve yazilimin etkileyici karisiminm sunuyor. REGZA YL ve REGZA
WL serilerinin her biri Toshiba’nin 3 boyut teknolojisini sunan
Full HD 1080p, bolgesel karartmal (Local Dimming) PRO-LED
paneline sahip. Zerafet ve modernlik esaslarina dayanan tiim

.. madeller super ince ve stk mat gizgiler tasiyor. CEVO Engine
._{_f'. islemcinin glicinden yararlanilarak, 2D igerik ylksek kalitede
Y = 3D’ye donusturulebiliyor.

ENHANCED PERFORMANCE
™. WITH CEVO ENGINE

Toshiba released REGZA WL and REGZA

YL 3D PRO-LED TV series. Designed in
collaboration with JACOB JENSEN DESIGN,
both new series offer a compelling blend of
powerful hardware and software capabilities
along with dazzling design. The REGZA YL and REGZA WL series each
feature Toshiba’s new PRO-LED panel which utilizes a Full HD 1080p,
hybrid back and edge-lit LED panel with local dimming zones. Based on
the foundations of elegance and modernism, all models feature a super
slim profile and stylish matte finishes. Utilizing the full power of the CEVO
Engine processor, 2D content can be converted to high quality 3D.

}'i‘.;;,,.q :

DAHA 1YT UYKU

Olimpia Splendid Isssimo m_obn

klima, otomatik modu sayesm"de
ortamdaki havanin durumuna gore
calisma diizeyini ayarlarken calisma
gUCUnu, havalandirma hizin, nem
alma oramni ve ortam isisint optlmtlJm
diizeye getiriyor. Gece meydana ge._er;

degisik metabolik durumlara gor
havalandirmay: ayarlayan ay fc_mksuyor;‘u
ve sessiz galisma 'c)zellig; sayesqde: ((jjaha
iyi uyku uyuyabilmenizi vé tabii qu aha
iyi uyanmamz1 saghyor.

BETTER SLEEP

impi i i bl
Thanks to its automatic mode, Olimpia Splendlq |st5|§l1ro ;r(\)(;t:dj
the operating level based according to thet ;r:bl[(e&lps,you 29
idificati d ambient tempera . ; ( e
o dihumlv?g;gﬁtg;g?s the air conditioner t0 the different metabolic phas
function,

i fresher.
with its noiseless operation, and of course wake up

e air conditioning unit determines
usts its power, fan speed, rate

ing better thanks to its Moon
Dol p, together
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MUKEMMEL _
KAHVALTI ICIN

Susiticisi, ekmek kizartma makirtesi ve
kahve makinesinden olusan Kenwood
kMix Boutige kahvalt: seti ile mutfaklarda
g6kkusag renkleri hiiktim struyor. SIM023
su 1siticisi, parlak metal gévdesi, paslanmaz
celik 6rgu filtresi ve 360 derece donen
tabani ile mutfaginiza sikhk katarken
aym zamanda kullanim kolaylig: saghyor.
TTMO028 ekmek kizartma makinesi, iki
! yuvali ekmek kizartma haznesi, entegre
- iptal digmesi, paslanmaz ¢elik kirintt
tepsisi ile kizarmis ekmek severlerin
begenisine sunuluyor. CM029 kahve
makinesi, | 1sitma sistemi, yuksek kalite
aliminyum dékim ergonomik govdesi,
kalibre cam surahi ve anti damlatma vanas:
ile miikemmel bir kahve keyfi sunuyor.

FOR A PERFECT
BREAKFAST

Colors of the rainbow dominate the kitchens
with Kenwood kMix Boutique breakfast range
of kettles, toasters and coffee makers. With its
bright metal body, stainless steel mesh filter
and 360° base, it adds style to your kitchen
and provides ease of use. TTM028 toaster
offers two toasting slots, integrated cancel
button, and stainless steel crumb tray to

the enjoyment of toasted bread enthusiasts.
CMO029 coffee maker provides an excellent
flavor of coffee with its heating technology,
high quality ergonomic die-cast aluminum
body, calibrated glass jug, and anti-drip valve.

INCE, SIK VE |
SON DERECE YETENEKLI 4

iPhone 5 yalnizca 7,6 milimetre kalinhga ve 112 gram agirhga sahip.
Bu da iPhone 4S’den yuzde 18 daha ince yizde 20 daha hafif oldugu

anlamina geliyor. iPhone 5, dogru bir sekilde tasarlanmus 4 inclik ¢ X
bir ekrana sahip. Daha buyUk, ancak iPhone 4S’le aym genislikte. /'y ®
Yani, klavyeyle yazmak gibi bugtine kadar tek elle yaptigimz her .

seyi tek elle yapmaya devam edebilirsiniz. Bu internet sayfalarindan

tek seferde daha fazla igerik, gelen kutunuzun daha blyuk bir kisma,
takviminizde daha fazla etkinlik, hatta ana ekranimzda daha fazla
uygulama demek. Yalmizca daha baytk bir ekran degil, daha buyuk bir
Retina ekran. Ing basina 326 piksel sunan piksel yogunlugu oyle yiiksek ki
gozleriniz tek bir pikseli ayirt edemez.

SLIM, ELEGANT, AND EXTREMELY TALENTED

The iPhone 5 is only 7.6 mm thick and weighs 112 grams. This makes it 18 percent slimmer and 20 percent
ligther than the iPhone 4S. The iPhone 5 has a well designed 4 inch display. It is larger, but with the same width as
iPhone4S. So, you can continue to do everything you have been doing single-handedly with one hand. This means
more content from web pages in a single view, a greater portion of your inbox, more events in your calendar, even
more applications on your main display. Not just a larger display, but a larger Retina display. With its pixel density
of 326 pixels per inch it has such high resolution that your eyes can not distinguish a single pixel.
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ACER YANINIZDA

Aspire S3 Ultrabook inanilmaz inceligi ve hafifligi, 4 kat hizh
internet baglantisi, uyku modunda 50 giine kadar stren pil
omra, hizl islemcisi ve genis sabit disk kapasitesiyle Acer
Aspire S3 diziistinde devrim yaratiyor. Iconia A100 tabletle
E-kitap okumak, film seyretmek, oyun oynamak, sosyal aglarda
gezinmek ya da multimedya keyfi yasamay: hak ediyorsunuz. | |
2. nesil Aspire One Happy internette gezinmek, fotograf ve '
video goruntilemek ve is icin arastirmalar yapabilmek igin

kablolu ve kablosuz baglanabilirlik secenekleri sunuyor.

ACER IS WITH YOU

With its incredible slim and lightweight form factor, 4x fast internet connections, upto 50 days of standby power and large hard disk capacity,
Acer Aspire S3 Ultrabook revolutionizes the notebook segment. You deserve reading e-books, watch movies, play games, explores social
networks or enjoy your multimedia with Iconia A100 tablet. Second generation Aspire One Happy, offers cable and wireless connection options
for surfing the net, viewing photos and videos, and researching.

WIRELESS
FREEDOM

Now music can enter all aspects of our lives
with the Sony W Series Walkman. Because it is
wireless you can enjoy your music while doing
sports, when you are traveling, while strolling in or
outside the city. For this to come true it is enough

to carry your Sony W Series Walkman with you. Sony

W Series is water resistant, so you can play your favorite
music piece while walking in the rain or taking a shower.
With Sony Walkman music will be wherever you want it to be
without causing any discomfort.
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FIRIN FONKSIYONLU

Gaggenau’nun kompakt 6lcilere ve 36 litre firin hacmine
sahip olan firin fonksiyonlu mikrodalga cihazi BM 270,
sadece mikrodalga olarak kullanilabildigi gibi firin, 1zgara
olarak ve ayrnica, mikrodalga giic kademeleri ile kombine
edilebilen 1sitma yontemlerinde de kullanilabiliyor. Ug
farkli calisma modu, birbiri ardina programlanabiliyor.
Kolay ve sezgisel kontrol, dijital saat ve temel ayar
mendisiine sahip LCD fonksiyon géstergesi tizerinden
gerceklesiyor. Arzu edilmesi halinde, kullanimla ilgili ek
bilgiler, bir bilgi dugmesine basilarak alinabiliyor. Firin
fonksiyonlu mikrodalga cihazi, EKim ayindan itibaren
tuketicilerle bulusacak.

MICROWAVE WITH
OVEN FUNCTION

Gaggenau’s compact 36 liter Combi-microwave BM270 combines
all the benefits of microwave, grill and convection oven as

well as a combination of various microwave power levels with
other heating methods. Up tp three operation modes can be
programmed in sequence. The oven features simple, intuitive
controls, an LCD function display with digital clock and a basic
settings menu. An information key provides the user with
additional operating instructions. The microwave with oven
functionality will be offered to consumers in October.

TOPLANTI VE :
OGRENIM ARACI e

10.1 ing ekran: ile kalem&kagidin islevselligini ve hassasiyetini
saglayan S Pen teknolojisini bir araya getiren Galaxy Note 10.1,
1.4GHz dort gekirdekli islemci ve 2GB RAM sayesinde yuksek .
performans sunuyor. Cihaz, kullaniciya fikirlerini pratik ve verimli '“_-.“-".
bir sekilde ifade etme olanag: veriyor. 3

MEETING ANF
LEARNING TOOL

Combining its 10.1 inch screen with S Pen technology which
offers the functionality and sensitivity of paper and pen, the
Galaxy Note 10.1 delivers high performance with 1.4 GHz quad-
core processor and 2GB RAM. The device allows the user to
express their ideas in a practical and productive manner.

Yenilik¢i Sonic Teknolojisi
sayesinde dakikada 10.000 mikro
titresimi ile her hareketinde

. -daha fazla kil ahnmasin:

* _'saglayan Braun 7 Serisi tiras
. ¢+ makineleri, cok daha yakin bir

4]

|4 Aoktadan tiras ederek Braun ile

-

tiras keyfini yasatiyor.Oynar
tiras bashg ile her erkegin yuz
hatlarina maksimum uyum
gosterirken 3 kademeli bigak
sistemi sayesinde yuzin farkl

. alanlarinda ihtiyaciniza gore
assasiyet ayar1 yapma imkan
Sunuyor. Braun 5 Serisi Active
Ift™ teknolojisiyle gelistirilmis
[ifas bashg: sayesinde cildi

Y tahris'etmeden hizli ve etkili
bir yakin tiras imkan: sunarken

— i &
. ~_ .- performansiyla tiras olma
e T zorunlulugunu bir keyfe
- -t donusturtyor.

PREMIUM SHAVING

With its innovative sonic technology with 10,000 micro vibrations helps
capture more hair with every movement, Braun Series 7 shavers ensure
Braun’s most thorough and closest shave ever. Its moveable head
adapts to contours of every single man and it allows sensitivity setting
for different areas of the face thanks to its 3-stage blade system.

Braun Series 5 offers and power and precision without sacrificing skin
comfort with its Active Lift™ technology and transforms shaving from a
chore to a delightful experience.
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[ ULTRABOOKLARA RENK GELDI!

Inceligi, metalik dis kaplamasi ve kivrimh hatlar ile dikkat geken ASUS’un Ultrabook’u
ZENBOOK farkh renkleri ile kendi icinde alternatif olusturmaya devam ediyor. Serinin
renkleri Rose Gold ve Hot Pink. SATA revizyonlu 3.0 SSD depolama birimi, Bluetooth™ V4.0

ve USB 3.0 ile donatilan ZENBOOK'u farkh ekran boyutlar: ve islemci cesitleriyle sunan ASUS,
tasarimun zarifligi ile donanimin glictini bir arada sunuyor. Arka kisminda 0.35”, 6n kisminda
0.11” incelik ile rakipsiz olan ZENBOOK, uyku modundan 2 saniyede ¢ahsir duruma gelirken,
65 gline varan bekleme siresi ile sasirtici goérintyor. ASUS’a 6zel USB Charger+ teknolojisinin
yan: sira Super Hybrid Engine Il teknolojisine de sahip ZENBOOK bu 6zellik sayesinde diger
Ultrabook’lara nazaran ytizde 25 daha fazla pil 6mri sagliyor.

Attracting attention with sh and curvy profile, ZENBOOK, the Ultrabook from ASUS,
creates alternatives witk ily. Rose Gold and Hot Pink are the colors of the Series.

Offering ZENBOOK that is equippe ATA revised 3.0 SSD storage, Bluetooth™ V4.0 and USB
3.0, with various display sizes and proi {9, ASUS combines the elegance of design and the power
of hardware. The unrivalled ZENBOOK, measuring only 9mm at the rear and 3mm at the front, can
resume operating from stan(jby»iﬁ'bnly 2 seconds and stuns with its standby time of up to 65 days.
ZENBOOK contains USB Charger+ technology that is unique to ASUS as well as Super Hybrid Engine II
%  technology, and offers 25% longer battery life when compared to other Ultrabooks.

TEK BiR TUSLA

Siemens TK52001 otomatik kahve makinesi
1400 watt’hk performansinin yan sira,

“eco modu”yla enerji tasarrufu da saghyor.
Tek bir tusla otomatik kahve ve espresso
hazirlama imkan: sunan makine, “aroma
whirl plus” demleme teknolojisine sahip.
Kahve makinelerinde bulunan aromaWhirl
sistemi, guclu dairesel hareketlerle kahvenin
cihaz icerisindeki sicak suya daha iyi nufuz
etmesini saglayarak, daha iyi kaynasmasin: ve
¢ozulmesini saghyor. Siemens Ev Aletleri’nin
1Q 800 serisi camasir ve kurutma makinesi,
kolay a¢ihr kapanir manyetik kilitli dekoratif
kapagi, kullanimi kolay, daha okunakl

TFT ekran, kullaniciy: farkh tonlarda

uyaran ¢ok sesli sinyal sistemi gibi yenilikgi
fonksiyonlarinin yani sira diistik enerji tiketim
degerleri ile de dikkat gekiyor.

SINGLE BUTTON PREPARATION

Siemens TK52001 automated coffee machine provides savings with its “eco mode”, as well as
performance with its power of 1,400W. Allowing preparing coffee and espresso automatically at
the touch of a button, the machine contains “aroma whirl plus” extraction technique. Aroma Whirl
system makes the coffee more flavorsome through powerful circular movements, and makes

it blend and dissolve better in water. IQ 800 Master Class washing machine and dryer series of
Siemens Home Appliances stands out for its innovative functions such as easily opening and
closing decorative lid with magnetic lock, user friendly and more legible TFT display, polyphonic
alarm system that warns the user in different tones, as well as its low energy consumption.
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NEFES KESICI o
MANZARALARDAN KISILIK
DOLU PORTRELERE

Sony, farkl ve harika fotograflar i¢in her detay: géren biyuk ve
gelismis bir goriintt sensoriine sahip bir fotograf makinesine ihtiyac
olanlara 6zel gelistirdigi yeni NEX-5R modelini ilk kez IFA’da tanitt.
Sony, yeni NEX-5R ile ciddi bir fotograf cekim gliciinii herkesin
cebine koyuyor. NEX-5R, harika tasarimi ve kolay tasinabilirligi
ile cok daha bulyuk, daha iri bir DSLR fotograf makinesinden
bekleyebileceginiz profesyonel kalitede
gorunttler elde etmenin sik bir yolunu sunuyor.
Tipki: DSLR’larda oldugu gibi, NEX-5R de telefoto
zum, genis aci, portre, makro ve daha fazlas:
sayesinde yaraticithginizin sinirlarin: bir dizi
degistirilebilir objektif ile
daha da genisletiyor.
NEX-5R, nefes kesici
manzaralar ve kalabahk
sokak sahnelerinden Kisilik
dolu portrelere kadar her
sahneyi yakalamak icin ihtiyac
duydugunuz miikemmel
objektifi sunuyor.

FROM BREATHTAKING LANDSCAPES TO PORTRAITS

Sony has launched its new model NEX-5R, developed for people who need a camera equipped with a large and enhanced image sensor capable

of seeing each detail for unique and wonderful photos, at IFA. With the new NEX-5R Sony places a substantial power for taking photographs in the
pockets of everyone. With its wonderful design and easy mobility, the NEX-5R offers an elegant way to achieve professional quality images you can
expect from a bigger, more substantial DSLR camera. Just like in DSLR’s, NEX-5R expands the limits of your creativity even further with a series of
adjustable lenses thanks to telephoto zoom, wide angle, portrait, macro and more. NEX-5R offers the perfect lens you need to capture each scene from
breathtaking views and crowded street scenes to portraits full of character.

o e — )

SAMSUNG ~ ~
AKILLL ;
FOTOGRAF
MAKINESI AILESI

Samsung Electronics, Nisan ayinda satisa
sunulacak olan ST200F ve WB850F R
arunleriyle akilh fotograf makinesi ailesine
yeni Uyeler eklemeye devam ediyor. Wi-Fi
ozellikli yeni seyahat fotograf makineleri
serisinde yer alan WB850F ve ST200F
model fotograf makineleri gorintu
paylasimini ve saklamasini kolaylastirmanin
yaninda kullanicilara son teknoloji gelismis
optik zum ve goriintl kalitesi de sunuyor.
Ideal bir seyahat arkadas: olan Samsung’un
genisleyen akill: fotograf makinesi ailesi
kompakt, hafif ve dayanikh tasarimlaryla
one cikiyor.

SAMSUNG SMART Samsung Electronics continues to add new members to its smart camera family with ST200F and

WBB850F. WB850F and ST200F camera models included in the range of new travel cameras with

CAME RA FAMI LY wi-fi capability, offers users cutting edge enhanced optic zoom and image quality in addition to

facilitating the sharing and storing of images. Samsung’s expanding smart camera family, the ideal
travel companion is prominent for its compact, light, and durable designs.
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TAKMA KIRPIK ETKISI

Effetc Ailesi ¢ farkh maskarasiyla, size hayallerinizdeki
etkileyici bakiglara sahip olma firsati sunuyor. False Lash
Effect’in ilk Uyesi False Lash Effect’in buyik firgas: hacim
veren formullyle birlikte hareket ediyor ve kirpiklerinizde
hayal bile etmediginiz bir takma kirpik
etkisi yaratiyor. False Lash Effect
Fusion, kirpiklerinde ylzde 100’e
varan dolgunluk ve uzunluk
isteyenler icin idealken; Max Factor
Ailesi’nin yeni Uyesi False Lash Effect 24 ile
gun boyu gozahc kirpiklere sahip olabilirsiniz.

FALSE LASH EFFECT

The Efect Family gives you the chance to have the enchanting gaze in your dreams.
The large brush of False Lash Effect moves with its volumizing formula, creating a false
lash effect beyond your dreams. While False Lash Effect Fusion is ideal for women who
want up to 100% volume and length on their lashes, the new member of the Max Factor

Family, False Lash Effect gives you dazzling lashes throughout the day.

“ANNAYAKE’
TURKIYE'DE...

Japon ileri teknolojisinin Japon
gelenekleri birlesiminden dogan uyum,
huzur ve essiz mutlulugu kesfetmenin
sembolU haline gelen, “ANNAYAKE”
markasinin cilt bakim Urtnleri ve

=¥ birbirinden farkh parfimleri Douglas
Parfimerileri’nde satisa sunuluyor.

Tum kadin ve erkelere hitap
eden yuzden fazla cilt ve
vicut bakim trinine sahip
olan marka, “Temel Cilt
Bakimi” Urunlerinden,
paraben ve parfum
icermeyen “Sensitive

Cilt Bakim” serilerine,
“Ultra Time” anti-aging
Urtnlerinden ozel

icerikli “Extreme” cilt
yenileyici bakimlarina

kadar sahip oldugu genis
Uruin yelpazesiyle dikkatleri
cekiyor.

ANNA ANNAVYAKE

‘ANNAYAKE" HAS
COME TO TURKEY...

Skin care products and distinctive perfumes of “ANNAYAKE”
the label which has become the symbol of discovery of

the harmony, serenity, and the unequalled bliss born of

the combination of Japanese advance technology with the

Japanese tradition, are offered for sale at Douglas Perfumerie
stores. Having over a hundred skin and body care products
catering to all women and men, the brand is remarkable for
its wide product range ranging from “Essential Skin Care”
products to “Sensitive Skin Care” series that are free of
paraben and perfume, from “Ultra Time” anti-aging products
to its exclusive “Extreme” rejuvenating skin care products.
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Dermalogica’nin yeni Urtin Overnight Repair Serum geceleri cildiniz
icin calisiyor. Icerigindeki zengin esansiyel yaglar ve giiclui peptitlerle
cilt bariyerini onarmaya, cilt sikihgin: artirmaya ve yaslanma
belirtilerini azaltmaya yardimci olan Overnight Repair Serum’u her
gece birka¢ damla kullanarak siz de cildinizdeki farki gérebilirsiniz.
Overnight Repair Serum hem cildin onarimini hizlandirmaya, hem
de yaslanma belirtilerini azaltmaya yardimci olacak bircok icerige
sahip. Argan ve Gul yaglaryla birlikte Grinin icerigindeki hafif yapih
esansiyel yaglar, cildin dogal koruyucu yapisin: gliclendiriyor.

ONLY 6 DROPS

Dermalogica’s new product, Overnight Repair Serum works for your skin
all through the night. You can see the difference by using a few drops of
the Overnight Repair Serum which helps repair skin barriers, increase
skin firmness and reduce signs of aging with its content of rich essential
oils and powerful peptides, each night. Overnight Repair Serum has many
ingredients that stimulate skin repair and reduce signs of aging. Aside
from argan and rose oils, the light essential oils included in the product’s
formula fortify the skin’s natural resilience.

darmalogica

darmalogica
e |

dermalogica
M
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-8 - T - - Amerika’nin énde gelen kisisel bakim ve koku
markas: Bath & Body Works, kadinlara simartan
hediye setleri hazirladi. Bath & Body Works,
kisisel bakimina 6nem veren kadinlara dus jeli
ile baslayip, viicut kokusu ile tamamlanan ritteli
tavsiye ederken, evi mis gibi koksun isteyen
kadinlar i¢in yeni sezon bahar mumlarinm ve
aksesuarlarim 6neriyor.

EXCLUSIVELY FOR WOMEN

The leading personal care and perfume label of the US,
Bath & Body Works has prepared gift sets to pamper
women. Bat & Body Works recommends women who
are careful of their personal care a ritual which begins
with shower gel and ends with body mists, and the new
season’s spring candles and accessories for those who
desire a fragrant home.
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BENEFITTEN YOGUN
[SILTILT DUDAK PARLATICI
SERISIT: BOP GLOSSES

Benefit’in yeni BOP dudak parlatici serisiyle dudaklarda is1lt: cok moda... Benefit BOP
dudak parlatici seri, yapiskan olmayan yumusak dokusu, 6zel kokusuyla dudaklar: giin
boyu g6z alic: kiliyor. Bronzumsu altin tonuyla Hoola, bronz tenlerle uyum saglarken,
incimsi pudra pembesi tonuyla Dandelion dudaklara tath bir pembelik veriyor. Kizilimsi
altin tonuyla Dallas, parlak seker pembesi tonuyla ise Sugarbomb kadinlar tarafindan ¢ok
begeniliyor. Mercan tonuyla metalik ve bohem bir hava katan Coralista, parlak karpuz
kirmizisi Bella Bamba ise bu yazin en begenilen renkleri arasinda yerini ahyor.

ULTRA PLOSH LIP GLOSSES FROM
BENEFIT: BOP GLOSSES

Shiny is highly fashionable with Benefit’s new BOP lip gloss series... Benefit BOP lip glosses
make lips dazzling all day long with its non-sticky soft texture, and its exclusive scent. While
Hoola suits tan skin with its shimmering golden nude, Dandelion makes lips a sweet pink with
its soft pearly pink hue. Dallas with its reddish dusty rose, and Sugarbomb with its shimmering
pinky nude is greatly admired by women. Coralista which imparts a metallic and bohemian air
with its coral hue, and the sheer bright watermelon Bella Bamba are among the most popular

colors of this summer.

‘DIADERMINE LIFT +

GUNES KORUYUCU
KREM’

Cilt bakimindaki yenilik¢i anlayisint 107 yildir koruyan
Diadermine, cift etkili yepyeni Grint “Diadermine Lift+ Glnes
Koruyucu Krem” ile hem yaslanmaya hem de giines 1isinlarinin
yol acabilecegi hucre hasarlarina karst mikemmel formalind
sunuyor. igerigindeki SPF 30 giines koruma

faktori ve yaslanma karsiti kompleks
ile infrared teknolojisi; UVA, UVB
ve kizil6tesi isinlarin yol acabilecegi
ciddi hicre hasarlarina kars: cildi
korur. Kolajen yapilandiricilar

ise cildinizdeki kolajen tretimini
guclendirmeye yardimc: olarak

daha sika \

ve daha ”
purtzsuz ¥
bir y
gorinim | Ty
saglar. | . DIADERMINE
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‘DIADERMINE LIFT + SUN
PROTECT CREAM’

Having maintained its innovative approach to skin care for 107 years,
Diadermine offers its perfect formula to fight aging as well as cell
damage that can be caused by the sun, in its brand new double action
product “Diadermine Lift + Sun Protect Cream.” Its SPF 30, anti-aging
and infrared technology protects skin from serious cell damage that can
be caused by UVA, UVB and infrared radiation. Collagen restructuring

agents boost collagen generation, giving the skin a firmer and smoother
appearance.

LABORATOIRE B

DIADERMI

AHUDUDULU
LIMONATA
TADINDA
DUDAKLAR

Blistex Raspberry Lemonade_BIast’l
dudaklarimzdan eksik etmeyin.
Blistex Raspberry Lemonade

Blast - Limonata ve Ahududu
Tadinda Dudak Koruyucu SPF

15 antioksidan etkili C ve E
Vitaminleri ve zengin igeriklgr_.

ile guiglendirilmis ozel formali

ile dudaklar: nemlendirmeye,
korumaya ve ferahlatmaya yardimci
olur.

RASBBERRY
LEMONADE
LIPS

Do not deprive your lips of Blistex
Raspberry Lemonade Blast.

Blistex Raspberry Lemonade Blast
lip protector with SPF 15, helps
moisturize, protect, and freshen lips
with antioxidant Vitamins C and E
and its its formula fortified with rich
content.
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Kendinize 6nem verdiginizin en énemli
gostergesi olan saglikl ve yumusacik
ellere, parlak ve sert tirnaklara “Douglas
Nail&Hands&Feet” bakim trunleri

-

ile sahip olmak artik cok daha kolay. Tirnaklar igin keratin desteginden asetonsuz
oje cikaricisina, elleriniz icin onarici el maskesinden leke acgici el losyonuna kadar
birbirinden etkili ve hizh sonuglar elde etmenize yardimci olan el ve tirnak bakim
Urtnleri sadece “Douglas Parfiimerileri” nde satisa sunuluyor.
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nails

It is now much easier to have healthy and soft hands, shiny and hard nails, the most
striking indication of how you care for yourself, with “Douglas Nail & Hands & Feet” care
products. From keratin nail treatment to acetone-free nail polish remover, from a repairing
hand mask to whitening hand balm, hand and nail care products that help you achieve
effective and fast results are offered for sale only at “Douglas Perfumerie” stores.

YASI GIZLEYEN
KREM

Biorichi Gingko Kremi, ginkgo ekstresi ve
yesil cay dogal aktif madde kombinasyonu
ile cildi yumusatirken ayni: zamanda
besliyor ve nem oranini da dengeliyor.
Cildi gerginlestiren ve yaslanma
belirtilerinin azalmasina yardimci olan

E - C vitaminlerini iceren formulu
nedeniyle “yasi gizleyen krem” olarak

da adlandirilan Grrin, cilde pirtzsuz bir
goérinim kazandiriyor.

YASI GIZLEYEN
KREM

Biorichi Gingko Kremi, ginkgo ekstresi ve yesil
cay dogal aktif madde kombinasyonu ile cildi
yumusatirken ayni zamanda besliyor ve nem
oranini da dengeliyor. Cildi gerginlestiren ve
yaslanma belirtilerinin azalmasina yardimci

olan E - C vitaminlerini iceren formulu nedeniyle
“yasi gizleyen krem” olarak da adlandinlan
uridin, cilde purlzsiz bir gérinim kazandiryor.
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ARINDIRMA

Petra, dogaya saygili ve yenilik¢i 6zellikler
tasiyan urtnlerle portféyiini genisletmeyi
strdirdyor. Petra’nin Uriin portféyiine
katilan Biorichi markah iki yeni yiz bakim
arinu, Alkolsiz Dogal Yz Tonigi ve Dogal
Makyaj Temizleme Sutd, saghkli ve canl
bir cilt isteyenlere ihtiya¢ duyduklar: her
seyi sunuyor. Biorichi Alkolstiz Dogal Yiiz
Tonigi, basta sehir hayatinin olumsuz
etkileri olmak tzere pek ¢ok etkenin
yuzde neden oldugu sorunlar: ortadan
kaldirarak, arindirma ve bakim sagliyor.

PURIFICATION

Petra continues to extend its portfolio with
environmentally friendly and innovative
products. New additions to Petra’s product
portfolio, the new Briorichi label facial care
products, Non-Alcoholic Face Tonic and Natural
Makeup Remover Lotion offer those who desire
a healthy and vibrant skin everything they need.
The Briorichi Non-Alcoholic Natural Facial Tonic
provides purification and care, eliminating
facial problems caused by many factors, most
notably the harmful effects of city life.
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ViaPort Venezia Satig Pazarlama Direktoru Cenk Hayarlioglu:

“AVRUPA'NIN EN GUZEL
SEHRINI DUNYANIN EN
GUZEL SEHRINE, YANI

[STANBUL'A TASIYORUZ’

“BiZ VIAPORT VENEZIA ILE INSANLARA BiR YASAM TARZ| SUNUYORUZ.
KONUT - AVM VE OFIS BIR ARADA... EVLERINIZDE YASAYABILIR,
OFISLERINiZDE CALISABILIR YA DA ALISVERIS MERKEZINDE
SOSYALLESEBILIRSINIZ. ISTERSENIZ VIAPORT VENEZIA SINIRLARI
ICINDE HICBIR SEYE iHTIYAC DUYMADAN BiR OMUR GECIREBILIRSINiZ.”

2-4 Ekim tarihleri arasinda Dubai’de

gerceklesen Cityscape Fuari’na
katildiklarini, kérfez Glkelerinin Turkiye
icin 6nemli bir pazar olusturdugunu
belirten ve orada kurduklar diyaloglar ve
gelistirilecek yeni ortakhklarla pastadan
onemli pay alacaklarin: imit ettiklerini
ifade eden Viaport Venezia Satis
Pazarlama Direktorii Cenk Hayirhoglu
ile Viaport Venezia hakkinda bir soylesi
gerceklestirdik.

Viaport Venezia projesi hangi

asamada? Projeye ilgi hakkinda neler
sOyleyebilirsiniz?

VIAPORT Venezia’da insaat sureci hizh

bir sekilde devam ediyor. Katlarimz hizla
ylUkselmeye basladi. Teslim tarihimiz
Kasim 2014 ama hedefimiz bu tarihten
once daireleri bitirmek. VIAPORT Venezia
cok dzel bir proje... Sadece bulundugu
bélgenin degil, Istanbul’'un degerine
deger katacak. Ayrica VIAPORT markasina
duyulan giiven iBB ve KiPTAS ile birlikte
daha da katlamyor.

Son yillarda konsept projelerin sayis1
giderek artiyor. Bunu neye bagliyorsunuz?
GUnumuzde ¢ok hizli ve stresli bir yasam
s0z konusu... Yogun bir is temposu, yogun
bir trafik ve bu yogun glindem iginde

stresli bir hayat... Bu nedenle insanlara
sadece icinde yasayacaklar: bir ev degil;
rahat nefes alacaklari, sosyallesebilecekleri,
ihtiyaclarini karsilayabilecekleri huzurlu bir
ortam vadediyorsunuz. Yani konutla birlikte
sosyal yasam tesisleri, alisveris merkezi

ve hatta ¢ahsabilecekleri modern bir ofis
sunuyorsunuz. Biz VIAPORT Venezia ile
insanlara bir yasam tarzi sunuyoruz. Konut
— AVM ve ofis bir arada... Evlerinizde
yasayabilir, ofislerinizde ¢ahsabilir ya da
alisveris merkezinde sosyallesebilirsiniz.
Isterseniz VIAPORT Venezia sinirlar icinde
hicbir seye ihtiyac duymadan bir 6mur
gegirebilirsiniz.



INTERVIEW

Viaport Venezia Sales
and Marketing Director
Cenk Hayarlioglu:

“WE ARE
CARRYING THE
LOVELIEST CITY IN
EUROPE TO THE
LOVELIEST CITY
IN THE WORLD,
ISTANBUL"

“WITH VIAPORT VENEZIA, WE
ARE OFFERING PEOPLE A
LIFESTYLE. HOMES - SC AND
OFFICES ARE ALL TOGETHER.
YOU CAN LIVE IN YOUR HOME,
WORK IN YOUR OFFICE, OR
SOCIALIZE AT THE SHOPPING
CENTER. IF YOU WISH, YOU CANS
SPEND A LIFETIME WITHIN THE
BORDERS OF VIAPORT VENEZIA
WITHOUT NEEDING ANYTHING.

We did an interview about Viaport Venezia,
with Viaport Venezia Sales Marketing Director
Cenk Hayirhoglu who stated that they had
attended the Cityscape Fair that took place in
Dubai between 2-4 October, that gulf countries
constitute a significant market for Turkey, and
expressing their hope that the dialogue and
new partnerships they had forged there would
help them get a substantial piece of the pie.

What is the progress on the Viaport Venezia
project? What can you tell us about interest
in the project?

Construction is progressing at a rapid pace

in VIAPORT Venezia. Our towers have begun
rising quickly. Our delivery date is November
2014, but our goal is to finish the apartments
before that date. VIAPORT Venezia is a very
special project. It will add value not only to its
vicinity, but also to Istanbul itself. Furthermore,
confidence in the VIAPORT brand increases
multifold with the addition of IMM and KiPTAS.

The number of concept projects has
increased in recent years. What do you think
is the reason for this?

Today, our lives are very fast and stressful. A
busy work tempo, busy traffic, and a stressful
life within this hassle... Therefore we promise
people not only a home to live in, but a peaceful
environment where they can breathe easy,
socialize, and meet their needs. In other words,
you offer them facilities for social living, a
shopping center, and even a modern office they
can work in addition to a home. With VIAPORT
Venezia, we are offering people a lifestyle.
Homes - SC and offices are all together. You
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VIAPORT Venezia’nin bulundugu
bdlgenin hem sosyal hem kentsel
donustimune katkisi yadsinamayacak
oranda buyiik olacak. Oncelikle
olusturacag istihdam en az 5 bin

kisiye aylik gelir olarak dénus yapacak.
Bunun yani sira AVM bélumd, sinemast,
restoranlari, magazalar: ile insanlarin
sosyallesmesine olanak saglayacak.
Kentsel dénlstim agisindan bakacak
olursak bulundugu bélgenin degerini
yukseltecek, ortamin: guizellestirecek.
Bolgeye niifus artis: saglayacak. Hafta
sonu etkinlikleri ile Venedik’i yasatmaya
basladik. Satis ofisimizin bahgesine,

tipki Viaport Venezia’nmn kanallarinda
bulunacak gondollar gibi, Venedik’ten
ilk gondolumuzu getirttik bile. Proje
tamamlandiginda, 6zellikle alisveris
merkezi ve diger sosyal aktivite alanlar
hem bdlge halkinin hem de tim
Istanbulullarin ¢ok ragbet gosterecekleri
mekanlar olacak. Su anda bélgede

gezip dolasmak, sehir gurultisinden

ve stresinden uzaklasmak igin bir alan
yok. Viaport Venezia, ziyaretgilerin nefes
alabilecekleri, guizel vakit gecirebilecekleri
ve ahgveris yapabilecekleri bir yasam alan:
olacak ve bu anlamda sehre biytk katkis:
olacak.

Bu anlamda projenin degeri, yerel
yonetimlerce de takdir ediliyor mu?
Elbette... Gaziosmanpasa Belediyesi
projemize her konuda biytk destek
veriyor. Zaten Istanbul Bilyiiksehir
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INTERVIEW

can live in your home, work in your office, or socialize at the shopping center. If you wish, you
can spend a lifetime within the borders of VIAPORT Venezia without needing anything.

In the past, prestigious projects set forth with the motto “outside the city.” Yet the slogan
“at the heart of the city” is used these days. Viaport Venezia's position is such as well.
What can you tell us about the location of the project?

Situated right next to the TEM Motorway, what used to be the Edirne Motorway, and adjacent to
tramway lines, the project offers major advantages in transportation. The project is also directly
connected to the Mecidiyekdy-Airport Subway Line that is to be constructed.

Istanbul Metropolitan Municipality and KiPTA$ are included among the project partners
of the Viaport Venezia project. What does this joining of forces bring you?

First and foremost, great confidence. Confidence in the VIAPORT brand increases multifold
with the addition of IMM and KiPTAS.

The Viaport Venezia project is noteworthy as being a project with a Venetian concept, as
its name suggests. Why Venice?

Venice is the most beautiful city in Europe. With its water channels, gondolas, historical and
mystical atmosphere it is a city which everyone should definitely see and experience. Istanbul,
on the other hand is one of the most beautiful cities in the world. Now we are carrying the
loveliest city of Europe to the loveliest city in the world, Istanbul. Throughout history, Venice
has been one of the most significant trade, shopping, and tourism centers of Europe. Venezia
will identify with Venice not solely with respect to its architectural concept, but also for being a
shopping-trade-life center.

When the project is complete, it will also be instrumental in a major social transformation
in its area. What could you tell us of the contribution of projects such as Viaport Venezia
in this transformation.

VIAPORT Venezia’s contribution to the social and urban transformation of its region will be
undeniably great. First and foremost, the employment it will provide will endow a minimum of 5
thousand people with a monthly income. Aside from that, it will allow people to socialize with its
SC section, movie theater, restaurants, and stores. When viewed from the perspective of urban
transformation, it will raise the value of its region, and beautify its environment. It will raise
population in the area. We have begun to allow people to experience Venice with our weekend
events. We have already imported our first gondola from Venice for the yard of our sales office,
just like the ones that will cruise along the channels of Viaport Venezia. When the project is
complete, particularly the shopping center and other areas of social activity will be greatly
popular areas for the local population as well as for all Istanbulites. In the current state of
things, the region does not have an area where people can take a stroll, and leave the noise and
stress of the city behind. Viaport Venezia will be a living space where visitors can catch their
breath, have a good time, and shop, and make a great contribution to the city in this respect.

In this sense, is the project’s value appreciated by the local authorities?

Of course... The Gaziosmanpasa Municipality offers our project great support on all matters.
The Istanbul Metropolitan Municipality and its affiliate KiPTAS are our project partners.
VIAPORT Venezia's contribution to the region, indeed to Istanbul will be undeniably great, both
in the economic and social sense.

How are the sales doing at this time? Does the project enjoy the expected interest?

We have planned the sales and marketing of the project in stages. Now, the homes are on sale.
| can state that we have sold over half of nearly 2 thousand 200 apartments. We will begin the
sale of our office phase in the next period. The stores in the SC will be rented later.

To tell the truth, there is quite high demand from customers from Turkey as well as abroad.
Only 9 months have passed from the project’s debut until today, and honestly, even we were
surprised by the interest in the project.

Do you sound apartment owners out on the project? What is the most influential factor in
the preference for Viaport Venezia?

Our approach is not limited to offering our customers a housing project in the center of
Istanbul. We offer modern living spaces with our housing phase comprising five towers, meet
the needs of the business world with our trendy offices and offer a chance to shop in the
loveliest city in Europe with an outdoor shopping center with a Venetian concept. In short it is a
life center.

Therefore, we do not view the sales process as a one-off dialogue. We maintain warm
relationships with our customers who have purchased apartments from Viaport Venezia. Every
Sunday Throughout the summer, we have held barbecue parties for apartment owners in

the back yard of our sales office. In fact, we have already begun to allow them to experience
the Venetian concept with our first gondola imported from Venice. During these events, our
customers enjoyed the fresh air in our summer garden, to the accompaniment of Italian music,
and met with their future neighbors. Of course we have found the chance to hear assessments
of our project. The results of these assessments shows us that Viaport Venezia is preferred for
its central location, easy transportation options, and most of all for its Venetian concept.
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“Orta Dogu pazar: oldukca bakir ve Istanbul
markas1 Araplarin géozunu kamastiriyor.
Yaptigimiz diyaloglar ve geligtirecegimiz yeni
ortakliklarla pastadan 6nemli pay alacagimiz:
Uumit ediyoruz. Suudi Arabistan’dan sonra
hedefimizdeki pazar Kuveyt pazari ve

burada da s6z sahibi olmak icin 6ntimuzdeki
gunlerdeki gérismelerden olumlu sonuclar
bekliyoruz.”

Belediyesi ve ona bagh bir kurum olan
KIPTAS proje ortagimiz. VIAPORT
Venezia’mn bolgeye hatta Istanbul’a
katkisi, hem ekonomik hem de sosyal
alanda ¢ok ylUksek olacak.

Su anda satislar ne durumda? Proje
beklenen ilgiyi gdriyor mu?

Projenin satis ve pazarlamasin: etap
etap yapmak Uzere planladik. Su anda,
konutlar satista. Yaklasik 2 bin 200
dairenin yarisindan fazlasim sattik
diyebilirim. Oniimiizdeki dénemde ofis
etabimizin satisina baslayacagiz. Daha
sonra da AVM’de yer alan magazalar
kiralanacak. Dogruyu sdylemek gerekirse,
hem tlkemizdeki hem de yurt disindaki
misterilerden oldukga yogun talep var.
Proje gorucuye ¢iktig: glinden bugune
sadece 11 ay gegti ve projeye gosterilen
ilgiden memnunuz.

Daire sahiplerinin proje ile ilgili nabzin
tutuyor musunuz? Viaport Venezia’mn
tercih edilmesinde en etkili faktdr nedir?
Bizim anlayisimiz, musterilerimize
sadece Istanbul’'un merkezinde bir
konut projesi sunmak degil. Biz, hem
bes kuleden olusan konut etabimiz ile
modern yasam alanlari sunuyor, hem



trendi ofislerimizle is diinyasinin ihtiyaclarini karsihiyor hem de Venedik

onseptinde, agik hava ahsveris merkezi ile Avrupa’nin en guzel sehrinde alisveris
imkani sunuyoruz. Yani kisacas: bir yasam merkezi burasi. Dolayisiyla satis stirecini

de, bir seferlik bir diyalog olarak gormuyoruz. Viaport Venezia’dan daire alan
musterilerimizle iliskilerimizi sicak tutuyoruz. Yaz ddnemi boyunca satis ofisimizin
arka bahcgesinde her Pazar, daire sahiplerine barbeki partileri verdik. Venedik’ten
gelen ilk gondolumuz ile aslinda Venedik konseptini simdiden yasatmaya basladik.

Bu etkinliklerde musterilerimiz ftalyan muzikleri esliginde yaz bahgemizde guzel
havanin keyfini ¢ikarirken, bir yandan da gelecekteki komsular: ile de tanismis oldular.
Tabii biz de, projemiz ile ilgili degerlendirmeleri dinleme sansini yakaladik. Bu
degerlendirmelerden aldigimiz sonuglara baktigimizda ise Viaport Venezia’nin merkezi
lokasyonu, kolay ulasim imkanlar: ve en ¢ok da Venedlk konsepti icin tercih edildigini
goruyoruz.

2-4 Ekim tarihlerinde Dubai’de diizenlenen Cityscape Fuari’na katildiniz. Orada
Viaport Venezia projesine yabancilanin ilgisinden bahseder misiniz?

Evet. 2-4 EKim tarihleri arasinda Dubai’de gerceklesen Cityscape Fuari’na katildik.
Korfez tlkeleri Turkiye icin dnemli bir pazar olusturuyor. Bunu orada yaptigimiz
gorusmelerden ve bize gosterilen ilgiden net olarak gorebildik. Ziyaretgi olarak
katildigimiz fuarda birkag guclii grup ile toplant: yapip, kendilerini Istanbul’a davet
ettik. Bu gorusmelerden blyuk olasilikla yeni is birlikleri ¢cikaracagiz. Orta Dogu pazar:
oldukga bakir ve Istanbul markas: Araplarin géziini kamastiriyor. Yaptizimiz diyaloglar
ve gelistirecegimiz yeni ortakliklarla pastadan dnemli pay alacagimizi imit ediyoruz.
Suudi Arabistan’dan sonra hedefimizdeki pazar Kuveyt pazari ve burada da s6z sahibi
olmak icin 6nimuzdeki ginlerdeki goriismelerden olumlu sonuglar bekliyoruz.

Son olarak, Viaport Venezia luks bir yasam sunuyor ve kulelerin st katlarinda projeden
ev sahibi olacaklari, muhtesem bir Istanbul manzaras: bekliyor. Projeyi tek bir kelime ile
Ozetlemenizi istersek...

istanbul’da bir émiir boyu Venedik, bir 6mir boyu keyif ve huzur...

INTERVIEW

“The Mid Eastern market

is fairly untouched and the
Istanbul brand dazzles Arabs.
We hope to get a substantial
piece of the pie through our
dialogue and new partnerships
we will develop. Our goal after
Saudi Arabia is the Kuwait
market, and we are expecting
positive results from the
meetings we will hold in the
days ahead, to have a say there
as well.”

You have attended the Citryscape

Fair held in Dubai on 2-4 October.
Would you tell us of the interest
foreigners there had in the Viaport
Venezia project?

Yes. We have attended the Cityscape

Fair held in Dubai on 2-4 October. Gulf
countries constitute a significant market
for Turkey. We could see this clearly from
the meetings we had and from the interest
we were shown there. At the fair which we
attended as visitors, we had meetings with
several powerful groups, and invited them
to Turkey. Most probably we will glean new
collaborations from these meetings. The
Mid Eastern market is fairly untouched and
the Istanbul brand dazzles Arabs. We hope
to get a substantial piece of the pie through
our dialogue and new partnerships we will
develop. Our goal after Saudi Arabia is

the Kuwait market, and we are expecting
positive results from the meetings we will
hold in the days ahead, to have a say there
as well.

Finally, Viaport Venezia offers a life of
luxury and a spectacular view of Istanbul
awaits owners of apartments on the
higher floors of towers. Viaport Venezia
project in a single word...

A lifetime of Venice in Istanbul, a lifetime of
pleasure and peace...
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e are the names of the_sW{APORT enezia
towers: Médrco Polo,@]ccini, ivaldi,
Palladio, Bellini.

,‘/)/ iste VIAPORT Vénezia’mn
kulelerinin isimleti: Marco Polo,

Puccini, Vivaldi, Palladio, Bellini...




BES KULENIN
iSMi BELIRLENDI.
UNLU ITALYANLAR
VIAPORT VENEZIADA...

VIAPORT VENEZIA’NIN RESMi FACEBOOK SAYFASINDA DUZENLENEN
“KULELERI iISIMLENDIRIN” YARISMASININ SONUCLARI BELLi OLDU.
TOPLAM 2 BIN KIiSINiN KATILDIGI YARISMANIN BiRINCIiSi OLAN
MEHMET AYKAGC, CIFT KiSiLiK VENEDIK SEYAHATiI KAZANDI.

VIAPORT Venezia'nin bes kulesinin ismi facebook Gizerinden diizenlenen yarisma
sonucunda belirlendi. Via Properties&Gursoy Yatirim Ortakhgi’nin Gaziosmanpasa’da
insa ettigi, konut-AVM-ofis bolimlerinden olusan VIAPORT Venezia’nin facebook
tizerinden yapilan “Kuleleri isimlendirin” yarismasina iki aylik stiregte 2000 Kisi katild:

ve toplam 10 bin isim 6nerisinde bulundu. Yarisma sonucunda kulelere en gizel bes

ismi bulan Mehmet Aykag, Pronto Tour’dan cift kisilik “4 gliin 3 gece Venedik seyahati”
kazand.

Mehmet Aykag’in VIAPORT Venezia’nin kuleleri i¢in 6nerdigi isimler Italya’nin anlii
simalarindan olusuyor. Gezgin Marco Polo, besteciler Puccini ve Vivaldi, ressam Bellini ve
mimar Palladio kulelere isimlerini veren unli italyanlar oldu.

Via Port Venezia’da konut, AVM ve ofis birarada...

Gaziosmanpasa ilcesi sinirlari iginde, TEM Otoyolu tzerinde bulunan VIAPORT Venezia,
82 bin m?’lik arazi Uzerine kuruluyor. Mimari konseptini diinyanin en giizel sehirlerinden
biri olan Venedik’ten alan VIAPORT Venezia; 5 kule, 200 magazal: a¢ik hava alisveris
merkezi ve 60 bin m?’lik alana sahip modern ofis etaplarindan olusuyor. Mimari konsepti

VIA NEWS

NAMES OF THE FIVE
TOWERS HAVE BEEN
SPECIFIED.

THE FAMOUS
ITALIANS ARE AT
VIAPORT VENEZIA...

THE RESULTS OF THE “NAME THE
TOWERS” COMPETITION ORGANIZED
ON THE OFFICIAL FACEBOOK PAGE
OF VIAPORT VENEZIA ARE NOW

OUT. MEHMET AYKAC THE WINNER
OF THE COMPETITION TO WHICH
ATOTAL OF 2 THOUSAND PEOPLE
ATTENDED HAS WON A TRIP FOR
TWO TO VENICE.

Dome Mimarlk tarafindan tasarlanan
VIAPORT Venezia'da tipki Venedik’te
oldugu gibi yarays yollari, su kanallarz,
buyuk meydanlar insa ediliyor. Genisligi
12 m olan su kanallarinda gondollarla
gezintilerin yapilabilecegi, meydanlarinda
Venedik karnavallarinin diizenlenecegi
VIAPORT Venezia’dan konut sahibi
olanlar, tum bu guzelliklerin yani sira
acik ve kapah ytizme havuzlar, fitness
salonu, buhar odasi, sauna, oyun

sahalari, gocuk parklar gibi tim sosyal
imkanlardan da faydalanabilecek.
VIAPORT Venezia'da daire tipleri

1+1, 2+1, 3+1 ve 4+1 olarak degisirken
daire buyuklikleri ise 66 m?’den 217
m?’ye kadar cesitlilik gosteriyor. TEM
Otoyolu’nun hemen yaninda, Eski Edirne
Asfalt: Uzerinde, Habipler-Topkap:
tramvay hattinin yani basinda olan proje,
ulasim noktasinda avantaj sunuyor. Proje
aynm zamanda yeni yapilacak Mecidiyekdy-
Havalimani aras1 metro hattindan direkt
baglant: aliyor.

Names of the five VIAPORT Venezia towers have been specified at the end of the competition
organized on facebook. 2 thousand people attended the ‘Name the Towers’ competition organized
for two months on the facebook page of VIAPORT Venezia which is composed of housing-shopping
center-offices sections built by Via Properties & Glrsoy Investment Partnership at Gaziosmanpasa;

a total of 10 thousand names were suggested during the competition. At the end of the competition
Mehmet Ayka¢ who found the best five names for the towers was awarded a ‘4 days 3 nights Venice
trip’ for two from Pronto Tours. The names offered by Mehmet Aykag for the Via Port Venezia towers
consist of famous names from Italy. The Italians whose names were given to the towers are traveler
Marco Polo, composers Puccini and Vivaldi, painter Bellini, and architect Palladio

Residences, SC, and office areas are all together at VIAPORT Venezia.

Situated within the borders of the district of Gaziosmanpasa, on the TEM Motorway, VIAPORT
Venezia is set on an area of 82 thousand square meters. Borrowing its architectural concept from
Venice, one of the most beautiful cities in the world, VIAPORT Venezia comprises 5 towers, a 200
store outdoor shopping center, and modern office phases with an area of 50 thousand square
meters. At VIAPORT Venezia whose architectural concept was designed by Dome Mimarlik,
walkways, water channels, and large squares are being built in the Venetian fashion. Owners of
residences in VIAPORT Venezia, where people will take gondola rides on 12 meter wide water
channels, and whose squares will be the setting of Venetian carnivals will enjoy all these wonders
as well as all social facilities including indoor and outdoor swimming pools, fitness hall, steam
room, sauna, play areas, and children’s parks. While apartment types come in 1+1, 2+1, 3+1 and
4+1 in VIAPORT Venezia, apartment sizes range from 66 to 217 square meters. Situated right next
to the TEM Motorway, what used to be the Edirne Motorway, and adjacent to the Habipler-Topkapi
tramway line, the project offers advantages in transportation. The project is also directly connected
to the Mecidiyekdy-Airport Subway Line that is to be constructed.



VIA HABER

GELIN HAMAMI
SERENITA FITNESS&SPA'DA
COK FARKLI

OSMANLI'DAN GUNUMUZE UZANAN BIiR GELENEK OLAN GELIN
HAMAMI, YILLAR iCINDE MODERN BIiR CEHREYE BURUNEN BUYUK
SEHIRLERDE YOK OLDU. GECMISTE KINA YAKMAK iCiN GELIN
HAMAMINA TORENLE GIDILIR, DAVETLILERE SABUN VERILIR

VE GOBEK TASLARINDA YENILEN YEMEKLERIN TADINA DOYUM
OLMAZMIS. CROWNE PLAZA HOTEL ASIA’'DA YER ALAN SERENITA
FITNESS&SPA’DA ARTIK GELINLERE HAMAMDA KINA GECELERI
DUZENLENIYOR. FARKLI BIR DENEYIM YASAMAK ISTEYENLERI BU
FARKLI EGLENCEYi TATMAYA BEKLIYORUZ.

THE BRIDAL HAMAM IS DIFFERENT
AT THE SERENITA FITNESS&SPA

BEING A TRADITION REACHING FROM THE OTTOMANS TO OUR TIME,
THE BRIDAL HAMAM HAS DISAPPEARED IN MODERN CITIES AS THE
YEARS HAVE GONE BY. IN THE PAST, WOMEN WENT TO THE BRIDAL
HAMAM WITH A CEREMONY TO APPLY HENNA, HAND OUT SOAP TO
GUESTS, AND DELECTABLE FOODS WERE ENJOYED ON THE NAVEL
STONE. HENNA NIGHTS ARE ORGANIZED FOR BRIDES AT THE HAMAM
WITHIN THE SERENITA FITNESS & SPA WITHIN CROWNE PLAZA HOTEL
ASIA. WE AWAIT WOMEN WHO WISH TO HAVE A UNIQUE EXPERIENCE
TO SAMPLE THIS UNUSUAL ENTERTAINMENT.




VIA NEWS

Gelinleri, hamamda keyifli bir
bekarliga veda partisi bekliyor...
Evlilik 6ncesi hem arkadaslarinizla keyifli
saatler gecirmek hem de bu en 6nemli
gunidnuze zinde girmek ister misiniz?

10 kigilik rezervasyonunuzla, Tirk
hamamimizi hem siz hem arkadaglariniz
icin tam Ug¢ saat boyunca kapatiyoruz.
Muzik egliginde yiyecek, icecek, meyve
ikrami, geline 6zel kese-kopuk ve sececegi
bir masaj, gelinin dostlarina 6zel sauna,
jakuzi, buhar odas: kullanimin: da
samaktadir...

10 Kisi/3 saat TOPLAM: 1750 TL
Bilgi ve rezervasyon icin: 0216 585 60 70

A delightful bachelorette party
awaits brides at the hamam...

Would you like to have a few hours of fun at
the hamam with your friends, before your
weddding, and be well-rested on your big
day? When you make a reservation for 10,
we offer our you and your friends exclusive
access to our Turkish hamam for a full
three hours. It includes food, drink, and
fruit treats, scrubbing and foam washing
specially for the bride, and a massage of her
choosing, as well as the use of the sauna,
Jacuzzi, and steam room by the bride’s
friends.

10 people/3 hours TOTAL TRY 1750
For information and reservations:
0216 585 60 70



VIA HABER

Gelin hamami, Osmanl’dan giinimuze uzanan bir gelenek. Yillar icinde modern bir

cehreye birtnen buytk sehirlerde bu gelenek yok olmus. Gelin hamam: daveti, oglan

evi tarafindan kizin ¢ok yakin akrabalarina yapihr. Eskiden hamamda kurnalar tutulur,

torenle hamama gidilir, davetlilere kahp kalip sabunlar verilir, gdbek taslarinda yemekler

yenirmis. Hamam tOreni U¢ guin stirermis. GUnumuzde bu gelenek kuculmus olarak, kimi

cevrelerde hala uygulaniyor. Gelin; ablasi, yengesi, teyzesi, halas1 gibi ¢ok yakinlar: ve

birkac arkadasiyla birlikte oglan evinin yakinlari, kina gecesinden bir veya iki glin 6nce *
hamama giderler. Davet edilenler hamam bohcalariyla gelir. Hamam taslarinin sesleri ve

sarkilar esliginde geline kinas: yakilir, oyunlar oynanir, tirkuiler séylenir. Gelin, hamama 4
gidenlerin her biri tarafindan yikanir. Hamamda konuklara kebap veya kisir, meyve veya i
icecekler ikram edilir.

Bolgelere gore adetler degisebiliyor 1
Aslinda hala Anadolu’nun pek ¢ok ydresinde kina gecesinden 6nce, gelin hamama ' L
gotardaluyor. Hamam bulunan sehir ve kasabalarda, oglan evinin davetiyle kiz ve oglan s
tarafinin yakinlar: ve kizin arkadaslar: birlikte hamama gidiyor. Hamamda geline kina
yakiliyor, sarkilar sdyleniyor, oyunlar oynaniyor. Eskiden, oglan anneleri hamamda

ogullarina kiz begenirlermis. Bolgelere gore degisiklik gosteren gelinin hamam sefasinda j a5
bdlgelere gore farkh uygulamalar da dikkat gekiyor. Simdilerdeyse gelin hamamu ritUeli
artik buyuk otellerde diizenleniyor. Crowne Plaza Hotel Asia’da yer alan Serenita ral
Fitness&SPA’da farkl: bir deneyim yasamak isteyenleri, bu farkl: eglenceyi tatmaya v
bekliyoruz.

-~
b

The bridal hamam is an Ottoman tradition that has survived until modern times. This tradition has
disappeared in large cities, that have taken on a modern aspect within the years. The invitation for
a bridal hamam is extended by the groom’s family to the bride’s close relatives. In the past bath
basins were kept at hamams, people went to hamams with a ceremony, bars of soap were handed
out to guests, and people ate on navel stones. The hamam ceremony lasted three days. In our day
this tradition is still practiced, albeit in a abridged version. The bride, with her near relatives such
as her sister, aunt, and a few of her friends, and the near relatives of the groom visit the hamam one
or two days before the night of henna. Guests come with hamam bundles. Henna is applied on the
bride to the accompaniment of songs and the clinking of wash basins, games are played, and folk
songs are sung. The bride is washed by each of her companions. Kebab or burghul salad, fruit and
drinks are offered to guests at the hamam.

Traditions may vary from region to region

In fact, in many parts of Anatolia, brides are still taken to the bridal hamam prior to the night of W
henna. In cities and towns with hamams, relatives of the bride and groom, and the bride’s friends ’

visit the hamam together, by invitation of the groom’s family. At the hamam, henna is applied on -

the bride, songs are song, games are played. In the past, mothers of men would seek out brides for *s _,';'

their sons. In the bridal hamam ceremony, which varies by region, different practices are adopted ‘ ! = .“
from one part to the next. These days, the ritual of the bridal hamam is held in prominent hotels. We : " .
await people who wish to have a unique experience at the Serenita Fitness & SPA within Crowne 9 . Y
Plaza Hotel Asia, to sample this unusual entertainment.

»



VIA NEWS

Kina gecesi ritueli
Kina gecelerinde uygulanan adet ve uygulamalar esasta bir
olmakla beraber ayrintilarda birtakim 6zellikler gosteriyor.
Kinaya davet baz1 ydrelerde kuru kina sakiz seker dagitilmak
veya agizdan sdylemek suretiyle yapiliyor. Kina gecesi
Anadolu’da kiz evinde duzenlenir. Davet edilen kadinlar ve
3z genc kizlar 6nce oglan evinde toplanirlar. Bunlara kinaci da

\J ! ‘_f & denmektedir. Kinacilar gelinceye kadar kiz evinin yakinlar:

L cegitli eglenceler duzenlerler. Oglan evinin gelmesiyle kiz evi
mahzunlagir eglenme siras1 oZlan evindedir. Bazi yorelerde
gelin kiyafetini degigtirir. Basina al duvak ortilerek kina igin
hazirlanir. GUmus veya bakir tas igerisinde bag1 bittn yani
anal babali bagindan ayrilik gegmemis bir kadin tarafindan
kina karihr. Kinanin icine bozuk para da konur. Bu hem
bereket dilegi hem de kina yakan Kigiye baht acikli31 saglamak
amacina yoneliktir. Gelin hazirlandiktan sonra basina al
pullu bir duvak ortulerek geng kizlarin séylemis oldugu
ilahiler esliginde ve icinde mumlarin yakildig1 kina tepsisi
ile ortaya getirilir. Gelinin kinasini yine basi1 buttin bir kadin
ile bir geng¢ kiz yakar. Bu arada kiz elini agmaz. Kaynana
gelinin elinin ortasina altin veya para koyar. Gelinin ellerine
ayaklarina kina yakihr. Kina gekilleri de farkhhk gosterir.
Sivama elin bilege kadar tamamen ve hi¢ bogluk birakmadan
yakilmasidir. Yuksuk yalniz parmak uglarina, kuggozi avug
icine tekerlek olarak yakilmasidir. Ip kinasinda da ele ip sarilir
kina 6yle yakihr. Ip olan yerler kina tutmaz ve degisik sekiller
olusturulur. Gelinin el ve ayaklarina kina yakildiktan sonra
baglanur.

Ritual of the night of henna

Traditions and customs practiced on nights of henna are
essentially the same, while they have some differences in

their details. Invitations to henna are made in some regions by
distributing dry henna, gum, and candy or by verbal invitation.
The night of henna is held at the bride’s home in Anatolia. The
invited women and young girls first convene at the groom’s
house. They are also called kinaci’s. Relatives of the bride hold
various festivities until the arrival of the kinac:’s. With the
arrival of the groom’s relatives, an air of melancholy takes
over the bride’s house and now it is the groom'’s family’s turn
to have fun. The bride changes her outfit in some regions. She
is prepared for henna by covering her head with a red veil.
Henna is blended inside a silver or copper bowl, by a bag1 butltin
(one whose head is complete in Turkish) woman who has her
mother and father, and who has not suffered a separation.
Coins are also placed within the henna. This is a wish for
abundance as well as a bid for luck for the person applying the
henna. After the bride has been prepared, her head is covered
a red and sequined veil and led to the center of the room to the
accompaniment of hymns sung by young girls, with the henna
tray with lit candles on it. The bride’s henna is applied with a
bag1 butiin woman and a young girl. In the meantime, the bride
does not open her hand. The groom’s mother places a gold coin
or money in the bride’s fist. Henna is applied on the bride’s
hands and feet. Henna is also applied in different shapes.
Plastering is covering the hand all the way to the wrist, with no
blank spaces. The thimble is application only to tips of fingers,
while bird’s eye is application to the palm in the shape of a
circle. In rope henna, rope is wrapped around the hand before
application of the henna. Places beneath the ropes are not dyed
with henna, forming various shapes. The bride’s hands and feet
are covered with bandages after the application of henna.




ROPORTAJ

Teknosa Genel Mudur
Mehmet Nane:

“VIALAND
ZIYARETCILERINE
4 BIN METRE
KARELIK
MAGAZAMIZLA
HIZMET
VERECEGIMIiZ
iCIN COK
HEYECANLIYIZ

“\VIALAND AVM PROJESININ, MAGAZA
KARMASI, EGLENCE VE YEME iICME
ALANLARIYLA BOLGENIN iHTiYACINA
KARSILIK VERECEK GUZEL BIR
PROJE OLACAGINI DUSUNUYORUM.
TURKIYE, AVM SEKTORUNDE HAYATA
GECIRDIGI YENILIKCI VE YARATICI
PROJELERIYLE DUNYADA ONEMLI
COK ONEMLI BIR KONUMA SAHIP
OLDU. VIALAND PROJESININ DE
DUNYA STANDARTLARINDAKI YAPISI
VE KALITELI HIZMET ANLAYISIYLA
TURKIYE AVM SEKTORUNUN BASARI
YAPI TASLARINDAN BIiRi OLACAGINI
DUSUNUYORUM.”




Teknosa’nin Genel Mudirt Mehmet
Nane ile Teknosa’nin kurulusu,
bugtinlere gelisi ve yer aldig: sosyal
sorumluluk projeleri hakkinda keyifle
okuyacaginiz bir soylesi gergeklestirdik.

Teknosa nasil kuruldu? Teknosa’min
bugini hakkinda neler soyleyebilirsiniz?
Teknosa olarak sektore ilk adim attigimiz
ve bu ilk adimla Turkiye’yi teknoloji
perakendeciligi kavramuyla tanistirdigimiz
2000 yihndan bu yana, ttketiciyi
merkezine alan bilimsel perakendecilik
anlayisiyla calismalarimizi sekillendiriyor
ve “Herkes icin Teknoloji” felsefesi ile
hareket ediyoruz. Teknosa olarak en
onemli hedeflerimiz, teknolojiyi genis
kitlelere ulastirmak ve misterilerimize
kaliteli hizmeti uygun fiyata saglamaktr.
2000 yi1linda 5 magaza ile hizmete
baslayan sirketimiz bugun itibariyla

75 ilde 280 magazayla teknolojiyi
tuketicilerinin ayagina goturuyor.

Bugln Teknosa, Turkiye ntfusunun
yUzde 93’Une ulasan lider teknoloji
perakendecisi konumunda. Turkiye’de
teknoloji perakendeciligine adin: koyan
marka olarak, her zaman gindemimizin
ilk sirasinda tiketiciyi merkezine alan
kaliteli hizmet anlayisin sirdirmek var.
Bugtine kadar sundugumuz hizmetlerle
hep ilklere imza attik, bundan sonra da
atmaya devam edecegiz.

Turklerin teknolojiye asinaligin
artirdigimzi ya da teknoloji kullanimin:
yonlendirdiginizi dusintyor musunuz?
Turk halk: teknolojiyi seven ve
yakindan takip eden bir toplum.
Ozellikle teknolojinin hizli gelismesi
ve yeni trdnlerin hayatimiza girmesiyle
birlikte artik hayatimizin her alaninda
teknoloji var. Gelisen teknolojiyle

birlikte ihtiyaglar da yon degistiriyor.

Bu baglamda, kuruldugumuz giinden
beri tiketicilerin degisen beklenti ve
ihtiyaglarina cevap verecek teknolojik
gelismeleri ve yenilikleri yakindan takip
ediyoruz. Teknoloji perakendecilignin
Oncusu olarak bugtine kadar, Turkiye’de
teknoloji kullaniminin giderek artarak
daha verimli kullaniimasina ve hayatimzi
kolaylastirmasina katk: saglayan birgok
calismay: hayata gecirdik, bundan

sonra da bu yondeki cahsmalarimiz
strdurecegiz.

Teknosa’mn satis hareketlerinde, ilk sirayr
hangi Urtn grubu alwyor?

Akilh televizyonlar, akilh cep telefonlan
ve notebooklar en ¢ok sattigimiz Grin
gruplar: diyebiliriz. Tuketicilerin beklenti
ve taleplerini dogru analiz edip, buna
uygun proje ve hizmetler sunarak
tuketicilerin tercihinde ilk sirada olmay:
surduruyoruz, keza bunu rakamlar da
kanithyor. Soyle ki; ttketiciler 2011
yihnda teknoloji marketleri kanalindan
satin aldiklar: her 10 Smart TV’den

5’ini, her 10 3D TV’den 5’ini, her 10 Led
TV’den 5’ini, her 10 Tablet PC’den 4’Uni
ve her 10 Netbook’tan ise 4’Unl Teknosa
magazalarindan almay: tercih etmistir.

Sosyal medya aglari, gunlik hayatimizin
vazgecilmezleri olmaya baslad. Sizin
sosyal medya ile aranmz nasil?

Teknosa, 2000 yilinda kurulan bir

sirket olarak yapisi itibariyla oldukca
geng, dolayisiyla her turlt yeniligi de
yakindan takip edebilmeyi basarmis

bir marka. Teknolojideki ve dijital
dunyadaki gelismeler 6zellikle son
yillarda 6nemli sigcramalar yapti. Teknosa
olarak bu suirece dahil olmakla kalmayip
Ulkemizde bu konunun 6nculerinden
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Teknosa General Manager
Mehmet Nane:

“WE ARE THRILLED
THAT WE WILL
SERVE VIALAND'S
VISITORS WITH
OUR 4 THOUSAND
SQM STORE”

“I THINK THAT THE VIALAND SC
PROJECT WILL BE A FINE ONE,
THAT WILL MEET THE NEEDS OF
THE REGION WITH ITS STORE
SELECTION, ENTERTAINMENT
AND FOOD AND DRINK AREAS.
TURKEY HAS ACHIEVED A VERY
SIGNIFICANT PLACE IN THE
WORLD WITH THE INNOVATIVE
AND CREATIVE PROJECTS

IT IMPLEMENTED IN THE SC
SECTOR. | BELIEVE THAT THE
VIALAND PROJECT, WITH ITS
WORLD CLASS STRUCTURE AND
HIGH QUALITY SERVICE, WILL BE
A SUCCESSFUL BUILDING BLOCK
IN THE TURKISH SC SECTOR.”

We had a delightful interview with Teknosa’s
General Manager, Mehmet Nane, on the
founding of Teknosa, its journey in time, and
the social responsibility projects in which it
is involved.

How was Teknosa founded? What can
you tell us about Teknosa now?

Since 2000 when we, as Teknosa took

our first step in the sector, introducing
Turkey with the concept of technology
retailing, we have shaped our efforts on
the precept of scientific retailing, centered
around the consumer, and act on the
philosophy “Technology for Everyone.”
Our most important objectives as Teknosa
are to bring technology tp the masses and
provide our customers with high quality
service at affordable prices. Our company
which began service with 5 stores in

2000 currently brings technology to the
consumer’s doorstep with 280 stores in 75
provinces. Today Teknosa is the leading
technology retailer, reaching 93 percent of
Turkey’s population. As the brand which
gave its name to technology retailing in
Turkey, maintaining our principle of quality
service centered around the consumer is
always at the top of our agenda. We have
always initiated firsts with the services we
have rendered till not, and we will continue
to do so.




ROPORTAJ

Do you think you have raised Turks’
familiarity with technology or that you have
guided their use of technology?

The Turkish people one which likes and closely
follows technology. Particularly with the rapid
advancement of technology and the introduction
of new products into our lives, technology

has come to infiltrate all areas of life. With the
advancing technology, the course of people’s
needs changes as well. In this context, we are

in close pursuit of technological advancements
and innovations that will meet consumers’
changing needs and expectations, since the day
we were founded. As the pioneer of technology
retailing, we have implemented many projects
which have contributed to the ever more
efficient use of technology in Turkey and to
technology making our lives easeier, and we will
continue our efforts in this respect.

What is the highest ranking product group in
Teknosa’s sales activities?

We could say smart televisions, smart phones,
and notebooks are among the product groups
we sell the most. By correctly analysing
consumers’ expectations and demands, and
offering suitable projects and services, we
maintain our position as the first choice of
consumers, which is proven by the figures.
Which are; consumers have elected to buy 5 of
every 10 Smart TV’s they bought via technology
markets in 2011, 5 of every 10 3-D TV’s, 5 of
every 10 LED TV’s, 4 of every Tablet PC’s and 4
of every 10 Notebooks, from Teknosa stores.

Social media networks have become
essential for our daily life? How do you fare
with the social media?

Being a company founded in 2000, Teknosa

is a fairy young company, and hence itis a
brand which has succeeded in keeping abreast
of all kinds of innovations. Developments in
technology and the digital world have made
significant leaps, especially in recent years.

As Teknosa, we have managed to not only be
included in this process, but to become one

of the pioneers of the subject in our country.
We have accelerated our digital marketing
investments in 2010 by closely following

the advancements and innovations in the
technological and digital world. At the same
time, we have started to meet our existing

and potential customers via interactive media,
outside of our stores. Since for us, social media
is not only a tool of digital communication but

a platform where “we can manage customer
satisfaction and relations”, we have started
different accounts in every channel we could
do so. These include such networks as
Facebook and Twitter, as well as Youtube,
Vimeo, Google +, Pinterest, izlesene, Flickr,
Myspace etc. Since we can communicate our
efforts, and projects to our followers much
more quickly via Facebook and Twitter, and
we can find much faster solutions to their
problems and expectations, we also have
support accounts in these networks, such
as TeknoAsist and Teknosa Kariyer, where
we keep communication alive. We contact
TeknoAsist when our customer has a problem
and facilitate a fast solution.

What are the criteria that are, or should

be considered when a new store is to be
opened?

As Teknosa, our most important priority is
always our consumer. Therefore we always

act within the confines of scientific retailing,
centered around the customer. We are open

to all innovations that will meet the needs of
our consumers. That is, we go beyond the
traditional store concept, introducing new
store concepts to consumers. Aside from

the technology stores of the future for their
unique design and their product portfolio of the
world famous, elite brands, Teknosa Kanyon,
Akmerkez and istinye Park concept stores, our
large area Teknosa Extra and Exxtra stores also
reflect our innovative approach.

How would you assess the place of SC’s in
Teknosa’s strategies for the future?

The existence of SC’s has become very
important for consumers as for brands. We
expect the number of SC’s to reach 350 in
2012. In 2023 we predict that the number of
SC’s in Turkey will be 520. A retrospective

look on employment figures in organized retail
shows a growth of approximately 15 and higher
every year, consistently for the last 5 years.

By predicting a continuation of this trend in

the next years, we can say we will continue to
open new stores in SC’s which we, as Teknosa,
deem strategically sound.

What is your opinion of the Vialand project,
as the General Manager of Teknosa? What
does the Vialand project mean to you? The
Vialand project makes a difference for its

open air concept and different store fronts.

How important were these features in your
decision making processes?

“| think that the Vialand SC project will be

a fine one, that will meet the needs of the
region with its store selection, entertainment
and food and drink areas. We as Teknosa are
naturally thrilled that we will serve Vialand’s
visitors within such a successful mix. We can
not wait to offer our cutting edge products

to the enjoyment of our consumers with our
4 thousand sgm store in Europe’s largest
shopping center.

If we were to ask yo to answer the same
question as your other identity, the
Chairman of the Trade Council of Shopping
Centers and Retailers (AMPD)?

As the chairman of AMPD, | am very excited
that Europe’s largest shopping center will
open in Turkey. Turkey has achieved a

very significant place in the world with the
innovative and creative projects it implemented
in the SC sector. | think Vialand will be a
successful building block of the Turkish SC
sector with its principle of quality service. In
addition to its successes in the retail sector,
Teknosa also implements interesting and
beneficial social responsibility projects.

What can you tell us about your past and
current projects?

Since 2007, we have been conducting the
“Rare Works” social responsibility project,
with the philosophy “Technology for History.”
To date we have provided Istanbul University
technology support in conveying over 100
thousand works in the Library of Rare Works
to the digital medium, and we will continue
to provide support. With the “Technology

for Women” social responsibility project, we
offer free computer courses for women in
various cities of Turkey, introducing them

to technology. For the project ehere we
provided free computer training to nearly

12 thousand women in 39 cities to date, we
have made it to the finals in the section of
“Responsible Retailer” of the 2010 Worlsd
Retail Awards, As Teknosa, we are acting with
a lot of consciousness of sustainability and
the environment. In 2009, we have initiated

a first in our sector, offering our consumers
environmentally friendly shopping bags. We
are also continue our efforts in collecting and
recycling of batteries and electronic waste,
through our wide logistics network.




“Tuketiciler 2011 yilinda teknoloji marketleri
kanalindan satin aldiklar: her 10 Smart TV'den 5’ini,
her 10 3D TV'den 5’ini, her 10 Led TV'den 5’ini, her 10
Tablet PC’'den 4’Unu ve her 10 Netbook’tan ise 4'Unu
Teknosa magazalarindan almay tercih etmistir.”

biri olmay: basardik. Teknolojik ve dijital
dunyadaki gelismeleri ve yenilikleri
yakindan izleyerek 2010 yilinda dijital
pazarlama yatirnmlarimiza hiz verdik.
Bununla birlikte mevcut ve potansiyel
musterilerimizle magazalarimiz disinda
interaktif mecralar aracihgiyla bir araya
gelmeye basladik. Bizim i¢in sosyal medya
sadece bir dijital iletisim arac: degil,
“musteri memnuniyetini ve iliskilerini
yonetebilecegimiz” bir platform oldugu
icin bunu saglayabildigimiz her mecrada
farkh farkli hesaplar actik. Bunlarin
arasinda basta Facebook ve Twitter
olmak Uzere, Youtube, Vimeo, Google +,
Pinterest, izlesene, Flickr, Myspace vb.
gibi mecralar yer ahyor. Tabii ki Facebook
ve Twitter sayesinde ¢cahismalarimizi,
projelerimizi takipgilerimize ¢ok

daha hizh iletebildigimiz ve onlarin
beklentileri ile problemlerine ¢cok daha
hizh ¢dzimler sunabildigimiz icin bu
mecralarda TeknoAsist ve Teknosa
Kariyer gibi iletisimi canh tuttugumuz
destek hesaplarimiz da bulunuyor.
Musterilerimizin herhangi bir sorununda
TeknoAsist ile iletisime geciyor ve hizlica
¢ozim saghyoruz.

Yeni bir magaza acilacaginda, hangi
Olcutlere dikkat ediliyor ya da edilmeli?
Teknosa olarak en 6nemli 6nceligimiz
her zaman tuketicilerimizdir. Bu
nedenle de hep musteri merkezli
bilimsel perakendecilik ¢ergevesinde
hareket ediyoruz. Tuketicilerimizin
ihtiyaclarini karsilayacak her tarli
yenilige agigi1z. SOyle ki; standart
magaza anlayisinin disina gikarak yeni
magaza konseptlerimizi ttketicilerle
bulusturuyoruz. Essiz tasarimlar: ve
dunyaca Unlu seckin markalara ait Grin
gamlar: ile gelecegin teknoloji magazalar
olan Teknosa Kanyon, Akmerkez ve
Istinye Park konsept magazalarimiz
disinda, blytik metre kareli Teknosa

Extra ve Exxtra magazalarimiz da yenilikgi
anlayisimizi yansitiyor.

Teknosa’mn gelecek stratejilerinde,
AVM’lerin yerini nasil
degerlendiriyorsunuz?

AVM’lerin varlig: gerek tuiketiciler gerekse
markalar icin cok dnemli bir hale geldi.
2012’de AVM sayisinin 350°ye ulasmasini
bekliyoruz. 2023’te ise Turkiye’deki AVM
sayisinin 520’ye ¢ikacagim 6ngoriyoruz.
Organize perakendede ge¢mise donuk
olarak istihdam rakamlarina baktigimizda
son 5 yildir istikrarh bicimde yilda yaklasik
ylzde 15 ve Ustli oranlarda blyime
oldugunu goriyoruz. Bu trendin gelecek
yillarda da devam edecegini 6ngorerek,
Teknosa olarak stratejik gordugumuz
AVM’lerde yeni magazalar agmaya
strdurecegimizi soyleyebiliriz.

Teknosa Genel Mudurd

kimliginizle Vialand projesini nasil
degerlendiriyorsunuz? Vialand projesi
sizin i¢in ne ifade ediyor? Vialand

projesi, acik hava konsepti ve farkl
magaza on cepheleri ile de fark

yaratiyor. Bu 6zellikler, sizin karar verme
asamalarinizda ne kadar 6nemliydi?
Vialand AVM projesinin, magaza karmast,
eglence ve yeme i¢cme alanlariyla bélgenin
ihtiyacina karsilik verecek gtizel bir proje
olacagini dustiniyorum. Tabii boyle
basarili bir karma icerisinde Teknosa
olarak biz de Vialand ziyaretcilerine
hizmet verecegimiz i¢in ¢ok heyecanlhyiz.
Avrupa’nin en buyuk ahlisveris merkezinde
4 bin metre karelik magazamizla son
teknoloji Grtnleri tiketicilerimizin
begenisine sunmak i¢in sabirsizlaniyoruz.

Ayni soruyu diger kimliginizle, Ahsveris
Merkezleri ve Perakendeciler Dernegi
Yo6netim Kurulu Baskani olarak da
yanitlamanizi istersek?

AMPD bagkan: olarak, Avrupa’nin en
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“Consumers have elected to buy
5of every 10 Smart TV’s they
bought via technology markets
in 2011, 5 of every 10 3-D TV’s,
5ofevery 10 LED TV’s, 4 of
every Tablet PC’s and 4 of every
10 Notebooks, from Teknosa
stores.”

buyuk alisveris merkezinin Turkiye’de
acilacak olmasindan dolay: buyik
heyecan duyuyorum. Tirkiye, AVM
sektortinde hayata gecirdigi yenilikgi
ve yaratici projeleriyle dinyada
o6nemli cok 6nemli bir konuma sahip
oldu. Vialand projesinin de diinya
standartlarindaki yapis: ve kaliteli hizmet
anlayisiyla Turkiye AVM sektorintn
basar: yap: taslarindan biri olacagin
dastntyorum.

Teknosa, perakende sektdrindeki
basarilarinin yani sira ilging ve kamu adina
faydali sosyal sorumluluk projelerine de
imza atiyor. Halen sirdurdutguniz ve
gerceklesen projeleriniz hakkinda neler
soyleyebilirsiniz?

2007 yilhindan bu yana “Tarih igin
Teknoloji” felsefesi ile “Nadir Eserler”
sosyal sorumluluk projesine hayat
veriyoruz. Bugline kadar Nadir Eserler
Kitiphanesi’ndeki 100 bini askin eserin
dijital ortama aktarilmas: konusunda
Istanbul Universitesi’ne teknoloji
destegi verdik ve vermeye devam
ediyoruz. “Kadin i¢in Teknoloji” sosyal
sorumluluk projesiyle, Turkiye’nin gesitli
illerinde kadinlara Ucretsiz bilgisayar
kursu vererek kadinlarin teknolojiyle
tanismasini saghyoruz. Bugtine kadar
39 ilde 12 bine yakin kadina Ucretsiz
bilgisayar egitimi verdigimiz projeyle,
2010 yihnda duzenlenen World Retail
Awards kapsaminda “Sorumluluk Sahibi
Perakendeci” dalinda finale kaldik.
Teknosa olarak, surdirulebilirlik ve
¢evre konusunda da son derece

hassas hareket ediyoruz. 2009 yilinda
sektoriimuzde bir ilke imza atarak

cevre dostu posetleri tuketicilerimizle
bulusturduk. Ayrica, pil ve elektronik
atik toplanmasi ve geri dontstimi
konusunda da magazalarimiz ve gelismis
lojistik agimiz ile ¢alismalarimiza devam
ediyoruz.







GOURMET

CROWNE PLAZA iSTANBUL ASIA’NIN EXECUTIVE CHEF’|
LEVENT ARSLAN, DERGIMIZ ICIN YILBASI ZIiYAFETINDEN
LEZZETLIi ORNEKLER HAZIRLADI.

LEVENT ARSLAN, EXECUTIVE CHEF OF CROWNE PLAZA ISTANBUL
ASIA HAS PREPARED DELICIOUS EXAMPLES FROM HIS NEW YEAR’S
FEAST FOR OUR MAGAZINE.




GURME

VIAPORT alisveris merkezinin tam ortasinda bulunan Crowne Plaza Otel istanbul Asia
bunyesinde yer alan Belvedere Restaurant, gerek mimarisiyle ve gerek sundugu degisik
yemeklerle farkin1 hemen belli ediyor.

Belvedere Restaurant’a girdiginiz andan itibaren klasik Selguklu ¢izgisinin son derece
akillica ve pratik bir sekilde modernize edildigini fark ediyorsunuz. Altin varaklarla
stislenmis tavanlar ve kismen Osmanlh motiflerinin kullanildig: duvarlar gegmisle
bugunin iyi bir karmas:. Kagip saklanabileceginiz en romantik ortam olan Crowne
Plaza Istanbul Asia Belvedere Restaurant’da icten ve kaliteli hizmet anlayisiyla lezzetli
yemeklerin keyfini ¢ikarabilirsiniz.

Belvedere Restaurant’in mutfag: unli Executive Chef Levent Arslan’a emanet. Levent
Arslan 6zellikle Uzakdogu ve Fransiz mutfaginda iddiah. Arslan’in hazirladigi mendlerde
kaz cigerinden ciftci kebabina kadar genis bir alternatif mevcut. Salatalarda ¢zellikle 1lik
kegci peynirli Yunan salatas: blyuk ilgi goriyor. Tath alternatiflerinde krem briile’den
kuinefeye, sicak gikolatah sufleden cheesecake’e kadar zengin bir sunum var. Arslan ile
2012’nin son gecesi igin hazirladig: yilbasi meniisiini tatmak igin bulustuk. Iste Ginlii sef
Levent Arslan’in yilbas: spesiyalleri...

Crowne Plaza Otel istanbul Asia’mn Executive
Chef’i Levent Arslan,1968 Ankara dogumlu.
Aslen Bolu - Mengen’li. Bir kiz1 ve bir oglu
var. Is hayat: boyunca sirasiyla Ramada Hotel
Laleli Mévenpick Hotel Maslak, Princess Hotel
Maslak, Sofa Hotel Nisantasi, Conrad Hotel
Besiktas, Dedeman Hotel Gayrettepe Istanbul’
da cahsti. Halen Crowne Plaza Istanbul Asia
mutfaginda executive chef olarak ¢alismaya
devam ediyor.

Levent Arslan

Levent Arslan, Executive Chef of Crowne Plaza
Hotel Istanbul Asia was born in 1968 in Ankara. He
is from Mengen, Bolu. He has a daughter and a son.
Throughout his career he worked in Ramada Hotel
Laleli Mvenpick Hotel Maslak, Princess Hotel Maslak,
Sofa Hotel Nisantasi, Conrad Hotel Besiktas, and
Dedeman Hotel Gayrettepe istanbul in that order. He is
currently executive chef in the kitchen of Crowne Plaza
Istanbul Asia.

The Belvedere Restaurant, within the Crowne
Plaza Hotel Istanbul Asia, located in the

exact center of the VIA/PORT shopping
center, distinguishes itself right away for it's
architecture as well as the different dishes it
offers.

The moment you enter Belvedere Restaurant,
you notice a very smart and practical
modernization of the classical Seljuk style.
Gilded ceilings and walls partially adorned
with Ottoman motifs, are a fine blend of the
past and now. At the Crowne Plaza Istanbul
Asia Belvedere Restaurant, the most romantic
environment you can escape to, you can enjoy
delicious dishes with sincere and fine service.
The Belvedere Restaurant kitchen is in the
hands of Executive Chef Levent Arslan.
Levent Arslan is particularly ambitious about
Far Eastern and French cuisine. The menus
prepared by Arslan offer a wide range of
choices from foie gras to farmer’s kebab. In
salads, Greek salad with warm goat’s cheese
is particularly popular. Dessert alternatives
comprise a rich offering from créme brulee to
kuinefe, warm chocolate soufflé to cheesecake.
We met with Arslan to sample the new year’s
menu he has prepared for the final evening of
2012. Here are new year’s specialties of the
famous chef Levent Arslan...
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Yilbasg1 hindisi

Malzemeler: 3,5-4 kilogram hindi, 2 adet orta boy sogan, 50 gr kug Uzimdu, 1 cay kagig1
karabiber, 1 cay kagig1 tarcin, 1 su bardag: siviyag, 1 tath kagig: kekik ve tuz, 1 yemek
kasi81 toz seker, 1/2 kg pilavlik piring, 1 su bardag: dolmalik fistik, 2 yemek kagig1 kuru
nane, 2 yemek kagig: tereyagi, 1 yemek kagi81 soya sosu, 15-20 tane kestane

Yapilig1: Hindinin ici kestaneli pilavla doldurulacag: icin 6nceden kestaneleri de haglayip
soymak gerekiyor. Hindi kisik ategte firinda haglamadan da pigirilir, fakat zaman kaybi
olmamast icin hindinin bogaz kismu bir iple dikilir ya da sikica baglanir. Hindi suyla dolu
blyuk bir tencereye alinir, kaynatilir ve kaynadiktan sonra i¢ malzemesi hazirlanana kadar
bekletilir. Bagka bir tencerede soganlar ve fistiklar sivi yagla kavrulur, sonra piring ilave
edilip tekrar kavrulur, suyu ilave edilir. Butuin baharatlar, kug izimu, kestane ve seker de
ilave edilip pilav pigirilir. Daha sonra hindi firin tepsisine alinir. Hindinin ici ve bacaklari
pilavla doldurulduktan sonra kalan pilav da hindinin kenarlarina yerlestirilir. Hindinin
tencerede kalan suyundan 2 kagik Uzerine dokulir ve hindinin Gzeri tereyagiyla yaglanarak
firinda 185 derecede 1 saat kadar pisirilir. Daha sonra tekrar yaglanarak 1s1 160 dereceye
disgurulip 20 dakika kadar daha pigirilir, pigsirme iglemi sirasinda hindinin kurumamasina
dikkat edilmelidir. Istege gore haglanmg buriiksel lahanasi, havug, kabak ve kestane
esliginde servis yapilr.

New year’s turkey

Ingredients: A 3.5-4 kg turkey, 2 medium onions, 5 g currant, 1 teaspoon black pepper, 1 teaspoon cinnamon, 1 glass of ail,

1 teaspoon each of oregano and salt, 1 tablespoon castor sugar, 1/2 kg of pilaf rice, 1 glass of pine nuts, 2 tablespoons dried mint,
2 tablespoons butter, 1 tablespoon soy sauce, 15-20 chestnuts

Directions: Since teh turkey will be filled with pilaf, chestnuts should have been boiled and peeled beforehand. The turkey can be
cooked on low heat on the oven without boiling, but the throat section of the turkey is sewn or tightly bound with string to save

time. The turkey is immersed in a large pot of water, boiled, and set aside until its stuffing is ready. In another pot, onions and nuts
are roasted in oil, then roasted some more with the addition of rice, then water is added. All spices, currants, chestnuts, and sugar
are added, and the pilaf is cooked. The turkey is then transferred to the oven tray. After the turkey’s inner cavity and legs are
stuffed with rice, the rest of the pilaf is arrange around the turkey. 2 spoonfuls of the turkey stock remaining in the pot is poured
over the turkey, and the bird is buttered and cooked for about an hour at 185°C in the oven. The turkey is buttered once again, the
temperature is dropped to 160°C, and the turkey is cooked for another 20 minutes while making sure the bird does not dry out
during the cooking process. The dish is served with boiled Brussels sprouts, carrots, squash, and chestnuts as desired.
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Balkabagi pay

Malzemeler: 2 kap pismis ezilmig tath kabak, 2 kap tath yogunlagtirilmig sut, 2 yumurta, 1
cay kagig: tarcin, 1/2 cay kagig zencefil, 1/2 cay kagig81 muskat, 1/4 cay kagig: tuz

Pay hamuru icin: 2 kap un, 1/4 cay kagi81 tuz, 1 1/2 cay kagi8: seker ( toz seker veya esmer
seker), 125 gr. Tereyagi, 1/2 kap soguk su

Pay hamurunun yapiligi: Un, tuz, seker birlikte iyice karigtirilir, sonra oda sicaklhiginda
beklemig olan tereyag: kiiguik parcalar halinde kesilir. Azar azar karisima ilave edilip
yogurulur. Tereyagi bitince soguk su hamura yedirilip biraz dinlendirilir. Dinlenmig hamur
pay kaliplarina yapigtirilip firinda 160 derecede 10 dakika pigirilip sogutulur.

Yapihigi: Once yumurtalar iyice cirpilir, sonra yogunlagtiriimig sut ilave edilir. Targin,
zencefil, muskat ve tuz ilave edildikten sonra, pire halinde bekleyen tatl kabag1 dahil
edilir. Bal kabag: ¢cok az su ile pigirilir, ¢catalla ezilip, pure haline getirilir. Hepsi karigtirilr.
Firin 160 dereceye getirilip firinin 1sinmasi saglanir. Bu karisim kaliba yerlegtirilmig

pay hamurunun tzerine dokulur, sonrada firina yerlestirilir. Yaklagik 15 dakika bu 1sida
pigirildikten sonra1s1 140 dereceye ye dugurulur ve 20 dakika daha pisirilir. Soguyunca
servise hazir hale gelir. Dondurma ile servis yapabilirsiniz.



Pumpkin pie

Ingredients: 2 cups squashed
pumpkin, 2 cups sweet condensed
milk, 2 eggs, 1 teaspoon cinnamon,
1/2 teaspoon ginger, 1/2 teaspoon
nutmeg, 1/4 teaspoon salt

For the pie crust: 2 cups flour, 1/4
teaspoons salt, 1 1/2 teaspoon sugar
(castor sugar or brown sugar), 125 g
butter, 1/2 cup chilled water

Making the pie crust: Flour, salt, and
sugar are mixed, and butter that has
been warmed to room temperature

is cut in small pieces. It is gradually
added to the mixture with kneading.
After all the butter has been added,
chilled water is incorporated into the
dough, and the dough is left to rest for
a while. The rested dough is stuck to
pie molds, cooked for 10 minutes in a
160°C oven, and cooled.

Directions: First, the eggs are beaten
well, then the condensed milk is
added. After adding cinnamon, ginger,
nutmeg, and salt, the pureed pumpkin
is mixed in. The pumpkin should be
previously cooked with a little water,
and pureed by crushing with a fork.
All ingredients are mixed together.
The oven is warmed to 160°C. This
mixture is poured on the pie crust

in the mold, and placed in the oven.
After cooking at this temperature for
roughly 15 minutes, the temperature
is dropped to 140 degrees, and the
pie is cooked for another 20 minutes.
The pie is ready to serve when it has
cooled. You can serve with ice cream.

GOURMET

Yesil fastik dolgulu hindi lokmalari, orman

meyveleri sosu egliginde...

Hindi g68us eti ok yavan oldugu icin ve tatlandirilarak yemek daha blyuk keyif
vereceginden, hindi g6gus eti avug ici buyuklugiinde bicak yardimi ile agulr. Ici az miktarda
hindi etinden gekilmisg hindi kiymas, tuz, biber, cok az tarcin ve yesil fistik ile doldurulup,
streg film ile yumurta seklinde sarilir ve kaynamis suda haglanir. Haglanan hindiler

strec filmden gikartilir ve tavada tereyaginda sotelendikten sonra istenilen haglanmig ve
sotelenmig sebze ile orman meyveleri sos ile servis edilir.

Orman meyveleri sosu: Bogurtlen, vigne, frambuaz, cranberry:.

Butun meyveler limon suyu, seker ile kaynatilir. Misir nisastast ile baglanip hindi toplariyla
servis edilir. (Limon suyu yerine kirmizi sarap da kullanilabilir)

Pistachio stuffed turkey morsels,
with a forest fruits sauce...

Since turkey breast is very bland, and it would benefit a great deal from sweetening, the
turkey breast is spread using a knife to the size of a palm. It is filled with a small amount
of minced turkey, salt, pepper, a pinch of cinnamon and pistachios, wrapped with stretch

film in the form of an egg and cooked in boiling water. The boiled turkey is taken out of

the stretch film and after being sautéed in butter, served with the boiled and sautéed
vegetables of choice and with a sauce of forest fruits.

Forest fruits sauce includes: Blackberry, sour cherry, raspberry, cranberry.

All fruits are boiled in a mixture of lemon juice and sugar. The sauce is thickened with
corn starch and served with turkey morsels. (Red wine can be substituted for lemon juice)
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[STANBULUN MASAL PROJESI

TURKIYE’NIN iLK ULUSLARARASI TEMA PARKININ ACILISINA, DORT
AY KALDI. 23 NiSAN 2013'TE KAPILARINI ACACAK OLAN iISTANBUL'UN
“MASAL PROJESI” VIALAND, BiIR TEMA PARK OLMASININ YANI SIRA
DEV BIR ALISVERIS BOLGESI’Ni DE BUNYESINDE BARINDIRACAK.

Istanbullular: farkl: ve yeni bir eglence kiiltiirilyle tanistiracak olan VIALAND’de 140
bin metrekare kiralanabilir ticari alan ve 113 farkh cephe kaplamas: yer alacak. Cephe
kaplamalarinin ytizde 15’i tamamlanmis durumda, ahsveris caddeleri ise simdiden
ortaya ¢ikmaya basladi. Betonarme asamas: tamamlanan Ahsveris Bolgesi’nde kiralanan
magazalarin ince isciliklerine bayik bir hizla devam edilirken, projenin devasa
otoparkinda ise izolasyon asamas: bitmek tzere.

ISTANBUL'S FAIRY TALE PROJECT

ONLY FOUR MONTHS REMAIN UNTIL THE OPENING OF TURKEY’S FIRST
INTERNATIONAL THEME PARK. ASIDE FROM BEING A THEME PARK,
ISTANBUL'’S “FAIRY TALE PROJECT” VIALAND, WHICH WILL OPEN ITS
DOORS ON APRIL 23RD, 2013, WILL ALSO HOST A GIANT SHOPPING AREA.

140 thousand square meters of tenantable commercial area and 113 different facades
will be included in VIALAND, which will introduce Istanbulites with a new and different
entertainment culture. 15 percent of the facing has been completed, and shopping
streets have begun to emerge already. While fine work continues with great speed

in stores rented in the Shopping Area, whose reinforced concrete phase has been
completed, the insulation work is almost finished in the project’s huge car park.
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PERAKENDE DUNYASI
VIALAND'DE BULUSTU

TURKIYE’NIN iLK TEMALI PARKI, GOSTERiI MERKEZi VE ALISVERIS
CADDELERINi FARKLI KONSEPTTE BiR ARADA SUNACAK OLAN
VIALAND, PERAKENDE DUNYASINA YON VEREN ONEMLI iSIMLERI
PROJE SAHASINDA DUZENLENEN ETKINLIKTE AGIRLADI

Eyll 2011°de temelleri atilan Via Properties ve Gursoy Grup ortak girisimi sonucu
Tarkiye’nin ilk mega temah parki, gdsteri merkezi ve ahsveris caddeleri konseptini bir araya
getiren Vialand’deki cahsmalar diizenlenen toplant: ile perakende dinyasina anlatildi.
Toplanti, Via Properties Yonetim Kurulu Baskan: Coskun Bayraktar, Gursoy Grup CEO’su
Abdurrahman Grsoy, Vialand Genel Miduri Mehmet Emeg ve JLL Turkiye Baskani Avi
Alkas ev sahipliginde 17 Ekim 2012, Carsamba glni proje sahasinda gerceklesti. Toplantiya
Migros Ticaret AS, Koctas Yap: Marketleri Ticaret AS, Teknosa, Inditex, LCW, Mavi Jeans,
Fiba Perakende Grubu, Aydinh Grup, Derimod, Ipekyol, Midpoint’in (st diizey yetkilileriyle
birlikte perakende ve yiyecek-icecek sektdriindeki ¢ok sayida markanin ydneticileri katildhlar.

Vialand, yilda 30 milyon insan: agirlayacak

Cumbhuriyet tarihinin en buyuk perakende yatirnmlarindan biri olan VIALAND’in 23 Nisan
2013’te ziyaretcilerine kapilarin: agcacagin: mujdeleyen Via Properties Yonetim Kurulu
Baskanm Coskun Bayraktar, 1 milyar 150 milyon TL’lik Cumhuriyet tarihinin en buyuk
yatirnminda geldikleri son noktay: perakende diinyasina aktardi. Bayraktar, “Yaklasik 100
futbol sahas: buydkluglindeki 600 doniimlik bu arazide hayata gegirdigimiz projemiz
kapsaminda yilda 30 milyonluk insan hareketi bekliyoruz. Proje alanina 15 dakikahk
mesafede toplam 2 milyonu askin bir niifus yasamaktadir. Turkiye’nin ilk uluslararas:
Olceklerde temah parkini, gosteri merkezini ve ahisveris caddelerini bir arada sunacak olan
Vialand, bu farkli konsepti nedeniyle sadece yakin cevresindeki ziyaretciler icin degil, Turkiye
ve yurtdisindan yerli ve yabanci turistler igin de bir cazibe merkezi olacak. Vialand’in,
Istanbul’u ziyaret edecek turist sayisini yiizde 15 oraninda artirmasini éngériyoruz” dedi.
Eglencenin degismez bir parcas: olan ahsverisin Vialand’de sekil degistirecegini vurgulayan
Bayraktar, “Vialand ile birlikte artik perakende sektériinde AVC, yani alisveris caddeleri
tanim da sik sik kullanilmaya baslayacak” dedi. Vialand ile, Turkiye’'de ilk defa bir ahsveris
merkezinde 6zel planlanmis mimarisiyle birbirinden farkh tasarimda ve her biri farklh
avantajlara sahip, yuzin Ustliinde magaza cephenin yer alacagina dikkat ¢ceken Bayraktar, bu
sayede magazalarin kendi aralarinda farkli cephe tasarimlariyla ayrisacaklarin: ifade etti.

Alsveris caddelerinde tramvay keyfi
140 bin metre kare kiralanabilir alanda 250 magazamn yer aldig: Vialand’de, 3 bini acik ve
5 bini kapal olmak tizere toplamda 8 bin araglik otopark bulundugunu belirten Bayraktar,



ziyaretcilerin agik havada alisveris yaparken
kendilerini Avrupa sokaklarinda dolasiyor
gibi hissedeceklerini, eglenceyi alisveris
bélimine tasiyan dzel gosteriler ve
uygulamalarla da bambaska bir alisveris
deneyimi yasayacaklarini soyledi. Bayraktar,
ahsveris bolgesinin iginde ulasim:
kolaylastiracak veya ylrimeyi tercih
etmeyenler icin bir secenek olacak tramvay
hattinin bulunacagin: ifade ederek sozlerine
soyle devam etti: “Dlunya mutfagindan
Ozenle secilmis restoranlarin yer alacag:
food-court bolimiunde, manzaral: teraslarda
ziyaretgiler eglenceye ara vermeden yemek
ihtiyaclarini karsilayabilecek, sayisiz lezzet
secenegiyle dilediklerini segme sansina sahip
olacaklar”

Tarkiye’'nin en eglenceli yeri

Vialand, 50’den fazla eglence Unitesi ile
farkl: ve yeni bir eglence kulttri sunmaya
hazirlanirken, bir temali park olmanin
Otesinde, tamamuyla eglencenin yasanmas:
Uzerine planland:. Park, degisik yas ve
zevklerde ziyaretcilere hitap edecek farkh
bolgelere ayrilarak, ziyaretcilerin park
icinde istedikleri eglenceye kolay bir
sekilde ulasmalarin: saglayacak sekilde
tasarlandi. Ziyaretgiler, 6zel park ici gezi
treni ile bolgeler aras: gegisi kolayca
yapabilecek, park iginde keyifli gezintilere
cikabilecekler.

AVAVANR NI AVAVAS)

THE WORLD OF RETAIL
MET IN VIALAND

VIALAND, WHICH WILL OFFER TURKEY’S FIRST THEME PARK,
SHOW CENTER, AND SHOPPING STREETS TOGETHER IN A UNIQUE
CONCEPT, HOSTED THE EMINENT NAMES GUIDING THE WORLD OF
RETAIL WITH AN EVENT HELD AT THE PROJECT FIELD.

The work carried out at Vialand, whose groundbreaking took place in September 2011,
combining the concept of Turkey’s first mega theme park, show center and shopping streets
by the joint venture of Via Properties and Girsoy Group, was publicized to the world of retail
in a meeting. The meeting was hosted by ViaDMC Chairman Coskun Bayraktar, Gursoy Group
CEO Abdurrahman Gursoy, Vialand General Manager Mehmet Emec and President of JLL
Turkey Avi Alkas, and took place on October 17th, 2012, a Wednesday at the project field.
The meeting was attended by senior executives of Migros Ticaret AS, Koctas Yapi Marketleri
Ticaret AS, Teknosa, Inditex, LCW, Mavi Jeans, Fiba Retail Group, Aydinli Group, Derimod,
ipekyol, and Midpoint as well as executives of many labels in the food and drink sector.

Vialand will host 30 million people each year

Heralding the upcoming opening date of VIALAND, one of the largest retail investments in the
history of the Republic, on April 23rd, 2013 Via Properties Chairman Coskun Bayraktar spoke
to the retail world of the point they had reached in the largest investment in the history of the
republic. Bayraktar said, “We await a traffic of 30 million within the scope of our project, which
we implemented on this 600 hectare area, roughly equal to 100 soccer fields. A population of
over 2 million live in a distance of 15 minutes from the project area. Vialand which will offer
Turkey’s first theme park of international scale, show center, and shopping streets in one, will
be a center of attraction
for this feature, not only
for visitors from its near
vicinity, but also from

local and foreign tourists.
We expect Vialand to
increase the number of
local and foreign tourists
visiting Istanbul by 15
percent.” Stressing that
shopping, a constant

part of entertainment will
change form at Vialand,
Bayraktar said, “Beginning
with Vialand, the term
shopping street will be
used frequently in the retail
sector.”

Different store fronts

Pointing out that over one hundred store fronts, each boasting various advantages in design
with their specially planned architecture, Bayraktar expressed that the stores would thus be
differentiated with the design of the store fronts.

Enjoy the tramway on shopping streets

Stating that Vialand which includes 250 stores on 140 thousand square meters of tenantable
store area has a car park with a total capacity of 8 thousand cars, 5 thousand of which is
indoor, and 3 thousand outdoor parking, Bayraktar said, visitors would feel as if they were
roaming the streets of Europe as they shop, and that they would enjoy a unique shopping
experience with special shows and events that carry entertainment over to the shopping
section. Bayraktar stated there would also be a tramway line to facilitate moving around within
the shopping area, and to provide an option for shoppers who do not choose to walk, saying:
“At the food-court section that will include restaurants carefully selected from world cuisines,
visitors will fulfill their dining needs on scenic terraces, without ceasing their entertainment,
and have the chance to select their preference from countless choices.”

Turkey’s most fun spot

While Vialand is preparing to offer a unique and new entertainment culture with its more than
500 entertainment units, is was designed to be beyond a theme park, for the entertainment of
the visitor. The park was divided in various sections to appeal to visitors of various ages and
tastes, and designed to allow visitors to easily access their entertainment of choice within the
park. Visitors will be able to pass easily between the sections with a special internal park train,
and take delightful rides within the park.




HER YIL 14 SUBAT GUNU, BIRCOK ULKEDE
SEVGILILER GUNU OLARAK KUTLANIYOR.
KOKENI, ROMA KATOLIK KILISESI’NIN
INANISINA DAYANAN BU GUN, VALENTINE
ISMINDEKI BiR DIN ADAMININ ADINA iLAN
EDILEN BiR BAYRAM GUNU OLARAK ORTAYA
CIKTI. BU NEDENLE BAZI TOPLUMLARDA “AZiZ
VALENTIN GUNU” (ST. VALENTINE’S DAY)
OLARAK BILINIR. VALENTINE KELIMESI, BATI
MEDENIYETLERINDE HOSLANILAN KiSi VEYA

14 SUBAT SEVGILI ANLAMLARINDA DA KULLANILIR.

SEVGILILER GUNUNUZ
KUTLU OLSUN

Her sene 14 Subat, bitiin dinyada oldugu gibi Turkiye’de de Sevgililer Glinu olarak
kutlanyor. Gintimuzde sevgililerin birbirine hediyeler aldig:, kartlar gonderdigi 6zel
bir giin olarak kutlanmaya devam ediyor. Tahminlere gére 14 Subat gindi, tim diinyada
1 milyar civarinda kart gonderildigi belirtiliyor. Kirmiz1 gul satislarinda hayli artis

::L yasaniyor. 14 Subat’in neden 6zel bir gtin olarak kutlandigina dair ¢ok cesitli rivayetler
= olsada, en bilineni, baslangi¢ tarihi eski Roma Imparatorlugu zamamna kadar uzanan
Q bir 6ykd. Eski Roma’da 14 Subat gini butiin Roma halk: icin 6nemli bir gindd. Bu
o gunu takip eden 15 Subat giiniinde ise Lupercalia Bayrami bashyordu. Bu bayram,

= halkin geng nifusu icin blytk 6nem tasiyordu. Bu bayramin arife gtini Romah geng

= kuzlar, isimlerini kiigtik kagit parcalarinin tizerine yazip bir kavanoza koyuyor, erkekler

« ise kavanozdan bu kagitlar: gekerek Uzerinde hangi kizin ismi yaziyorsa o kizla bayram

4] eglenceleri boyunca beraber oluyorlard:. Bu birliktelikler birbirine asik olan giftler icin

y bayram suiresinin disina tasip genellikle evlilikle sonlaniyordu. imparator 2. Claudius,
Roma’yr kendi kati kurallar: ile zalimce yoneten bir hukiimdardi. Onun igin en buyuk
problem, ordusunda savasacak asker bulamamakti. Ona gore bu durumun tek sebebi
Romal: erkeklerin asklarin: ve ailelerini birakmak istememeleriydi. iste bu yiizden,
Roma’daki ttim nisan ve evlilikleri kaldird:. Aziz Valentine de Claudius’un hikiimdarlig:
zamaninda Roma’da yasayan bir papazdi. Kendisi gibi papaz olan Aziz Marius ile birlikte
Claudius’un yasagina ragmen gizlice giftleri evlendirmeye devam etti. Ancak imparator
bu durumu bir stire sonra 6grendi. Aziz Valentine, insanlar: evlendirmeye devam ettigi
icin tutukland: ve yaptiklarinin cezas: olarak sopa ile dovulerek dlduruldi. Milattan sonra
270 y1ilinin 14 Subat’inda Hiristiyan sehitligine gdmuldi. Ayn: zamanlarda Roma’daki
putperestler, subat ay1 i¢cinde kutlanan Lupercalia Bayrami’ni kendi putperest tanrilar
icin kutluyorlard:. Bayram oncesi yapilan geleneksel gekilisi ise seremoniye bagl kalarak
kendileri i¢in uygulamaya basladilar. Hiristiyan Kilisesi’nin ilk kuruldugu yillarda hizmet
veren papazlar, bu térenlerin, 6zellikle de evlenmemis genclerin putperestler ile birlikte

e, amlmasindan rahatsiz olduklar: igin bir ¢6zim buldular. Bu genglerin isimlerinin azizlerle
£y birlikte anilmasin: istedikleri i¢in Lupercalia Bayrami’nin basladigi guint Aziz Valentine
“f_;} GUnu olarak kutlamaya bagladilar. O gtin bugindur her yihn 14 Subat’: “Sevgililer

] GUnuU” olarak kutlanmaya devam ediyor. Bu 6zel guin igin cesitli etkinlikler diizenleniyor
g+ W ve hediye alternatifleri hazirlaniyor. Biz de tim kalbimizle tim sevgililerin Sevgililer

v GUnU’ndn unutulmaz gegmesini diliyoruz.



HAPPY
FEBRUARY 14TH
VALENTINE'S DAY

EVERY YEAR THE 14TH OF
FEBRUARY IS CELEBRATED
AS VALENTINE’S DAY IN MANY
COUNTRIES. ROOTED IN

THE CREED OF THE ROMAN
CATHOLIC CHURCH, THIS
DAY EMERGED AS A HOLIDAY
DECLARED TO HONOR A MAN OF
THE CLOTH, NAMED VALENTINE.
FOR THIS REASON, IT IS KNOWN
AS “ST. VALENTINE’S DAY” IN
SOME SOCIETIES. THE WORD
VALENTINE IS ALSO USED IN
WESTERN CIVILIZATIONS TO
DENOTE A SWEETHEART OR
LOVER.

(N SAVAVAS)

Each year February 14th is celebrated as
Valentine’s day in Turkey, as it is in the whole
world. Today, it continues to be celebrated as
a special day where lovers buy presents for,
and send cards to each other. It is estimated
that around 1 billion cards are sent worldwide
on February 14th. A dramatic increase is seen
in the sale of red roses. While there are various
accounts as to why February 14th is celebrated
as a special occasion, the best known one
dates back to the Roman Empire. In ancient
Rome, the 14th of February was a very special
day for the whole Roman people. The Festival
of Lupercalia began on the next day, February
15th. This festival was very important for the
young population. On the eve of this festival,
young girls would write their names on small
pieces of paper and put them in a jar, and the
boys would draw these papers from the jar
and be with the girl whose name was on the
paper, throughout the festival celebrations. For
couples who fell in love, these unions would
usually continue after the end of the festival,
and usually end in marriage. Emperor Claudius
Il was a ruler who governed Rome cruelly

with his own rules. The largest problem for
him was the inability to find soldiers to fight

in his army. According to him, the only cause
of this problem was the fact that Roman men
did not wish to leave their lovers and families
behind. Therefore he banned all betrothals
and weddings in Rome. Saint Valentine was

a priest living in Rome during the reign of
Claudius Il. With Saint Marius, also a priest, he
continued to marry couples in secret, in spite of
Claudius’s prohibition. However, the Emperor
soon learned of this. Saint Valentine was
arrested for continuing to perform weddings,
and executed by being beaten with a stick. He
was buried in the Christian martyr’s cemetery
on February 14th, 270 A.C. . Pagans in Rome
also celebrated the Lupercalia Festival during
February to honor their own pagan gods.
Remaining faithful to the traditional raffle
carried out before the festival, they began
practicing it for themselves. Disturbed by
having these ceremonies, especially young
unmarried people associated with pagans,
priests serving in the first years of the founding
of the Church of Christ found a solution.

Since they wished these young people to be
associated with saints, they began celebrating
the first day of the Lupercalia Festival as Saint
Valentine’s Day. February 14th of each year
has continued to be celebrated as “Valentine’s
Day” ever since. Various events are organized
and gift alternatives are prepared for this
special occasion. We, for out part wish all
lovers an unforgettable Valentine’s Day with all
our hearts.
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BRIGHT CRYSTAL

Versace Bright ChRyE
iceriginde misk, amber Hilfiger Man, hareketi hayatinn merkezi haline
gakay1K, manolya, akaju, getiren erkekler igin turuncgilleri ve paharatlarl
ozenle harmanlyor vé kalic: etkisiyle giin boyu
ferah bir his saglyor.

nilufer gicegi var.

Versace Bright Crystal
includes musk, amber, blends citrus fruits and spices,
pomegranate, peony, r men who make action
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lily.
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kullanabileceginiz vicut Kkremi var.
Jimmy Choo,
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vadediyor:
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GOZ ALICI MOTIFLER

Janna Diamond’in son koleksiyonu renk ve motifleriyle sizde sicacik izler birakiyor.
Camgobegi mavisi, pastel yesil, mor, acik kahve renkli pirlanta, safir, topaz karisim ylzik,
kipe ve kolyeler Janna Diamond’un magazalarinda sizi bekliyor. Janna’nin dogadan

ilham alan ¢igek, damla, yaprak motifleri, tum gérkemi ile Gzerinizde tasimaktan mutluluk
duyacagimz tasarimlara donusuyor.

. ¥ . L

DAZZLING MOTIFES

Janna Diamond’s latest collection leaves you with its warmest marks with its colors

and motifs. Rings, earrings, and necklaces mixing cyan, pastel green, purple, and light
brown diamonds, sapphires, and topaz await you at Jenna Diamond stores. Janna’s
flower, drop, leaf motifs inspired by nature become designs you will be happy to wear in
all their glory.

STIL SAHIBI KADINLAR ICIN

Atasay MYRAS, “Turkuaz Lykia” serisinin g6z kamastiran tasarimlarin stil sahibi kadinlar igin
sunuyor. Lykia’mn unutulmaz efsaneleri ve zengin cografyasinin buyuleyici yansimalarin:
gunimuze tasiyan Atasay MYRAS'1n “Turkuaz Lykia” koleksiyonu, ¢arpici efsaneler ve
birbirinden karakteristik eserlerden esinlenen tasarimlar ile kadinlarin vazgegilmezi olacak.
Yuzlerce uygarhga can veren kilturlerin bulusma noktas: ve onu giiniimuize tastyan bir marka
MYRAS... Anadolu cografyasin: takilara tasiyan bir efsane ayn: zamanda...

ATASAY MYRAS FOR WOMEN OF STYLE

Atasay MYRAS offers he dazzling designs o its “Turkuaz Lykia” series for women of style. The
“Turkuaz Lykia” collection of Atasay Myras which carries the enchanting reflections of Lykia’s
unforgettable designs and rich landscape will be indispensable for women with its design inspired
by impressive legends and unique works of art. The meeting point of cultures that have given life
to hundreds of civilizations, and a label that carries it forward to our time... Itis a legend that brings
the Anatolian geography to jewelry...



DIAMOND

Askin tas1 One&Only, tek tastaki sohretini 6zel serisiyle devam ettiriyor.
One&Only; yuzuk, kolye ucu, kipe, tria yuzik, sira tas alyans ve tam tur
X alyans koleksiyonlarindan olusan seri ve her zevke hitap eden
: *—g tasarimlar: ile digun hazirhg: icinde olan gelinlere, her baktiklarinda
f gé 0 0zel gtind hatirlayacaklar: essiz 8rnekler sergileyecek.
AT

=5 THE STONE OF LOVE: ONESONLY

The stone of love, One&Only maintains its fame in solitaire with its special
range. With its range of rings, pendants, earrings, tria rings, multiple stone
wedding bands and eternity bands, and its designs hat appeal to all tastes,
One&Only will exhibit peerless examples for prospective brides, which will

remind them of heir special day, every time they look at it.

DUGUN SECENEKLERI

Bir omdir boyu birbirine evet diyecek giftler i¢in dugiin
hazirhiklar en tath telaslar: iceriyor. TUm hazirhiklar icinde ise
gelin ve damatlarin nisan ve diginde takacaklarinin segimi

isin en 6nemli kismu... Janna Diamond, secenekleriyle digiin
ahsverislerinizi sizin icin kolaylastiriyor. Janna Diamond’in gelin
adaylari i¢in hazirlachig: 2.14 karat pirlantadan baget kesim

tek tas ytizik, 1.01 karat pirlanta kalp kesim tektas ylizik veya
4.54 karathk damla kesim G color tam tur alyanslar 6mir boyu
piriltisint ve anlamin yitirmeyecek rinleri arasinda yer ahyor.

WEDDING OPTIONS

Wedding preparations come with the sweetest fusses for
couples who will say “I do” for a lifetime. The selection of what
jewelry gifts for the bride and groom

for their engagement or wedding __§

is the hardest part of all... Janna

Diamond makes your wedding

shopping easy with its options.

Janna Diamond’s baguette cut

solitaire ring with a 2.14 carat

diamond, heart cut solitaire ring

with a 1.01 carat diamond, or

the 4.54 carat G color pear

cut eternity bands are among

products that will preserve

their sparkle and significance

for a lifetime.

( )

ESINTISI ‘TAVUS KUSU
rel

SIMDI LOJASTA
Loja’s, Tavus Kusu serisi ile modaya yeni bir soluk getiriyor.
Adini soylulugundan alan tavus kusu, uzun ve ihtisamh
kuyruguyla guzelligini, simdi Loja’s kadinlarinin takilarinda
sergiliyor. Tavus kusu, ismini orta ¢ag doneminde “Soylu Kus”
anlamina gelen “Tavus” kelimesinden aliyor. Baktik¢a hayran
birakan suslt kuyrugu, bir ressamin firgasindan ¢ikmiscasina
benzersiz renkleri ile Roma madalyalarina dahi ilham
kaynag: olmus. imparatorige tasvirleriyle —
birlikte kullanilan tavus kusunu,
Hint, Pers ve Bizans sisleme

sanati motiflerinde de bu essiz
guzelligi ile géruyoruz.

THE REGALBREEZE OF THE
( y
PAST, THE 'REACOCK NOW
AT LOJAS
Loja’s breathes new life in
fashion with the ‘Tavus -
Kusu’ (Peacock) ity
collection Named
after its nobility,
the peacock
with its long
and spectacular
tail now
demonstrates
its beauty the
accessories of Loja’s &
women. The Peacock r-.r:"L
(Tavus) derives its name
from the word “Tavus” which meant
“Noble Bird” in medieval times.
With its glorious and enchanting tail,
its unique colors that look like they
were shapes by an artist’s brush, it
has even inspired Roman medals.
We see the peacock used with
the depictions of empresses, with
this peerless beauty also in Indian,
Persian, and Byzantine decorative
art motifs.
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VERDA CAKAN'DAN
ELDE iSLENMIiS TASARIMLAR

Verda Cakan “’AUM”’ koleksiyonunda siyah parca abanoz agac: Gzerine pirlanta ve 925 ayar gims isli
tasarimlar yapti. Koleksiyona ismini veren AUM, Hinduizm ve Budizm’in en 6nemli simgelerinden ve aym
zamanda evren ve mutlak anlamina geliyor. AUM kelimesi icerisindeki A harfi ‘yaratan’ U harfi ‘devam
ettiren’ ve M harfi ise ‘sona erdiren’ anlamlarina gelmektedir. Aga¢ dal: koleksiyonunda ise tasarimc:
hayat agacinin bir parcas: olarak aga¢ dalindan esinlendi. Hayat agaci koleksiyonu yasam déngusuni
simgelemesinin yani sira bolluk ve bereket anlami da tasiyor...

7~ N HAND CRAFTED
e ) PR

< L VP _— DESIGNS FROM
N VERDA CAKAN

In her “AUM” collection, Verda Cakan has

J crafted designs of diamond and 925 sterling
silver on black ebony wood. AUM, which

G . _ lends its name to the collection is among

. e . g the most significant symbols of Buddhism and
: g means the universe and absolute at the same time. The

A within AUM denotes the ‘creator’, while the U denotes ‘the
sustainer’ and the M denotes ‘the finisher’. In the tree branch collection,
the designer was inspired by the branch as a part of the tree of life. In
addition to symbolizing the cycle of life, the tree of life collection also
signifies abundance and prosperity...

. . . -“ ) ) ’

INCI ZARAFETI AP = ALYANZIN ASK
Asgold Gifty, 18 ayar pirlantal: ve incili yeni 5 Y ! C “ ”
modelleri ile de ilgi uyandiriyor. Pirlanta o E MB E RI H O O P
ve incinin usta ellerde modern takilara y =4 Atasay’in evliligi simgeleyen
donustigl Asgold Gifty; 1siltisi, siklig: ve . r X markasit ALYANZ, yuva
zarafetiyle dugun gund her kadinin o ’ { . kurmaya hazirlanan giftlere
sahip olmak isteyecegi mucevherlerin =~ &* o f; Ozel pirlantalarla bezenmis
basinda yer alacak. Degerli glinleri & sira dis1 bir koleksiyon

olumsuz kilan Asgold Gifty, Y

pirlantanin ve incinin muhtesem o

uyumunu gozler 6ntine seriyor. .

THE ELEGANCE OF PEARL

Asgold Gifty inspires interest with its 18 .
karat gold modéls, set with diamonds and %
pearls. Asgold Gifty where diamond and .
pearl are transformed in masterful hands into %,
modern jewelry, in its glitter, style, and
€, elegance will be the favorite piece i
o each woman will want to have on
T J her wedding day. Asgold Gifty
; ﬁc’l which renders A
4 | . special occasions M
e ¥ 4 X %, immortal !
& \ demonstrates the
? .. magnificent
) . harmony of
*. diamond and =

o 't' pearl. }'

yaratti. ALYANZ “HOOP”
daginlerin gozdesi

Y olacak. 14 ayar altinin
- pirlantayla harmanlandig
koleksiyon, hafif

gramh ve i¢ ice

gecmis alyanslardan

i »\ olusan ¢ok sik
ik tasarimlardan
olusuyor.
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Alyanz, Atasay’s brand signifying marriage created am extraordinary collection adorned
with diamonds, for couples preparing for their wedding. Alyanz “Hoop” will be the light of
weddings. The collection blending 14 karat gold with diamonds, comprises elegant designs
of light and interlocking wedding bands.



DIAMOND

FAVORI'DEN DANTEL KOLEKSIYONU

Turkiye’deki altin ve micevher sektorinin en buyutk isimlerinden biri olmay: basaran
Favori, birbirinden sik koleksiyonlarina bir yenisini daha ekledi. Favori Dantel Koleksiyonu

3 adin verdigi bu koleksiyon tipki bir dantel gibi altina sabirla ve emekle islendi.
Favori’nin bu yeni koleksiyonuyla miicevherlerinizle de dantel modasindan geri
kalmayacaksimz. Kolyelerde taslarin dantel gibi islenmis altinla uyumu dikkat
cekerken, bileziklerde sadelikle, ince ince islenmis altin agirlikl modeller dikkat
cekiyor. Yuzik ve kiipelerde ise altin sanki tigla dans eder gibi...

LACE COLLECTION FROM FAVORI

Having succeeded in becoming one of the largest names of the Turkish gold and

jewelry sector, Favori has introduced a new and elegant collection. The Favori Lace
Collection was wrought on gold with patience and hard work, just like the lace it was

named after. With this new collection by Favori, you will keep abreast of lace fashion

in your jewelry as well. While the harmony of gems with lacelike gold strikes the eye in
necklaces, pieces designed mostly of gold wrought with austerity and fine workmanship are
noteworthy in bracelets. In rings and earrings, gold seems to dance with the crochet hook...

ASGODD
MICROP

Asgold, Micropave ydntemini zirkon
taslara uygulayarak gelinlerin en
uygun fiyatlarla is1ldamasin: sagliyor.
Gelinler, Micropave teknigi ile
tasarlanmis zirkon taslar sayesinde en
mutlu gtinlerinde en uygun fiyatla
sahip olduklar sikhkla etrafindakileri
buyuleyecek. Beyaz, yesil ve kirmizi
altin Uzerine islenebilen ve Micropave
yontemi ile tasarlanan drtinlere
0.7-1cm’lik taslar tek tek mikroskop
altinda mihlaniyor.

ASGOLD
MICROPAVE

Asgold applies the Micropave method on
zircon stones, allowing brides to glitter at
most affordable prices. Thanks to zircon
stones designed with the Micrpoave
technique, brides will dazzle all around
them with their easily afforded elegance
at their happiest day. Stones ranging from
0.7 to 1 cm are set under a microscope on
products that may be crafted from white,
green, and red gold, and designed with the
Micropave method.

VALIDE SULTAN
KOLEKSIYONU

Ozgiin tasarimlaryla Jival, anneler kadar
ozel ve degerli bir kiipe koleksiyonu
hazirlad. Jival, degerli elmas ve zumrt
taslarla bezenmis Valide Sultan
Kupe Koleksiyonu ile annelerin
gonullerini fethedecek. Cocuklar:
icin daima en iyisini hayal eden
anneler igin Jival tasarim ekibinin
ayn1 6zenle hazirladig: koleksiyon
gunliik hayatta siklhig: tercih eden
annelerin de gozdesi olmaya
hazirlamyor. Jival’in anne
kalbinin isiltisindan ilham
tasarladig: Valide Sultan Kipe
Koleksiyonu’nda annelerin
begeniyle takabilecegi sik ve
zarif taglar dikkat cekiyor.

VALIDE
SULTAN
COLLECTION

Jival with its unique designs, has

prepared an earring collection that is as

special as mothers. Jival will conquer the
hearts of mothers with its Valide Sultan

Earring Collection adorned with precious
diamonds and emeralds. The collection

lovingly prepared by the Jival design

team for mothers who always imagine S
the best for their children, prepares to -
be a favorite with mothers who prefer ’3

elegance in daily life. Graceful and elegant i;j
stones which mothers can enjoy wearing, g
are striking in the Valide Sultan Earring "
Collection designed by Jival, inspired by

the luminance of a mother’s heart.



AJANDA

SEZEN AKSU

Tarih/Date: 8 Subat/February 2013
Saat/Time: 21:00 .
Yer/Location: Bostanci Gosteri Merkezi, Istanbul

AW

BULENT ORTACGIL

Tarih/Date: 26 Ocak/January 2013
Saat/Time: 20:30
Yer/Location: Matine 216, istanbul

KARA TRENDEN
HIZLI TRENE
TARIHI GARLARDA
BULUSMA

Piyanist Tuluyhan Ugurlu Tdrkiye'nin
hizli trenle tamistig1 su gunlerde tarihi
garlarda trenin 200 yila yaklasan hikayesini
anlatiyor. 15 Aralik Cumartesi ve 16

Aralik Pazar gunleri Sirkeci Gari1 bekleme
salonunda baslayacak Kara Trenden Hizh
Trene konserleri Turkiye’nin dort bir
yanindaki tarihi garlarda devam edecek.
Tuluyhan Ugurlu, konserlerinde her
zaman oldugu gibi muzikle es zamanh
ylrtyen gorsel bir sunumdan yararlaniyor.
Konser boyunca 19. yuzyildan baslayarak
insanin raylar Gzerinde gegen seriiveninin
hikayesi etkileyici fotograflar ve siirsel
metinlerle anlatihyor.

Tarih: 15-16 Aralik 2012
Saat: 20.00
Yer: Sirkeci Tren Gan

A MEETING IN
HISTORICAL TRAIN
STATIONS FROM THE
BLACK TRAIN TO THE
FAST TRAIN

These days when Turkey has met the fast train,
Pianist Tuluyhan Ugurlu is relating the story of
the train that has reached almost 200 years,

at historical train stations. The concerts titled
“From the Black Train to the Fast Train” which
will begin in the waiting hall of the Sirkeci
Train station on December 15th, Saturday,

and December 16th, Sunday, will continue

at historical train stations around Turkey. As
always In his concerts, Tuluyhan Ugurlu makes
use of a visual presentation that proceeds in
synchronicity with his music. Throughout the
concert, the story of man’s adventure on the
rails beginning with the 19th century is being
told with impressive photos and poetic texts.

Date: 15-16 December 2012
Time: 20.00
Location: Sirkeci Train Station



MEHMETERDEM

Tarih/Date: 29 Aralik/December 2012 *

Saat/Time: 20:00 -

Yer/Location: Sefakdy Kulltiir ve Sanat fggkezi, Istanbul

IS SANAT'TA KONSER

Teknik parlakhig:, derin duygusal yorumlar: ve yeni muzige baglihgiyla zamanimizin
en ¢ok aranan yorumcularindan biri olan Hilary Hahn Is Sanat’ta 2013’tin ilk konugu
oluyor. Time dergisinin 2001’de “Amerika’min En Iyi Geng Klasik Miizisyeni” ilan ettigi
Hahn sadece 32 yasinda olmasina ragmen aldig: iki Grammy, ¢ok sayida Diapason ve
Preis der deutschen Schallplattenkritik 6dulleri ve 2008 Classic FM/Gramophone Yilin
Sanatcgisi 6dull ile gbz kamastiran bir uluslararas: Uine sahip.

Tarih: 3 Ocak 2013
Saat: 20:00
Yer: Is Sanat Kiiltir Merkezi, istanbul

CONCERT AT IS SANAT

Hilary Hahn, one of the most sought after performers of our time for her technical brilliance,
deeply emotional performances and her commitment to new music will be is Sanat’s first
guest for 2013. Although Hahn, who was named “America’s Best Young Musician” in by
Time magazine in 2001 is only 32 years old, she has dazzling international fame with her two
Grammy’s, many Diapason and Preis der deutschen Schallplattenkritik awards and her 2008
Classic FM/Gramophone Artist of the Year Award.

Date: 3 January 2013
Time: 20:0_0
Location: Is Sanat Cultural Center, Istanbul
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AGENDA

Meme Kanserinde Yeni Yaklasimlar
19 Ocak - 20 Ocak 2013, Istanbul
http://www.istanbulmemekanseri.
com

Turkiye 1. IEO Gunleri Toplantist
16 Subat - 16 Subat 2013, Istanbul
http://www.ieodays.org/

Ulusal Akciger Kanseri Kongresi
14 Mart - 17 Mart 2013, Nevsehir
http://www.ulusalakciger2013.org/

TPRECD Kis Sempozyumu 2013
18 Mart - 21 Mart 2013, Bolu
http://www.plastikkissempozyumu.
org/

EKMUD 2013 Bilimsel Platformu
20 Mart - 24 Mart 2013, Antalya
http://www.ekmud2013.org/

24. Ulusal Fiziksel Tip ve
Rehabilitasyon Kongresi

27 Mart - 31 Mart 2013, Antalya
http://www.ftr2013.org/

8. Kepan Kongresi
27 Mart - 31 Mart 2013, Antalya
http://www.kepan2013.org/
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Yazar/Writer: Agah Ozglic

Yazar/Writer; Hande Ozcan

Yazar/Writer: Morris & Goscinny

Yayinevi/Publisher: Horizon International
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Yayinevi/Publisher: Yap:r Kredi Yayinlar

TORK ‘»ia
FILMLERI

hande 6zcan i %

ISTANBUL HATIRASI

Tarik Serbetgioglu’nun yazip yénettigi Istanbul Hatirasi’nda bir martinin kanadinda,
bir dalganin kivriminda istanbul’da yasanmus kirik bir ask hikayesi anlatiliyor. Mekan
Istanbul, zaman yiizyil, ask her yerde. Meddah hikayesini anlatmaya basladiginda artik
sadece sOz vardur.

Yer: Uskiidar Musahipzade Celal Sahnesi/istanbul

A MEMENTO OF ISTANBUL

istanbul Hatirasi, written and directed by Tarik Serbetcioglu, speaks of a broken love story lived in
Istanbul on a gull’s wing, and the arc of a wave. The place is Istanbul, the time is the century, love is
everywhere. When the meddah begins telling his tale, only the word is left.

Location: Uskiidar Musahipzade Celal Sahnesi/Istanbul

YA DEVLET BASA YA KUZGUN LESE

Bir taht... Tahtin baydklGglndn altinda ezilmek istemeyen bir yargig, bir padisah, bir
baba... Obiir yanda bir kaplan ve bir sirtlan... Ve onlarin arasinda kalmis bir sultan, bir
anne... Tahtin arkasinda cekilen kihclar, hancerler ve konusulan gizli sézcukler, gizli
dusunceler...

Yazan: Orhan Asena

Yoneten: Bengisu Gurbuzer Dogru

Yer: Konya Devlet Tiyatrosu

YA DEVLET BASA YA KUZGUN LESE

A crown... a judge, a padishah, a father,
who does not want to be crushed
under the magnitude of the throne...
On the other hand a tiger and a hyena...
And caught between them, a sultan,

a mother... Swords drawn behind the
throne, daggers and secret words and
secret thoughts uttered...

Written by: Orhan Asena
Directed by: Bengisu Gurbuzer Dogru
Location: Konya State Theater




FYLUL 2013 TE ODEYIN
EYLUL 2013 TE TESLIM ALIN.

MAKE YOUR PAYMENT IN SEPTEMBER 2013,
MOVE IN WITHIN THE SAME MONTH.

|stanbul'un yiikselen degeri Kurtkoy'tin en gozde projesi

VIAPORT Houses & Suites'te tiim dairelerde %24 pesinati 2013 Eylil'iinde

odeyin ve dairenizi Eylil 2013'te teslim alin.

VIA PORT Houses & Suites is the most popular project of Kurtkdy, the area with an important

rising real estate value of Istanbul. Now all apartments of the project are on sale with 24%

down payment due to September 2013 and the great advantage of moving in within the same month.

RE 444 88 42 :
T VIA ¢ PORT

=]
VIA|PROPERTIES o
HOUSES & SUITES




444 8 842

VIAPORTVENEZIA . COM

E Satis Ofisi / Sales Office:
D : ] i = & Eski Edirne Asfalt
VENEZIA 1 " : . ; i
2 : I z Metris Kavgadr KlgikkSy,
RESIDENCE | SHOPPING | OFFICES S v =0 ! . Gaciasmanpaga / lstanbul

Venedik’i yasayw
Tek bagwna bir sehir ve daha fazl




